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42  CENTIMETER  SHELL 

VS 

B.  B.  SHOT 

If  you  were  trying  to  break  into  a  fortress  wouldn’t  you 
rather  use  a  42  centimeter  shell  than  B.  B.  Shot? 


The  same  principle  holds  true  in 
breaking  into  the  Chicago  mar¬ 
ket. 

The  Daily  News  is  a  42  centi¬ 
meter  shell.  If  used  intelligently, 
and  adequately  it  can  open  the 
whole  Chicago  market  to  you 
single  handed. 

There  are  approximately  450,000 
families  in  Chicago.  The  Daily 
News  has  a  circulation  of  over 
400,000  (average  for  the  first  five 
months  this  year  436,451),  of 
which  more  than  92%  is  concen¬ 
trated  in  Chicatro  and  suburbs. 


So  you  can  readily  see  that,  dis¬ 
regarding  the  non-English  speak¬ 
ing,  The  Daily  News  is  read  by 
very  nearly  every  worth-while 
family  in  Chicago.  The  Daily 
News  has  a  larger  circulation  in 
Chicago  and  suburbs  by  over 
75,000  than  any  other  newspaper, 
daily  or  Sunday.  Therefore,  it  is 
the  only  newspaper  through 
which  you  can  reach  all  these 
worth-while  families. 

If  you  want  to  break  into  the 
Chicago  market  with  a  42  centi¬ 
meter  gun — use  The  Chicago 
Daily  News. 


s 


The  aliove  illustration  is  the  work  of  Koy  Lejjo  of  Detroit,  who  won  second  jirize  in  The  Detrf)it  News  “Second  in  Ani''.ic:i’ 
Cfii  te-it. 

I’ri/es  were  offered  for  the  three  best  illustrations  typifying  the  idea  “Second  in  America,”  this  being  the  position  <’■  ^upied  by 
The  Det'oit  News  in  xoluine  of  advertising  carried  during  1915  amongst  the  week  day  newspapers  of  America,  while  amongst  the 
daily  and  Sunday  papers  the  Detroit  News  and  Sunday  News  Tribune  were  also  “Secoml  in  America.” 

W'eek  d.'iys  in  1913  The  Detroit  News  carried  11.525, 74i  lines,  while  including  the  Sunday  News  Tribune  15,f)l',id8  lines  was  the 
total. 
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GEORGE  M.BRADT,EDITOROFTHE  HAVANA  POST 

AN  INTERVIEW  . 


By  CLAYTON  SEDGWICK  COOPER 


Gristobai.,  Canal  Zone,  May  2'J. 

EVKKY  one  in  Havana  knows  OeorRe 
Mrartt,  editor  of  the  Havana  Post,  and 
they  all  call  him  “OeorKe.”  Whether  it 
is  true,  as  has  been  said  of  him,  that  he  put 
Havana  on  the  map,  anyhow  the  person  who 
takes  up  an  i.s-sue  of  the  Havana  Post  feels 
instinctively  that  there  is  a  real  live  .American 
in  control  of  it.  Its  columns  reflect  world  ha|»- 
penintcs  in  short,  pithy  paraKraphs,  and  human 
interest  shines  out  from  every  patte. 

"Docs  it  pay?"  we  asked. 

"Pay?  Sometimes,  and  then  aitain  no.  I’su- 
ally  1  am  tickled  to  death  to  break  even  in  the 
year.” 

Several  friends  told  me  that  when  I  went  to 
Havana  there  was  one  man  I  must  certainly 
meet,  that  erratic  Southerner,  who  will  fiftht  at 
the  drop  of  the  hat,  and  who  will  sive  his 
last  nickel  to  every  American  Ijeach-comber 
who  has  nerve  tnouarh  to  ask  for  a  loan.  He 
is  the  man  who  they  .say  has  trot  the  t'ubans 
"buffaloed"  by  daring:  to  print  anything  al>out 
them  which  he  knows  is  true,  who  can’t  Ik* 
bought  by  (Ntban  graft,  but  withal  is  the  best 
Iove<l  man  in  the  island. 

We  had  no  trouble  in  finding  Publisher  Hradt. 

Our  Si>anish  was  a  little  bit  shy  in  spots,  but 
every  policeman  in  his  clean  blue  denim  uni¬ 
form  and  every  grinning  negro  bootblack  help¬ 
ed  us  along  as  soon  as  the  word  “Hradt"  or 
"Havana  Post”  occurred  in  our  halting  vocabu¬ 
lary,  and  we  soon  found  our.selves  climbing  up 
the  dingy  stairway  that  leads  to  the  editor's 
sanctum. 

L'ke  all  Americans,  this  publisher  was  easy 
of  access.  As  soon  as  we  entered,  we  saw  a 
little  man  with  a  much-tanned  face  filled  with 
lines  as  deep  as  those  in  the  face  of  Lincoln, 
rising  from  his  chair  with  that  quick,  alert 
movement  that  always  .says  so  plainly,  "I  was 
aot  l>orn  in  the  tropics.”  It  took  about  three 
seconds  for  us  to  really  become  acquair  ,ed,  and 
for  Mr.  Bradt  to  make  arrangement^  virtually 
to  take  a  day  off  to  show  us  a’  out  Havana, 
and  tell  us  everything  worth  knowing  con¬ 
cerning  his  twelve  years  of  e  .perience  with  the 
Cuban  people  whom  he  do  .rly  loves. 

.A  few  days  before  ''ur  arrival,  Havana  had  been  stirred  to  its  depths  by 
the  big  automobile  r  .ces,  at  which  forty-five  thousand  people  had  paid  ad- 
mi.ssion. 

“What  was  tho  outi'ome  of  the  races?”  we  asked. 

Well,”  an'’  this  with  the  characteristic  Bradt  smile.  "1  should  sa.v  that  it 
was  chiefly  .  week  of  elimination  of  negro  chauffeurs.  But  seriously,”  he  con¬ 
tinued,  “*  was  a  great  event  for  Havana,  for  it  was  another  indication  to 
the  PC'  ,)le  that  there  can  be  great  popular  sporting  interest  in  something 
besides  cock-fighting,  and  moreover  it  has  stirred  up  the  people  to  such  an 
c’'.ent  that  they  have  already  voted  to  enlarge  their  one-mile  track,  dirt  road, 
<0  a  big  two-mile  track  to  be  ready  by  next  December,  when  they  want  to 
duplicate  this  event  on  a  much  bigger  scale. 

"That  reminds  me,”  said  Mr.  Bradt,  whom  no  human  being  could  keep  to 
one  topic  more  than  two  minutes  at  a  time,  “I  have  come  to  the  conclusion 
that  Providence  is  against  the  colored  race.  You  have  probably  heard  that  I 
was  the  goat  who  was  fool  enough  to  believe  that  I  could  make  money  out 
of  a  negro  prize-fighter,  .so  I  was  the  unsuspecting  instrument  that  helped  get 
Willard  and  .lohnson  down  here  for  the  fight.  I  built  a  big  open-air  stadium 
with  my  own  money,  at  the  expense  of  thirty-nine  thousand  dollars.  I  said 
to  my  "wife,  ‘Dearie,  you’d  better  go  out  and  look  over  that  house  in  the 
Vedado,  because  it’s  going  to  be  yours.  See?’” 

In  the  moment  of  silence  that  followed,  the  publisher  for  alxiut  the  only 
time  in  the  interview  took  out  of  his  mouth  the  long  Havana  cigar  that  had 
partially  obscured  his  pointed  Southern  face,  and  drawled — 

"You  know,  Cooi>er,  if  you  would  believe  it,  after  I  built  that  stadium  it 
rained  cats  and  dogs  for  sixty-one  days  in  .succes.sion.  and  not  even  a  fight- 
loving  Guban  could  be  caught  out  in  that  downpour.  Well,  I  sold  the  stadium 
for  a  thousand  dollais  to  a  small  lumber  dealer,  at  the  same  time  that  I 
sold  my  home  in  Chattanooga  in  order  to  pay  my  debts.” 

We  were  Intere.sterl  to  a.sk  whether  an  English  new.spapor  could  have  much 
Influence  in  a  Spanish-.Hpeaking  tdfy. 

"The  chief  cau.se  we  have  to  believe  that  they  read  th#  paper  is  when 


they  lump  on  us  for  not  putting  them  into 
our  social  column  or  when  we  boost  too  hard 
on  their  competitors.  It’s  a  funny  thing,”  he 
continued,  “about  this  newspaper  business.  You 
can  go  on  year  after  year  printing  all  sorts  of 
nice  things  about  people  and  their  work,  and 
they  take  it  as  a  matter  of  course,  and  only 
now  and  then  do  you  hear  them  say  anything 
about  it ;  but  if  you  happen  to  take  a  dig  under 
their  skin,  you’ll  get  the  whole  bunch  of  them, 
from  the  head  man  to  the  errand  boy,  in  your 
office  or  keeping  the  telephone  hot  in  expostu¬ 
lating  about  your  unfairness.  For  example,  I 
have  been  boosting  for  years  a  certain  ship¬ 
ping  company  whose  boats  run  into  this  port, 
and  never  had  a  word  from  them  or  any  indi¬ 
cation  that  they  had  even  read  the  paper.  I 
decided  that  they  were  either  deaf  or  dumb, 
so  my  city  editor  by  chance  ran  in  a  paragraph 
the  other  day,  which  it  must  be  confessed  was 
not  what  you  would  call  diplomatic.  It  ran 
something  like  this:  The  worst  cabin  in  any 

of  the  .ships  of  -  company  is  better  than 

the  best  cabins  in  any  of  the  ships  of  - 

company.’  Well,  you  should  have  seen 
storm  that  broke  over  my  head.  Dumb? 


BflADT. 


the 
Why, 

everyi)ody  talked,  and  I  stayed  away  from  the 
club  for  three  days  to  avoid  the  outbreak.  You 
ask  if  they  read  an  English  paper?  You  bet 
they  read  it.  and  if  they  don’t,  we  take  means 
of  drawing  their  attention  to  it.” 

Every  one  will  tell  you,  however,  that  the 
editorials  of  the  Havana  Post  are  among  the 
great  factors  helping  to  mould  the  life  aiid 
standards  of  this  new  republic.  It  stands  for 
clean  politics,  for  the  constructive  upbuilding 
of  the  colony,  for  education  of  the  people,  and 
for  democracy.  AVe  were  told  that  recently  a 
fearless  editorial  in  this  paper  was  the  chief 
factor  in  turning  the  tide  against  the  spirit  of 
the  old-time  dictatorship  which  still  crops  out 
in  Havana.  The  sanitary  authorities  found  out 
that  a  certain  manufacturing  firm  was  carry¬ 
ing  on  its  business  in  opposition  to  certain 
sanitary  laws  (and  the  Spanish  law,  by  the 
way,  is  an  instrument  fearfully  and  wonder¬ 
fully  made).  Without  affording  it  an  op¬ 
portunity  to  even  explain  its  position  the 
members  of  the  film  were  placed  under  arrest,  and  much  trouble  was  promised. 

Mr.  Bradt  came  out  with  an  editorial  to  the  effect  that  in  any  true  democ¬ 
racy  there  must  be  two  sides,  and  each  side  had  a  right  to  a  fair  hearing. 
Under  the  headline,  “A  Dangerous  Precedent,”  the  paper  said: 

“The  Havana  Post  has  always  taken  pleasure  in  praising  the  efforts  of  the 
.sanitary  authorities  to  improve  the  health  of  this  city  and  island.  They  have 
done  a  great  work,  a  work  that  will  live  after  them,  a  credit  to  themselves 
and  their  people.  But  we  cannot  help  feeling  that  the  arbitrary  closing  of 
a  place  of  business  without  the  owners  being  given  even  a  hearing,  is  an  act 
that  has  no  place  in  a  republic.  Under  a  dictatorship  such  acts  might  be 
expected,  but  Cuba  boasts  of  being  a  democracy.  Yet  one  of  the  fundamental 
principles  of  democracy  is  the  respect  of  life  and  property,  and  there  is 
certainly  no  respect  of  property  rights  in  the  act  to  which  we  refer.  The 
greater  part  of  Latin  America  has  been  cursed  with  such  disregard,  and  to 
that  fact  can  be  ascribed  a  great  deal  of  the  troubles  which  have  been  caused 
in  these  countries.  Cuba  should  avoid  the  same  evils.” 

The  editorial  had  a  salutary  effect:  the  authorities  got  into  touch  with  the 
owner  of  the  paper,  and  before  long  there  was  a  relaxation  on  the  part  of  the 
authorities  which  had  a  ready  response  fi-om  the  American  firm  involved,  and 
serious  trouble  was  avoided. 

“We  hear  about  graft  in  Latin  .America,”  I  said.'  “What  is  your  experience 
in  this  regard  with  the  Cubans?” 

“You  must  remember,”  said  Mr.  Bradt,  “that  95  i)er  cent,  of  the  Cubans  are 
of  Spanish  parentage,  also  that  90  per  cent,  of  the  people  here  can  read  and 
write.  This  brings  about  an  intelligence  that  is  not  usually  credited  to  Chiba, 
and  with  that  Intelligence  it  is  l>eing  learned  more  and  more  that  dishonesty 
does  not  pay.  The  Spaniard  will  usually  keep  his  contract,  and  it  is  doubtful 
whether  there  is  any  more  real  graft  here  than  there  is  in  other  countriea 
The  difference  is,  however,  that  the  graft  is  all  oi>en  and  above-board  here 
in  Havana.  If  a  man  is  brave  enough  to  lusk  for  a  thou.sand  dollars  bonus,  he 
is  a.sked  to  give  a  receipt  for  it,  which  he  does,  knowing  he  will  not  he  followe*! 

{Continued  on  page  169S) 
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LYING  CLERGY  ARE  SCORED  BY  MELVILLE  E. 
STONE  IN  SPEECH  MADE  BY  HIM  AT  COLUMBUS 


General  Manager  of  the  Associated  Press,  Defending  that  Organiza¬ 
tion  Against  Unfair  and  Untruthful  Criticism,  Denounces  a 
Certain  Class  of  Ministers  As  Being  the  Worst  Offenders — 
Some  Are  Unhesitatingly  Named  hy  Speaker. 


(Address  of  Melville  E.  Stone,  gen¬ 
eral  manager  of  the  Associated  Press, 
delivered  at  Columbus,  O.) 

I  wish  I  could  in  parting:  with  you 
Inspire  you  with  some  of  the  ideals  of 
this  organization,  because  really  it  is 
an  idealistic  organization  with  a  great 
public  duty  and  with  great  standards 
set  before  it —  the  only  great  world¬ 
wide  encompassing  cooperative  organi¬ 
zation,  and  having  a  great  duty  to  per¬ 
form  and  striving  to  perform  it. 

I  said  in  your  meeting  to-day  we  in¬ 
vited  criticism.  Well,  we  do — criticism 
wKhin  the  ranks,  constructive  criticism, 
criticism  which  means  for  the  better¬ 
ment  of  the  organization,  because  we 
are  laboring  earnestly  and  honestly  and 
conscientiously  for  a  truthful  and  hon¬ 
est  report  Now  I  do  not  resent  at  all 
anything  that  you  gentlemen  who  own 
newspapers  and  who  are  members  of 
the  Associated  Press,  and  who  have  a 
right  to  talk  may  say  respecting  the 
service,  because  obviously  your  duty  is 
to  sit  guard  over  the  integrity  of  this 
organization,  and  I  trust  you  feel  as 
poa'tive  as  I  do  that  the  best  asset  the 
Associated  Press  has  is  its  reputation 
for  integrity.  It  is  your  organization; 
it  isn't  mine. 

HONEST  CRITICISM  DESIRED. 

It  is  true  when  I  entered  upon  the 
service  of  this  organization  I  resigned 
the  presidency  of  a  national  bank  in 
Chicago  from  a  sense  of  public  duty, 
because  I  believed  it  was  desirable  that 
this  country  should  have  an  honest  s«’r- 
vlce  of  news;  but  this  is  your  organi¬ 
zation.  and  I  take  it  you  are  as  deeply 
interested  as  1  am  that  its  service  shall 
be  honest  and  truthful,  and  I  do  not 
resent  any  criticism  that  you  may  make 
that  looks  to  the  betterment  of  the  .ser¬ 
vice.  But  when  without  the  fold  those 
who  do  not  know  of  the  earnest  en¬ 
deavor  of  every  man  in  the  Associatt'd 
Press  to  make  it  a  truthful  source  of 
news,  criticise  it.  well  then  1  wake  up. 
We  have  had  a  great  deal  of  criticism. 
I  think  it  was  Dean  Swift  who  once 
wrote  a  chapter  in  one  of  his  Isioks  on 
the  merit  of  lying,  and  it  was  a  very 
interesting  chapter  defending  lying,  but 
we  have  been  the  victim  of  a  gou<l  many 
lies,  and  curiously  enough,  they  come 
from  a  source  that  you  would  least  ex¬ 
pect  them  to  come  from. 

THE  SON  or  A  MINISTER. 

My  father  was  a  Methodist  minister, 
and  1  am  going  to  preach  you  a  little 
sermon  about  ministers.  I  hope  1  will 
not  be  esteemed  as  an  antagonist  of  the 
Cloth,  because  I  have  the  largest  re¬ 
spect  for  my  saintly  father,  but  I  will 
never  forget  a  thing  that  my  father 
said  to  my  mother  on  one  occasion.  My 
mother  w'as  born  in  Ireland.  Bhe  be¬ 
longed  to  a  family  that  lived  in  Chilli- 
cothe  (O.)  once,  and  some  of  them  still 
survive  there,  and  she  had  a  little  aris¬ 
tocratic  blood  in  her  veins,  as  almost 
all  the  North  of  Ireland  people  have, 
and  she  wanted  to  send  her  two  boys 
to  a  private  school,  and  I  remember 
my  father  in  a  burst  of  wisdom  which 
1  shall  never  forget,  turned  to  her  and 
said:  “No,  my  dear;  our  boys  shall  not 
go  to  a  private  school.  It  has  always 
been  my  misfortune  as  a  minister  to 
arise  in  the  pulpit  every  Sunday  morn¬ 
ing  and  deliver  myself  oratorically,  and 
there  was  no  one  to  say  ‘you  are 
wrong.’  I  want  my  boys  to  go  to 
common  school  where  somebody  will  hit 
them  in  the  nose  and  say,  ‘You  don't 
know  what  you  are  talking  about,'  and 
they  will  learn  some  sense.*' 

It  is  a  curious  thing  that  the  most 
reckless  charges  that  have  been  made 
against  the  Associated  Press  in  the 


twenty-three  years  that  I  have  been 
connected  with  it,  curiously  enough 
have  come  from  a  reckless  class  of  min- 
.  isters.  I  will  give  you  some  practical 
illustrations. 

CLERGYMAN  CONFESSED  HE  LIED. 

One  day  in  New  York  the  Rev.  Dr. 
Merle-Smith  went  into  the  pulpit  of  the 
Madison  A^■enue  Presbyterian  Church 
to  deliver  an  address  on  some  experi¬ 
ences  he  had  in  Japan  and  he 
boldly  said  that  the  Associated  Press, 
its  correspondent  in  Tokio,  and  its 
general  manager,  were  in  the  pay 
of  the  Japanese  Government.  Well,  this 
came  to  me,  and  it  was  a  very  startling 
statement.  At  least,  I  had  my  share 
of  the  emolument,  and  naturally  I  re¬ 
sented  it,  and  I  called  on  him  for  his 
evidence  or  a  retraction,  and  he  rather 
resented  it.  He  was  rather  a  high  and 
mighty  gentleman,  and  I  sent  word  to 
him  that  he  could  either  meet  me  in 
a  court  of  law  or  he  could  retract,  and 
he  could  come  and  see  me.  Well,  he 
came  down  and  he  brought  dear  old  Dr. 
Erdman  and  Dr.  Alexander  with  him. 
They  were  chiefs  of  his  church  at  that 
time,  and  he  made  a  most  pitiable  show¬ 
ing,  and  finally  confessed  that  he  had 
lied.  Thereupon,  I  insisted  that  he  put 
that  in  writing.  He  did  put  it  in  writ¬ 
ing,  and  it  was  sent  to  Dr.  Coffin,  of 
the  Madison  Avenue  Church,  and  read 
in  full  in  the  pulpit,  admitting  in  the 
most  abject  terms  that  he  had  told  a 
luisehood. 

TENNESSEE  FALSEHOOD  NAILED. 

Later,  in  Kansas  City,  the  General 
Assembly  of  the  Southern  Presbyterian 
Church  met,  and  I  was  astounded  at 
our  report  in  respect  of  that  meeting. 
The  Rev.  Melancthon  Smith,  another 
gentleman  Smith,  of  Murfreesboro 
Tenn.,  arose  and  made  a  statement 
that  he  had  lieen  chairman  of  a  com¬ 
mittee  to  wait  upon  me ,  to  a.sk  for  a 
proper  di'gree  of  publicity  for  his  de¬ 
nomination,  and  that  I  had  uncen*- 
monioiLsIy  refuseil  it,  and  he  said  “There 
is  a  very  good  reason  for  that  because 
the  .V.s.sociated  Press  is  under  the  con¬ 
trol  of  the  Tyrant  of  the  Tilier.”  That 
was  his  phrase.  As  my  mother  had  be¬ 
longed  to  the  Orange  family,  it  was 
rather  amusing  to  me.  He  said,  “And 
don't  you  know  that  when  the  l>ody  of 
Archiliald  Butt  was  recovered  from  the 
Titanic  there  was  found  upon  his  per¬ 
son  a  letter  from  the  Pope  of  Rome 
advising  Catholics  in  the  United  States 
to  refuse  to  vote  for  President  Wilson.” 
Well,  this  most  astounding  statement 
came  to  me,  and  I  sat  down  and  wrote 
to  the  Rev.  Melancthon  Smith  and  said, 
“You  never  called  on  me  in  your  life; 
1  never  heard  of  your  committee;  when 
and  where  did  it  happen?”  Well,  the 
post  office  seems  to  have  been  defective 
— at  least,  I  never  received  an  answer. 
Then  the  organ  of  that  church,  pub¬ 
lished  at  Richmond,  repeated  this  state¬ 
ment,  and  I  wrote  to  the  editor  of  that 
paper  a  letter  in  which  I  recited,  first, 
that  this  man .  had  never  been  to 
me;  1  had  never  heard  of  him  or 
heard  of  a  committee;  second,  that 
the  l>ody  of  Archie  Butt  was  never  re¬ 
covered  from  the  Titanic;  third,  that 
President  Wilson  wan  not  a  candidate 
at  the  time  the  Titanic  went  down,  and 
therefore  the  Pope  could  not  have  writ¬ 
ten  such  a  letter,  and,  fourth,  that  I 
was  utterly  amazed  that  a  hundred 
Presbyterian  clergymen  in  that  meet¬ 
ing  should  have  sat  there  and  listened 
to  balderdash  of  that  kind  without  any 
protest.  To  me  that  was  incredible. 

Now  I  am  leading  up  to  another  case, 
and  I  do  it  in  the  city  of  Columbus, 
and  do  it  knowingly  and  wantonly.  I 


borrow  my  text,  in  the  language  of  our 
denomination,  from  a  placard  I  saw  on 
this  street  last  night  advising  me  that 
the  gentleman  to  whom  I  am  about  to 
refer  was  to  preach  in  a  church  less 
than  half  a  block  from  here. 

ACCUSED  DR.  GLADDEN. 

Some  years  ago  a  distinguished  Con¬ 
gregational  clergyman  made  a  refer¬ 
ence  with  respect  to  a  public  man  of 
this  country,  and  accepting  that  state¬ 
ment  as  true,  the  Associated  Press  sent 
it  out.  Its  truth  was  challeng;ed,  'and 
I  think'  it  took  the  form  of  a  threa'c  of 
a  libel  suit,  but,  in  obedience  to  a  rule 
that  I  established  more  than  forty  years 
ago,  that  if  I  did  a  man  an  injustice, 
either  in  the  newspaper  or  in  the  As¬ 
sociated  Press,  that  I  should  strive  to 
do  him  justice  or  to  make  a  proper  re¬ 
traction,  I  called  on  this  clergyman  to 
make  good  his  statement.  He  utterly 
ignored  the  demand,  and  declined  to 
make  any  effort  to  justify  his  claim. 
That  the  man  whom  he  attacked  was 
at  that  time  under  hre  throughout  the 
country  and  was  a  man  whom  I  did  not 
know  by  sight,  made  no  difference.  He 
obviously  thought  he  could  make  this 
attack  with  impunity  because  the  man 
was  a  general  object  of  attack.  Time 
ran  on  and  this  man,  the  Rev'.  Dr. 
Washington  Gladden,  went  out  ^o  Kan¬ 
sas  two  years  ago — I  think  it  was  two 
years  ago— and  openly  and  boldly  made 
the  charge  that  on  one  occasion  a  re¬ 
porter  of  the  Associated  Press  had  sent 
out  an  erroneous  statement  respecting 
him,  and  that,  on  being  called  upon  to 
make  a  retraction  or  correction,  I  had 
refused  to  do  it. 

REFUSED  TO  MAKE  CORRECTION. 

This  statement  so  astounded  me, 
from  this  first  citizen  of  Columbus,  that 
1  immediately  wrote  him  a  letter  and 
asked  him  for  the  evidence  respecting 
it.  I  received  no  answer.  1  then  in¬ 
vestigated  the  matter  and  found  that 
we  had  never  sent  such  a  dis¬ 
patch.  The  only  dispatch  in  re¬ 
spect  to  the  matter  was  sent  as  a  spe¬ 
cial  dispatch,  and  was  branded  all  over 
it  so  that  an  ordinary  wayfaring  man, 
though  a  fool,  could  have  understood 
it.  I  wrote  him  a  second  letter,  and 
I  received  no  answer.  Then  I  sent  the 
local  repre.sentative  in  Columbus  to  him 
and  he  said  that  he  had  never  l•eceive<l 
either  of  the  two  letters  I  sent  him. 
Then  I  sent  copie.s  of  lM)th  of  the  let¬ 
ters  to  our  local  representative,  .Mr. 
-Marksbury,  and  told  him  to  read  them 
to  the  man  and  ask  him  what  answer 
he  had  to  make,  and  he  read  them  to 
him  and  demanded  a  correction  from 
him.  From  that  day  to  this  he  has 
never  corrected.  Now  that  is  not  hon¬ 
est.  and  it  won’t  do,  gentlemen.  It 
won't  do  for  these  men  of  the  Cloth  to 
charge  you  and  me,  as  they  charge  us 
constantly,  with  being  untruthful  or  be¬ 
ing  reckless  of  statement. 

Mark  you.  I  am  not  branding  the 
Cloth  at  all,  but  these  men  must  an¬ 
swer,  and  I  am  here  to  charge  that 
man  with  being  a  dishonest  man  in  your 
pre.sence  in  his  own  city,  and  I  am  per¬ 
fectly  resuJy  that  any  one  shall  know 
that  I  said  so.  I  regard  the  truthful 
character  of  our  .service  as  the  greatest 
asset  of  the  Associated  Pre.s.s,  and  I 
am  standing  for  that,  and  I  am  proud  of 
it,  and  I  resent  the  statement  of  any 
man  that  he  is  any  more  truthful,  cler¬ 
gyman  or  not,  than  the  As.sociated 
Press.  (Great  applause.) 


Senator  Ashurst  Aids  Piiblii-hert< 

Senator  Henry  F.  Ashurst,  of  Ari¬ 
zona,  has  come  to  the  aid  of  the  pub¬ 
lishers  of  the  country  who  have  been 
protesting  against  the  enactment  of 
section  7  of  the  Post  Office  Appropria¬ 
tion  bill,  which  gives  to  the  Postmaster- 
General  the  discretionary  power  of 
shipping  second-class  mail  matter  by 
regtilai  passenger  trains  or  using  the 
“blue  tag”  system  which  ships  it  by 
fast  freight.  It  Is  quite  evident  that 
the  action  of  Senator  Ashurst  in  mov¬ 
ing  to  strike  section  7  from  the  bill  will 
receive  the  support  of  other  Senators, 


WANTS  TRIBUNE  TO  PAY  S.lon.OOO 

Greenhut  Company  Alleges  It  Was  Libell¬ 
ed  in  Article  by  Samuel  H.  Adams. 

Suit  for  $500,000  damages  was  i.ogun 
in  the  New  York  Supreme  Coin-t  on 
June  5  by  the  Greenhut  Company.  Inc, 
against  the  Tribune  Association,  ])m,^ 
lishers  of  the  New  York  Tribune.  The 
company,  through  its  attorney.s,  Kose  & 
Paskus,  asserts  that  it  was  libei’.  d  by 
an  article  written  by  Samuel  Hopkins 
Adams  and  dealing  with  the  sale  f  the 
stock  of  A.  D.  Matthews  Sons,  In  ,  and 
published  in  the  Tribune  February  4. 

The  article  in  question  was  the  .sec¬ 
ond  published  by  the  Tribune  di  aling 
with  alleged  practices  of  the  Gi-.  enhut 
store,  the  first  having  appeared  aliout 
a  year  ago,  before  the  firm  went  into 
bankruptcy.  When  the  Triliune  adver¬ 
tised  Hopkins’s  second  article  the 
Greenhut  Company  attempted  to  obtain 
an  injunction  preventing  its  publica¬ 
tion,  but  Justice  Daniel  F.  Cohalan,  of 
the  Supreme  Court,  denied  the  appli- 
cation. 

Adams’s  article  was  prepared  follow¬ 
ing  the  announcement  by  Grceiihuts 
of  a  special  sale  of  the  Matthews  stock. 
In  a  news  article  the  Tribune  a:ssorted 
the  article  was  liased  on  information 
obtained  by  employees  of  the  Tribune. 


RICHMOND  (VA.)  JOURNAL  SOLD 

Charles  B.  Cooke  Retires,  and  Siinniel  T. 

Clover,  of  California,  Becomes  F.dilor. 

Richmond,  Va..  June  3. — Charles  11. 
Cooke,  who  founded  the  Richinond  Kve- 
ning  Journal  eleven  years  ago,  has  .sold 
his  interest  in  the  Journal  Company  to 
Samuel  Travers  Clover,  of  California. 
Mr.  Clover  has  been  elected  pre .widen t  of 
the  company,  and  on  May  took  full 
chai'ge  of  the  paper  as  editor. 

K.  H.  Chalkley  becomes  secretary- 
treasurer  of  the  company.  H.  C. 
C-ooi)er  has  lieen  made  advertising 
manager.  No  other  changes  in  the 
.staff  are  contemplated  for  the  pres¬ 
ent,  except  that  a  managing  editor 
will  lie  named  on  July  1. 

The-  Evening  Journal  has  lu'en  a  pro¬ 
moter  of  civic  betterment  m  Richmond, 
and  has  had  a  part  in  many  forward 
movements  influential  in  the  growth  and 
progress  of  the  city. 

.Mr,  Clover,  who  was  Ixirn  in  l/ondoii 
in  1859,  l>egan  his  newspaper  career  in 
188(1  by  making  a  trip  around  the  world. 
He  worked  on  various  newspapers  in 
Dakota  for  five  years;  and  as  .staff  cor- 
re.spondent  of  the  Chicago  Herald  re- 
IKirted  the  Cheyenne  Indian  uprising  of 
1890.  and  the  Messiah  outbreak  among 
the  Sioux  in  1891.  He  oecame  manag¬ 
ing  editor  of  the  CTiicago  Evening  Rest 
in  1894,  and  in  recent  year,?  has  liee.a 
editor  and  publisher  Oi  the  Pasadena 
Daily  News  and  the  Ixis  Angeles 
Graphic. 

In  his  announcement  to  the  public 
on  taking  charge  of  the  Evening  Jour¬ 
nal,  Mr.  Clover  .said: 

It  Ih  a  rallfornian  who  Ik  now  n  ranilMato  for 
Virtriniu  and  the  coiifldeiu’e  and  komI 

will  of  tlie  {feople  of  Hiuhinond.  which  he  hop^'* 
to  >taln  thr.iUKii  liiK  conduct  of  the  Kvenintt  .lour* 
iial.  It  U  hit*  Him  to  make  a  ncw'8pH|N>r  that 
Hhall  n'ticet,  ho  far  ns  finite  aspiratinns  may 
exttuid,  the  Uiciiin  >iid  of  iiUHlerii  ntiihitions. 
111. idem  ohj<*ctiveH,  never  fortrettini;.  however, 
the  Klori  OIK  traditions  thut  HpiN>rtain  to  Die 
Hicliniond  4if  tlic  past. 

It  will  Ite  the  earnest  effort  of  the  undersiKiKMl 
never  to  forfeit  the  hnspitality  for  which  Uich- 
iiiond  is  Justly  fHiiHMl.  IndepeinlPiit  in  politics, 
hut  with  a  hiiDi  rcffard  for  President  WilsiUi,  the 
Kveninjf  Journal  will  place  the  welfare  of  the 
CMuntry  aliove  partisanshiti  in  dealintt  with 
national  arrairs,  and  in  State  and  civic  matters 
will  lie  Ko\'erned  solely  hy  what  seems  lH*st  f’>r 
the  goo<!  of  tiie  majority. 


One  of  the  most  important  steps 
taken  by  the  (leneral  Conference  of  the 
Methodist  Kpiscopal  Church  was  the 
creation  of  a  Bureau  of  Publicity  for 
the  whole  ('hurch,  which,  when  \he 
unification  of  the  Church  North  and 
the  Church  South  is  finally  carried  out, 
will  make  a  force  for  publicity  which 
cover  a  wide  area. 


THE  EDITOR  tC  PUBLISHER  FOR  JUNE  JO,  Jim 
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MAINE  EDITORS  HEARD  SOME  GOOD  STORIES 
ABOUT  THE  WORLD  TOLD  BY  DON  C.  SEITZ 


Business  Manager  of  New  York  Paper  Made  Bright  and  Chatty  Ad¬ 
dress  Before  Maine  Institute  at  Orono,  Spinning  Yarns  to 
Impress  His  Points — Sense  and  Nonsense  Were  Happily 
Commingled  in  a  Talk  That  Was  Much  Enjoyed. 


IN  his  address  before  the  Maine  News¬ 
paper  Institute  at  Orono,  Me.,  a  few 
days  ago  Don  C.  Seitz,  business 
manager  of  the  New  York  World  told 
in  a  chatty  way  some  acts  not  gene¬ 
rally  known  about  the  great  paper  of 
which  he  is  one  of  the  heads.  He  said, 
in  part: 

“\Ve  employ  something  like  2,000.  Our 
ordinary  printers  get  from  $1,500  to 
$2,0011.  No  one  gets  less  than  $1,000 
a  year  except  office  boys  on  the  World. 
Our  pay-roll  is  $60,000  per  week.  We 
chew  up  52,000  tons  of  white  paper  a 
year.  A  paper  mill  running  day  and 
night  sends  its  whole  output  to  us,  and 
Dten  out  in  the  wilderness  are  cutting 
down  trees  for  the  60  cords  of  timber 
that  we  must  have  to  turn  out  the  pa¬ 
per  that  we  turn  loose  on  the  public  at 
one  cent.  It  is  full  of  knowledge.  We 
must  all  learn  ourselves  and  about  our¬ 
selves.  Think  of  the  reach  of  the  news¬ 
paper.  We  should  greatly  rejoice  in 
the  opportunity  to  learn  because  we 
have  a  democratic  press. 

THU  world's  church  news. 

"For  a  time  there  were  no  religious 
notices  in  the  World,  though  the  World 
was  started  as  a  religious  paper,  you 
know,  and  according  to  the  Rev.  David 
James  Hurrlll,  was  e.stablished  as  a 
daily  newspaper  truly  religious,  which 
was  one  of  New  York’s  needs.  I  was 
not  lu.rtlcularly  anxious  for  a  column 
of  church  announcements,  but  it  was 
desired  on  the  part  of  sevei-al  men 
whom  I  knew  well  that  I  should  talk 
with  a  woman  who  wished  to  do  this 
work  and  in  w’hom  many  ^-ere  interest¬ 
ed  and  .so  they  sent  her  to  me.  She 
was  e  smart  looking  widow.  I  told 
her  at  once  that  I  did  not  believe  we 
could  do  much  in  that  line  with  the 
World  as  it  was  not  popular  with  min¬ 
isters,  but  she  said  her  husband  had 
been  a  very  clos«'  friend  of  the  leading 
pa.stors  of  the  city,  and  believing  that 
she  <'Ould  get  good  results,  she  want¬ 
ed  to  try  for  this  column. 

"So  1  told  her  to  go  out,  Injt  not  to  be 
upsi't  by  the  results.  She  came  back  to 
me  finally,  and  I  .saw  .she  had  )«H>n  cry¬ 
ing.  She  told  me  she  mu.st  give  it  up. 
Then  she  went  on  and  told  me  of  her  ex¬ 
periences,  how  all  her  friends,  knowing 
she  was  in  need  and  so  on,  told  her 
they  would  do  anything  but  though 
they  would  do  anything  to  help  her 
they  couldn’t  be  expected  to  do  so,  as 
she  had  come  from  that  one  paper  of 
all  others,  the  World.  ‘I  must  give 
!t  up.’  she  said,  and  1  said  ’Non¬ 
sense.’  1  told  her  to  go  liack  and  start 
out  and  ask  them  this:  “Do  you  come 
to  bring  the  righteous  or  sinners  to 
repentance?’’  She  was  game.  She 
went  I'ack.  And  for  ten  years  the 
World  has  printed  more  religious  an¬ 
nouncements  than  any  city  newspaper 
outside  those  in  Philadelphia.  Differ¬ 
ence  in  viewpoint,  that’s  all. 

HOW  A  BEER  AD  WAS  WON. 

’’Here’s  another  instance:  A  rival 
paper  got  an  advertisement,  a  big  one 
of  Anheuser  Busch.  I  sent  him  a  tel¬ 
egram.  "World  has  300,000  sulxscribers. 
All  drink.”  I  sent  that  to  the  Chi- 
ca,«o  man  who  hadn’t  given  us  that 
ad.  He  wanted  to  know-  why  the  blazes 
— only  he  used  a  shorter  word — I  sent 
that  telegram.  I  asked  why  the 
blades  he  had  left  out  the  World,  and 
told  him  he  didn’t  use  any  judgment. 
1  got  the  advertising.  I  am  reminded 
of  a  place  in  New  Jersey  where  a  man 
had  some  very  fine  dogs,  and  desiring 
to  give  the  great  Dr.  Munyon  one  of 
them  sent  him  a  fine  Irish  setter.  No 
reply  came  back,  and  he  didn’t  get  any 
business,  and  finally  he  went  out  to  see 
What  had  become  of  the  pup.  Dr,  Mun¬ 


yon  met  him  with  the  look  novelists 
describe  as  demoniac,  and  in  reply  to  hi# 
Query,  said  the  dog  was  a  w'orthless  yel¬ 
low  pup,  and  he  had  brought  ruin  and 
desolation  to  his  home  by  chewing 
everything  up,  and  the  man  didn’t  get 
the  business.  However,  the  pup  got  ac¬ 
customed  to  his  surroundings  and  made 
himself  liked.  Tlie  doctor  forgave  him 
and  the  man  who  sent  him,  and  he  got 
the  busines.s.  Discouraging  at  first.  I 
don’t  care  for  dogs  myself.” 

CUT  OUT  or  PULITZER  WILL. 

Touching  upon  the  School  of  Journal¬ 
ism  Mr.  Seitz  spoke  of  Mr.  Pulitzer  and 
laughingly  added  that  he  was  cut  out  of 
the  will  because  he  didn’t  agree  with 
everything  concerning  the  School,  but 
he  heartily  endor.sed  the  School  and  its 
graduates.  Speaking  of  the  reunion  of 
the  World’s  graduates,  he  said  that 
those  who  left  for  other  lines  of  work 
had  a  reunion,  and  not  one  of  them  w'as 
a  failure,  and  he  believed  that  newspa¬ 
per  training  was  great  training  for  the 
young  man  no  matter  what  lines  he 
might  take  up. 

.\sked  concerning  the  opportunities 
of  women  in  the  new.spaper  life  he 
si>oke  of  those  on  the  World’s  staff,  of 
their  good  salaries.  “But,”  added  Mr. 
Seitz,  and  here  he  showed  his  real  opin¬ 
ion  in  his  choice  of  verbs,  “Marriage 
generally  cures  the  average  young  wo¬ 
man  of  leading  the  newspaper  life, 
though,”  he  went  on,  as  if  to  counter¬ 
act  this,  “I  wrote  a  note  of  thanks  to 
a  young  woman  the  other  day  because 
her  report  of  a  prize  fight  was  the  only 
intelligent  one  in  the  papers.” 

Mr.  Seitz  went  on  in  an  amusing  way, 
in  his  own  inimitable  fa.shion  to  chron¬ 
icle  some  of  the  difficulties  met  by  the 
young  man  on  the  newspaper,  the  diffi¬ 
culty  of  holding  a  job.  He  .said  he  had 
.•dways  t)een  discharged,  it  was  the  best 
way  to  get  out  after  all,  but  he  went 
on  earnestly:  “Wo  give  young  fellows 
jobs  always  when  it  is  even  jiossible, 
but  we  don’t  hold  them  for  them,  that 
must  be  done  by  those  who  are  at  the 
jobs.”  Ho  spoke  of  the  fact  that  in  a 
new.spaper  office,  large  or  small,  it  all 
lies  with  the  individual,  that  the  fellow 
who  wants  to  learn  something  alxiut 
work  other  than  that  which  he  is  re¬ 
quired  to  do  to  earn  his  weekly  salary  is 
the  one  who  finally  gets  the  chance  to 
do  that  bigger  job  which  he  has  tried 
to  learn  about. 

THE  EDITOR  AND  IIIS  DUTY. 

"Well,  after  all,  a  new.spaper  has  its 
place,  and  like  the  man  who  said  that 
he  ha<l  tried  to  make  a  splurge  social¬ 
ly  and  failed  because  he  tried  to  do  for 
people,  and  then  said  that  after  he 
aliandoned  all  his  respectable  acquaint¬ 
ances  things  went  very  smoothly.  It 
is  true.  You  are  over  set  if  you  start 
to  oblige  people:  if  you  do  that  you 
break  your  own  back.  If  in  this  life 
you  stand  by  your.self  it  is  the  most  im¬ 
portant  thing  you  can  do.  People  who 
fail  are  those  wmo  get  off  the  track.  The 
editor  who  does  his  duty  by  him.self 
and  his  paper  can  do  an  inestimable 
good  to  the  community.  He  can  do 
that  only  by  single  mindedness,  doing 
his  duty. 

“This  newspaper  that  you  buy  for 
one,  two,  or  three  cents  is  a  marvel¬ 
lous  thing.  Think  what  it  means  to 
reach  to  the  ends  of  the  world.  I  sit 
at  my  desk,  and  news  comes  from  Ber¬ 
lin,  Tokio,  Paris.  We  reach  out  to  the 
world,  and  the  cable  response  comes 
back.  We  know'  ambassadors,  chief 
rulers,  the  great  of  the  world.  Our  Her¬ 
man  correspondent  writes  us  of  his  in¬ 
terest  in  seeing  a  copy  of  the  New  York 
World  on  the  desk  in  the  office  at  the 


advance  front.  It  is  a  life  that  takes 
♦he  conceit  oat  of  a  fellow  to  think  how 
big  it  all  is. 

“The  American  new’spaper,  with  all 
its  faults,  its  wea’itnesses,  and  its  trou¬ 
bles  yet  represents  its  public  as  faith¬ 
fully  as  it  can.  I  have  a  que.stion  I 
want  to  ask:  ‘What  is  it  that  we  news¬ 
papers  print  that  is  worse  than  what 
you  people  do?’  ” 


TO  FIGHT  TRADING  STAMPS 


Illinois  Daily  Newspaper  Association  Will 
Work  for  Prohibitive  Legislation. 

At  its  meeting  at  the  I^a  Salle  Ho¬ 
tel,  Chicago,  on  May  23  and  24,  the 
Illinois  I>aily  Newspaper  A.ssociation 
took  a  firm  stand  against  trading 
.stamps?,  so-called  “profit-sharing”  cou¬ 
pons,  and  all  .similar  forms  of  rebates 
in  merchandising,  and  pledged  itself  to 
cooperate  with  the  Illinois  Retail  Mer- 
chant.s’  Association  for  the  securing  of 
proper  legislation  to  abolish  the  u.se  of 
trading  stamps,  coupons,  and  all  such 
tokens  in  the  State  of  Illinois.  The  As¬ 
sociation’s  action  took  the  form  of  the 
following  set  of  resolutions,  which  was 
adopted  by  a  rou.sing  vote: 

Resiilvwl,  That  the  lllinnis  Daily  Newspaper 
.\ssaelation  is  opiKised  to  aii  forms  of  trailing 
stamps,  Bo-calied  profit-sharing  coupons,  pre¬ 
miums,  and  aii  otlier  forms  of  lioniis  or  rebates 
in  merchandising  or  in  any  other  transaction 
wliatever,  wherein  the  trading  stamp,  premium, 
Ismns,  or  rebate  is  offereil  in  addition  to  the 
vaiiie  claimed  to  be  represented  in  the  price  of 
tile  article  or  service. 

Resolvol.  That  we  coJlperate  with  the  Illinois 
Retail  .Merctiants’  .Association  as  calleil  npon  in 
their  efforts  to  terminate  the  use  of  trading 
stamps,  coiipems,  bonuses,  rebates,  etc.,  by  prop¬ 
er  legislation. 

Resolved,  That  a  copy  of  these  resolutions  he 
forwariled  by  our  secretary  to  the  Illinois  Retail 
Merchants’  Association. 

The  I>aily  Newspaper  Association 
also  ado-pted  the  following  resolutions 
again.st  giving  puldicity  to  libel  suits. 

R«>aolve<l,  That  it  is  tlie  sentiment  of  the 
Illinois  Daily  Xewspaiier  .Vssoclation  that  the 
publication  of  liliel  suits  against  any  news|)ai)er 
is  detrimental  to  the  entire  newstmiier  business, 
tending  to  incite  such  litiel  suit ;  and  tie  it  there¬ 
fore  further 

Resolved,  That  memtiers  of  this  -Association 
refrain  from  nndne  putdieity  or  even  mention  of 
iilsd  suits  startisl  against  ih«*ir  contemporaries 
ill  tiH'ir  own  or  oilier  cities. 

The  officers  of  the  .\s.st)<1atioii  are: 
Prc.sident,  John  V.  Riley,  of  the  Rock¬ 
ford  (Ill.)  Star;  .secretary,  John  Sun- 
dine,  of  the  .Moline  (Ill.)  Di.spatch. 


PAPERS  ABANDON  COUPONS 


Leader  and  Dispatch  Deride  Trading 
Stamp  Syistem  Does  Not  Pay. 

PjTTSBuwiH,  Pa.,  June  5. — Two  Pitt.s- 
hurgh  newspapers,  after  a  fair  trial, 
have  decided  to  abandon  the  trading 
stamp  and  coupon  system.  For  three 
years  the  Pittsburgh  Leader  has  given 
Parke  trading  stamjis,  and  for  one  year 
United  Profit  Sharing  coupons  have  also 
been  given.  ”No  more,”  were  the  words 
of  William  E.  Moffett,  adverti-sing  man¬ 
ager  of  the  Leader,  when  asked  in  re¬ 
gard  to  the  decision.  ”lt  does  not  pay,” 
he  said  further.  ”Of  course  this  deci¬ 
sion  does  not  affect  the  giving  of  .some 
sorts  of  premiums,  but  at  pre.sent  we 
are  offering  neither  stamps,  coupons, 
nor  premiums.” 

On  May  1,  the  Ifitt.sburgh  Dispatch 
discontinued  giving  T’^nited  Profit  Shar¬ 
ing  couiKins.  At  present  the  Disiiatch 
is  .giving  a  .set  of  eight  books  of  jiopu- 
lar  fiction,  one  each  week,  each  cost¬ 
ing,  with  a  coupon,  only  19  cents. 


Trading  stamps  have  lieen  condemned 
by  the  retail  merchants  of  Oklahoma, 
and  through  the  Oklahoma  State  Retail 
Merchants’  Association,  the  next  ses¬ 
sion  of  the  I.,egi.slature  will  be  a.sked  to 
enact  a  law  prohibiting  the  use  of  trad¬ 
ing  stamps  in  this  State.  The  retailers 
assert  that  they  have  found  the  trad¬ 
ing  stamps  are  of  little  value  as  adver¬ 
tising,  either  to  the  retailer  selling  the 
goods  or  for  the  goods  with  which  the 
trading  stamps  are  given. 


MARYLAND  COUPON  LAW 
HAS  GONE  INTO  EFFECT 

But  by  Agreement  Between  Trading- 

Stamp  Companies  and  the  State’s  At¬ 
torney,  Test  Cases  Will  Be  Sent  to  the 

Grand  Jury  for  Adjudic.tlion  in  the 

Criminal  Court — Opposing  Contentions 

Baltimore,  Md.,  June  5. — The  merits 
of  the  new  Trading-Stamp  law  in 
Maryland,  imposing  a  tax  of  $1,500  on 
all  trading-stamp  companies  and  par¬ 
ties  selling  or  delivering  trading  stamps 
or  coupons,  and  $50  upon  the  manufac¬ 
turers  of  goods  who  accompany  their 
sales  with  coupons  or  stamps,  will  be 
contested  in  the  courts.  The  new  law 
went  into  effect  on  June  1. 

Test  cases  are  being  prepared,  upon 
agreement  with  the  stamp  companies 
and  the  State’s  .Attorney,  and  will  lie 
sent  to  the  grand  jury  for  adjudication 
in  the  criminal  court. 

RETAILEItS  NOT  AFFECTED. 

The  idea  which  had  prevailed  in  some 
quarters  that  the  new  law  affected  the 
retail  dealers  who  give  out  trading 
stamps  and  coupons  to  their  customers 
along  with  purchases  is  now  considered 
by  both  the  State’s  .Attorney’s  office  and 
the  counsel  for  the  trading-stamp  com¬ 
panies  to  have  been  an  erroneous  one, 
and  the  retailers  can,  therefore,  continue 
to  dispense  the  stamps  with  impunity. 

The  question,  how  far  the  law  af¬ 
fects  the  stamp  companie.s,  the  manu¬ 
facturers,  and  packers,  who  put  stamps 
and  coupons  in  original  packages  and 
the  wholsalers  and  jobbers,  will  be  thor¬ 
oughly  threshed  out  in  the  trial  of  the 
test  cases. 

It  has  been  decided  that  several  of 
the  stamp  companies  shall  furnish  to 
the  State’s  Attorney’s  office  a  report  of 
several  sales  of  their  stamps,  and  upon 
these  reports  the  State’s  Attorney’s  of¬ 
fice  will  have  indictments  drawn  for  the 
grand  jury  to  act  upon.  In  this  way 
the  cases  will  be  brought  up  for  con- 
•sideration  and  adjudication  in  the 
Criminal  Court. 

STAMP  firm’s  contention. 

The  trading-stamp  people  w1i;  oppose 
the  new  law  on  the  ground  that  It  is 
uncon.stitutional.  The  provisions  of 
the  new  law  provide  for  a  $1,500  license 
upon  all  t fading- stami)  com{>anies,  and 
.some  lawyers  consider  that  the  whole¬ 
salers  and  jobbers,  through  whose 
hands  the  stamps  pass  from  the  manu¬ 
facturers  and  packers  of  goods  with 
which  stamps  are  enclosed,  are  liable 
to  the  $1,500  license  fee  also.  The 
manufacturers  and  packers  who  put 
couiHins  and  stamps  in  with  their  gviods 
in  original  packages  are  in  a  special 
class,  which  has  to  pay  a  license  fee 
of  $50  annually. 

The  $1,500  license  upon  the  smaller 
trading-stamp  companies  would  wipe 
most  of  them  out  of  business  if  the  law 
is  allowed  to  stand,  as  their  profits  do 
not  in  most  cases  amount  to  the  cost 
of  the  license.  It  is  claimed  in  some 
quarters  that  some  of  the  larger  trad¬ 
ing-stamp  companies  are  anxious  to 
have  the  new  law  upheld  in  the  belief 
that  it  will  wipe  most  of  their  small 
competitors  out  of  business. 


STOP  TRADING  STAMPS 

Erie  (Pa.)  Retail  Board  Holds  It  Unwise 
to  Try  Scheme  There. 

.Attempts  to  launch  a  new  tratling- 
stamp  scheme  in  Erie,  Pa.,  were  fru.s- 
trated  at  the  regular  w’cekly  noon  lunch¬ 
eon  of  the  itetail  Merchants’  Board  of 
the  (.'hamlier  of  Commerce,  held  at  the 
Reed  House  la.st  week. 

The  new  trading-stamp  plan  was  to 
have  lieen  operated  through  a  bank  for 
the  lienefit  of  one  store  of  each  clas.s. 
The  local  institution  to  which  it  was  pro¬ 
posed  submitted  the  proposition  to  the 
Merchants’  Board.  The  latter  decided 
unanimously  against  it.  sentiment  being 
that  It  would  be  unwise  to  allow  the 
stamp  habit  to  get  another  foothold 
there. 
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CIRCULATION  BUREAU’S 
NEW  NEWSPAPER  RATE 

Audit  Men.  in  Annual  Conventional  (ihi- 
eago.  Revise  Schedule  and  Increase 
Dues  of  Newspaper  Section.  After 
Spirited  Protest  fr«>in  Keprescntativcs 
—  All  Directors  but  One  Re  eiccted. 

•  'HiCAGO,  June  7. — As  predicted  in 
la.st  week’s  issue  of  The  Editor  and 
Fi'Bi.ishek,  the  Audit  Bureau  of  Circu- 
lations.  at  its  annual  convention,  held 
at  the  Hotel  I.aBaIle,  .Tune  1-2,  voted 
the  revision  in  membership  rates  which 
had  l<een  proposed  by  the  board  of  di¬ 
rectors 

By  the  new  rulinp.  trade,  technical, 
and  farm  magazines  and  periodicals. 
puiJished  bi-weekly  or  .semi-monthly 


President  Iaji'is  Bitrcii. 


and  paying  $4  dues  a  week  or  more,  are 
to  pay  ten  per  cent,  le.ss  than  the  pres- 
«nt  weekly  rate.  Those  published 
monthly  are  to  pay  15  per  cent.  less. 

The  rates  for  newspar>ers  were  in- 
'Tcased.  The  schedule  upon  which  the 
Bureau  has  been  operating  is  to  be  con¬ 
sidered  as  applying  only  to  six-day  is¬ 
sues,  and  twenty  per  cen‘.  of  the  pres¬ 
ent  dues  are  to  be  added  for  each  Sun¬ 
day,  weekly,  semi -weekly,  and  tri¬ 
weekly  issue.  A  weekly  or  semi-week¬ 
ly,  not  published  in  connection  with  a 
dail)'.  henceforth  is  to  be  charged  sixty 
per  cent,  of  the  six-day  rate,  no  rate 
to  be  less  than  fifty  cents  a  week,  how¬ 
ever. 

Before  the  vote  was  taken,  there  was 
a  spirited  protest  from  the  newspaper 
section  oyer  the  increasing  of  their 
due.s.  Several  speakers  from  the  flooi- 
declared  that  it  was  unfair  to  increa.se 
one  rate,  while  lowering  the  other.  It 
took  the  convention  an  hour  and  a 
half  to  cast  its  ballot,  .so  frequent  were 
the  rights  of  voters  challenged,  and  .so 
numerous  were  the  disputes  to  lie  set¬ 
tled. 

NEW  YORK  AND  BOSTON  PROTEST. 

“The  newspapers  are  paying  into  the 
Bureau  now',  as  its  financial  report 
shows,  nearly  twice  as  much  as  the 
magazines  and  periodicals,  and  for  that 
reason  it  is  unfair  to  make  them  pay 
more,”  protested  Guy  Osborn,  who  rep¬ 
resented  the  Xew  York  Times  and  the 
Boston  Globe,  among  other  newspapers. 
"I  have  talked  with  many  publishers 
•uid  I  have  not  found  one  in  favor  of 
this  proposed  change.  One  can  readily 
see  why  the  magazines  and  periodical 
men  and  the  newspapers  who  have  no 
Sunday  editions  are  in  favor  of  this 
measure.  I  am  in  favor  of  It,  too,  if 
it  Is  to  help  the  Bureau,  but  here  is 
where  It  Is  wrong.  Take  the  Chicago 
Daily  News,  for  example.  It  has  no 


Sunday  issue,  but  yet  its  total  six-day 
circulation  is  greater  than  the  total 
seven-day  circulation  of  the  Chicago 
Tribune  or  the  Chicago  Herald.  Ac¬ 
cording  to  this  amendment,  the  Daily 
Xews  will  not  be  taxed  anything  addi¬ 
tional,  but  the  Herald  and  the  Tribune 
will.” 

NLWSPAPEK  AUDITING  IS  CXISTLT. 

S.  C.  Stewart,  chairman  of  the  com¬ 
mittee  which  presented  the  amend¬ 
ment,  explained  that  the  increases  were 
necessary  because  of  the  time  required 
of  the  auditors  to  go  over  the  books 
of  some  newspapers. 

"We  have  had  slight  trouble  in 
auditing  the  books  of  the  magazines 
and  periodicals,”  said  Mr.  Stewart,  "but 
in  the  ca.se  of  some  newspapers,  where 
the  books  are  in  an  .^wful  condition, 
our  men  have  had  to  spend  months 
over  them,  and  we  have  found  that  this 
does  not  pay.” 

"The  man  whose  newspapier  takes  a 
long  time  to  be  audited  should  be  made 
to  iiay.”  suggested  Paul  Patterson,  of 
the  Baltimore  Sun. 

.Mr.  Stewart  said  that  such  a  scheme 
V.  ould  require  the  whole  reorganization 
of  the  ITureau,  and  then  he  did  not  be-  _ 
litve  the  scheme  would  be  practicable. 
The  vote  was  406  to  173. 

I.iOuis  Bruch,  the  president,  in  his  ad¬ 
dress.  told  of  the  great  progress  the 
Bureau  had  made  in  the  past  year. 

“Under  the  cooperative  work  of  the 
organization,  advertising  is  being  sold 
'IS  a  commodity,  whereas  a  few  years 
ago  it  was  sold  largely  on  a  basis  of 
a  publication’s  estimated  influence  with 
its  readers,”  he  said.  “The  publisher- 
members  of  the  Bureau  sell  their  cir¬ 
culation  as  a  clearly-defined,  precisely 
analyzed  commodity,  set  forth  under 
uniform  rules  established  by  the  lead¬ 
ing  national  advertisers  and  the  adver- 
ti.sing  agencies.  Each  publisher-mem - 
tier  not  only  makes  a  sworn  state¬ 
ment,  but  he  goes  much  farther  than 
does  the  manufacturer  or  the  merchant 
who  on  occasion  submits  a  statement 
to  his  bank  or  to  Dun  or  Ttradstreet.” 

.\  n  solution  was  adopted  suggesting 
that  the  lioard  of  directors  as  soon  as 
I>os.sibie  adopt  a  rule  limiting  the  length 
of  time  within  which  an  expired  sub- 


Tkeasi:rer  Hopewell  Ij.  Uogers. 


sciiption  should  be  considered  a  re¬ 
newal. 

From  the  newspaper  section,  a  reso¬ 
lution  was  offered  to  the  board  amend¬ 
ing  the  by-laws  to  provide  for  suspen¬ 
sion  o;  expulsion  by  the  directors  of  a 
puidisbei  found  guilty  of  wilful  mis¬ 
statement  of  his  circulation. 

The  clas.s,  trade,  and  technical  divi¬ 
sion  presented  a  resolution  calling  at¬ 
tention  to  the  comparatively  few  adver¬ 
tisers  who  are  members  of  the  Bureau, 
and  stated  that  it  believed  class,  trade, 
and  technical  publisher  membership 
would  be  more  valuable  if  there  were 
more  general  use  made  of  the  A.  B.  C. 
reports  by  advertisers.  The  resolution 


asked  that  the  directors  seek  to  estab¬ 
lish  more  advertiser  membership. 

With  much  praise  for  his  work  in  the 
conducting  of  the  Bureau,  Russell  R. 
Whitman  was  reappointed  managing 
director  by  the  board  of  directors,  with 
an  increase  in  salary.  The  salary  Mr. 
Whitman  is  now  to  receive  is  what  the 
Bureau  offered  him  last  year,  and  which 
he,  at  that  time,  refused  because  he 
did  not  believe  the  A.  B.  C.  "could  af¬ 
ford”  it. 

President  Bruch,  with  the  rest  of  his 
staff  was  reelected.  The  officers  are: 
I.nui8  Bruch,  American  Radiator  Co., 
president,  and  Curtis  Brady,  Woman’s 
World,  first  vice-president,  both  of 
Chicago;  A.  W.  Erickson,  of  the  Erick¬ 
son  Co.,  New  York;  second  vice-presi¬ 
dent;  M.  F.  Harris,  Armour  &  Co.,  Chi¬ 
cago,  secretary,  and  Hopewell  L.  Tiog- 
ers,  the  Chicago  Daily  News,  treasurer. 

With  one  exception,  the  ten  membefs 
of  the  board  of  directors  whose  terms 


Secretary  M.  F.  Harris. 


expired,  were  chosen  for  another  term 
of  two  .years.  Burridge  I).  Butler,  of 
the  I’rairie  Farmer,  Chicago,  was  suc¬ 
ceeded  by  Frank  E.  Dong,  of  the  Farm¬ 
ers’  Review,  Chicago. 

The  directors  reelected  are: 

Advertisers’  division — F.  C.  Grandin, 
Postum  Cereal  Co.,  Battle  Creek;  O.  C. 
Harn,  National  Dead  Co.,  New  York; 
Emery  Mapes,  Cream  of  Wheat  Com¬ 
pany,  Minneapolis;  S.  C.  Dobb.s,  Coco- 
t'ola  Co.,  Atlanta;  WrA.  Wrigley,  jr., 
Wm.  Wrigley,  Jr.,  Co.,  Chicago. 

Advertising  agents’  division — Stanley 
Clague,  Critchfield,  Clague  Co.,  Chi¬ 
cago. 

PuLlishers’  division  —  Newspapers — 
I.a.fayette  Young,  Des  Moines  Capital; 
Magazines  and  periodicals  —  Curtis 
Brady,  the  Woman’s  World,  Chicago. 
Farm  journals — Frank  E.  Dong,  Farm¬ 
ers’  Review,  Chicago.  Class,  trade,  and 
technical  publications — M.  C.  Robbins, 
the  Iron  Age,  New  York. 

The  directors  who  held  over  for  an¬ 
other  year  are: 

Advertisers — Douis  Bruch,  American 
Radiator  Co.,  Chicago;  M.  F.  Harris, 
Armoui  &  Co.,  Chicago;  W.  B.  Cherry, 
Merrell-Soule  Co.,  Syracuse;  F.  R. 
Davis,  General  Electric  Co.,  Schenec¬ 
tady;  D.  B.  Jopes,  Eastman  Kodak  Co., 
Rochester;  F.  H.  Squier,  Pabst  Brewing 
Co.,  Milwaukee. 

Advertising  agencies — A.  W.  Erick¬ 
son,  the  Erickson  Co.,  Inc.,  New  York 
city. 

Publishers  —  Hopewell  D.  Rogers, 
newspapers,  the  Daily  News,  Chicago; 
Frank  C.  Hoyt,  magazines  and  periodi¬ 
cals,  the  Outlook,  New  York  city; 
CTharles  F.  Jenkins,  farm  journals.  Farm 
■loumal,  Philadelphia;  E.  R.  Shaw, 
class,  tirade,  and  technictil.  Practical 
Engineer,  Chicago. 

This  was  the  largest  convention  ever 
held  by  the  A.  B.  C.  The  Bureau  has 
nearly  twelve  hundred  members,  and  of 
these  more  than  six  hundred  were  pres¬ 
ent  either  in  person  or  by  proxy. 


NEWSPAPER  BILLS  VETOED 


Governor  Whitman  Refuses  Approval  of 

Measures  of  Interest  to  Publishers. 

.\LBANY,  June  8. — Among  the  bills 
recently  signed  or  vetoed  by  Gov.  Whit¬ 
man  were  several  of  interest  to  news¬ 
paper  publishers. 

A  bill  introduced  by  Assemblyman 
McWhlnney,  which  became  law,  legal¬ 
izes  the  acts  and  proceedings  of  the 
Board  of  Elections  and  Board  of  Super¬ 
visors  of  Nassau  County  relative  to  the 
publication  of  election  notices  in  1911 
and  the  audit  of  the  claim  of  the  Roslyn 
News  for  publication  of  such  notices,  as 
a  claim  against  the  county. 

One  of  the  important  bills  to  be  .sign¬ 
ed  from  the  viewpoint  of  New  York 
newspapers  was  that  of  Senator  Wal¬ 
ters,  requiring  the  judgment  directing 
the  sale  of  real  property  pursuant  to 
Chapter  16  of  the  Civil  Code  to  designate 
new.spapers  for  publication  of  notice  of 
such  sale  when  the  property  is  located 
in  the  first  judicial  district  Supreme 
court  justices  in  New  York  must  there¬ 
fore  designate  in  their  foreclosure  sale 
notices  the  newspapers  to  publish  the 
order.s.  Advocates  of  the  bill  claimed 
that  it  would  break  up  a  little  private 
monopoly  operated  by  an  agency  con¬ 
trolled  by  Philip  F.  Donohue,  of  Tam¬ 
many  Hall,  and  result  in  a  general  dis¬ 
tribution  of  the  notice-printing  among 
new.spapers  where  it  would  do  most 
good. 

A  bill  which  did  not  meet  with  Gov. 
Whitman’s  approval  was  one  of  Senator 
Slater’s,  relative  to  the  assessment  and 
collection  of  taxes  in  Yonkers.  This  bill 
would  have  required  the  City  Treasurer 
to  publish,  between  May  15  and  May  30, 
annually,  in  the  official  newspapers  in 
the  city,  a  notice  of  intention  to  fore¬ 
close  liens  for  unpaid  taxes  and  assess¬ 
ments  held  by  the  city  for  a  period  of 
at  least  one  year.  The  Governor  object¬ 
ed  to  this  bill  on  the  ground  that  it  was 
not  returned  from  the  city  authorities 
approved  in  the  specified  length  of  time, 
fifteen  days;  and,  further,  that  it  was 
not  in  reality  approved  by  the  required 
number  of  officials. 

Two  bills  of  interest  to  newspaper 
publi.shers  met  death  in  the  omnibus 
veto  of  fifty-nine  measures  which  failed 
to  become  laws  because  the  Governor 
did  not  act  on  them  within  the  thirty 
days  allowed  after  adjournment.  One  of 
the.se  was  Introduced  by  Senator  Wal¬ 
ters  and  sought  to  amend  the  Election 
Daw  by  providing  that  in  the  Borough  of 
The  Bronx,  New  York  City,  publication 
of  the  list  of  registration  and  polling 
places  at  election  time  must  lie  made  in 
four  newspapers  published  in  the 
borough. 

Another  bill  included  in  the  omnibus 
veto  was  Introduced  by  Assemblyman 
Gibbs,  and  would  have  provided  that  the 
notice  of  sheriffs  .sale  required  by  Sec¬ 
tion  1434  of  the  Code  of  Civil  Procedure 
.should  l>e  made  when  the  property  is 
situated  within  a  thlrd-dass  city  having 
no  newspaper,  by  publishing  such  notice 
once  a  week  for  six  weeks  in  a  news- 
I>aper  published  in  the  county,  or  by 
publishing  twice  a  week  for  three  con¬ 
secutive  weeks  in  a  daily  paper  publish¬ 
ed  in  an  adjoining  third-class  city 
located  in  an  adjoining  county. 


Famous  Paper  Merped 

The  Virginia  City  (Nev.)  Territorial 
Enterprise,  the  first  newspaiier  to  be 
published  in  Nevada,  and  at  one  time 
the  leading  newspaper  on  the  Pacific 
Coast,  has  suspended  publii-ation  and 
merged  with  the  Virginia  City  Chronicle. 
The  Enterpri.se  was  started  in  Genoa  in 
1858.  Several  famous  wrlter.s  had  their 
first  newspaper  experience  on  the  En¬ 
terprise,  among  them  Mark  Twain. 


A  sun-parlor  composing-room  will  be 
one  of  the  features  of  the  new  home  of 
the  Birmingham  (Ala.)  News.  Forty 
big  piate-glass  windows  and  five  huge 
skylights  will  help  to  make  it  one  of 
the  finest  coinposltioh-room*  in  the 
country. 
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- just  the 

touch  of  a  key 

brings  the  magazine  desired 
instantly  into  service  on  the 
new  Model  16  and  Model 
17  Linotypes. 

Easier  to  Operate  than  the 
Shift  Key  on  a  Typewriter. 


Continuous 

Composition 


Merely  touching  a  key  \ 
(follow  the  arrow)  on  \  ^ 

the  new  Model  16  and  \ 
Model  1 7  Linotypes  brings  \ 
either  magazine  into  instant  > 
operative  connection  with  the 
keyboard.  This  means  that 
the  operator  can  mix  at  will  in 
the  same  line  matrices  from  all 
magazines  without  removing 
his  hands  from  the  keyboard — 
absolutely  insuring  continuous 
composition  while  the  copy  lasts. 

We  have  a  Linotype  for  every 
office  at  a  price  and  upon  terms 
within  reach  of  every  printer. 

Send  for  the  Facts 

Mergenthaler  Linotype 
Company 

Tribune  Building  -  New  York. 

CHICAGO . 1100  S.  Wabash  Avenue 

SAN  FRANCISCO . 646  Sacramento  Street 

NEW  ORLEANS . 549  Baronne  Street 

TORONTO . ....Canadian  Linotype,  Ltd. 


Especially  Adapted  for  Newspaper  fVork 

The  New  Model  17 

Multiple  I  .g  Continuous 

Magazine  -1  J  1  1  1  Composition 

CPEED  is  the  rule  hy  which  the 
^  modern  newspaper  is  measured 
and  made.  Every  second  counts — 
especially  when  the  forms  are  being 
closed.  And  it  is  right  here  that  the 
new  Models  16  and  17  Linotypes 

V  fit.  The  time  usually  required  for  magazine 
\  changing  can  now  be  devoted  to  extra  com- 
\  position — which  is  equivalent  to  keeping 
^  \  your  forms  open  a  little  longer 

//  4  \ 

the  \  /Tq,.  /feacfs  and  Ads 

.i-L.  ^  ^  \  ^ 


The 

Model 

17 

Multiple 
Magazine 
Linotype 
PRICE  $3000 

The  Model 
16  Linotype 
is  the  same 
as  the  model  17 
hut  without 
the  .iuxiliary 
Magazine 
PRICE  $2900 
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CANADIAN  EDITORS  DISCUSS  MANY  LIVE 

TOPICS  AT  THEIR  ANNUAL  CONVENTION 


was  a  final  meeting:  of  the  peneral  as¬ 
sociation  to  elect  officers  and  take  ac¬ 
tion  on  sucli  matters  as  had  l)een 
l»roug:ht  up.  Quite  a  numtH-r  of  reso¬ 
lutions  were  carried.  motion  of  ap- 
prol)ation  of  the  action  of  thos»“  mem- 
Is-rs  who  had  volunteered  for  active 
service  was  enthusia.stically  carried. 
The  appointment  of  a  permanent  a.s- 
•si.stant  general  manager  was  approved. 
The  advertising  committee  was  In- 
.structed  to  take  steps  to  secure  the  ap¬ 
pointment  of  a  censor  of  medical  ad¬ 
vertising. 

It  was  decided  that  the  Department 
of  Customs  should  l)e  petitioned  to  allow 
parts  of  presses  to  come  into  t'anada 
duty  free  when  they  are  parts  of  press¬ 
es  that  are  exempt  from  duty.  The  Do¬ 
minion  (lovernment  is  also  to  be  peti¬ 
tioned  to  stop  the  sale  in  Canada  of 
certain  pernicious  publicationsi.  The 
Po.st  Office  Department  will  l)e  asked  to 
s»*clire  a  reduction  of  the  rate  of  po.st- 
age  on  newsjiapers  going  to  ('anadian 
soldiers  in  France  and  Flanders. 


iliTisInn — W.  fJ.  Catm,  Mnn«e  Jaw  News.  .\1- 
U'rta  and  K.istern  It.  C.  dirlKinii — M.  U.  Jen- 
niiitCK.  Kilnio'itnii  .Pairiial.  Weatern  It.  C.  dl- 
vIkIoii  Jnlin  NVImni,  Vancouver  World. 

TroaHiircr — (Jco.  K.  Scroggio,  Toronto  Mall 
and  Kniidro. 

Cliairini-n  of  aio'Uoiia — Dally  aeotlon — F.  J. 
Ilnnl.  Va  nroiivir  I*r»vin<'e.  -Weekly  aeidion — 
K.  Itoy  Saj  li>s,  I*ort  Klgln  Timea.  Trade  and 
elasH  mo-tlon — Aeton  Itiirrows,  Canadian  Hall¬ 
way  and  Maniir  World.  Toronto. 

Cliairnian  of  atawling  oominitteea — 'Pni>er 
eoniinittee — .1.  F.  MaeKay,  Toronto  Ulolic.  La- 
lair  eninniittM> — J.  K.  Atkin.son,  Toronto  Star. 
•tdvertlKliiR  ooimnlttee — W.  J.  Taylor.  Woo<l- 
HtiK-k  Sentinel-ltevk'W.  I’oatal  anil  I’arllanien- 
tary  l■oInIIlitt^•e — K.  Norman  Smitti.  Ottawa 
Fn-e  Press. 

Fleeted  mpinfa'rs — Maritime  ITovlnees— F. 
It.  Kills.  St.  John  (ilobe.  Qm-la-p — Frank  Car¬ 
rel.  Qnela'e  Telegraph :  K.  F.  Slack.  Montreal 
Oazette.  Ontario — J.  K.  Allen.  Hamilton  Sia-c- 
tator;  lairne  K.  Eisly,  Walkerton  Teleai-oia* ; 
W.  O.  Hook.  Canadian  Home  Journal,  Toronto. 
Manitolm — Alex.  Dunlop.  Neeiaiwa  PreKa.  Sas- 
katehewan — W.  F.  Kerr.  Itegliia  Ia*ader.  Al- 
la-rta — J.  H.  Wiaals.  Calgary  Herald.  British 
(Vdnndda — I..  J.  Ball.  Vernon  News. 


Daily  Section  Reports  ISo  Diminution  in  Volume  of  Request! 
Free  Publicity — ^Decide  Mot  to  Adopt  Flat  Rate  for  Atlvertisin*; 
Executive  Committee  Authorized  t<»  Seek  Lejrislation  to 
Make  False  Announcements  a  Criminal  Offence. 


TOHOXTO.  June  3.— Thi.s  year’s  the  general  .Vssociation.  Much  of  the 
Convention  of  the  Canadian  discussion  was  of  a' confidential  nature. 
Press  Association,  which  was  and  all  ncwspa|>er  reports  of  the  pro- 
concluded  here  yesterday,  has  I>een  c«“«.‘dings  were  cen.sored.  I'nder  the  cir- 
voteii  by  those  attending  its  sessions  as  cum.stances.  it  is  only  possible  to  give 
the  l>est  in  the  history  of  the  .\s.s<Kda-  a  general  idea  of  what  transpired, 
tion.  Several  innovations  were  intro-  It  was  the  general  opinion  that  there 
duced  which  tended  to  make  the  meet-  had  iK-en  no  diminution  in  the  volume 
ings  more  practical  and  u.seful.  For  one  of  requests  for  the  insertion  of  free 
thing,  set  addres.ses  were  done  away  publicity  material,  but  tjiat  the  amount 
with,  and  there  were  no  special  speak-  of  such  <-o|»y  getting  into  the  papers 
ers.  Informal  di.scu.ssions  on  topics  of  was  appreciably  le.ss. 

vital  importance  to  the  ('anadian  i>ub-  The  publication  of  motion-picture  se- 
lishing  busine.ss  took  the  iilace  of  the  rial  .stories  was  reporttsi  to  lie  lieneficial 
more  formal  items  that  us<-d  to  till  out  to  circulation  on  the  whole,  though  it 
the  programme,  and  these  drew  and 
held  the  attention  of  the  members  far  ; 

better  than  the  old  style  addres.s<'s.  v  jJT-*  ■  i 

More  time  was  al.so  given  to  the  section  i- 

meetings.  When,  liefore,  the  Associa- 

tion  had  to  convene  in  general  si's.sion  '  bM 

to  li.sten  to  .some  visitor,  the  di.scu.ssions  J-  ■ 

in  the  sections  were  often  seriously  cur-  >  ' 

tailed.  I’nder  the  new  arrangement  ’  a  |  M  ^ 

there  was  plenty  of  time  to  complete  '  I  , 

the  consideration  of  the  various  topic.s.  BBfc  ■  ^ 

.Another  innovation  was  the  holding  ■  *-  _ 

of  an  editorial  ses.s!on.  which  was  given  &  r*'! 

over  entirely  to  the  men  of  the  editorial  r  v::  ^  Wll '  J 

.staffs  prestmt.  Formerly,  l>oth  editors  -  Jj’liij  *7  iH  ^  i- 

and  business  managers  attended  the  ^  Y  1 

meetings  together.  Piditors  were  R  ^  Jli  j  iinln  .ifi  W  ”  7  ' 

particularly  intere.sted  in  the  doings  of  I  i 

the  busine.ss  men,  nor  were  the  biisi-  Jjjlj)  ITHiffjltfi  ® 

ness  men  interested  in  the  subje*-ts  that  ____  ^  __  fM 

occupiwl  the  attention  of  the  editors. 

Hy  giving  the  latter  <-omplete  control  of 
one  session,  this  ditlicult.v  was  very  ' 
nicely  overcome. 


IJCADINC,  PI  BI.ISHKIIS  Pln-aiKNT. 

There  was  a  ver.v  representative 
gathering  of  (’anadian  newspapermen 
on  hand.  .Among  the  men  from  thf' 
large  eity  dailies  presjmt  were  the  fol¬ 
lowing:  F.  J.  liurd,  ProviiK-e.  A'ancnu- 
ver;  John  Xel.son.  Worlil,  A’aneouver; 
H.  .A.  .Stein,  Sun,  A'ancouver;  (leorge  15. 
Cooper,  Journal.  Fidmonton;  K.  M. 
Mac.klin,  Free  Press,  Winnipeg;  Kd- 
ward  Pa*ck  and  ('.  .\.  .Abraham.  Tele¬ 
gram.  Winnip<*g;  William  Findlay.  Fn  e 
Press,  Ottawa;  F.  W.  Crabbe.  ('itizen, 
Ottawa;  H.  .A.  Southam,  citizen,  Otta¬ 
wa;  K.  Xorman  Smith,  Free  Press.  Ot¬ 
tawa;  W.  .Arthur  Perry.  Journal.  Otta¬ 
wa;  K.  F.  Slack.  (lazette.  Montreal;  H. 
.A.  Kobert,  I/a  Pr<-.s.se.  .Montreal;  S.  1.. 
Uees.  l/ii  Presse,  .Montreal;  Frank  Car¬ 
rel.  Telegraph,  (.'uelxs-;  Henry  (iagnon, 
!/*•  Soleil.  Quelss-;  A'.  K.  Morill,  Itcc- 
ord,  Sherbrooke;  F.  15.  Klli.s.  <;iobe.  St. 
John;  Ralph  H.  Watts.  Telegraph,  St. 
•lohn;  J.  -X.  Burnett,  (Juardian,  ('har- 
lottestown. 

In  his  presidential  address,  delivere  1 
on  Thursday  morning.  W.  K.  Small- 
field,  Renfrew  .Mercury,  took  as  his 
main  theme  the  importance  of  running 
newspafs-rs  in  the  interests  of  the  peo¬ 
ple  as  p.  whole.  The  war  had  brought 
about  conditions  in  the  lals>r  and  tu'- 
verti.sing  fields  that  we.’-e  causing  pub¬ 
lishers  to  readjust  their  viewpoint.  It 
was  lg‘coming  more  and  more  neces¬ 
sary  to  lay  a  greater  r>art  of  the  bur¬ 
den  of  conducting  a  newspaper  on  the 
shoulders  of  the  readers.  Instead  of 
allowing  advertisers  to  b«ar  the  load  al¬ 
most  entirely,  it  was  more  reasonable 
to  have  subscrila-rs  i)ay  a  greater  luo- 
portionatc  share  of  the  co.st.  In  th<- 
pa.st  pulilishers  had  be»-n  forgetting  the 
main  function  of  the  newspaper,  which 
was  to  .serve  the  public  and  not  any 
group  of  advertisers.  It  was  more  in 
the  public  intere.st  for  newspais-rs  to  be 
dependent  on  the  people  as  a  whole. 

DiscrssioNS  or  thk  daily  hkttion. 

Some  fifty  topics  were  di.s<m.ssed  by 
memliers  of  the  <laily  .section,  following 
the  meeting  on  Thursday  morning  of 
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An  anomaly  that  was  brought  out  in 
the  meeting  of  the  daily  .section  will  tK> 
adju.sted,  if  possible,  by  a  special  -com¬ 
mittee  consisting  of  John  Ross  Roliert- 
son.  Telegram,  Toronto;  J.  R.  Bone, 
Star,  Toronto,  and  <’.  A.  Abraham,  Tele¬ 
gram,  Winniiieg.  It  has  to  do  with  the 
voting  power  of  the  representatives  of 
large  and  small  papers  hnd  of  first  and 
.second  rnemlier.s.  At  present  all  are  on 
a  i>arity,  but  it  was  felt  that  Ahe  vote 
of  the  representative  of  a  paper  paying 
a  large  annual  membership  fee  should 
Ik‘  worth  more  than  the  vote  of  the  rep¬ 
resentative  of  a  smaller  paper. 

The  editorial  night  on  Thurs<lay  made 
an  enjoyable  break  in  the  programme. 
It  was  well  attended.  The  principal 
siK-akers  were  E<lward  Beck,  editor  of 
the  WinnitK'g  Telegram;  Stuart  Byon, 
editor  of  the  Toronto  (llolie;  C.  A.  C. 
Jennings,  editor  of  the  Toronto  Mail 
and  Kmpire,  and  C.  H.  Hale,  editor  of 
the  Orillia  Packet.  Mr.  lieck’s  speech 
was  an  api!eal  for  more  freedom  from 
the  influence  of  advertir-iers.  .Mr.  I/yon 
argued  for  more  argument  and  le.ss  ad¬ 
monition  in  editorials. 

The  report  of  the  committee  appoint¬ 
ed  last  year  to  see  what  could  l»e  done 
to  introduce  courses  of  journalism  in 
(’anadian  universities  was  presente*!  by 
Dr.  J.  A.  Macdonaki,  Toronto  Oloiie.  The 
deci.sion  arrived  at  by  the  committee 
was  that  the  time  was  not  opportune 
for  taking  any  action  In  this  direction. 

Following  are  the  officers  and  com¬ 
mittees  aiipointed  for  1!H6-1917: 


was  pointed  out  that  latterly  .some  very 
poor  stuff  had  been  offered,  making  it 
advi.sjible  to  insist  on  a  reading  of  the 
whole  story  la-fore  publication  was 
started. 

The  necessity  for  adopting  some 
standard  of  practice  in  the  matter  of 
cash  dis<-ount.s  was  agreed  upon  and 
a  revision  of  the  .standard  contrac-t  was 
authorized  along  these  lines. 

It  was  not  deemed  advantageous  for 
daily  pa|K-rs  to  change  from  the  graded 
to  the  fiat  rate  basis  in  charging  for 
advertising,  though  .s(>veral  papers  re¬ 
ported  that  they  were  u.sing  the  fiat 
rate  with  succe.ss. 

.An  extra  charge  for  death  notices 
running  over  fifty  words  was  approved, 
while  the  standard  adopted  by  the  To¬ 
ronto  dailies  in  counting  words  in  clas¬ 
sified  advertisements  was  commended 
to  the  use  of  other  dailie.s. 

Thos<-  memlK-rs  who  had  had  exjie- 
rience  with  Dollar  Days  spoke  in  fav'or 
of  the  idea,  and  other  ideas  of  a  similar 
nature  were  i>ropounded. 

It  was  agreed  that  it  would  Ik-  advan¬ 
tageous  if  the  .As.soc-iation  would  issue 
s(-mi-monthly  bulletins  reporting  na¬ 
tional  advertising  that  has  just  gone 
out  or  is  alH>ut  to  go  out,  with  full  par¬ 
ticulars  ns  to  nature  of  the  produ<-t, 
name  of  advertising  manager,  agency 
handling  a<-<-ount,  etc. 

The  exectitive  committee  was  author- 
i-'cd  to  take  steps  to  seek  legislation 
that  would  make  it  a  criminal  offence 
to  tender  fi>r  publif-ation  fals<-  birth, 
marriage,  or  engagement  notices  or 
oth<r  mi.s<-hievous  advertisement.s. 

Many  of  the  topics  dis<-us.s<-d  in  the 
meetings  of  the  weekly  se<-tion  were 
similar  to  these  and  brought  out  simi¬ 
lar  opinions  for  the  rno.st  part.  It  was 
agrwd  that  the  clubbing  system  was 
generally  objectionable. 

Following  the  section  meetings  there 


l-.-ilx-r  I'-iiiiniltti-e — J.  F.  AIii<-Ka.v,  Toronto 
(JIoIm-  (('liairiiinn)  :  <1.  Frwl  I’earwm.  Halifax 
Chronii-le ;  V.  K.  Morrill,  Sherbrooke  Ue<a)r(l ;  C. 
11.  Hale.  Drlllla  Packet;  Janiea  Ikile,  C'lirlstlan 
(liiarillaii.  'foronto.  • 

I.alM>r  {-laiiiiilttee — J.  E.  Atkinson,  Toronto 
Star  (<-liairinan)  ;  W.  It.  (livens.  Kingston  Stan- 
ilanl;  11.  (1.  Ibs-keii,  Toronto  Sentinel. 

.Advertising  (s>niniittee — W.  J.  Taylor,  WwkI- 
stock  Sentinel-Review  (cluilrnian)  ;  (leo.  K. 
Scroggie,  Toronto  Mall  and  Em|>ire;  11.  .A.  Uo- 
iK-rt.  Montreal  I.a  Presse;  C.  .Abraham.  Win- 
nl|eg  Telegram:  F.  AV.  ('raids-.  Ottawa  Cltl- 
xen :  David  Williams,  <'ollingw<Ksl  Bulletin;  11. 
A'.  Tyrrell,  Mach-an  Publishing  Co.,  Toronto. 
Postal  and  Parlianu-ntary  cmuiuitba- — K.  Nor- 
iConrludrd  on  pope  1692) 


ProsUlwif  —  J.  <f.  HIHott,  KitiiTHfon  Whljc. 
UuKt  IVf'Htdciit — W,  E.  Ufnfn  w 

Vlff-prDMidf  ntM  —  Mflrltiinf  I^rn’liu*«*n  rllvl- 
Kioii — J.  R.  rharlott<*town  iriutnllHii. 

OntJirio  «ii<l  (UviMRui  V.  K.  Morrfll, 

Sh4'rbp«Mik»*  l{4*f«»nL  Manltohii  OlvUion  —  K.  H. 
Markliu,  \ViunliM*g  VnmH.  SuHkat<’h'‘Wtiii 


J.  G.  Klukht. 

Chairman  Ontario  and  Quei)ec  IMvision. 
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RECORD  OF  ADVERTISING  GAINS 

BY 

The  Evening  Mail 

NEW  YORK 

For  May  of  This  Year  Compared  with  May  of  1915 
And  Compared  with  Gains  or  Losses  by  Other  Evening  Papers  of  New  York 


The  Evening  Mail  gained  16  per  cent,  in  advertising  volume  in  May.  Excepting  one  other  paper,  The  Maul  made 
a  larger  gain  thaui  auiy  of  the  New  York  evening  papers. 


THE  RECORD 

MAIL . 

Telegram  . 

2 

per 

cenL 

Sun . 

Post . 

11 

per 

cent. 

Globe  . 

The  Evening  World 

Journal . 

Lost  3  per  cent. 

5 

per 

cent. 

THE  EVEMXJ  MAIL  GAI>ED  U  PER 
(  ENT.  I>  DRY  (JOOBS  ADVERTISIXJ 

The  F'vening  Mail  in  May  gained  27,107  lines  in 
dry  goods.  This  was  an  increase  of  15%.  Only  one 
other  evening  pajier  in  New  York  exceeded  this  gain, 
while  three  others  showed  losses. 

This  is  the  record: 

MAITj . Gained  15% 

(lioue  . tiained  20% 

Sun  . (iained  6% 

Post  . (iainetl  7% 

Journal  . Lost  25% 

World  . Lost  18% 

Telegram  . Lost  23% 

ai.'i  PER  (EAT.  INCREASE  IX  FOOD 
ADVERTISING 

The  constructive  policy  of  The  Evening  Mail's  Food 
Page,  as  contrasted  with  the  destructive  and  frighten¬ 
ing  policy  pursued  by  some  papers,  has  made  this  de¬ 
partment  well  known  to  all  those  who  have  a  reliable 
article  of  food  to  merchandise.  Food  adverti.sing  in 
The  Evening  .Mail  increased  215%  in  May.  The 
reeord  of  the  other  pajK-rs  follows: 

M.\lli  . (Iained  215% 

.'sun  . (iained  304% 

(tlohc  . I. (1ST  25% 

Post  . (iained  144% 

Journal  . (iained  84% 

World  . (iained  37% 

Telegram  . LOST  9% 


FOREIGN  ADVERTISING  GAINS 

Of  the  four  so-called  “class”  evening  pai)ers  of  New 
York,  The  Evening  Mail  was  second  in  percentage  of 
gains  in  foreign  advertising. 

The  reeord : 


M  All . 

.Sun  . 

. 

Post  . 

THE  EVENING  MAIL  LEADS  IN  GAINS 
FOR  FINANCIAL  ADVERTISING  FOR 
FIRST  FIVE  MONTHS  OF  1916 

The  Evening  Mail  gained  69%  in  hnaneial  adver¬ 
tising  in  May.  Only  one  other  evening  paper  h  d  a 
larger  gain  for  May. 


The  record  for  the  first  five  month  of  19  (>  is  as 
follows; 

M.Mli .  . .  .  .(Jainc'.l  98% 

Sun  . G.iincd  9:% 

(Pol  e  . ('.qined  8S% 

Po  t  . (laiiuMl 


no  PER  CENT.  GAIN  IN  MI’SICAL 
INSTRCMENTS 

The  immediate  success  of  the  “Music  in  the  Home” 
Page  of  The  Evening  Mail  is  shown  in  the  increase 
in  musical  instrument  ailvertising  in  May. 

The  record: 


MAIIi 

I 

Post  . 

. ( tained 

43j"c 

Sun  . 

. I.OST 

44"c 

Worl.l  .... 

. I.OST 

35*"^ 

Jourr.  1  ... 

65^ 

TcVirr.'’.  :!. . . 

. Gained 

75% 

MAIL  GAINS  lines  in  specialty 
SHOP  ADVERTISING 

THK  M.MI 'S  gain  in  sivecialty  shop  advertising 
in  May  was  132^.  In  actual  lineage  there  was  only 
o*:?  other  evening  p.Ti»er  in  New  York  which  showetl 
a  lar;  er  increase. 


The  Reasons  Why  This  Happened: 

The  Evening  Mail’s  circulation  has  shown  a  STEADY  INCRE.ASE.  The  net  paid  circulation  for  .May  was  161,998. 
(The  Mail  is  a  memher  of  the  Audit  Bureau  of  Circulations.) 

The  readers  of  The  Evening  Mail  have  a  greater  purchasing  power  than  have  the  readers  of  any  other  New  York 
evening  paper  of  the  same  or  greater  circulation. 

There  are  more  people  in  New  York  win  read  The  Evening  Mail  exclusively  in  the  evening  than  there  are  exclu- 
:i.'j  readers  of  any  other  New  York  evening  paper. 

The  two  greatest  news  services  of  the  country,  the  Associated  Press  and  the  United  Press,  supply  its  news.  In 
addition  it  has  a  recognized  and  authoritative  corps  of  special  writers. 

Headed  by  the  famous  (ioldberg,  The  Evening  Mail  has  a  staff  of  artists  and  writers  which  provides  the  paper  with 
unusually  strong  features. 

THE  EVENING  MAIL  {  '  NEW  YORK 
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Vt  ISCONSLN  FEDERATED  PRINTING  AND  PRESS 
ASSOCIATIONS  HOLD  SESSIONS  AT  MADISON 


Second  Annual  Slate  Conference  Marked  by  Animated  Discussions  by 
Printers.  Publisbers  anti  Newspaper  Men  on  Cost  Accounting  and 
('.ost  Fimiing  in  Small  Offices — Courtiand  Smilb  Spoke  on 
Foreign  Advertising  in  Countiy-  Papers — Other  Addresses. 


M.\I)IS<»X.  W'is.,  June  5. — Cost  ac- 
i-ountinjT  and  merchandising 
surveys  were  the  chief  topics  of 
<iiscussion  when  more  than  one  hundred 
Wisconsin  printers,  puldishers,  an<i 
newspaiK-r  men  gathered  at  the  se<-ond 
annual  State  i-onference  on  printi.ig 
and  newsi>aper  publishing  held  by  the 
Wisconsin  Fe<ierated  Printing  and 
Press  Associations  at  Madison,  Wis., 
June  1-3. 

The  conference  was  arranged  by  the 
Wiscon.sin  Franklin  Club,  the  Wiscon¬ 
sin  Press  A.ss(S'iation,  and  the  Wisc-on- 
sin  Daily  Ix-ague,  in  coiiperation  with 
the  Department  of  Journalism  and  the 
Kxten.sion  Divi.sion  of  the  l.'niver.sity. 

Most  of  the  publishers  who  attended 
the  conference  were  owners  of  weekly 
and  semi-weekly  newspapers  and  their 


He  introduced  a  resolution  binding 
the  Asso<-iation  to  refuse,  as  part  pay¬ 
ment  for  advertising  non-negotiable 
tickets  to  the  State  Fair. 

Lyle  C.  Clarke,  of  Haraboo,  new  in¬ 
structor  in  cost  accounting  in  the  Uni¬ 
versity,  told  the  results  of  a  survey  of 
the  business  of  Wi.sconsin  weekly  new’s- 
papers.  In  weekly  newspapers  with  a 
circulation  of  about  1^00,  he  said,  ad- 
verti.sing  rates  average  alx)ut  7  cents 
IK‘r  inch,  and  run  as  low  as  4  cents.  If 
they  are  to  lx;  based  on  the  cost,  they 
should  l>e  17  <-ents  per  inch  on  yearly 
contract-s,  19  cents  per  inch  on  six- 
months’  contracts,  20  cents  on  three 
months’  contract.s,  22  icents  for  one 
month,  24  cents  for  two  weeks,  and  29 
cents  for  one  week.  This  price  includes 
the  6  cents  per  inch  composition  cost. 


bissest  leak  that  can  faund  in  a 
printing  office. 

"The  printer  has  always  been  in  the 
meekest  of  all  tradespeople  and  when 
he  has  not  been  letting  his  profits  leak 
away  he  has  been  permitting  his  cus¬ 
tomers  to  take  them  away  in  the  form 
of  low  rate.s.  Even  when  Gutenberg 
Imrrowed  money  from  Faust  to  print 
the  first  Hible  ever  printed  with  movable 
type,  Fau.st  swooped  down  on  him  with 
a  foreclosure  on  the  finished  product. 
We  printers  have  been  doing  the  same 
ever  since. 

"Although  you  printers  in  Wisconsin 
have  a  wonderful  opportunity  to  call 
in  the  aid  of  your  university  extension 
to  e.stablish  a  cost  system  for  you,  there 
are  but  fifteen  of  you  who  have  availed 
yourst'lves  cf  that  opportunity.” 

George  Harrington,  of  Oshkosh,  pres¬ 
ident  of  the  Wisconsin  State  Franklin 
(’lub,  de.scril>ed  the  work  that  has  been 
done  to  weld  the  printers  of  Wi.sconsin 
into  a  coiiperative  and  efficient  organ¬ 
ization. 

"The  gospel  of  installing  a  cost  sys¬ 
tem  and  of  knowing  the  truth  about 
co.sts  in  your  shop  has  been  preached 
in  and  out  of  .season;  the  trade  jour¬ 
nals  teem  with  it;  but  many  printers 
.still  think  that  it  is  meant  for  the  other 


al  .Advertising  Club  of  .Ameriua  to  help 
advertise  advertising  was  strongly  rec¬ 
ommended. 

W.  Van  Hinkle,  assistant  seretary  of 
the  United  Typothetse  and  Franklin 
(.lubs  of  America,  spoke  on  “Collective 
Intere.st  and  Collective  Action  by  Print¬ 
ers.”  He  pointed  out  that  printers,  like 
other  businc.ss  men,  .should  help  each 
other,  .should  give  and  take,  and  should 
get  something  from  the  brains  they 
mix  with  the  ink. 

COT’RTLAND  SMITH’S  ADDItKSS. 

Courtiand  Smith,  pre.sident  of  the 
.American  I’ress  Association,  talked  on 
"Foreign  Advertising  in  Country  Pa¬ 
pers.”  For  year.s,  he  pointed  out,  the 
advertisers  considered  the  magazines 
the  only  advertising  mediums.  When 
it  was  discovered  that  the  magazines 
went  to  di.stricts  that  had  no  distribu¬ 
tion  and  the  public,  unable  to  secure 
adverti.sed  goods  from  local  stores,  con¬ 
demned  the  advertiser,  it  was  conclud- 
e<l  that  the  magazine  did  him  more 
harm  than  good. 

“To  facilitate  adverti.sing  in  count I'y 
papers,  the  country  publi.shei-  .should 
have  representation  in  the  large  cities 
to  .secure  general  advertising,  .\lthough 
the  large  adverti.sers  experience  con- 


EDITOltS  AND  PUINTEKS  IN  ATTENDANCE  AT  THE  WISCON.SIN  FEDEHATED  PIHNTING  AND  PUES.S  A.S.St iCI.VTK )N  .MEET1.N(;S  AT  .MADISON. 


problems  held  the  floor  throughout  most 
of  the  session.  Second  in  interest  was 
the  di8cus.sion  of  cost  accounting  and 
coert  finding  in  printing  and  small  news¬ 
paper  offices. 

A  si»ecial  exhibit  illustrating  the  Wis¬ 
con.sin  cost  finding  and  bookkeeping 
system,  set  up  in  the  headquarters  by 
Robert  G.  Lee,  former  news|)apcr  pub¬ 
lisher  who  is  i  charge  of  the  Service  of 
Printers  and  Publishers  of  the  Exten- 
.sion  Division,  was  a  centre  of  interest. 
A  number  of  Wisconsin  publishers  who 
had  in.stalled  it  told  how  it  has  worked. 

RATES  SHOULD  BE  MAINTAINED. 

H.  L.  Hoard,  of  Fort  Atkinson,  presi¬ 
dent  of  the  Wisconsin  Pre.ss  Association, 
spoke  at  length  upon  the  necessity  in 
weekly  newspapers  of  raising  and  main¬ 
taining  advertising  rates  and  introduced 
a  resolution  protesting  against  certain 
kinds  of  payment  for  advertising  space. 

“You  should  state  in  clear  type  that 
advertising  rates  are  to  be  increased  2 
or  3  cents  per  inch,  in  an  effort  to  make 
a  better  paper,  promising  that  the 
amount  of  space  so  used  will  gradually 
shrink,  as  Indeed  it  will.  You  might  add 
that  anyone  who  wishes  to  .start  an  op¬ 
position  paper  and  lose  money  can  have 
the  sweet  privilege.” 


He  also  urged  a  CO-40  news  and  adver¬ 
tising  scale. 

F.  E.  Noyes,  editor  of  the  Marinette 
Eagle-Star  and  president  of  the  Wis¬ 
consin  Daily  Ix'ague,  descrilied  the  sur¬ 
vey  of  merchandizing  conditions  in  this 
city  that  has  lieen  maiie  by  his  paper. 
He  .showed  the  Eagle-Star’s  printed  sur¬ 
vey  of  Marinette  in  which  were  given 
maps  of  the  county,  of  the  city,  and  of 
the  business  di.stricts,  .statements  in  re¬ 
gard  to  the  business  and  circulation  of 
the  newsfiapers,  the  loc-ation,  character 
and  size  of  the  various  business  houses, 
and  the  resources  of  tributary  territory 
about  the  city.  The  merchandisinz  sur¬ 
vey  idea  was  further  illustrated  by  a 
motion  picture  film,  entitled  "Making 
Good  in  Chicago”  which  shows  the  work 
of  the  advertising  service  department 
of  the  Chicago  Tribune. 

W.  J.  Hartman,  president  of  the  Hart¬ 
man  Printing  Company,  of  Chicago, 
spoke  on  "Stopping  Office  Ix'ak.s.” 

"Depreciation  is  the  printer’s  constant 
oompanion.  Type  depreciates  at  the 
rate  of  25  per  cent,  a  year  and  allow¬ 
ance  .should  be  made  for  replacement 
every  four  years.  I..ack  of  enough  gooil 
material  to  enable  a  man  to  set  up  a 
job  is  another  printer’s  leak.  .Absence 
of  a  true  cost  system  i.s,  probably,  the 


fellow,  and  not  for  themselves.” 

MANY  (XJST  SYSTEMS  INSTAI.IJCI). 

Mr.  Harrington  told  of  the  work  be¬ 
ing  done  through  the  extension  division 
of  the  University  under  the  supervision 
of  Holiert  G.  Lee,  to  inform  printers  of 
the  volue  of  co.st  systems  and  of  sur¬ 
vey  work.  Cost  sy.stems  have  been  in¬ 
.stalled  in  Black  Earth,  Viola,  Bloom¬ 
ington,  Oconto,  Reedsburg,  (.'uba  City, 
Merrill,  Richland,  Center,  We.stfield, 
(’assville,  Oconto  Falls,  IxKli,  Neill.sville, 
and  Stanley. 

Rolstrt  C.  Fay,  advertising  director 
of  the  Chicago  Haiier  Company,  spoke 
on  "Creation — the  Motive  Power  of 
Direct  Advertising.”  He  urged  direct 
advertising  campaigns  by  printers  to 
their  customers  in  the  .same  relation 
that  adverti.sing  agents  take  care  of 
their  clients.  He  advised  the  elim¬ 
ination  of  unintelligent  methcxls  of 
<'omp<‘tition  now  almost  generally  in 
vogue  whereby  the  printer  gets  his 
business  by  bidding  again.st  his  coni- 
petitor  on  a  price  basis  solely.  The 
printer  should  fortify  himself  w'ith  real 
selling  ideas,  the  force  of  which  would 
net  him  business  even  though  his  pri¬ 
ces  were  higher  than  those  of  his  com- 
pstitors.  Cooiieration  with  th*  Natlon- 


siderable  difficulty  in  placing  their  ad¬ 
vertisements  in  country  papers,  they 
are  ready  to  sr>end  millions  in  this  form 
of  advertising.  The  country  publi.sher 
must,  however,  devise  a  better  system 
of  accounts  in  order  to  make  sure  of 
his  collection.s.  According  to  most  re¬ 
cent  information  country  publishers 
throughout  the  State  lo.se  about  $200,- 
000  in  outstanding  bills.  The  adver¬ 
tising  agents  either  overlook  the  pay¬ 
ment  of  their  accounts  or  deliberately 
defraud  the  publisher. 

"It  has  Ix-en  estimated  that  $200,000,- 
000  yearly  has  been  wasted  by  adver- 


Marvland  Wars  on  Sign.« 

In  accordance  with  a  law  that  went 
into  effect  two  years  ago,  forest  war¬ 
dens  throughout  Maryland  are  de¬ 
stroying  advertising  signs  naileil  on 
trees  along  the  nearly  17,000  miles  of 
public  roads  in  the  State.  The  law 
makes  it  a  misilemeanor,  punishable  by 
fine,  to  place  any  advertising  signs 
within  the  right  of  way  of  a  public 
highway.  There  have  been  many  vio- 
lation.s,  de.spite  the  con.stant  tearing 
down  of  .signs  by  the  wardens  and 
others.  Hereafter,  the  State  Forester 
will  pTOW'cute  all  violators  of  the  law. 
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"A  well -pulled  trigger  does  not 
justify  a  badly  aimed  Gun” 

(Says  a  writer  in  the  Unpopular  Review) 


(O)))  Careful  casting  and  elaborate  turning  of  a  Coast-defsnce  gun 
is  wasted  if  the  range-finder  is  misadjusted. 

•  Your  advertising  copy,  however  artistic,  full  of  salesmanship 
appeal,  is  non-productive  if  it  is  not  aimed  at  people  of  known 
purchasing  ability. 

Self  binders  and  threshing  machines  may  be  advertised  in  cer- 
tain  publications  and  produce  great  results,  but  no  success  would 
follow  the  most  elaborately  prepared  copy  for  such  in  the  average 
metropolitan  paper.  About  as  successful  would  be  the  idea  of  sell¬ 
ing  sealskins  to  Sandwich  Islanders,  bathing  suits  to  Eskimos,  or 
sea  water  to  a  sailor. 

The  advertiser  who  keeps  prospective  customers  continuously 
in  mind  will  aim  his  advertising  at  the  kind  of  people  among 
whom  there  is  the  largest  percentage  of  possible  customers. 

•  The  purchasing  power  of  the  readers  of  The  New  York  Evening 
Post  is  conceded  to  be  more  intensively  great  than  that  of  any 
daily  newspaper  in  America.  If  the  article  you  sell  through  adver¬ 
tising  interests  the  people  who  have  the  money  and  inclination  to 
buy,  you  will  find  them  among  the  readers  of  The  New  York  Even¬ 
ing  Post.  No  waste  circulation! 

•  The  Evening  Post  sells  your  offering,  whether  it  is  food,  cloth¬ 
ing,  bonds,  soap,  or  any  ordinary  need  of  man  or  woman,  and 
it  will  add  prestige  to  your  product  by  introduction  to  a  class 
whose  usage  commends  to  others. 


•  Aim  your  Advertising  Gun  in 
advertising  in 


the  direction  of  results  by 


Kjetn  lUerli 

More  Than  a  Newspaper — A  National  Institution 

Sc  Daily  .  5c  Saturdays 
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LEIIH  SOUNDS  SLOGAN 
OF  “MADE  IN  AMERICA” 


N*w  is  the  Time,  Says  Eastern  Manager 

«f  Associated  Farm  Papers,  to  Create 

Demand  for  Goods  Manufactured  in 

The  United  States  that  Are  Equal  to  or 

Better  than  Imported  Commodities. 

By  S.  E.  Leith. 

Now  is  the  time  to  prociaim  "Made 
in  America”  from  behind  every  coun* 
ter  and  in  every  piece  of  copy  or  ad¬ 
vertising  literature  that  goes  out.  Get 
it  on  the  platform — on  the  stage;  put 
it  on  the  billboard  and  electric  sign, 
and  connect  it  with  every  other  adver¬ 
tising  thought 

American  producers  should  wake  up 
to  the  opportunity  presented  by  the 
present  European  crisis,  to  diminish  the 
demand  for  the  Imported  article,  by 
giving  publicity  to  the  merits  of  Amer¬ 
ican-made  goods. 

Years  ago,  under  the  imperfection  of 
our  limited  experience  and  manufactur¬ 
ing  possibilities,  there  may  have  been 
some  excuse  for  people  showing  a 
preference  for  the  products  of  Europe, 
and  there  was,  perhaps,  a  mercantile 
asset  for  the  storekeeper  in  the  fact 
that  he  carried  an  imported  stock,  but 
it  is  not  and  should  not  be  so  to-day. 

It  must  be  admitted  that  there  are 
certain  products  which  are  better  be¬ 
cause  produced,  or  made,  under  condi¬ 
tions  as  found  abroad.  There  are  some 
soil  and  climatic  conditions  which  let 
foreign  countries  produce  a  better  grade 
of  certain  raw  material  than  we  can 
produce.  Long  experience  has  devel¬ 
oped  mechanics  and  methods  whidh 
may  give  Europe  a  slight  advantage 
in  manufacturing,  but  it  is  very  slight. 

NOW  IS  THE  TIME  TO  ACT. 

If  there  ever  was  an  opportunity  to 
stamp  out  this  preference  for  the  im¬ 
ported  article,  it  is  here  now.  Prices 
on  the  Imported  articles  are  greatly 
increased,  and  still  going  up.  There 
is  a  shortage  of  supply — raw  materials 
are  scarce  over  there — the  European 
labor  market  is  badly  depleted  and  dis 
organised,  and  it  is  likely  to  be  some 
years  before  Europe  C8U1  get  I  ack  to 
her  ncrma]  conditions  of  manufactur¬ 
ing  and  shipping. 

With  most  people,  the  demand  for 
the  "imported”  is  merely  a  matter  of 
whim,  habit,  or  vanity.  There  are 
those  who  still  cling  to  the  demand  for 
the  Imported  article,  solely  because  of 
ignorance  as  to  what  America  Is  pro¬ 
ducing.  There  are  far  too  many  un¬ 
informed  people,  and  their  numbers  are 
sufficiently  large  to  quite  justify  a  spe¬ 
cial  educational  advertising  campaign 
by  American  manufacturers. 

Think  of  the  mustard,  Worcestershire 
sauce,  and  other  condiments  that  are 
bought  as  impKirted;  how  much  of  it  is 
really  made  abroad  anyway?  Is  it  not 
ridiculous  to  think  of  all  the  good  Amer¬ 
ican  citizens  who  ask  for  English, 
FVench,  or  German  mustard,  and  only 
because  no  American  maker  has  adver¬ 
tised  his  product  under  a  trade-mark 
or  special  name,  sufficiently  well  to  have 
it  in  general  demand? 

Large  quantities  of  wines,  oils,  fish, 
and  vegetables  are  now  shipped  abroad 
only  to  be  bottled  or  canned  and  sent 
back  here  under  a  private  label  as  "im¬ 
ported”  and  at  a  higher  price.  Proper 
advertising  by  American  producers  or 
jobbers  would  stop  thla 

OUR  GOODS  EQUAL  TO  ANT. 

And  as  to  cheese.  I  sat  at  a  table 
the  other  night  with  three  men  who 
ordered  Imported  "Camembert”  and 
didn’t  know  that  just  as  good  an  ar¬ 
ticle  was  made  in  Wisconsin  as  in 
FYan(».  All  kinds  of  cheese  are  being 
produced  in  this  country:  it  is  a  big 
Industry  in  many  of  our  oairy  States, 
and  it  takes  an  expert  to  tell  much  of 
the  Americnn  from  the  foreign  article. 

Advertising  in  the  automobile  indus¬ 
try  soon  overcame  the  prestige  of  the 
.foreign -made  car.  A  few  years  ago 
there  was  something  lacking  in  a  watch 


that  didn't  bear  a  Swiss  stamp,  but  to¬ 
day  most  of  us  think  we  have  the  bet¬ 
ter  of  it  when  we  carry  one  of  a  half 
a  dozen  different  watches  made  and  ad¬ 
vertised  in  America. 

A  few  years  of  intelligent  advertising 
has  made  American  clothing,  in  all 
lines,  satisfactory  to  most  of  our  people. 
Now  is  the  time  for  other  lines  to  do 
the  same  thing. 

EUROPE  THRIVES  AT  OUR  COST. 

Considering  the  amount  of  business 
she  does  in  this  country,  Europe  does 
no  advertising  here.  She  is  thriving  on 
a  false  idea  of  her  ability  to  produce 
better  than  we  can,  and,  in  many  cases, 
it  is  at  the  expense  of  the  merchants, 
for  there  is  generally  more  profit  in 
the  sale  of  home-made  goods. 

1  consider  it  little  short  of  disgrace¬ 
ful  for  an  American  manufacturer  to 
acknowledge  that  he  can’t  compete  with 
the  foreign  maker.  Advertise  your  pro¬ 
duct  and  help  the  consumer  to  forget 
the  foreigner. 

This  country  should  not  be  second 
consideration  to  any  nation.  It  has 
been  steadily  improving  as  a  manufac¬ 
turing  nation  and  is  fast  overcoming 
what  little  advantage  Europe  may  have 
had  through  her  many  years  of  prac¬ 
tice,  but  our  people  don't  know  enough 
about  it. 

The  greater  part  of  the  money  now 
going  out  of  this  country  for  imported 
merchandise  and  foodstuffs,  goes  for 
things  which  ought  to  be  wholly  pro¬ 
duced  in  this  country,  and  which,  under 
the  proper  “consumer  educational”  ad¬ 
vertising  would  be  called  for  by  an 
.A.merican  name  and  sold  under  an 
American  trade-mark. 

ADVERTISING  THE  SOLUTION. 

We  have  great  ability  as  producers. 
We  can  deliver  goods  of  real  merit  and 
at  reasonable  prices — then  why  not  use 
every  means  in  our  power  to  drive  these 
facts  home  to  the  consumer? 


When  advertising  makes  it  stylish  to 
use,  eat,  and  wear  American-made 
goods,  they  will  be  bought. 

Once  the  habit  of  asking  for  the  im¬ 
ported  article  is  overcome,  we  shall 
find  our  manufacturers  encouraged  and 
striving  to  produce  a  still  better  article 
here — advertising  on  the  part  of  the 
jobber  and  retailer  will  do  it. 

With  the  intense  feeling  of  loyalty 
to  America  now  prevailing,  every  dol¬ 
lar  spent  in  this  kind  of  pubUcity  will 
do  twice  the  good  it  would  two  years 
ago,  or  will  do  after  the  war  is  termin¬ 
ated.  I^et  every  manufacturer,  every 
jobber,  every  merchant  and  every  pub¬ 
lisher  boost  the  American-made  article 
and  do  it  NOW. 

It  is  not  necessary  to  undertake  a 
national,  city,  and  country  campaign. 
A  fight  against  the  demand  for  the  im¬ 
ported  article  need  only  be  carried  on 
in  metropolitan  centres.  With  the  in¬ 
telligent  use  of  human  Interest  and  pa¬ 
triotic  appeal  copy,  "America  First” — 
“Buy  American  Goods”  —  “Patronize 
Home  Industry,”  or  some  such  slogan 
could  easily  be  made  popular  and  very 
effective. 

Some  day  a  real  live  advertising 
counsellor  will  see  the  chance  and  then 
we  shall  have  some  real  copy  and  a  real 
development  of  American  industries. 

Every  business  man  will  realize  the 
importance  of  such  a  result  to  com¬ 
mercial  America  and  every  one  of  them 
should  get  busy.  Every  Chamber  of 
Commerce — every  commercial  club,  and 
every  industrial  organization  should  be 
actively  Interested. 

Never  mind  the  loss  to  the  Custom 
House.  We  can  afford  to  lose  a  few 
millions  of  import  duties  if  it  brings  us 
the  profit  we  are  entitled  to  on  home¬ 
made  merchandise.  We  need  the  mar¬ 
ket  for  our  raw  material,  we  need  the 
work,  we  need  the  money,  we  need  the 
independence,  we  need  the  self-respect, 
and  our  papers  need  the  advertising. 


LITTLE  PAPER  ANNOYS  GERMANS 


But  They  Cannot  Find  Source  of  Mys¬ 
terious  La  Libre  Belgique. 

For  sixteen  months  La  Libre  Bel¬ 
gique  (The  Free  Belgium),  a  little 
newspaper,  has  appeared,  breathing 
loyalty  to  the  Allies  and  to  Belgium, 
despite  German  efforts  to  swppress  IL 

More  than  a  year  ago  the  German 
Government,  through  von  Bissing,  of¬ 
fered  a  reward  of  $10,000  for  informa¬ 
tion  which  would  disclose  the  names  of 
the  editors  and  publishers,  and  the  place 
of  publication,  of  La  Libre  Belgique. 
That  reward  still  stands,  but  it  has 
failed  in  its  purpose,  and  every  week, 
sometimes  on  Monday,  other  times  on 
Tuesday,  and  sometimes  on  Sunday,  the 
little  paper  mysteriously  makes  its  ap¬ 
pearance  in  all  parts  of  Belgium.  How 
it  is  circulated  and  the  hour  of  publi¬ 
cation  are  secrets  that  all  the  German 
efficiency  in  Belgium  has  been  unable 
to  solve. 

The  Germans  have,  however,  been 
able  to  keep  the  paper  in  Belgium,  and 
it  was  only  a  few  days  ago  that  a  copy 
of  it  reached  New  York.  It  came  to 
the  Rev.  Father  J.  H.  Stillemans,  presi¬ 
dent  of  the  Belgian  Bureau.  It  is  near¬ 
ly  a  year  old,  and  had  been  smuggled 
out  of  Belgium  into  Holland,  where  it 
was  mailed  to  Father  Stillemans. 

“I  am  certain  that  this  is  the  only 
copy  of  La  Libre  Belgique,”  said  Father 
Stillemans  yesterday,  “that  has  reached 
this  country.  The  Germans  search 
every  person  who  leaves  Belgium  and 
it  is  practically  impossible  to  get  a  copy 
of  the  paper  across  the  border  line  into 
Holland.  When  this  war  ends  and  the 
barbarians  have  been  driven  out  of  our 
country,  the  true  story  of  this  little 
paper,  the  only  uncensofed  publication 
in  Belgium,  will  come  out  and  I  can 
assure  it  will  be  an  interesting  narra¬ 
tive.  The  pajier  is  never  published 
twice  In  the  same  place,  and  there  are 
not  more  than  ten  persons  In  this  world 
who  know  who  its  editors  are.” 

The  copy  received  by  Father  Stille¬ 
mans  shows  von  Bissing  reading  La 
Libre  Belgique  and  above  appears  the 
somewhat  humorous  caption,  “His  Ex¬ 
cellency,  the  Governor  von  Bissing 
and  his  intimate  friend.”  Underneath 
the  picture  Is'another  line  which  states 
that  von  Bissing  having  found  it  im¬ 
possible  to  get  the  truth  in  the  German 
censored  publications  is  “seeking  the 
truth  in  La  Libre  Belgique.” 


Railroad  Ads  to  Save  Li\e3 
The  Long  Island  Railroad,  in  a  cam¬ 
paign  to  save  from  injury  or  death  at 
grade-cros.sing  motorists  who  refuse 
to  save  themselves,  has  arranged  to 
buy  advertising  space  in  100  newspa¬ 
pers,  in  which  twenty-four  different 
advertisements  will  be  placed,  in  the 
effort  to  induce  all  motorists  always  to 
stop,  look,  and  listen  before  crossing  a 
railroad  track.  The  Long  Island  Rail¬ 
road’s  campaign  has  already  produced 
fine  results,  as  proved  by  the  fact  that 
accidents  last  year  were  greatly  re¬ 
duced.  But  the  road’s  officials  believe 
that  there  should  not  be  any  of  these 
accidents,  caused  simply  by  careless¬ 
ness,  and  they  expect  to  reduce  the 
number  still  more  this  year. 


Ads  Get  Best  Employees 
That  the  best  medium  for  securing 
employees  is  the  daily  newspaper,  was 
the  conclusion  reached  in  the  report  of 
the  committee  of  employment  plans, 
presented  before  the  fourth  annual  con¬ 
vention  of  the  National  Association  of 
Cjorporatlon  Schools;  at  Carnegie  In¬ 
stitute,  Pittsburgh,  Pa.  The  report, 
presented  by  F.  P.  Pltzer,  of  New  York 
city,  says:  “A  familiar  method  of  se¬ 
curing  employees  is  by  advertising.  The 
best  medium  is,  of  course,  the  daily 
newspaper  at  home,  or  in  some  place 
where  the  labor  desired  is  known  to 
be  abundant.  Advertisements  bring 
applicants  and  open  the  way  for  per¬ 
sonal  interviews.” 


The  annual  convention  of  the  Pacific 
Coast  Advertising  Men’s  Association  will 
be  held  Ri  Spokane,  Waak-.  June  IS-IT. 
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BULLETI.N  DE  PROPAGANDE  PATRIOTIQUE  —  RfeOULlfeREMENT  IRREGULIER 

NK  SE  80UMETTA.NT  A  AUCUNB  CENSUAB 

ADUsai  TlLicRAPaiQut : 

KOMMASDANTUK  -  BRUXELLES 

■VMAL’X  CT  ADMINISTRAnOM 

jie  poovaat  Atre  oo  emplacement 
de  tout  repoa,  ilt  soot  iostalica 
dana  one  cave  automobile. 

ANKONCES :  La  affaira  Aunt  aolla 
soot  la  domioatioD  alleauade,  Dooa 
avons  aupprimA  U  pace  d’anoonces  et 
cooieillons  k  noi  clKnta  dc  rAaerver 

1  Icur  argent  pour  des  tempi  neilicora. 

m  EXCELLENCE  LE  WIVERXEIR 
ET  SOX  ASHE  INTIBE 


AVIS. 

On  nous  foii  d  npuumm  rbon- 
sieur  44  s'occuper  4*  noire  mo- 
ditto  htdlHin.  Nous  en  tommes 
jtolUSt  mois  nous  mous  v^ns 
foices  4$  tffiAer  ce  que  nous 
nous  dijd  4U  pour  noire  di^ 
fenu.  Ce  n'est  cerles  pas  nous 
quon peut  accuser  sans  manqtur 
i  U  vdriiit  ie  trowqner  nos 
concilqjiens  d  la  rduelle.  Nous 
ne  manqnons  pas  nne  occasion 
4e  ptklser  la  patience^  Fendu- 
ranu,  le  calme  et  k  respect  des 
loss  de  la  guerre.  Aussi  prefi- 
kms-noiis  de  cette  evasion  qui 
nous  est  oferte  pour  r/peter 
Favis  que  notu  avons  d^  tn- 
siri  : 

RESTONS  CALMESffI 

Le  jour  viendra  (Uttiement 
mais  surement)  ok  nos  eunemis 
contraints  de  recukr  deuant  ks^ 

Allies, devroniabandonner  noire 
eopitaU. 

bouvenons-Hous  odors  des  avis 
nomheux  qur  out  iti  donuis 
aux  oivils  par  k  Gostueme- 
msemt  et  par  uetre  hourgmestte 

L*ORORE  SOCIAL  TOUT  ENTIER  DCFFNDU 
PAR  LA  BELGIQUE. 

Lc  )  PoAt,  k  GouverDement  alletnaDd  remut  A  la  Bel|;tque 
ttDC  oote  dvnpodant  k  bbre  paaaage  poor  lea  arniAet  aur  aoa 
icnitdire.  moytonant  ^oot  I’AHemagne  a'enfrage  A  maintenir 
rimAfriii  do  royaomc  et  dc  tea  poiteiaioos.  Sinoa,  la  Belgiqoc 
acra  traitAc  ea  ennemk.  L*  roi  Albert  a  dootc  hcurca  poor 
rApoadre.  Devaat  cet  uhiasatom.  il  aliAaite  paa.  II  uit  ^oc 
rarmAe  allemandc  eat  uoc  force  terribk.  II  coooait  I'empc- 


A/.  Max:  Soyonscauies)I1 
Faisons  taire  ks  untiments  de 
l^Uime  coUre  qtd  fermentent 
en  not  contrs. 

Soyousy  comme  nous  Favous 
M  jutqu'iciy  respectneux  des 
lois.de  la  guerre.  Cest  ainsi  que 
nous  coutiuuerons  d  mdriter 
I'eslim  et  Fadmiration  de  tons, 
ks  peoples  civilisis. 

Ce  setait  une  INUTO-E  LA* 
chetE,  nue  IdcbeU  indigne  des 
BAgfs  que  de  clsercber  d  se  ven- 
ger  ailkurs  que  sur  k  clsomp  de 
htaiile.  Ce  serait  de  plus  ex¬ 
poser  DES  INNOCENTS  i 
des  reptisatlks  terribles  de  la 
part  sTenuemis  sons  pitii  et 
saus  juslia. 

Mijions-nous  des  agents  pro- 
vocatenrs  olkmonds  quiy  en 
exaitont  noire  patriotismey  nous 
poiuseraient  d  commettre  des 
excis. 

RESTONS  MAITRES  DE 
KOUS-MtHES  ET  PrECHONS 
LE  CALME  AVTOUR  DE 
NOUS,  c’bst  le  plus 

GRAND  SERVICE  QUE  NOUS 
PUISSIONS  RENDRE  A  NO¬ 
TRE  CHIRE  PATRIE. 

rear  alkmand.  Il  aait  ^ue  rorgoeiUeui,  aprAa  oae  telle 
demarche,  ne  reculera  ploa.  Sod  tr6ne  eat  an  jeu,  plus  que 
aoa  tr6De  :  lea  icpt  milliooa  d'Amca  qocllc  Aloqoencr 
prenneat  lea  vulgairea  termes  dca  atatiatiqaea  daaa  certainca 
circonatancea  I  —  qui  lot  aoot  conbAea  :  il  vott  ea  eapnt  ce 
beau  pays  tadAfeadabk :  ces  charbonaagea.  cea  carriArea,  cea 
asiaea,  cea  6Uturet,  cea  porta,  cette  Eoriaaaate  iaduairic 
Apanooie  dana  cea  ptainea  ouvertea  au*il  ae  pourra  pat  prA- 
Bcrver.  Mata  il  t'acit  d*ua  traitA  oo  "  ' 

Repoadre  out  A  rAllem 


voraa  can  oormxara.  tooroR  raa  La  Lam'M 
■  KoboxoB  ooa  aocaxatnt  macmAa.  cancan  La  ciaiTt 
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Improve  and  Brighten  Y our  Editorials 

the:  national  e:ditoilial  service:.,  inc. 

225  Fifth  Avenue 

New  York  City 


Your  next  Editorials  must  be  just  as  strong, 
just  as  pertinent  and  lucid,  just  as  interest* 
ing  and  instructive  as  those  ol  yesterday, 
otherwise  your  paper  will  retrograde. 

Keep  them  so  by  subscribing  to  The  Na¬ 
tional  Editorial  Service,  which  has  on  its  staff,  83 
RENOWNED  WRITERS,  each  one  a  master 
in  his  or  her  special  held. 

The  Editorials  of  our  service  are  adapted  to 
the  requirements  of  the  most  progressive  News¬ 
papers  in  all  parts  of  the  country. 

They  are  signed. 

They  maintain  the  highest  possible  literary 
standard,  without  being  in  the  least  pedantic  or 
stilted. 

They  are  genial,  good-natured  and  sunny; 
timely,  pungent  and  vigorous  ;  a;.ceptable  every¬ 
where  to  readers  who  seek  authentic  and  depend¬ 
able  information. 

Editors  subscribing  to  the  National  Editorial 
Service  will  have  every  day  following  their  own 
column  an  article  by  someone  whose  name  is 
known  in  every  state  and  in  every  town.  Big 
names  draw  readers,  they  give  tone  to  the  edi¬ 
torial  page  and  help  to  produce  the  effect  of 
authority  and  weight  that  a  sound  editorial 
policy  deserves. 

The  service  brings  circulation.  Circulation 
brings  advertising. 


Advertising  brings  profit. 

It  is  no  longer  possible  for  an  Editorial 
Force  of  any  single  Newspaper  to  keep  pace 
with  the  progress  of  the  sciences,  and  with  the 
development  of  political  economy,  sociology, 
commerce,  finance,  civics,  medicine,  law,  fashion, 
and  other  departments  of  human  knowledge  and 
investigation. 

Only  such  a  force  of  alert  specialists  as  is 
here  indicated,  can  possibly  do  so. 

The  people  of  to-day  demand  information 
upon  all  these  matters. 

They  likewise  insist  that  the  information 
given  shall  be  absolutely  correct  and  reliable. 

The  names  of  our  contributors  guarantee 
that  reliability. 

The  lights  of  our  great  educational  institu¬ 
tions  gleam  upon  the  whole  country. 

There  is  no  longer  a  dividing  line  between 
cities  and  villages. 

Intelligence  prevails  everywhere. 

It  is  to  enable  Publishers  to  meet  this  pre¬ 
vailing  condition  that  The  National  Elditoriai 
Service  asks  subscriptions  to  its  service,  which 
is  aptly  termed  by  subscribers  using  it,  “super¬ 
latively  the  BEST  in  America.” 

Full  Particulars 


Write  At  Once  For 

Elstablished,  January  4th,  IMS 

Subscribers  Using  Our  Complete  or  Partial  Service 
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TEXAS  EDITORS  GET 

TOGETHER  AT  EL  PASO 


Decide  to  Seek  Legislation  in  Regard  to 

Printing  Legal  Notices  —  Think  Poli¬ 
ticians  Should  Pay  for  the  Publication 

of  Speeches  in  the  Newspapers— New 

Oflicers  Ejected — Carranzistas  as  Hosts. 

(By  THegraph.) 

El  Paso,  Tex.,  June  8. — The  Texas 
Press  Association  adjourned  this  after¬ 
noon  after  selecting  Texarkana  as  next 
convention  city  and  electing  the  follow¬ 
ing  officers: 

Henry  C.  Edwards,  Troupe  Banner, 
president;  W.  S.  Spotts,  Bonham  Favor¬ 
ite,  vice-president:  Sam.  P.  Harben, 
Richardson  Echo,  secretary;  C.  F.  Leh¬ 
mann,  San  Antonio,  treasurer;  \V.  A. 
Smith,  San  Saba,  attorney;  R.  W.  Be- 
vllle,  essayist:  W.  Adams,  Ferris,  ora¬ 
tor;  A.  S.  McBeath,  Temple,  poet. 

The  surprise  of  the  convention  was 
the  defeat  of  C.  B.  Gillespie,  of  the 
Houston  Chronicle,  for  vice-president. 
J.  H.  Lowrey,  Honey  Grove  Signal,  pre¬ 
sented  a  chest  of  silver  to  the  retiring 
president,  W.  B.  Whitman,  of  Dallas, 
on  behalf  of  the  Association. 

The  president  was  authorized  to  ap¬ 
point  a  committee  to  draft  a  State  law 
to  govern  the  publication  of  legal  no¬ 
tices  and  to  bring  about  a  standardiza¬ 
tion  of  laws  for  such  advertising,  as 
urged  by  Earl  W.  Hodges,  secretary  of 
State  of  .\rkansas  and  secretary  of  .\r- 
kansas  Press  Association.  Some  laws 
at  present  provide  too  little  legal  pub¬ 
lication  and  some  too  much,  he  .said. 
Under  the  conditions,  he  added,  taxpay¬ 
ers  do  not  get  proper  service. 

Joe  J.  Taylor,  of  the  Dallas  News, 
discussed  the  ‘characteristics  of  the 
country  press,  in  his  usual  humorous 
way. 

GILI.ESPIG  MAKES  A  HIT. 

C.  B.  Gillespie,  of  the  Houston  Chron¬ 
icle,  in  discussing  "The  Systematic  Han¬ 
dling  of  News.”  made  the  hit  of  the 
convention  when  he  urged  the  limita¬ 
tion  of  campaign  speeches  to  l>e  printed 
as  free  matter,  and  suggested  that  poli¬ 
ticians  should  pay  for  this  cla.ss  of  mat¬ 
ter  at  space  rates.  He  said  that  gen¬ 
erally  but  three  men  read  a  i>age  speech 
— the  printer,  proof-reader,  and  the  poli¬ 
tician  himself. 

John  E.  Cooke,  of  the  Rookdale  Re¬ 
porter,  discussed  the  handling  of  news 
in  the  w'eekly  field,  declaring  that  sys¬ 
tem  and  a  nose  for  news  were  needed. 

J.  M.  Adams,  of  the  Plainview  News. 
di8cus.sed  "The  Effect  of  Ready  Prints 
on  Foreign  Advertising,”  declaring  that 
he  had  not  used  ready  prints  for  twenty 
years  and  that  the  editor  was  in  unfair 
competition  with  himself  when  he  used 
them. 

A  special  train  liearing  the  Texas  ed¬ 
itors  reached  El  Paso  from  Fort  Worth 
Tuesday  morning,  and  a  short  session 
was  held  Tuesday  afternoon.  Sessiops 
were  held  In  the  convention  room  of  the 
Paso  del  Norte  Hotel,  with  Pre.sident 
Walter  B.  ^\^litman.  of  Ilallas.  presid¬ 
ing.  Mayor  Tom  Lea,  of  El  Paso  ex¬ 
tended  words  of  welcome,  and  the  re¬ 
sponse  was  made  by  Vice-President 
Henry  Edwards,  of  Ia  Troupe  Itanner. 

COMMITTEES  APPOINTEK. 

Committees  were  appointed  as  fol¬ 
lows;  Membership — Tom  B.  Lusk,  Italy 
News-Herald;  W.  L.  West,  Polk  County 
Enterprise:  Edgar  P.  Haney,  Wichita 
Falls  Tribune;  C.  B.  Gille.spie,  Houston 
Chronicle;  Cyrus  Coleman,  Henrietta 
Independent.  Revision  of  roll — B.  F. 
Haiigel,  Grange  Journal;  J.  M.  Ad¬ 
ams,  Plainview  News;  R.  A.  Alford, 
Grandmere  News;  Sam  Fore,  Jr.,  Flore.s- 
vlUe  Chronicle-Journal;  Will  W.  Price, 
Brackettsvllle  News-Mall. 

Finance — W.  S.  Potts.  Bonham  Favor¬ 
ite;  W.  B.  Wilson,  McKinney  Courier- 
Ga^tte;  Sam  S.  Holloway,  Deport 
Times;  S.  W.  Brasswell,  Venus  Ex¬ 
press;  A.  H.  Luker,  Grapeland  Mes¬ 
senger. 

Constitution  and  by-laws  —  J.  P. 
Cbambles,  Snyder  Signal;  J.  H.  Wag¬ 


goner,  Whitewright  Sun;  M.  S.  Sellers, 
Brady  Sentinel;  H.  E.  Faublon,  Marble 
Falls  Messenger;  J.  W.  Gray,  Crawford 
Advance. 

Resolutions — W.  C.  Edwards,  Denton 
Record-Chronicle;  W.  A.  Johnson,  Hall 
County  Herald;  O.  C.  Harrison,  Baylor 
t'ounty  Banner;  G.  H.  Atkins,  Baylcy 
Picayune;  T.  E.  Anterberry,  Savoy  Star. 

Memorials— Lee  J.  Rountree,  George¬ 
town  Commercial:  John  E.  Cooke, 
Rockdale  Reporter;  ..>shley  Evans,  Bon¬ 
ham  News;  Frank  Gaston,  Granbury 
New’s;  N.  P.  Houx,  Mexia  Evening 
New.s. 

^  TAKE  TKIP  TO  JAl  ltEZ. 

The  editors  went  as  gue.sts  of  the 
Carranza  Consul,  Andres  Garcia,  and 
the  Carranza  Government  for  a  trolley 
trip  to  Juarez. 

En  route  to  El  Paso  the  editors  were 
gue.sts  of  Fort  Worth  at  breakfast  Mon¬ 
day  morning.  A  stop  of  one  hour  w'as 
made  at  Abilene  for  sightseeing. 

Wedne.sday  afternoon  the  editors  were 
guests  of  Brig.-Gen.  Bell  at  a  parade 
and  review  of  the  United  States  troops, 
and  later  took  a  trip  to  Ysleta,  to  see 
the  first  church  built  in  America.  On 
Friday  they  will  go  to  Clouder,  of  New 
Mexico,  as  guests  of  the  ?'l  Paso  Cham- 
lier  of  (‘ommerce. 

J.  E.  Kmo. 


JOHN  R.  .McLKAN  I)E.4D 

Just  as  this  i.ssue  of  The  Eiutok  and 
PfPl.isHEH  went  to  press  a  report  of  the 
death  of  John  U.  Melxan,  owner  of  the 
Washington  Post  and  the  (^ncinnatl 
Enquirer,  was  re<-eiv<‘d  at  this  office. 
Mr.  Mcl.,ean  was  one  cf  the  wealthiest 
and  liest  known  of  .\merican  newspaper 
I>ublishers  and  was  heavily  interested  in 
traction  and  other  companies.  An  ex¬ 
tended  otdtuary  of  Mr.  Mcl^ean  will 
appear  in  these  columns  next  week. 


New>paper  Ho-l  in  (^hirugo 

Chk’ago,  June  8. — The  l>ig  j)oliti<-al 
conventions  iiroiight  to  ('hicago  a  host 
of  di.stinguishr-d  new.spar»er  men  and 
women,  many  of  whom  started  their 
<-areers  on  local  puiipcations,  and  much 
renewing  of  a<‘quaintance  was  done  in 
journalistic  circles  herealMiuts  the  pa.st 
week.  The  Hamilton  ('lub  gave  a  smok¬ 
er  Tuesday  evening,  at  which  the  Chi- 
<  ago  editors  jdayed  host  to  the  visiting 
fourth-estaters.  Following  the  smok¬ 
er  at  the  Hamilton  (‘lub,  the  Press  (‘lub 
entertained  the  visitors  at  a  midnight 
luncheon,  at  which  L.  W.  Strayer,  pres¬ 
ident  of  the  Gridiron  Club,  was  the 
guest  of  honor.  Sam  Blythe,  .John  Tem¬ 
ple  Graves.  Jack  Igiit.  .and  Opie  Read 
were  among  the  speaker.s. 

FLORENCE  J.  PRICE  KILI.EI) 

\  London  calde  announces  that  Ser¬ 
geant  Florence  J.  Price,  former  star 
athlete  of  Brown  I 'niver.sity,  and  New 
York  Sun  reporter,  has  lieen  killed  near 
Ypres,  while  fighting  with  the  Can¬ 
adian  expeditionary  force. 

The  young  athlete  was  sleeping  in  a 
dugout  near  the  fir.st-line  trenches  on 
Decoration  Day,  when  a  shrapnel  shell 
burst  over  It.  killing  him  in.stantly.  He 
had  just  done  a  double  tour  of  duty, 
having  volunteered  after  finishing  his 
own  period  in  the  first-line  trenches  to 
work  for  a  brother  sergeant  who  was 
feeling  ill.  Had  it  not  b«>en  for  his  kind¬ 
ness  he  would  not  have  lost  his  life. 

His  death  came  only  a  few  days  be¬ 
fore  he  was  to  have  lieen  made  a  com¬ 
missioned  officer  for  his  bravery.  When 
Price  joined  the  Canadian  force,  he 
was  offered  a  commission,  but  refused 
it,  saying  that  he  preferred  to  earn  one. 

Price  was  born  in  Dublin,  Ireland, 
and  while  at  Brown  was  a  member  of 
the  football  team,  and  was  manager  of 
the  track  team,  and  captain  of  the  wa¬ 
ter-polo  and  swimming  team.s.  The 
first  year  after  his  graduation  from 
college  he  .spent  as  a  reporter  on  the 
Sun. 


URGES  THE  SYSTEMATIC 
HANDLING  OF  ALL  NEWS 


Practical  Address  by  C.  B.  Gillespie,  Edi¬ 
tor  of  the  Houston  Chronicle,  at  An¬ 
nual  Meeting  of  the  Texas  Press  Asso¬ 
ciation-  -Calls  for  Elimination  of  Friv¬ 
olous  Stuff  and  Long  Speeches. 

El  Paso,  Tex.,  June  6. — At  the  an¬ 
nual  meeting  of  the  Texas  Press  Asso¬ 
ciation  here  to-day  a  practical  address 
was  given  by  C.  B.  Gillespie,  managing 
editor  of  the  Houston  Chronicle,  on 
"The  Systematic  Handling  of  News.” 

Mr.  Gillespie  spoke  on  accuracy  in 
headlines;  "scoops”;  frivolity,  and  ora- 


C.  B.  Gillespie. 

tors  who  try  to  grab  newspaper  space 
for  nothing.  Among  the  things  he  said 
alxjut  headline  writing  were  these: 

"A  headline  has  been  declared  to  be 
the  greate.st  achievement  of  American 
imaginative  art. 

".Accuracy  to  a  newspaper  is  what 
virtue  is"  to  a  woman.  ‘A  lie  will  travel 
miles  whiilo  truth  is  putting  on  its 
lioots.’  Headlines  must  agree  with  ar¬ 
ticles  in  what  the  legal  fraternity 
would  call  ‘their  purport  and  tenor 
clauses.’  There  must  be  nothing  in  the 
headline  not  contained  in  the  story. 

“The  headline  should  be  written  in 
the  present  ten.se.  ‘Are  and  Is’  are  the 
(Jold  Dust  Twins  who  can  and  will  do 
the  work  for  the  Verb, family. 

"Headlines  require  few  verbs  and 
fewer  adjectives.  Like  beauty,  a  head¬ 
line  unadorned  is  adorned  the  most. 

HEADS  HHOL’LD  BE  DEPENDABLE. 

"The  ‘bucket  of  blood’  headwriter 
shouUl  be  sent  to  the  trenches,  or  shot 
at  sunri.se.  The  reader  wants  a  head¬ 
line  that  tells  him  what  the  story  is 
about.  He  does  not  want  a  .story  that 
tells  him  what  the  headline  is  about. 
Headlines  should  be  dependable.  They 
.should  be  .so  graphic  and  accurate  as 
would  permit  of  their  being  u.sed  with¬ 
out  ’story’  support. 

"Heads  that  do  not  convey  the  fullest 
information  pos.sible  fail  In  their  life 
mission.  They  are  worse  than  'has 
beens.’ 

“Headlines  should  be  as  accurate  and 
definite  as  the  label  on  carbolic  acid. 

“I  do  not  think  a  headline  .should 
concern  Itself  so  much  with  paper  .sales 
to-day  as  it  does  with  paper  sales  to¬ 
morrow.  It’s  the  average  sales  that 
count. 

"The  headline  that  sells  the  truth  to 
serve  the  hour  is  a  liability  and  not  an 
asset 

WANTS  FEWEn  SPEECHES  PRINTED. 

After  denouncing  the  use  of  the 
frivolous  in  news,  Mr.  Gillespie  closed 
by  excoriating  the  printing  of  unim- 
jKirtant  speeches.  He  said,  in  part: 

"I  am  going  on  record  here  and  now 
as  opposed  to  the  Indiscriminate  pub¬ 
lication  in  daily  newspapers  of  public 
addresses. 


“This  abuse  has  grown  to  be  a  posi¬ 
tive  menace  to  the  profits  that  should 
arise  from  the  conducting  of  a  daily 
newspaper. 

“It  began  with  the  politicians.  Men, 
with  imaginations  fertilized  by  the  de¬ 
sire  to  win  a  badge  of  distinction,  have 
sought  to  win  it  by  the  use  of  the  print¬ 
ed  word — printed  without  expense  to 
them. 

"Orators  who  do  not  approximate  the 
column  size  require  a  page.  Men  whose 
views  ought  to  be  confined  to  a  para¬ 
graph  insist  on  a  column. 

"The  evil  is  not  wholly  political.  It 
has  spread  from  that  primary  infection, 
to  fraternities,  commercial,  sociologlw 
cal  and  other  organizations.” 


ADVICE  TO  MANUFACTURERS. 

R.  R.  Shuman  Tells  How  Leaks  Can  Be 
Stopped  Through  Co-operation. 

(‘HicAdo,  June  7. — "The  power  of  the 
daily  newspaper  cannot  be  over-esti¬ 
mated  in  improving  the  methods  of  dis¬ 
tribution  followed  by  some  manufac¬ 
turers,”  asserted  R.  R.  Shuman,  presi¬ 
dent  of  the  Shuman  Advertising  Com¬ 
pany,  Saturday,  in  an  address  before 
the  Executive’s  Club,  in  the  Hotel  Sher¬ 
man.  Mr.  Shuman  spoke  on  “Stopping 
the  T.,eaks.” 

“The  distribution  of  the  manufacturer’s 
article  of  merchandise,”  he  said,  “would 
be  facilitated  greatly  if  the  manufac¬ 
turer  would  create  a  demand  for  hi.s 
goods,  after  the  merchant  has  put  them 
in  his  store,  by  advertising  in  th6  local 
paper. 

“The  manufacturer  should  supple¬ 
ment  whatever  national  advertising 
campaign  he  is  conducting  by  advertis¬ 
ing  in  the  locality  in  Which  the  mer¬ 
chants  have  put  his  goods  on  their 
shelves. 

“Distribution  to  the  retail  merchant 
must  be  considered  first.  The  manu¬ 
facturer  should  then  follow  this  dis¬ 
tribution  by  local  advertising  that  will 
take  the  goods  oft  the  merchant’s  shelves 
and  into  the  homes,  so  that  the  mer¬ 
chant  will  buy  more.” 


WOULD  MAKE  EDITORS  CAREFUL 

Corrupt  Practices  Bill  Before  Senate 
Carries  Heavy  Pcnaltie.-. 

Washington,  June  6. — With  the  great 
political  campaign  impending,  publish¬ 
ers  should  give  heed  to  the  so-called 
Corrupt  Practices  bill  (Senate  5437), 
which  has  just  been  reported  to  the 
Senate  from  the  Committee  on  Privi¬ 
leges  and  Elections.  The  provisions  of 
the  bill  compel  the  publisher  of  political 
news  to  be  extremely  careful  In  what 
and  how  he  lets  appear  in  print  in  his 
paper,  or  otherwise  he  will  be  subject 
to  a  fine  not  more  than  ten  thousand 
dollars  and  imprisonment  for  not  less 
than  one  year  nor  more  than  two  years. 
The  fine  of  ten  thousand  dollars  was 
fixed  hy  the  Committee,  as  the  bill  origi¬ 
nally  provided  for  a  fine  of  not  more 
than  one  thousand  dollars.  To  show  the 
importance  of  a  thorough  examination 
of  this  bill  by  publishers,  one  of  the 
provisions  is  herewith  quoted: 

Ao  owiipT  or  imbllHber  of  any  iiewapapw  or 
iitlM-r  perlo<li<-al,  no  agent  or  employee  of  anch 
»mii«r  or  pilWloh»'r  shall,  directly  or  Indirectly, 
solicit  or  receive  or  accept  any  payment,  prom¬ 
ise.  or  comiienaatlon,  nor  shall  any  is!r.-on  pty 
or  promise  to  pay  or  In  any  manu(>r  cuinicn- 
snle  any  such  owner,  publisher,  .agent,  or  <m- 
'plo.vee,  directly  or  Indirectly,  tot  t.ie  piirp'iee 
of  influencing  or  attempting  to  infliie-K-e,  turo-Jgh 
any  |>rinted  matter  In  such  newspaner  o;  ether 
Is-rlixHcal,  any  voting  at  any  election  or  prlnia-y 
through  any  means  wimtsoever,  except  through 
Us-  matb-r  inserted  in  such  newsiM|>-r  or  ether 
IsTiodical  as  "paid  advcrtlwment’’  aiul  s<>  des¬ 
igns  te<I  as  provided  by  this  act,  nor  fit-  siicli 
other  pitriMHe  shall  any  person  wlth,lr:r.v  or 
tbiaaiten  to  wltlMlraw  his  [uitronage  or  adver¬ 
tising  from  such  publication. 


Lead  Drops  Half  a  Cent  a  Pound 

Prices  in  the  raw  metal  market  re¬ 
mained  the  same  this  week  as  last  week, 
except  lead,  which  declined  from  7% 
cents  to  7  cents,  and  tin,  which  fell  from 
45.25  to  44.25. 
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What  the  NEW  YORK  WORLD 

will  do  for  an  advertiser  who  has  a  real 
proposition  to  place  before  the  public. 

The  WILSON  TRADING  COMPANY,  46  Cortlandt  Street,  New 
York,  published,  on  May  26,  an  advertisement  100  lines  deep,  two  col¬ 
umns  wide  in  the  New  York  World 

EXCLUSIVELY 


They  announced  the  closing  out  of  their  entire  stock  of  Sporting  Goods, 
Auto  Supplies,  Bicycles  and  Cutlery,  to  begin  next  day. 

From  thousands  of  items  they  quoted  only  50,  for  the  space  was  limited. 
Prices  ranged  from  4c  to  $56.35. 

Their  confidence  in  THE  WORLD  was  such  that  they  provided  SO 
extra  salesmen  to  take  care  of  the  rush—and  they  needed  them  all. 

The  photograph  shown  was  taken  about  10.30  A.  M.  the  next  day, 
Saturday,  (the  doors  were  not  opened  until  10  A.  M.) 


In  May,  1916,  THE  WORLD  gained  540^  columns  of  Advertising, 
being  32754  columns  greater  gain  than  any  other  New  York  mornin./ 
newspaper.  As  a  matter  of  fact— other  morning  newspapers  piiblished 
several  hundred  columns  LESS  advertising  in  May,  1916,  than  in  May, 
1915. 

The  quality,  quantity  and  buying  capacity  of  THE  WORLD’S  Cir¬ 
culation  leave  nothing  open  to  guess  work. 

THE  WORLD’S  gains  in  advertising  space 
are  based  upon  results  such  as  the  one  here  cited. 
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SETTLED  IN  ITS  NEW  HOME 


PRESS  CLUBS  AND  ASSOCIATIONS 
The  Women’s  Press  Club,  of  Pitts- 
burg-h.  Pa.,  entertained  Miss  Marian 
Tilden  Burrett,  who  spoke  on  "The  Wo. 
men’s  Peace  Party,’’  at  their  annual 
meeting,  held  Monday  last.  The  election 
of  officers  for  the  coming  year  re.sulted 
as  follows:  President,  Miss  Marion 
Brunot  Haymaker;  vice-presidents,  Miss 
Catherine  Patterson  and  Miss  Iva  Row- 
ley;  recording  secretary,  Mrs.  William 
McCord;  corresponding  secretary,  Mrs. 
Nelle  Richmond  Eberhart;  treasurer, 
Miss  May  Stranathan.  Directors  elected 
are  Miss  Mary  Hay,  Mrs.  Mary  Roberts 
Rinehart,  Mrs.  Harvey  B.  Gaul,  Mrs. 
Chester  D.  Potter,  Miss  Rose  Jones. 


Nashville  Tennessean  and  American  Has 

Quarters  of  Which  It  .May  Be  Proud. 

The  Nashville  (Tenn.)  Tennessean 
and  American  is  now  at  home  in  its  fine 
new  quarters,  and  is  thoroughly  equip- 
I)ed  for  a  continuance  along  the  progre.s- 
sive  lines  which  that  well-known  pa¬ 
per  has  long  followed.  Its  plant  is  one 
of  the  most  modem  in  the  entire  South. 

The  new  structure  has  been  scientifi¬ 
cally  arranged  to  give  the  be.st  iwssible 
light  and  ventilation  to  the  editorial. 


The  Kentucky  Press  Association  will 
hold  its  midsummer  meeting  in  Ashland 
.July  11  to  14.  Mayor  W.  M.  Salisbury 
will  make  the  address  of  welcome,  which 
will  be  responded  to  by  William  Shin- 
nick,  editor  of  the  Shelbyville  Record. 


The  sixtieth  annual  meeting  and  out¬ 
ing  of  the  New  .Jersey  Press  Associa¬ 
tion  will  Ije  held  June  24-26  at  the 
Marion  House,  I.iake  George.  It  Is  plan¬ 
ned  to  have  the  business  meeting  of  the 
Association  Saturday  afternoon  and  the 
annual  banquet  that  night.  A  sail  on 
Lake  George  has  been  arranged  for 
Sunday  afternoon.  A.  C.  Studer,  J.  W. 
Clift,  and  W.  B.  R.  Mason  comprise 
the  committee  making  the  arrange¬ 
ments. 


J.  Pred  Flugrath,  of  Babylon,  was 
elected  president  of  the  Long  Island 
Press  Association,  at  Baldwin  Harbor 
last  Saturday.  D.  W.  Murray,  of  Rock- 
away  Beach,  was  elected  first  vice-pres¬ 
ident;  Francis  Hoag,  of  Sayville,  sec¬ 
ond  vice-president;  V.  A.  Williams,  of 
Hempstead,  third  vice-president;  A.  B. 
Wallace,  of  Freeport,  secretary,  and 
William  McCarthy,  of  Mineola,  trea- 
.surer.  It  was  announced  that  arrange¬ 
ments  had  been  made  to  entertain  the 
500  delegates  to  the  National  Editors’ 
Association  Convention  at  the  Hotel 
McAlpin,  June  21,  on  a  trip  to  Long 
Beach. 


L'  K3  LiiA.  President. 


business,  and  mechanical  deiiartment.s,  u 
fact  which  is  appreciated  by  the  staff. 

On  the  ground  floor  are  th"  executive 
offices,  information  bureau,  c:r<-ulati<>:i 
department,  advertising  d<  partment, 
eounting-room,  and  mailing-room.  In 
the  Iwsement  are  the  stereotyping  room 
and  two  four-decked  pr»ss.-s.  The  lat¬ 
ter  were  erected  by  H.  .Hoe  A;  ('o.  for 
the  Tennessean  and  American  and  are 
capable  of  printing  26,000  ten-,  twelve-, 
fourteen-,  or  sixteen-i)age  pa|>ers  an 
hour.  When  the  number  of  pages  is 
iner*“ased  from  twenty  to  forty-two 
pas«s.  the  press  can  grind  out,  cut. 


Merged  Papers  in  New  Home 
Paris,  Tex.,  June  5. — The  Paris  Morn¬ 
ing  News,  which  lost  its  building  and 
plant  by  fire,  has  moved  into  its  new 
fireproof  building  on  the  site  of  its  for¬ 
mer  home.  It  is  a  handsome  brick  and 
CLERGYMEN  NAME  AD  COMMITTEE  concrete  structure,  especially  designed 

for  a  new.spaper  office,  with  ample  light 
and  ventilation.  The  mechanical  plant 
is  the  best  that  could  be  obtained  for 
a  small  city  daily.  The  press  has  a  ca¬ 
pacity  of  6,000  eight-page  papers  an 
hour.  Sayers  Boyd  and  J.  G.  Marshall, 
editor  and  publisher  respectively  of  the 
News,  have  purchased  from  Ben  Sharpe 
the  rights  and  good-will  of  the  Paris 
Daily  Advocate,  and  from  the  new  plant 
will  issue  the  News  as  a  morning  edition 
and  the  Advocate  as  an  afternoon  paper. 


NEW  HOME  OF  THE  N.\SHV1LLE  TENNESSP:.\N  .\ND  .AMERICAN. 


In  a  recent  special  illustrated  issue  to  Trenton  (N.  J.)  Ministerial  I  Inion  Pre¬ 
commemorate  the  move  into  the  new  r  r  .  r>  •- 

I  -r  J  .  •  pares  for  Extensive  Publicity  Campaign, 

building,  the  Tenne.ssean  and  American  ■»  j  »  » 

printed  a  history  of  the  paper's  rise,  and  At  a  recent  meeting  of  the  Minister- 
a’so  many  portraits  of  membtrs  of  the  iul  I'nion,  Trenton,  N.  J.,  the  use  of 
staff,  who  work  hard  and  harmoniou.sly  the  newspapers  as  adverti.sing  mediums 
to  get  out  daily  a  worth-while  paper,  fo'  the  attainment  of  better  results  in 
Taken  all  in  all.  they  are  a  g-Msl-look-  «’hurch  work  was  recommended  and 
ing,  aggres.sive  bunch  of  newspaper  folk.  pa.s.sed  upon.  It  was  suggested  that 
In  this  galaxy  are  Dixon  Ji<-rritt,  e<li-  the  matter  be  taken  up  extensively  by  a 
tor-in-chi<‘f ;  Ashby  I.iOvelac-e,  associate  special  committee,  and  that  the  follow- 
islitor;  Ralph  Runyan,  managing  edi-  ing'  objects  be  attained: 
tor;  Blinkey  Horn,  sporting  editor;  That  all  churches  of  each  commun- 
t'arey  Orr,  cartooni.st;  Senator  I,uHe  ity  work  as  a  whole  by  the  appoint- 
I>‘a,  president;  J.  H.  Alli.son,  vice-presi-  ment  of  a  committee  to  develop  the 
dent  and  general  manager'  Webb  advertising  of  certain  localities  and  dis- 
Hayea  secretary  and  treasurer,  and  tricts;  that  denominations  do  some  spe- 
many  othera  cial  adverti.sing  in  addition  to  the  ad- 

The  paper  has  enjoyed  a  marked  verti.sing  of  the  individual  churches, 
growth  in  circulation  and  adverti.sing  It  is  also  planned  to  develop  the 
during  the  last  four  years.  Since- 1912  work  of  the  church  in  general.  The 
the  daily  circulation  of  the  Tenneasean  method  of  attracting  people  will  be 
and  American  has  increased  from  28.507  placed  under  the  charge  of  the  Evaui- 
to  37,076  last  year.  The  daily  average  gelistic  Committee  of  which  the  Rev. 
in  1913  was  31,177,  and  in  li'14  37,858.  Dr.  Henry  Collin  Minton  is  chairman. 
The  gain  in  the  Sunday  circulation  aver-  The  advertising  committee  appointed 
age  since  1912  has  been  more  than  10,-  is  a.s  follows:  The  Rev.  Heber  Dwight 
000.  It  was  25,042  in  1912,  25,230  the  Ketchem,  the  Rev.  William  D.  Thatch- 
follo-wing  year,  30,991  in  1914,  and  last  er,  the  Rev.  M.  Arthur  Spotts,  and 
year  it  was  38,068.  the  Rev.  D.  Wil.son  Hollinger. 

With  this  handsome  incr.'ase,  the  dis-  This  action  by  the  Ministerial  Union 
play  and  cheap  advertising  have  kept  has  followed  the  work  done  by  the  ad- 
well  abreast,  running  on  an  average  of  verti.sing  department  of  the  Trenton 
1,600  columns  monthly,  whil  *  on  Sun-  Times,  representatives  of  that  paper 
days  the  average  is  from  17C  to  200  having  appeared  frequently  before  the 
columns,  undisputed  proof  of  marked  Mini.sterial  Union  and  other  organiza- 
progress.  tions,  advocating  the  wider  use  of  ad¬ 

verti.sing.  The  work  in  this  connec¬ 
tion  has  resulted  in  many  churches 
including  publicity  and  advertising  in 
their  budget  for  the  current  year,  and 
the  appointment  of  an  advertirfng  com¬ 
mittee. 


Plain  Dealer  Eiilargin;^  Plant 
Ci-EVELAND,  O.,  June  7. — Big  altera¬ 
tions  to  the  plant  of  the  Plain  Dealer 
are  under  way,  and  when  complete  this 
establishment,  already  one  of  the  most 
complete  in  the  country,  will  have  an 
equipment  that  is  distinctive.  The  Im¬ 
provements  include  the  Installation  of 
new  machinery  and  equipment  that  will 
double  the  capacity  of  the  stereotyping 
department  and  the  photo-engraving 
department,  add  25  per  cent,  to  the  ca¬ 
pacity  of  the  composing-room  and  ad 
alley,  and  virtually  double  the  entire 
mechanical  department.  In  addition,  the 
non-distribution  principle  In  connection 
with  display  type  will  be  installed. 


.1.  H.  Aij.ison,  JJen.  .Mgr. 


|ia«(e,  and  fold,  throwing  in  <-dd  pages, 
at  the  rate  of  13,000  an  hour 

CXi  the  second  floor  Is  the  editorial 
department,  with  editors’  xn-1  n  isirters' 
rooitis,  and  the  telegraph  n  om,  where 
the- double  leased  .\8SO<-iated  Press  wires 
come  in.  These  wires  haw  a  capacity 
of  100,000  words  nightly,  and.  in  addi¬ 
tion  to  this  service,  the  paper  also  has 
the  International  News  Set  vices  and  a 
loop  wire  from  the  West'^rn  I  nlon  for 
sfiecial  service  from  corr''sp<.ndf  nts.  On  Wednesday.  June  7,  was  Pleveland  Ad- 
thls  flo<»r  Senator  Ig*a  has  his  private  vertising  Club  day  at  I^eague  Park,  that 
olficf.  city,  with  Washington  vs.  fleveland 

Tfce  comjioaing-room,  with  twelve  Club  as  an  attraction.  .V  big  crowd  was 
lii  Ayfte  machines  of  the  latest  model,  in  attendance. 


Then  They  Let  Him  Go 

Recently,  says  the  I>amb,  a  captain 
of  industry  was  undergoing  an  inter¬ 
view.  His  inqui.siiors  were  getting  in¬ 
sistent  when  he  began  to  look  around 
for  an  exit. 

"Do  you  believe  the  foreign  nations 
will  place  any  additional  war  contracts 
in  this  country?”  was  fired  at  him  f. li¬ 
the  sixty-teenth  time. 

"Not  unless  the  newspapermen  give 
me  a  chance  to  find  out,”  he  retorted 
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New  York,  June  10,  1916. 


HKRES  too  niiirh  abxirart 
willing.  purpohinf[. 

In  thix  poor  world.  H  e 
talk  by  aggregcUa, 

And  think  by  systems,  and,  bein^ 
uxcd  to  fare 

Our  evils  in  xtatisiirs,  are  inrline<i 
To  rap  them  with  unreal  remedies. 
Drawn  out  in  haste  on  the  other 
side  of  the  slate. 

—  F.lizaheth  Barrett  Brtwninit. 


IF  priees  of  foodstuffa  were  tem|K>rar- 
ily  inflated,  pending  a  harvest  of 
new  crops,  a  wise  hou.seholder  would 
not  purchase,  in  such  a  market,  sup¬ 
plies  for  a  year  to  come.  And  it  would 
be  equally  unwise  to  make  long-term 
contracts,  just  now,  for  news  print. 


THK  .\udit  Bureau  of  Circulations 
will  do  well  to  heed  the  suggestion, 
made  at  their  annual  meeting,  that 
si>ecial  efforts  be  made  to  increa«*  the 
advertising  memliership.  ABI.,  national 
advertisers  should  benefit  by  the  work 
that  is  being  done  by  this  bureau — for 
this  work  will  enable  them  to  buy  ad¬ 
vertising  si»ace  as  a  commodity,  the 
value  of  which  has  been  the  subject  of 
expert  appraisal. 


THK  campaign  of  newspaper  adver¬ 
tising.  intended  to  crystalliw  pub¬ 
lic  opinion  against  the  appropriation  for 
a  Government  armor  plant,  started  too 
late.  Public  opinion  is  a  force  of  slow' 
growth.  The  corporation,  who.se  inter¬ 
ests  are  imperilled  by  proposed  legisla¬ 
tion,  and  having  a  good  ca.se,  should 
take  that  case  to  the  i>eople  promptly, 
and  keep  it  Ijefore  them  until  they  un¬ 
derstand  it. 


IT  speaks  well  for  the  management  of 
the  New  York  World  that  it  has 
on  its  .staff  eighty-five  men  who  have 
.served  that  pafrer  for  more  than  twen¬ 
ty-five  year.  Seventy-one  of  these  col¬ 
leagues.  representing  nearly  every  de¬ 
partment  of  the  World,  recently  dined 
together  as  members  of  the  World’s 
Quarter-Century  AsscK-iation.  The 
youngest  is  forty  and  the  oldest  is  well 
past  three-score-and-ten.  Probably  no 
other  pap«*r  can  make  such  a  sho-./ing 
of  mutual  loyalty  between  employers 
and  employees. 


WHKN  Mr.  Hriarst  first  came  to 
New  York,  and  rejuvenated  the 
old  Journal,  his  news  editors  special¬ 
ized  on  the  “signed  .statement.”  Actors 
in  the  chief  news  events  of  the  djiy 
were  induced,  often  after  strenuous  jrer- 
sua.sion  from  a  reporter,  to  write  and 
sign  their  personal  versions  of  such 
events.  Reporters  were  usually  in¬ 
structed  to  "get  signed  statements.” 
Charles  Drydon.  then,  as  now,  the  most 
gifted  humorist  among  baseball  writers, 
wrote  and  posted  on  the  wall  of  the 
city  room,  one  <iay,  this  sign: 

“‘We  are  lost.’  the  ('aptain  shouted,  as 
he  staggered  down  the  stairs; 

But  his  little  daughter  whispered,  as 
she  took  his  icy  hand, 

‘Let  us  write  and  sign  a  statement — 
they  will  print  it  when  we 
land.’  ” 


THK  (krvernor  of  Massachusetts  has 
vetoed  the  Cavanaugh  Vdll,  which 
prohibited  the  use  of  trading  stamps  in 
that  State — except  where  such  stamps 
were  redeemable  by  the  merchant  issu¬ 
ing  them.  T'nder  the  advice  of  the  At¬ 
torney-General  the  bill  had  been  amend, 
ed  to  conform  to  the  decisions  of  the 


Lnited  States  Supreme  Court;  yet  the 
Governor  decided  that  it  was  unconsti¬ 
tutional.  Infinite  patience  is  sometimes 
required  of  Ig'gislutors.  Here  their  task, 
accomplished  against  formidable  oppo- 
.sition,  must  la*  faced  once  more  at  a 
future  se.ssion.  They  have  served  the 
puldic  interest  in  pa.s.sing  the  Cavanaugh 
bill.  They  will  not  fail  when  again  put 
to  the  test. 


THF:  Advertising  Committee  of  the 
Canadian  Press  Association  is  en¬ 
trusted  with  the  work  of  promoting 
Government  advertising  in  the  news- 
I>ai>er8.  Within  the  past  year  two  cam- 
(taigns  were  conducted,  costing  the 
Canadian  Government  $80,000.  Through 
one  of  them  a  “Domestic  War  I»an“ 
amounting  to  fifty  millions  of  dollars 
was  doubly  subscribed.  The  expense 
for  adverti.sing  is  .said  to  have  been 
less  than  usual  underwriting  charges. 
The  “Pnsluction  and  Thrift"  cami>aign 
has  had  far-reaching  results,  impossible 
to  compute.  These  things  have  hap- 
I>ened  because  it  was  made  somebody’s 
busine.ss  to  bring  them  about. 

WH.\T  IS  YOl  R  POLICY? 

I)1S( illDKRLY  caf^  was  recently 
raided  by  the  iiolice,  in  Indianapo¬ 
lis,  and  118  men  placed  under  ar¬ 
rest.  The  Kokomo  Tribune  takes  to 
task  the  lndianai>olis  Times  because 
that  newspa|s‘r  failed  to  print  the 
names  of  the  men  caught  in  the  raid. 

The  Times,  thereupon,  takes  occasion 
to  state  its  ethical  policy  in  the  handling 
of  news  of  this  character.  It  contends 
that  no  puldic  interest  is  served  by  the 
jiublication  of  such  names;  that  only 
the  tjtterly"  shameless  men,  of  those 
caught  in  the  police  net  on  .such  occa¬ 
sions,  ever  reveal  their  names  and  ad¬ 
dresses.  and  that  for  these  a  little  pub¬ 
licity  does  not  act  as  a  corrective.  It  is 
als<)  pointed  out  that  the  panic-.stricken 
first  offenders  always  give  false  names 
and  addre.s.ses,  often  using  the  name  of 
.some  blameless  person,  simply  l)ecause 
it  hapi>ens  to  occur  to  them  at  the  mo¬ 
ment.  In  printing  these  a.s.sumed  names 
and  fictitious  addre.s.ses,  without  suffi¬ 
cient  time  for  investigation,  the  news¬ 
paper  is  apt  to  do  grave  injury  to  inno¬ 
cent  people — injury  for  which  no  ex¬ 
planation  and  apology  can  ever  fully 
atone. 

The  Times  reminds  its  critic  that  con¬ 
ditions  in  a  large  tity  are  quite  differ¬ 
ent  from  those  in  a  small  one.  The  dan¬ 
ger  of  injury  to  innocent  people  in  this 
c'onnection,  in  the  smaller  city,  where 
the  a.ssumed  name  is  nr*  so  apt  to  be 
accepted  for  the  police  o  ».ourt  records, 
and  where  news  reporters  are  widely 
acquainted  with  the  people  of  the  ci^y, 
is  minimized.  Yet  the  question  of  the 
good  to  be  accompli.shed  by  such  public¬ 
ity  is  a  general  question,  and  not  one 
of  locality. 

What  does  constitute  the  I>est  ethical 
I)olicy  for  editors  in  this  matter?  The 
Kiiitor  and  Pi'BLisHER  l>€lieve8  that  the 
que.stion  is  one  of  real  intere.st.  and 
invites  expressions  of  opinion  and  pol¬ 
icy  from  managing  and  city  editor.s. 


MR.  (:.4LI) SPELL  CRAVES  “FACTS” 

KORGK  B.  CALDWBLL,  head 
of  the  allied  stamp  and  coupon 
interest.^,  longs  to  know  who  is 
responsible  for  “the  inspired  objections" 
to  the  sy.stem  through  which  his  com¬ 
panies  levy  a  tax  ui>on  millions  of 
people.  He  is  sure  that  the  objections 
have  not  Iteen  suggested  or  counten¬ 
anced  by  the  individual  consumer. 

This  particular  point  has  been  dis- 
cus.vd  in  these  columns  before.  In 
brief,  it  may  be  repeated  that  people 
who  are  under  the  s|»ell  of  an  economic 
delusion — people  who  are  .seriously  try¬ 
ing  to  obtain  something  for  nothing — 
are  not  apt  to  rise  in  rel>ellion  again.st 
tho.se  who  encourage,  and  cater  to.  and 
profit  through  that  <lelusion.  WHien  the 
delusion  is  destroyed  the  person  who 
held  it  is  anxious  to  forget  all  al)out  it. 
The  average  American,  man  or  woman, 
is  averse  to  advertising  his  or  her  own 
folly.  It  is  not,  therefore,  surprising 


that  up  to  this  time  there  has  been  no 
movement  to  organize  opposition  to  the 
system  on  the  part  of  people  whose 
economic  eyesight  has  been  restored  to 
normal. 

Mr.  Caldwell  grieves  for  the  millions 
of  families  in  this  country  “who  have 
no  voice  in  the  matter  and  who  a.ssur- 
edly  will  not  be  reimbursed  for  their 
loss  by  the  antagonists  of  premium 
advertising.”  Considering  the  recogniz¬ 
ed  fact  that  every  “premium”  that  finds 
its  way  into  a  home  through  the  cou¬ 
pon  and  trading-stamp  system  has 
been  )x)Ught  at  a  high  price,  paid  piece¬ 
meal  on  purchases  made  at  stamp-giv¬ 
ing  stores;  that  often  high  prices  have 
t)een  paid  for  inferior  goods  for  the 
.sake  of  the  stamps  or  coupons  offered 
as  a  lure,  it  would  seem  that  “losses” 
of  this  character,  which  threaten  these 
millions  of  families,  represent  the  sort 
of  disaster  which  may  be  borne  with 
cheerfulness  and  fortitude. 

“Who  is  sponsor  for  this  peculiar  agi¬ 
tation?”  So  far  as  this  newspaper  is 
concerned,  the  work  has  ibeen  done 
.solely  as  a  public  service.  The  work 
will  be  continued  in  the  public  in¬ 
terest. 

Who  was  respK)nsible  for  the  agita¬ 
tion  against  the  Louisiana  lottery? 
Who  of  its  opponents  earned  great 
monetary  rewards  for  their  worh?  The 
newspapers  educated  public  sentiment. 
They  did  not  wait  until  those  who  were 
under  the  spell  and  lure  of  the  lottery 
should  voice  united  protest  against  it. 
The  lottery  was  an  economic  evil,  a 
menace  to  the  public  welfare.  It  was 
abolished.  This  other  economic  evil  of 
our  own  day  will  finally  be  eliminated — 
and  the  only  losers  in  that  event  will 
lie  the  promoters  ot  the  system,  who 
are  now  the  only  people  who  profit 
by  it. 


EDUCATING  THE  MARKET 

K.MOITK  &  COMPANY  are  to  be¬ 
come  large  users  of  display  art- 
verti.sing  space  in  the  new.spa- 
I)ers  of  at  least  four  hundred  American 
cities.  It  is  good  news. 

This  big  company,  marketing  branded 
food  products  of  infinite  variety  and  of 
the  highest  standards  of  excellence,  is  in 
a  position  to  make  as  profitable  use  of 
newspaper  advertising  space,  on  a  large 
scale,  as  any  American  firm.  There 
would  seem  to  be  no  limit  to  the  market¬ 
winning  possibilities  of  convincing  and 
I>erslstent  advertising  under  conditions 
so  favorable  as  here  prevail — things  to 
.sell  which  are  a  daily  necessity  with 
every  family,  boundless  resources  for  ca¬ 
tering  to  increased  derfiands  for  their 
products,  with  money  enough  to  pay  for 
the  best  adverti.sing  campaign  ever  con¬ 
ceived  ! 

Mr.  Paul  E.  Faust,  in  charge  of  the 
Armour  newspaper  campaign,  has  ex- 
pre.ssed  his  views  on  advertising,  forcibly 
and  Interestingly,  through  our  columns. 
It  will  l)e  recalled  that,  a  few  months  ago 
we  criticised,  adversely  but  kindly  and 
hopefully,  Mr.  Faust’s  plan  of  linking 
reading  matter  features  in  new.spai)ers 
with  the  adverti.sing  of  the  Armour 
products.  Mr.  Faust  still  insists  that, 
to  make  the  Armour  newspaper  adver¬ 
tising  profitable,  the  newspapers  mu.st 
work  hard  to  “educate  the  market,”  to 
interest  their  readers  in  good  foods. 

The  subject  of  pure  foods  is  of  such 
essential  interest  that  newspapers  might 
■well  devote  more  space  to  it.  In  fact, 
they  have  been  showing  an  increasing 
interest  in  the  subject  through  recent 
years.  There  is  really  no  good  reason 
why  less  space  should  be  given  to  food 
than  to  fashions.  The  subject  of  foods 
is  at  least  as  Interesting,  and  really 
more  important  than  that  of  fashions. 
And  fashion  news,  Mr,  Faust  alleges, 
educates  the  market  for  the  apparel 
stores,  for  the  department  stores. 

This  is  true,  but  THAT  IS  NOT  WHY 
FASHION  NEWS  IS  PRINTED.  It  is 
printed  l)ecau8e  of  its  interest  and  im¬ 
portance  to  women  readers.  Depart¬ 
ment-store  advertising  is  not  "linked  to 
it.”  We  do  not  see  a  page  of  a  news¬ 
paper  in  part  made  up  of  fashion  notes, 
describing  the  latest  gowns  or  fabrics. 


while  beneath  this  matter,  on  the  same 
page,  appear  advertisements  of  the 
gowns  so  described,  and  telling  what  the 
fabrics  mentioned  will  cost  at  this  or 
that  store,  etc.  If  this  were  done,  ac¬ 
cording  to  the  standard  of  ethics  de¬ 
manded  in  a  newspaper  by  its  readers, 
the  whole  page  should  -be  indicated  as 
“advertising.” 

As  originally  planned,  the  Household 
Page,  sold  to  the  newspapers  by  the 
Armour  Company,  planned  to  “educate 
the  market”  for  Armour  food  products 
practically  in  that  way.  In  some  more 
recent  examples  of  the  page  which  have 
been  sent  to  us  the  recipes  given  have 
a  more  general  character  and  are  not 
limited  to  things  for  the  table  in  which 
Armour  products  are  essential  factors. 
The  recipes  are  of  far  greater  value  for 
that  reason,  and  their  publication,  even 
in  a  section  of  the  paper  remote  from 
the  Armour  advertising,  or  other  food 
product  advertising,  will  not  merely  aid 
in  “educating  the  market,”  but  in  the 
daily  routine  of  the  housewife. 

The  Armour  advertising  ■will  bring 
just  as  good,  perhaps  better,  results  ’.i» 
newspapers  which  do  not  link  it  wKIi 
reading  matter  on  the  subject  of  foods 
as  in  the  few  newspapers  which  do  adopt 
that  course.  The  reason  for  this  is  the 
fundamental  one  that  readers  of  a  news¬ 
paper  are  quick  to  resent  any  appear¬ 
ance  of  “touting”  on  the  part  of  a  news¬ 
paper  for  an  advertiser.  They  expect  to 
find  in  every  item  of  reading  matter  an 
element  of  obvious  value  and  interest 
which  made  it  appear  to  the  editor  to 
be  worth  printing.  If  it  is  printed  in 
such  a  way  as  to  lead  them  to  infer 
that  it  is  there  because  of  an  advertise¬ 
ment  to  which  It  is  a  sort  of  “feeder,” 
they  are  not  apt  to  take  a  favorable  view 
of  either  that  editorial  policy  or  of  that 
advertisement. 

The  people  need  to  be  educated  about 
foods,  but  not  because  Armour  &  Com¬ 
pany  are  becoming  big  advertisers  of 
food  products.  They  need  the  education 
becau.se  of  its  importance  to  them. 


CRITICISM  OF  CANDIDATES 

N  view  of  the  opening  of  our  na¬ 
tional  political  campaign,  interest 
attaches  to  a  recent  decision  by 
Judge  Bell,  in  the  State  of  Washington, 
covering  the  rights  of  c.  newspaper  to 
critici,se  a  candidate  for  office. 

City  Commissioner  Salter,  of  Everett, 
a  radical  Socialist,  was  a  candidate  for 
reelection  last  fall.  The  Everett  Trib¬ 
une  printed  a  letter  from  a  contributor, 
in  which  charges  of  a  libelious  nature 
were  made  against  Salter.  It  was  al¬ 
leged  that  he  had  shown  contempt  for 
the  American  fiag,  had  referred  to  the 
Lilwrty  Bell  as  “a  mass  of  junk,”  etc. 
He  sued  the  paper  and  the  letter-writer 
for  damages,  alleging  libel. 

In  his  instructions  to  the  jury.  Judge 
Bell  said:  “The  only  limitation  to  the 
right  of  criticism  of  the  acts  or  conduct 
of  a  candidate  for  an  office,  in  the  gift 
of  the  people,  is  that  the  criticism  be 
made  in  good  faith  and  in  the  honest 
belief  of  its  truth.  A  candidate’s  quali¬ 
fications,  mentally  and  physically  for 
the  office  he  seeks  at  the  hands  of  the 
people  may  be  fully  commented  upon 
in  regular  newspaper  publications.” 

To  tell  damaging  truths  about  a  man 
in  private  life  is  libellous.  In  such  in¬ 
stances  it  is  an  axiom  of  law  that  “the 
greater  the  truth  the  greater  the  libel”; 
for,  through  publicity,  a  man’s  per.sonal 
.shortcomings,  known  before  to  merely 
a  few  of  his  friends,  l)ecome  of  general 
public  knowledge,  and  the  man  is  held 
up  to  acorn  and  contempt.  Therein  lies 
the  libel.  And  therein  lies  the  protec¬ 
tion  of  the  private  individual. 

This  protection  is  forfeited  when  a 
man  becomes  a  candidate  for  public  of¬ 
fice.  and  rightly  so.  He  subjects  him.s'  If 
to  public  appraisal.  The  interest  of  the 
whole  people  is  greater  than  his  per¬ 
sonal  interest.  If  he  does  not  measure 
up  to  standardised  man-values,  it  is  the 
right  of  the  public  to  know  wherein  he 
fails;  and  it  is  the  duty  of  the  news¬ 
paper  to  turn  on  the  light. 
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PERSONAL? 


The  only  way  you  can  ever  ex¬ 
pect  to  do  big,  successful 
work  is  to  step  away  from  it  fre¬ 
quently  and  see  what  you  are  do¬ 
ing. — Augustus  St.  Gaudnns. 


Ashby  LOVELAOE  has  resigned  as 
managing  editor  of  the  Nashville 
Tennessean  and  American.  Ralph  Run¬ 
yan,  one  of  the  best-known  newspaper¬ 
men  in  Tennessee,  who  has  been  news 
editor  of  the  paper,  becomes  managing 
editor. 

John  H.  Fahey,  a  Worcester,  Mass., 
newspaper  publisher  and  former  presi¬ 
dent  of  the  Chamber  of  Commerce  of 
the  United  States  of  America,  is  men¬ 
tioned  favorably  at  Washington  as  one 
of  the  three  likely  appointees  on  the 
United  States  Tariff  Commission. 

('handler  S.  Woolley  has  just  been 
made  manager  of  the  promotion  de¬ 
partment  of  the  Philadelphia  North 
American,  succeeding  Charles  C. 
Green,  who  left  that  paper  three  weeks 
ago  to  become  merchandising  manager 
for  William  R.  Warner  &  Co.  Mr. 
Woolley  has  been  assistant  manager  of 
the  promotion  department  for  the  last 
four  years,  in  charge  of  merchandising 
investigations. 

Christopher  F.  Downey,  the  dean  of 
Waterbury  (Conn.)  newspaper  men. 
has  been  honored  by  being  elected  a  life 
member  of  the  Mattatuck  Historical 
Society,  in  recognition  of  his  unusual 
and  important  contributions  to  the  his¬ 
torical  records  of  Waterbury. 

H.  B.  Mitchell,  managing  editor  of 
the  Great  Falls  (Mont.)  Tribune,  is 
seeking  the  Democratic  nomination  for 
Member  of  Congress  from  his  district. 

Mra  Josephine  Martin,  clubwoman 
and  journalist  of  San  Francisco,  Cal., 
has  been  appointed  California  repre¬ 
sentative  of  the  League  of  American 
Penwomen. 

Everett  C.  Johnson,  editor  •  of  the 
Newark  (Del.)  Post,  will  deliver  the 
(Sommencement  address  to  the  gradu¬ 
ates  of  the  New  Castle  (Del.)  High 
School,  on  Friday  evening,  June  23. 

Walter  C.  Emerson  has  been  ap¬ 
pointed  managing  editor  of  the  Boston 
(Mass.)  Herald.  Mr.  Emerson  is  a  na¬ 
tive  of  Oakland  and  a  graduate  of  Col¬ 
by  College.  Upon  his  graduation  he 
entered  newspaper  work,  serving  in 
editorial  capacities  upon  the  Portland 
(Me.)  Daily  Pre.ss  and  the  Portland 
Advertiser.  Later  he  entered  the  ser¬ 
vice  of  the  New  York  Herald  and  was 
for  a  number  of  years  a  member  of  its 
Washington  Bureau.  He  has  been  con¬ 
nected  with  the  Boston  Herald  for  sev¬ 
eral  months. 

Fernand  Rinfret,  editor-in-chief  of 
IjC  Canada,  a  Canadian  publication,  has 
l>een  elected  to  succeed  A.  R.  McMas- 
ter,  K.C.,  as  president  of  the  Reform 
Club  of  Montreal. 

Vivian  Pierce,  a  former  San  Francis¬ 
co  newspaper  woman,  is  conducting  the 
publicity  campaign  for  the  Woman's 
Congressional  Union  in  (Thicago. 

Frederick  N.  Smith,  until  Recently 
city  editor  of  the  Bridgeport  (Conn.) 
Telegram,  has  arrived  safely  in  Italy. 
He  is  now  c.  war  correspondent  for 
Boston  papers  and  hopes  to  pu.sh  for¬ 
ward  to  the  Italian  front  at  once  be¬ 
fore  continuing  his  trip  which  will  take 
him  through  the  Balkan  States. 

C.  Edmond  Bellsle,  publisher  of 
L’Opinlon  Publique,  is  a  candidate  for 
appointment  to  the  Ma.saachusetts  Gas 
and  Electric  Light  CJommission. 

John  Marshall,  former  editor  of  the 
Lake  Charles  (La.)  Pres-s.  has  been  ap¬ 
pointed  private  secretary  to  Governor 
Pleasant. 

M.  F.  Cunningham,  formerly  city  edi¬ 
tor  of  the  Pocatello  (Idaho)  Chronicle, 
has  taken  a  position  on  the  Moscow 
Post. 

Fred  Ellermann,  city  editor  of  the 
Milwaukee  (Wts.)  Germania,  celebrat¬ 
ed  the  twenty-sixth  anniversary  of  his 


newspaper  career  last  Tuesday.  He 
started  as  telegraph  editor  on  the  staff 
of  the  Herold  in  1890. 

Col.  Obadiah  W.  Cutler,  of  Niagara 
Falls,  dean  of  the  newspaper  men  of 
we.stern  New  York,  last  week  celebrat¬ 
ed  the  fiftieth  anniversary  of  his  mar¬ 
riage  to  Miss  Mary  A.  Taliant. 

Arthur  M.  Briliant,  an  experienced 
newsi)aper  man,  has  been  appointed 
director  of  publicity  of  the  Nartlonal 
Aviation  Exhibition  Co.,  Inc.,  which  is 
to  hold  an  aviation  meet  at  Buffalo  from 
July  10  to  22. 

Donald  C.  Thomp.son,  photographer 
and  war  correspondent,  exhibited  at 
the  National  Press  Club,  recently,  mo¬ 
tion-pictures  of  actual  fighting  be¬ 
tween  the  French  and  German  armies, 
which  W'ere  taken  by  Mr.  Thompson 
from  an  aeroplane  1,000  feet  in  the  air. 
They  not  only  depict  battles  on  land, 
but  aerial  engagements  between  the 
German  Taube  and  a  French  machine. 
Mr.  Thompson  explained  the  pictures  as 
they  were  shown. 


XTKW  YORK.— Capt.  J.  K.  Wal- 
IN  bridge,  editor  and  publisher  of  the 
Saratogan,  of  Saratoga  Springs,  N.  Y., 
was  a  visitor  in  this  city  this  week. 

Gurden  Edwards  is  “covering”  the 
Plattsburgh  Military  Training  Camp  for 
the  Tribune. 

Fred  B.  Appleget,  formerly  editor  of 
New’si)aperdom,  and  more  recently  with 
the  publicity  department  of  the  Ameri¬ 
can  Telegraph  and  Telephone  Company, 
delivered  the  Jubilee  Ode  at  the  fiftieth 
annual  commencement  and  jubilee  cele¬ 
bration  of  the  Peddle  Institute,  st 
Hightstown,  N.  J.,  Tuesday,  June  6. 
Pi-of.  Enoch  Perrine,  once  editor  of 
the  Trenton  True  American,  gave  an 
historical  address.  Another  former 
journalist  on  the  programme  was  Wil¬ 
liam  Howard  Taft. 

J.  J.  Richardson,  president  of  the 
Davenport  (la.)  Democrat  Company^ 
and  Mrs.  Richardson,  were  in  New  York 
this  week. 


CHICAtK) — Glenn  Walker,  formerly 
of  the  Kansas  City  Journal,  has 
joined  the  Examiner  staff. 

C.  T.  Meredith  has  resigned  from  the 
United  Press  service  and  is  now  han- 
liling  publicity  work  in  Chicago  for  the 
civilian  military  training  camp  which 
opens  July  5,  at  Fort  Benjamin  Harri¬ 
son,  near  Indianapolis.  Mr.  Meredith 
was  in  Washington  for  the  United 
Pres.s,  and  previou.sly  he  covered  poli¬ 
tics  for  the  Chicago  Evening  Post- 
Marvin  Reeves,  who  covered  politics 
on  the  Journal  several  years  ago,  re¬ 
joined  the  staff  of  that  paper  just  in 
time  to  get  in  on  the  convention  story. 

Miss  Catherine  Synon,  formerly  of 
the  Herald,  has  joined  the  staff  of  the 
Tribune. 

George  S.  Beachel,  for  years  financial 
editor  of  the  Record-Heraid,  and  now 
editor  of  the  Kernel,  of  New  York,  took 
opportunity  of  meeting  old  newspaper 
friends  here  during  the  conventions. 


PH1LAI)ELPHL\  —  Col.  Elverson, 
owner  of  the  Inquirer,  is  in  Chi¬ 
cago  as  delegate-at-large  to  the  Itepub- 
lican  Convention.  He  is  sending  back 
interesting  special  stories  on  the  big 
affair.  Richard  J.  Beamish,  directing 
editor  of  the  Press,  has  also  gone  to 
Chicago  and  is  wiring  daily  specials. 

Edward  Bok,  editor  of  the  I.Adies’ 
Home  Journal;  and  son-in-law  of  Cyrus 
H.  K.  Curtis,  who  was  made  a  mem- 
l)er  of  the  advisory  committee  of  the 
Roo.seveit  Non-Parti.san  League,  has 
come  t.ut  with  a  strong  endorsement  of 
the  valiant  Colonel. 

George  W.  CX-hs  presided  at  the  an¬ 
nual  spring  exercises  of  the  National 
Farm  School,  a  Jewish  phiianthropy  in 
Bucks  County,  a  few  days  ago.  He 
.spoke  on  "The  .\mericanization  of  the 
Jew.”  Ex-I’resident  Taft  was  the  prin- 
cipai  .si>eaker  and  paid  a  high  tribute 
to  the  race. 

Lawrence  Tobin,  of  the  .staff  of  the 
Philadelphia  Inquirer,  who  is  also  the 
proprietor  of  the  Manhattan  Kennels, 


at  Narberth,  purchased  this  week,  at 
a  large  figure,  the  celebrated  Airedale, 
1  ork  Master  Key,  who  took  winners 
at  the  We.stminster  Kennel  Club  Show, 
in  New  York,  last  fall,  and  though  a 
mere  puppy,  beat  a  distinguished  field. 
The  tran.saction  is  called  the  greatest 
deal  jnit  over  in  the  breed  in  this  city 
for  years,  and  Tobin’s  many  friends  are 
overwhelming  him  with  congratulations. 


Boston. — Philip  Powers,  a  former 
Boston  newspaperman,  now  with 
the  Associated  Press  in  Berlin,  writes  a 
Boston  friend  that  he  has  had  a  vaca¬ 
tion  in  Switzerland,  which  ■  has  been  a 
welcome  change  from  war. 

Ernest  Greuning,  managing  editor  of 
the  Traveler,  is  among  “those  present” 
at  the  Chicago  Convention. 

Linn  Boyd  Porter,  author  and  travel¬ 
ler,  is  seriously  ill  with  heart  trouble  at 
his  home  in  Brookline.  He  is  a  former 
president  of  the  Boston  Press  Club. 

Willard  Davis,  of  the  American,  is 
with  the  Boston  Plattsburghers,  writing 
the  story  of  their  daily  doings. 

Roy  Atkinson,  William  Hardy,  and 
Thomas  Greenall,  all  of  the  Boston 
Press  Club  and  all  active  newspaper¬ 
men,  were  on  the  committee  that  met 
the  Friars  when  they  arrived  in  town 
for  their  annual  visit. 

Dr.  B.  B.  Burston,  of  the  Press  Club, 
narrowly  escaped  instant  death  a  few 
days  ago  as  he  was  riding  his  motor¬ 
cycle  through  York  Beach,  Me.  He  was 
struck  by  an  automobile  and  thrown 
high  into  the  air.  His  machine  was  de¬ 
molished.  He  is  at  the  home  of  a  rela¬ 
tive  in  Revere,  Mass.,  where  he  is  mak¬ 
ing  good  recovery. 

Janies  C.  White,  of  the  Herald;  John 
Lambert,  of  the  Anierican;  Edward 
Dunn,  Robert  Norton,  of  the  Post;  Al- 
liert  Kerrigan,  of  the  Record  and  Adver¬ 
tiser;  Leverett  Bentley,  of  the  Globe, 
and  Robert  Brady,  of  the  Journal,  are 
among  the  political  writers  of  Boston, 
who  are  at  the  Chicago  Convention, 
Howard  Ru.ssell  Bangs,  literary  e<li- 
tor  of  the  Post,  has  been  sojourning  for 
some  time  at  York  Beach,  Me,  He  re¬ 
turns  to  Boston  often  enough  to  take 
care  of  his  page  and  the  work  of  the 
Press  Club  Reporter,  of  which  he  is 
the  editor. 

Paul  Waitt,  Jo.seph  D.  Hurley,  and  H. 
Lyman  Armes,  all  .star  men  on  the  Post, 
have  been  spending  some  days  fishing 
in  the  wilds  of  New'  Hampshire. 

Harold  Bennison,  formerly  of  the  Bos¬ 
ton  Journal,  is  now'  a  member  of  the 
staff  of  the  Bridgeport  (Conn.)  Tele¬ 
gram.  . 

Frank  Sibley,  a  Globe  star,  recently 
e.stablished  a  long-distance  record  when 
he  wrote  a  sentence  122  words  long. 
But  he  summarized  the  entire  situation 
in  that  first  sentence. 

Guy  Barham,  publisher  of  the  Los 
-Vngeles  Herald,  stopped  in  Chicago  a 
few  days  last  week  on  his  way  to  Cali¬ 
fornia,  from  New  York. 

Wallace  E.  Smith,  the  American’s 
Mexican  war  correspondent,  and  Walter 
Noble  Burns,  the  Tribune’s  correspon¬ 
dent  at  the  Mexican  front,  are  back 
in  Chicago. 

A.  Che.ster  Keel  has  l>een  made  as- 
.si.stfint  city  editor  of  the  American,  suc- 
I'ceding  Ru.ssell  Edwards,  who  resigned 
to  become  publicity  manager  of  Bis- 
mark  Gardens. 

Richard  A.  Finnegan,  formerly  city 
editor  of  the  Chicago  Daily  Journal,  has 
Ix'on  appointed  managing  editor  of  that 
publication,  succeeding  Martin  .\. 
Hutchen.s.  Wiliiam  A.  Blinn  has  been 
made  city  editor,  and  Marquis  Jame.s 
assistant  city  editor. 

Herman  Black,  publisher  of  the  Chi¬ 
cago  Evening  American,  spent  last  week 
in  New  York. 

Brooks  Beitler,  formerly  assistant  city 
editor  of  the  Daily  News,  is  now  city 
editor,  .succeeding  Riehard  D.  Hebb,  who 
has  joined  the  publicity  staff  of  Swift 
and  Co.  J.  C.  Gilruth  succeeds  Beitler 
as  assistant  city  editor. 

E.  .V.  We.stfall,  business  manager  of 
the  Bo.ston  -American,  is  six'iiding  this 
week  in  Chicago. 

George  Holmes  of  the  Washington 
branch  of  the  International  News  Ser¬ 
vice,  has  l)een  transferred  to  the  Chi¬ 


cago  office,  succeeding  Blaine  McGrath, 
w'ho  has  joined  the  staff  of  the  Interna¬ 
tional  Film  Service  in  New  York. 


CLEVELAND,  O. — Miss  Arabelle  Mc- 
Kinstry,  former  New  York  State 
newspaper  woman,  is  the  new  society 
editor  of  the  Plain  Dealer.  Miss  Mc- 
Kinstry  is  a  daughter  of  Louis  Mc- 
Kinstry,  editor  of  the  Fredonia  (N.  Y.) 
Censor,  and  a  niece  of  W.  D.  McKln- 
stry,  editor  of  the  Watertown  (N.  Y.) 
Times.  She  takes  Miss  Grace  Goulder’s 
place  on  the  Plain  Dealer,  who  will  do 
feature  stuff  and  general  work  In  the 
city  department. 

Miss  Edith  Moriarity,  of  t-  •  College 
of  Women,  Western  Reserve  Univer¬ 
sity,  has  been  appointed  as  assistant  to 
Miss  Dorothy  L.  Buss,  librarian,  of  the 
Plain  Dealer.  Miss  Moriarity  succeeds 
Miss  Marion  Wilcox,  who  re.aigns  to  go 
to  Wcoster  College. 

Clifford  Lenox,  for  ten  years  with  the 
advertising  department  of  the  Press,  has 
become  advertising  manager  of  Frown 
Brothers’  furniture  establishment. 

Arthur  Judson  and  Norman  Craig, 
with  Fuller  and  Smith,  advertising  ex¬ 
perts,  have  been  admitted  to  partner¬ 
ship  in  the  firm. 

Talcott  Williams,  director  of  the 
School  of  Journalism,  Columbia  Univer¬ 
sity,  will  deliver  tue  address  at  the 
commencement  of  the  University  School 
here,  on  June  13.  Later  there  will  be 
a  luncheon  for  Dr.  Williams  and  patrons 
of  the  school. 

G.  A.  Garver,  of  Strasburg,  Ohio,  this 
w'eek  told  members  of  the  Cleveland 
Advertising  Club  of  the  value  of  ad¬ 
vertising,  w’hich,  he  said,  had  built  a 
$500,000  merchandising  business  in  a 
village  of  1,100. 

H.  C.  Burdick,  for  three  years  assis¬ 
tant  advertising  manager  of  the  Ameri¬ 
can  Mnltigraph  Company,  has  been  ap¬ 
pointed  as  advertising  manager  of  the 
Glidden  Varnish  Company. 

Charles  Edward  Russell,  will  report 
war  conditions  as  he  finds  them  in 
England,  FVance,  Italy,  and  possibly 
Germany  and  Holland,  for  the  News¬ 
paper  Enterprise  Association.  Mr.  Rus¬ 
sell  plans  to  sail  this  month. 


PITTSBURGH— George  Seibel,  man¬ 
aging  editor  of  the  Pittsburgh 
Volksblatt  and  Freheits  Freund,  occu¬ 
pied  a  prominent  place  at  the  confer¬ 
ence  of  German-Americans  held  in  Chi¬ 
cago.  He  was  one  of  the  committee 
of  four,  who  as  representatives  of  the 
German -American  Publishers’  Associa¬ 
tion.  worked  out  a  declaration  of  prin¬ 
ciples  adopted  by  the  conference. 

Col.  C.  A.  Rook,  president  and  editor 
of  the  Pittsburgh  Dispatch,  has  been 
appointed  a  member  of  the  National 
Committee  for  the  Relief  of  Widows 
and  Orphans  of  Foreign  Soldiers. 

Frank  Merchant,  managing  editor  of 
the  Pittsburgh  Sun,  has  undergone  an 
operation  on  three  fingers  for  blood 
poi-soning,  caused  by  a  slight  scratch. 


Reporters  Were  Ejected 
Boston,  June  6. — Two  reporters  from 
the  Journal  and  Christian  Science  Mon¬ 
itor,  respectively,  attempted  to  go  on 
the  parade  ground  on  Monday,  Just  as 
Lieut.-Gov.  Coolldge  was  about  to  in¬ 
vest  the  new  commander  of  the  An¬ 
cient  and  Honorable  Artillery  Company 
with  his  new  rank.  As  they  stepped 
forward  the  officer  of  the  day  ordered 
poiicemen  to  eject  the  young  men. 
which  they  did.  The  reporters  claimed 
that  they  could  not  hear  what  CooMdge 
was  siiying. 


Minneapolis  News  Has  New  Foreman 

John  J.  Cahill  has  been  appointed 
foreman  of  the  composing  room  of  the 
Minneapolis  Daily  News,  viz.,  W.  V. 
('owgill,  resigned.  Mr.  Cahill  was  for- 
nierly  with  the  Minneapolis  Journal, 
while  Mr.  Cowgill  goes  to  Cleveland  to 
take  charge  of  the  composition  depart¬ 
ment  of  the  Cleveland  News  and  Lead- 
ei.  with  entire  authority  over  the  room 
both  cn  the  day  and  night  sides. 
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PUBLISHERS  REFUSE  TO 
ASSIST  CIRCULARIZING 


Pittsburich  AMOoialion  TakeA  Radical 
Stand  by  Unanimons  V^ote  to  Protect 
the  Interests  of  Newspaper  Advertising, 
and  Gives  Reasons  for  its  Action — ■ 
Members  Want  to  Put  a  Slop  to  Craft. 

The  Pittsburgh  Newspaper  Publish¬ 
ers’  Association  has  unanimously  adopt¬ 
ed  the  following  preamble  and  resolu¬ 
tion; 

“Whereas,  Certain  requests  of  adver¬ 
tisers  and  advertising  agencies  for  so- 
called  cooperation  occasionally  exceed 
the  limitations  of  recognized  legitimate 
service  from  newspaper  to  advertiser; 

"Be  It  resolved.  That  the  requests  of 
manufacturers,  distributers,  advertisers, 
advertising  agencies,  or  prospective  ad¬ 
vertisers,  for  so-called  cooperation  in 
the  following  forms  shall  be  prohiMted, 
to  wit: 

"First-  -Elicitation  of  orders  directly 
or  indirectly,  for  any  advertised,  or  to 
be  advertised,  article  or  product- 

“Second — Issuing  or  sending  out,  by 
mail  or  otherwise,  directly  or  Indirectly, 
to  the  trade,  to  dealers,  or  to  any  one, 
printed  circulars,  proofs  of  advertise¬ 
ments,  letters,  folders,  or  other  printed 
matter,  for  any  advertiser  or  prospec¬ 
tive  advertiser,  it  being  understood  that 
this  rule  shall  not  affect  the  usual  cus¬ 
tom  of  furnishing  an  advertiser  ‘proofs’ 
of  his  own  copy  for  department  heads 
or  for  checking  purposes." 

DESIGN'rn  TO  STOP  GRArT. 

The  Association  declares  that  the 
foregoing  resolution  was  adopted  be¬ 
cause  of  the  frequency  of  requests  for 
so-called  cooperation  that  were  way  be¬ 
yond  all  reason  in  their  demand.s. 
Though  cognizant  of  the  fact  that  such 
practices  are  indulged  in  to  a  great  ex¬ 
tent  in  other  cities,  even  to  the  extent 
of  maintaining  expen.sive  departments 
whose  sole  duty  appears  to  be  to  grant 
the  wishes  ol  the  advertiser  regardless 
of  the  reasonableness  of  the  demand,  the 
Pittsburgh  publishers  have  taken  the 
stand  that  such  so-called  cooperation  is 
simply  a  form  of  graft  that  Is  being 
gradually  legitimized,  and  are  willing  to 
take  the  initiative  in  putting  a  stop 
to  it. 

Pittsburgh,  and  its  immediate  trading 
and  buying  territory,  is  made  up  of  con¬ 
siderably  more  than  a  million  people. 
The  combined  circulation  of  all  the 
newspapers  is  in  excess  of  a  half  mil¬ 
lion  papers  daily.  In  proportion  to  popu¬ 
lation  and  circulation,  the  advertising 
rates  are  cheaper  than  those  of  any 
other  city.  T’wo  years  ago  the  precedent 
was  e.stablished  of  refusting  to  allow  re¬ 
turns  on  unsold  newspapers,  thus  guar¬ 
anteeing  net  paid  circulation  to  adver- 
tisera 

UNFAIR  TO  THE  NEWSPAPERS. 

The  Pittsburgh  publishers  believe  that 
circularizing,  either  by  letter  or  print¬ 
ed  folder,  is  a  business  of  itself,  and 
should  b^ong  to  the  billboard  and  street¬ 
car  class  of  advertising.  They  feel  that 
it  would  be  Just  as  reasonable  to  ex¬ 
pect  them  to  throw  in  some  billboard 
or  street-car  advertising  in  their  con¬ 
tract  for  newspaper  space  as  it  is  to 
expect  them  to  circularize  the  trade.  To 
do  either  of  the  things  mentioned  is  a 
mere  form  of  reducing  the  advertising 
rate  in  order  to  get  business,  and  it  is 
their  opinion  that  no  reasonable  ex¬ 
cuse  exists  whereby  they  should  reduce 
their  rate  when  already  more  than  full 
measure  is  given.  They  are  selling 
newspaper  advertising  alone,  and  if  any 
business  must  be  sacrifleed  through 
their  unwillingness  to  give  the  addition¬ 
al  extra  measure  through  engaging  in 
a  busine.ss  that  is  apart  from  their 
own,  they  are  willing  to  suffer  it  un¬ 
complainingly. 


‘The  baseball  team  representing  the 
National  Press  Club  of  Washington,  de¬ 
feated  the  Metropolitan  Club  baseball 
team  in  a  hotly  contested  game  last 
Saturoay,  by  a  score  of  eleven  to  eight. 


BRISBANE  ON  EDITORIALS 

He  Awards  Medals  to  College  Papers, 
and  Tells  What  Makes  a  Good  Editorial. 

Certain  college  newspapers  in  the  East 
recently  entered  into  a  friendly  compe¬ 
tition  to  produce  the  best  editorial. 
From  a  large  number  of  articles,  ex¬ 
cellently  written,  six  were  selected  as 
surpassing  the  rest.  Arthur  Brisbane, 
editor  of  the  New  York  Journal,  was 
asked  to  decide  which  was  best  and 
which  was  second  best  of  the  six,  and 
to  present  a  gold  and  silver  medal  to  thd 
best  and  next  best,  respectively. 

His  decision  was  announced  in  the 
Journal  last  Saturday.  Before  divulging 
the  awards,  he  said: 


"Concerning  an  editorial,  we  should 
ask  four  questions: 

"First,  will  the  editorial  do  good?  The 
editorial  that  will  do  the  most  good  is 
the  best  editorial,  no  matter  what  the 
subject  or  how  written. 

"Second,  would  it  be  read — that  is  to 
say,  are  the  subject  and  the  appearance 
interesting? 

"Third,  would  it  be  understood? 

"Fourth,  would  it  be  believed? 

“These  four  questions  are  really  all 
included  m  the  first  question.  For  an 
editorial  does  good  only  if  it  IS  read, 
understood,  and  believed.” 

The  first-prize  gold  medal  was  given 
to  the  University  of  Michigan  Daily  for 
an  editorial  headed  "Breadth  and  Spe¬ 
cialization,"  which  told  of  four  boys. 
Three  were  concentrated  and  special¬ 
ized;  they  became  great.  One  was  Dar¬ 
win,  one  Disraeli,  one  Browning.  The 
fourth  had  scattering  talenta  Nobody 
ever  heard  of  him. 

The  Trinity  Tripod  won  the  silver 
medal,  with  an  editorial  on  "Cleverness 
and  Labor,”  in  which  the  editor  regrets 
that  when  a  man  succeeds  in  his  college 
without  hard  work  or  intense  concentra¬ 
tion  he  is  admired,  whereas  the  plodder, 
whatever  his  ultimate  success,  is  con¬ 
sidered  inferior. 

On  making  these  awards.  Mr.  Brisbane 
wrote:  "We  do  not  say  that  these  are 
the  most  ably  written.  And  they  may 
not  be  the  best  for  college  newspaper 
purposes.  But  of  the  six  editorials,  if 
all  were  printed  In  a  daily  newspaper 
of  wide  circulation,  we  believe  that  the 
two  chosen  would  be  the  two  most  wide- 
ly  read.” 


Page  Ad  for  Roosevelt 

Chicago  newspapers  on  Wednesday 
morning  carried  for  the  Roosevelt 
League  a  page  “ad”  in  behalf  of  Roose¬ 
velt,  an  appeal  addressed  to  Republi¬ 
can  delegates.  Into  this  “ad”  went 
every-  punch  in  the  Itoosevelt  men’s 
arsenal.  It  called  attention  to  the  like¬ 
lihood  that  at  least  4,000,000  voters  in 
the  United  States  are  personal  support¬ 
ers  of  the  Colonel,  and  asked,  “Can  the 
Republicans  get  the  Roosevelt  vote 
without  Roosevelt?”  It  named  five 
cardinal  points  in  which  Roosevelt  is 
in  accord  with  the  principles  of  the 
Republican  party.  These  are  tariff,  ad¬ 
ministrative.  efficiency,  preparedness, 
and  ft  reign  policy. 


PRINTERS’  SCHOOL  FLOURISHES 

Now  Teaching  270  Apprentices  and  is  to 
Be  Incorporated. 

The  School  for  Printers’  Apprentices 
of  New  York,  started  three  years  ago 
in  the  basement  of  the  Hudson  Guild 
at  436  West  27th  Street,  has  grown 
so  rapidly  that  its  quarters  are  too 
small,  and  plans  are  afoot  to  have  it 
incorporated.  The  school  will  be  man¬ 
aged  by  an  advisory  board,  consisting  of 
four  members  each  from  the  Typogra¬ 
phical  Union,  the  Hudson  Guild,  and 
from  the  employing  printers  of  the  city. 

This  is  said  to  be  the  only  school  in 
the  country  deriving  joint  support  from 
employers  and  labor  unions. 


Three  years  ago  Dr.  J.  L.  Elliott,  of 
the  New  York  Society  for  Ethical  Cul¬ 
ture,  appealed  to  the  employing  print¬ 
ers  and  trades  unions  to  assist  him  in 
his  work  with  the  boys  who  gather  at 
the  Hudson  Guild.  As  a  result  of  that 
appeal  the  present  school  was  founded. 
It  has  a  $6,000  printing  equipment  and 
270  apprentices  in  attendance  at  the 
school.  The  employers  have  contributed 
$2,000,  the  union  printers  $2,000,  and 
the  Guild  $1,000  for  the  maintenance 
of  the  school  this  year. 


Shake-up  on  St.  Louis  Star. 

St.  Louis,  June  7. — The  editorial  and 
art  staffs  of  the  St.  Ixiuls  Star  have 
been  greatly  enlarged,  and  there  has 
been  a  reorganization  of  the  force. 


Frank  W.  Taylor,  jr.,  who  has  beeq 
city  editor  for  three  and  a  half  years, 
has  been  made  managing  editor.  Sid¬ 
ney  R.  Stanard,  assistant  city  editor, 
has  been  made  city  editor.  Gus.  V.  Ken¬ 
ton,  formerly  head  of  the  copy  desk,  has 
l>een  made  news  editor.  Gordon  S. 
White,  formerly  assistant  city  editor  of 
the  Globe-Democrat,  has  been  made 
head  of  the  copy  desk.  The  copy  desk 
and  the  rewrite  staff  have  been  en¬ 
larged,  and  the  reportorial  staff 
strengthened.  The  art  staff  under  the 
direction  of  Edward  O.  Harrs,  former¬ 
ly  of  the  Globe-Democrat,  Republic  and 
Times,  has  been  doubled,  and  addition¬ 
al  photographers  have  been  employed. 


Additions  to  the  editorial  staff  Include 
J.  D.  Carter,  formerly  of  the  St.  Louis 
Fost-Dispatch,  financial  editor;  V.  A. 
Arnold,  formerly  of  the  St.  Louis 
Times;  H.  C.  Spooner,  a  Boston  news¬ 
paper  man,  recently  of  the  Detroit 
Free  Press;  Leo  Davereux,  once  of  the 
Globe-Democrat;  John  Stewart,  for¬ 
merly  city  editor  of  the  Du  Quoin  (Il¬ 
linois)  Daily  Call;  Robert  A.  Glenn, 
formerly  of  the  St.  Louis  Times,  and 
Morrison  Koerner,  formerly  of  the 
Kan.sas  City  Post  copy  desk. 


NEWSPAPERS  IN  THE  SCHOOLS 

Prof.  J.  M.  Lee  Urges  Their  Use  for 
Instruction  in  Grammar  and  Rhetoric. 

"Do  college  professors  nowadays  be¬ 
lieve  in  newspapers?  We  believe  the 
best  of  them  do,”  says  Rene  Kelly  In 
Harper’s  Weekly.  "Some  professors 
even  read  them,  and  there  are  occasional 
instances  of  "  college  professor  actually 
being  persuaded  to  write  articles  for  the 
Sunday  supplement.” 

“It  was  very  different  in  1838.  Ed¬ 
ward  Everett  Hale  was  a  Harvard  un- 
dergradute  then,  and  was  one  of  those 
w'ho  signed  a  petition  for  a  college 
’reading  room.'  Not  only  did  the  facul¬ 
ty  say  so,  but  President  Josiah  Quincy 
explained  to  young  Hale  that  ’there  had 
been  a  reading  room  some  years  ago 
which  the  college  government  were 
obliged  to  break  up;  that  newspapers 
were  fascinating  things  even  to  us  old 
men,  and  that  they  would  take  young 
men  away  from  their  studies.’  A  very 
weak  argument. 

“It  is  a  far  cry  from  President 
Quincy’s  view  of  seventy-eight  years 
ago  to  the  view  of  James  Melvin  Lee, 
director  of  the  department  of  journalism 
of  New  York  University.  Professor  Lee 
suggests  that  a  good  daily  newspaper 
be  used  in  the  classrooms  where  instruc¬ 
tion  in  high-school  grammar  and  rheto¬ 
ric  is  given.  Newspapers  are  turned  out 
in  a  hurry,  and  the  best  of  them  fall 
Into  errors  of  style  as  of  taste,  but.  If 
not  In  schools,  at  least  in  colleges,  the 
use  of  newspapers  ought  to  be  urged 
upon  such  youngsters  as  require  the 
urging.  One  of  the  hardest  tasks  of 
the  teacher  of  ’English  Composition’ 
is  to  impress  upon  his  so-called  stu¬ 
dents  the  practical  Importance  of  learn¬ 
ing  how  to  write  good  English.  Many 
a  practical-minded  boy  regards  Instruc¬ 
tion  in  this  field  as  wasted  time;  he  Is 
going  to  be  an  engineer  or  an  agricul¬ 
turist  or  a  merchant  and  not  an  Addison 
or  Milton  or  Emerson — so  why  bother 


with  Sir  Roger  de  Coverley  and  his 
friends,  or  Burke’s  Speech  on  Concilia¬ 
tion  with  America,  or  Stevenson’s  Lodg¬ 
ing  for  the  Night? 

“The  newspaper  is  a  part  of  daily  life, 
even  for  agriculturists  and  engineers 
and  merchants;  and  the  youth  who 
reads  newspapers  must  realize  a  little 
more  completely  than  he  did  before  the 
advantage  it  is  to  command  words  and 
sentences  as  well  as  fiesh-and-blood  em¬ 
ployees.  Moreover,  a  good  newspaper 
serves  to  bridge  the  gap  between  day- 
by-day  practicality  and  all-time  litera¬ 
ture;  often  it  is  a  stepping  stone  from 
literary  blindness  to  something  like  ap¬ 
preciation.” 


CLl’B  HOUSE  OF  OKLAHOMA  EDITORS  AT  MEDICINE  PARK. 


SCENE  AT  STAFF  DINNER  OF  GALVES'TON  AND  DALLAS  NEWS. 
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CREATIVE  ADVERTISING 
WILL  PAY  THE  PRINTER 


Modern  Day  Conditions  Make  Success 
Contingent  Upon  Intelligent  Service  of 
the '  Community  and  Upon  Educating 
Customers  as  to  What  They  Most  Need 
— Newspaper  as  Base  of  Campaign. 

{Following  are  excerpts  from,  an  ad¬ 
dress  on  "Creative  Advertising  lor  the 
Printer”  delivered  at  the  University  of 
Kansas,  hy  Marco  Morrow,  of  the  Cap¬ 
per  Publications,  on  May  3,  during  the 
Newspaper  Week.  Conference  at  Law¬ 
rence.) 

The  modern  commercial  printer  is  a 
busine.ss  man  with  a  function  to  per¬ 
form — a  service  to  render  the  commu¬ 
nity  that  supports  him.  The  service  he 
owes  the  community  Is  not  merely  to 
do  the  odd  jobs  that  come  his  way, 
but  to  supply  the  community  with  the 
printed  matter,  the  commercial  litera¬ 
ture,  that  it  needs.  To  do  this,  the  com¬ 
mercial  printer  must  be  something  of 
an  "expert"  in  publicity  as  well  as  an 
expert  in  paper  and  ink. 

He  must  understand  the  use  of  print¬ 
ed  matter  as  well  as  its  production. 
Knowing  the  use  of  printed  matter,  he 
is  able  to  prescribe  it,  as  required;  and 
he  fills  his  own  prescriptions.  A  com¬ 
mercial  printer  of  this  kind  can  do 
creative  advertising. 

The  business  that .  comes  into  your 
office  is  of  three  general  classes: 

(1.)  The  pick-up  bu.siness — the  busi¬ 
ness  that  drifts  in,  the  business  you 
have  always  had,  the  business  that  nat¬ 
urally  belongs  to  your  corner  or  to  your 
side  of  the  street  or  to  your  end  of 
the  town  or  to  you  because  of  your 
lodge  or  church  or  political  entangle¬ 
ments — business  that  you  take  for 
granted.  It  isn’t  trade  that  you  have 
sold.  It's  trade  that  has  come  to  you, 
and  if  you  haven’t  much  else,  you’re 
a  long  way  from  living  up  to  your  op¬ 
portunities. 


(2.)  You  have  what  we  may  call 
"captured  business” — business  you  have 
grabbed  away  from  a  competitor,  busi¬ 
ness  that  represents  the  bacon  you 
have  gone  after  and  brought  home.  It’s 
trade  that  you  sell;  and  the  amount  of 
it  you  do  represents  your  efficiency  as 
a  salesman. 

Finally,  you  have — or  you  should 
have,  if  you  are  doing  your  full  duty 
to  the  community — a  good  slice  of  busi¬ 
ness  which  you  yourself  have  created: 
printed  matter  sold  to  men  and  firms 
who  didn’t  know  they  needed  it  until 
you  opened  their  eyes.  Whose  busi¬ 
ness  is  it  to  tell  these  merchants  of 
the  opportunities  they  are  missing?  It 
is  your  business.  And  the  amount  of 
business  you  get  in  this  way,  the 
amount  of  business  you  create,  making 
two  jobs  flourish  where  none  grew  be¬ 
fore — represents  not  only  your  ability 
as  a  salesman:  it  is  the  mark  of  your 
efficiency  as  a  business  man. 

ADS  SHOULD  BK  EDUCATIONAL. 

It  is  a  lamentable  fact  that  the 
printer — the  physical  creator  of  adver¬ 
tising — is  notoriously  slack  in  his  use  of 
it.  E>on’t  be  the  shoemaker’s  child 
going  bare-foot.  Do  your  part  towards 
making  advertising  the  fashion  in  your 
community.  Set  the  pace.  Show  your 
faith  in  your  medicine  by  taking  your 
own  prescription  in  liberal  quantities 

Make  your  advertising  educational. 
Of  course,  you  want  it  to  sell  yourself 
and  your  shop.  You  want  to  impress 
your  people  with  the  service  that  you 
can  grive,  and  you  want  to  head  oft 
competition  and  all  that,  but  that  isn’t 
enough.  Every  merchant  in  your  town 
probably  knows  that  you  do  commercial 
printing,  but  very  few  of  them  realize 
the  possibilities  of  printed  matter  in 
their  own  business.  They  know  where 
your  place  of  business  it,  and  may  even 
remember  your  telephone  number,  but 
they  don’t  remember  the  dozens  of  ways 
in  which  they  can  use  good  printed 
matter.  Therefore,  make  your  adver¬ 
tising  bring  home  to  the  business  man 


his  need  of  advertising  matter.  Make 
your  advertising  sell  your  product  first 
and  sell  yourself  afterwards. 

If  you  believe  in  your  business  and 
are  in  love  with  it,  if  you  know  the 
power  of  the  printed  word,  you  can 
talk  and  write  with  more  enthusiasm, 
with  more  grace,  and  with  greater  ef¬ 
fect  about  the  part  the  printed  page 
plays  in  business  than  about  your  own 
skill  and  honesty  and  fairness.  And 
the  beauty  of  it  is,  if  you  talk  about 
your  product  Intelligently  and  convinc¬ 
ingly,  you  don’t  have  to  say  very  much 
about  yourself.  If  you  awaken  a  man 
to  his  need  of  printed  matter,  you  don’t 
have  to  shout  your  name  and  address 
in  his  ear  very  many  times  in  order  to 
get  the  job. 

So  keep  up  a  continuous  campaign 
of  education,  using  the  newspaper  as 
the  base  of  operation.  If  you  have  a 
newspaper  of  your  own,  well  and  good; 
if  you  have  not,  buy  space  in  a  news¬ 
paper,  even  if  it  is  run  by  a  competitor 
in  the  printing  business.  Make  your 
ads  a  series  of  straight,  heart-to-heart 
talks  on  some  phase  of  the  printing 
business.  In  the  main,  direct  them  to 
the  business  man,  but  don’t  forget  that 
the  professions,  the  church,  the  wo¬ 
man’s  clubs,  the  schools,  the  boarding¬ 
house  keeper — and  for  that  matter  al¬ 
most  every  individual — is  at  one  time  or 
another  a  possible  customer  of  yours 
Use  your  imagination.  Make  every  job 
that  comes  into  the  shop  from  an  out- 
of-the-ordinary  customer  suggest  to  you 
another  customer  of  a  similar  sort. 

VALUE  or  A  HOUSE-ORGAN. 

As  a  commercial  printer,  you  will,  of 
course,  be  a  good  customer  of  your 
own  plant.  Compile  a  good  mailing  list 
and  keep  it  up  to  date.  Not  merely  a 
list  of  customers  for  whom  you  have 
done  jobs,  but  every  one  who  ought 
to  be  a  customer  of  yours.  Personally, 
I  am  strongly  prejudiced  in  favor  of 
a  house-organ  for  the  commercial 
printer.  It  need  not  be  large  nor  ex¬ 


pensive — a  sixteen-page  3x5  booklet 
gives  ample  space  for  a  monthly  talk 
on  advertising  and  merchandising  top¬ 
ics  especially  pertinent  to  your  clien¬ 
tele. 

It  has  been  my  experience  that  I  can 
get  more  attention  through  a  house- 
organ  than  by  any  other  method  of  di¬ 
rect  advertising.  A  man  who  will  toss 
aside  an  ordinary  booklet  or  circular 
will  read  and  preserve  the  same  thing 
if  given  a  name  and  date  line  and 
printed  in  miniature  magazine  form. 
The  expense  need  not  be  great — that  is, 
in  dollars  and  cents.  You  can’t  expend 
too  much  brains  and  common-sense 
in  it. 

The  whole  message  which  I  have  for 
you  this  morning  may  be  summed  up  in 
a  very  few  words: 

Your  community  is  not  using  the 
maximum  amount  of  printing  matter 
that  it  actually  needs  in  the  promotion 
and  stimulation  of  its  business. 

If  you  are  a  business  man,  and  not 
a  day-laborer,  it  is  your  duty  to  the 
community  to  see  to  it  that  it  is  sup¬ 
plied  with  all  the  business  literature  it 
can  use  at  a  profit.  Incidentally,  this 
will  help  you — somewhat. 

Advertising  is  just  as  efficient  a  busi¬ 
ness  builder  for  the  printer  as  for  the 
merchant.  It  will  educate  people  in  the 
use  of  printed  matter.  It  will  create 
business — and  it  is  new  business  that  is 
your  insurance  for  the  future. 


Philosophical  Postal  Cards 

An  ordinary  United  States  postal  card 
is  transformed  into  a  cheering  bit  of 
pasteboard  after  Thomas  Dreier,  of  the 
Thomas  Dreier  Service,  Cambridge, 
Mass.,  has  printed  on  it  one  of  his 
clever  mcssagea  His  latest,  for  exam¬ 
ple,  is  a  tiny  lay-sermon  on  "Sandpa¬ 
per.”  He  quite  convinces  a  reader  that 
sandpaper  is  better  than  velvet  for 
rubbing  us  down,  training  us,  and  fit¬ 
ting  us  to  shoulder  bigger  responsi- 
bilitiea 


M 


The  INTEMTYPE 


Pair  Play  -  Pair  Prices  -  Pair  Proeiys 


Model  A 
Single  Magazine 
^2100 


Model  B 
Two  Magazines 
.  $2600 


Model  C 
Three  Magazines 
$3000 


Standardized  and 
Interchangeable 
Models. 


A  Factory  Force 

which  is  free  to  concentrate  its  skill  and 
energy  on  three  Standardized  Models,  vary¬ 
ing  only  in  flexibility  and  interchangeable 
throughout,  insures  more  certain  everyday 
efficiency  in  manufacture  and  a  larger  per¬ 
centage  of  perfect  machines  O.  K.’d  by  in¬ 
spectors  than  one  embarrassed  by  innum¬ 
erable  models  possessing  many  varying 
points  of  difference  and  complications. 


Three  Models^  Strong  In  Efficiency  and  Simplicity— The  Prices 
Are  Right— The  Machines  Are  Right, 


INTERTYPE  CORPORATION 


NEW  YORK 

WORLD  BLDG. 


CH  ICAGO 

OLD  COLONY  BLDG. 


NEW  ORLEANS 

316  CARON DELET  ST, 


SAN  FRANCISCO 

S6  THIRD  STREET 
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FRIAR  RISKED  LIFE  TO 
DINE  WITH  THE  KAISER 


London  Jonrnalist  Who  Was  Honor 
Caest  of  Noted  Club  Tells  How  He 
Was  Forced  to  Attend,  with  Other 
Newspaper  Men,  a  Banquet  with  Em¬ 
peror  William  at  Table. 

At  a  recent  club  dinner  of  the  \\'Thite- 
f liars’  Club,  in  T^ondon,  the  guest  of 
honor  was  ‘The  Man  Who  Dined  with 
the  Kaiser,"  a  journalist  who  then  pre¬ 
ferred,  as  he  still  doe.s,  for  very  ob¬ 
vious  reasons,  that  his  name  should  not 
be  published.  Hut  the  Whitofriars’ 
Journal,  reporting  the  dinner,  tells 
what  he  said,  as  follows: 

“I  enjoy  this  banquet  considerably 
more  than  the  one  I  attended  at  Nish. 

I  felt  far  from  being  all  right  over 
there.  Had  1  been  recognized  by  one 
of  the  scoundrelly  Herman  agents  there 
would  have  been  a  little  comedy  and 
tragedy  at  the  Town  Hall  wall,  at  which 
I  should  have  played  the  principal  part. 

I  was  coming  from  Constantinople  by 
train  en  route  for  Belgrade.  I  was 
asleep  in  the  train  when  it  arrived  at 
Nish,  and  I  was  aroused  by  hearing  an 
offleer  call  out:  "The  Kai.ser  is  here.’  I 
got  excited  myself.  On  opening  the 
carriage  window,  1  saw  that  the  whole 
place  was  decorated.  When  our  train 
steamed  into  the  station,  I  saw  the  Im¬ 
perial  train  standing  on  a  siding. 

EXCUSES  DIU  NOT  GO. 

"The  Kaiser  was  talking  to  King 
Ferdinand  on  the  platform,  with  some 
German  officers  and  soldiers  forming 
a  circle  around  him.  I  got  out  and 
abandoned  my  journey  to  Belgrade. 
’Two  Bulgarian  officials  a.sked  me  what 
was  my  business.  I  told  them  that  I 
represented  one  of  the  chief  neutral 
papers,  and  that  I  had  had  an  interview 
with  a  leading  Pasha.  I  showed  him 
my  special  paasport  which  had  been 
issued  at  Vienna.  They  showed  me  the 
Bulgarian  Press  Bureau,  where  I  saw 
the  Director  and  told  him  a  lot  of  liea 
"When  the  Director  had  been  through 
my  credentials,  he  said  something  to 
this  effect:  ‘Our  King  gives  a  banquet 
to-night  in  honor  of  the  German  Em- 
perqr.  There  will  be  only  three  jour¬ 
nalists  present — two  Germans  and  one 
Austrian.  Would  you  like  to  be  there 
on  behalf  of  the  neutral  press?’  1 
nearly  fell  through  the  floor  when  1 
heard  this.  I  must  have  turned  pale, 
for  the  official  asked  me  what  was  the 
matter.  I  told  him  that  I  had  not 
brought  my  dress  clothes  with  me.  The 
Director  replied:  ‘That  does  not  matter 
— the  whole  thinj:  will  be  simple.  The 
other  journalists  will  be  in  their  travel¬ 
ling  suits.  The  officers  will  be  in  ordi¬ 
nary  fleld  dress.’  He  told  me  that  the 
Itanquet  would  be  held  at  six  o’clo<'k  at 
the  Town  Hall  at  Nish. 

TUB  BANqUET  WAS  SIMPLE. 

“When  I  came  to  the  Town  Hall.  I 
heard  the  bugles  blowing  out.side  the 
building.  On  getting  inside,  I  saw  the 
Kaiser  talking  to  King  Ferdinand  and 
the  Chief  of  the  German  Staff — tiy  far 
the  tjest-looking  German  I  have  seen 
in  my  life. 

‘The  banquet  itself  was  ver>’  simple 
indeed.  Three  tables  were  arranged;  I 
sat  at  the  lower  end  of  the  table  l»e- 
tween  two  journalists.  I  was  asked  by 
the  Bureau  to  make  no  notes,  and  to 
sirltmit  my  story  immediately  the  l*an- 
quet  was  over  to  the  Bulgarian  censor. 
I  was  not  going  to  send  .it  to  the  pai>er 
I  ostensibly  represented — I  wanted  to 
bring  it  to  this  country.  I  said  to  the 
representative  of  the  Press  Bureau  that 
I  intended  to  join  the  express  to  pro¬ 
ceed  to  Vienna,  where  I  would  submit 
it  to  the  censor.  He  lielieved  the  story, 
and  that  is  the  reason  my  article  ap¬ 
peared  four  days  before  anything  came 
out  in  the  German  papers. 

KAISER  I>OOK8  MUCH  OLDER. 

"I  had  seen  the  Kaiser  some  years 
liefore  at  Amsterdam.  His  hair  has 
turned  gray — I  don’t  know  whether  it 


is  due  to  his  con.science  troubling  him. 
When  I  .saw  him  some  years  ago,  he 
had  black  hair.  His  moustache  Is  now 
of  a  suspicious  darkne.ss;  the  points 
have  di.sappeared,  probably  cn  account 
of  the  shortage  of  horse-hair  in  (ier- 
many.  The  Kaiser  eats  before  attend¬ 
ing  a  State  lianquet,  as  he  is  unable 
to  use  both  hands  at  the  table,  his  left 
arm  l>eing  iiaralyzed.  He  had  very  lit¬ 
tle  to  eat.  and  spent  most  of  the  time 
in  talking.  I  have  heard  the  report 
that  the  Kaiser  is  suffering  from  can¬ 
cer,  like  his  father. 

“.\fter  the  banquet  concluded,  the 
Kaiser  spoke  to  King  Ferdinand,  kissed 
him,  and  disapi>eared  at  the  back  door, 
which  was  immediately  guarded  by  two 
soldiers.  We  had  to  remain  from  ten 
minutes  to  a  quarter  of  an  hour  in  the 
room  before  we  were  allowed  to  leave 
it.  The  Kaiser  disappeared  in  the  fash¬ 
ion  which  has  been  his  custom  during 
the  war.” 


SIX-POINT  LEAGUE  OFUGERS 

Report  Showed  Last  Year  Vas  the  Best 
in  History  of  Organization. 

The  Six-Point  I.eague,  of  New  York 
city,  held  its  annual  meeting  on  June  1, 
and  elected  the  folowing  officers  for  the 
ensuing  year:  President  J.  P.  McKin¬ 
ney;  vice-president,  I.  A.  Klein;  trea¬ 
surer,  L.  Klelmhn;  secretary,  Hugh 
Burke;  representative  to  A.  N.  P.  A. 
bureau,  Dan  A.  Carroll. 

The  executive  committee  comprises 
John  Budd,  Thomas  E.  Conklin,  Charles 

H.  Eddy,  Herman  G.  Halstead.  M.  D. 
Hunton,  George  K.  Katz,  and  F.  St. 
John  Richards. 

Mr.  McKinney,  the  new  president  of 
the  I.,eague,  entered  the  special  agency 
field  in  1899  in  Chicago.  A  year  later, 
he  purchased  a  special  agency  in  New 
York  and  removed  to  this  city.  His  first 
exiierlence  in  the  new.spaper  and  ad¬ 
vertising  business  was  with  the  Roches¬ 
ter  (N.  Y.)  Union  and  Advertiser  in 
1869.  Just  before  entering  the  special 
agency  fleld  he  was  advertising  mapager 
for  the  Pope  Manufacturing  Company. 

The  report  of  the  outgoing  secretary, 
Louis  Gilman,  was  a  r^sum6  of  the  ac¬ 
tivities  of  the  League  for  the  past  year, 
and  indicated  that  it  had  had 
the  most  successful  year  in  its  hi.story. 
The  memliership  of  the  I.A^ague  now  is 
forty-six. 


Military  Publicity  .4^601 

.\  publicity  agent  to  arou.se  interest 
in  the  Maryland  National  Guard  is  to 
lie  appointed.  This  was  determined  at 
a  dinner  given  at  the  home  of  Gen. 
tninton  L.  Riggs,  in  Baltimore.  A  cam¬ 
paign  for  recruits  will  soon  be  .started. 

WEDDING  BELLS 

.Mi.ss  .Marguerite  Mooers  Marshall,  for 
.six  years  a  memlier  of  the  New  York 
Evening  World  .staff,  was  married  on 
June  3,  at  Rosebank,  S.  I.,  to  Sidney 
Walter  Dean,  managing  editor  of  the 
Oil,  Paint  and  Drug  lieporter,  and  for¬ 
merly  managing  editor  of  the  Boston 
Herald.  ‘The  ceremony  was  performed 
by  Jo.seph  E.  Corrigan,  t^ty  Magistrate. 
Mrs.  Dean  is  a  graduate  of  Tufts  Col¬ 
lege,  the  author  of  a  successful  novel, 
‘The  Drift,”  and  has  contributed  poems 
to  well-known  magazines.  She  will 
continue  her  work  on  the  Evening 
World. 

Miss  Corona  Vance,  daughter  of  Mr. 
and  Mrs.  George  P.  Vance,  of  San 
Francisco,  Cal.,  was  married.  May  20, 
at  the  home  of  her  parents,  to  Ken¬ 
neth  Gaynor,  of  Chicago.  Mr.  Gaynor 
is  general  manager  of  the  Western 
Press  Association. 

Miss  Jeanne  Hazel  Maxwell,  daugh¬ 
ter  of  Mrs.  Pamelia  T.  Maxwell  and  the 
late  Hon.  Robert  Maxwell,  of  St.  John, 
N.  B.,  was  united  in  marriage  on  June 
1,  to  Joseph  Wilson  I.awrence  Henni- 
gar,  advertising  manager  of  the  St. 
John  Daily  Standard. 

Miss  MaJ\ia  Harden,  of  Atlanta,  Ga, 
and  John  T.  Teler,  circulation  mana¬ 
ger  of  the  Atlanta  Constitution,  will 
be  marric>d  June  28,  at  Atlanta 


Miss  Dorothea  Cable  was  married  on 
June  1  to  Charles  Boardman  Hawes, 
at  the  home  of  her  parents,  Mr.  and 
Mrs.  CJeorge  W.  Cable,  in  Northamp¬ 
ton,  Mass.  It  was  an  outdoor  wedding, 
Mr.  Hawes  is  on  the  editorial  staff  of 
Youth’s  Companion. 

Roliert  Read  Penn,  city  editor  of  the 
Dallas  (Tex.)  Morning  News,  and  Miss 
Elizalicth  Hudson,  daughter  of  Dr.  and 
.Mr.s.  Taylor  Hudson,  of  Belton,  Tex., 
were  married  at  the  Methodist  Episco¬ 
pal  Church,  South,  at  Belton,  on  June 
3,  the  Itev.  R.  E.  Vinson  officiating.  Mr. 
and  Mrs.  Penn  will  live  in  Dallas. 


Dallas,  Tex. — Mark  L.  Goodwin, 
Washington  correspondent  for  the 
Dallas-Galveston  News;  Tom  Finty,  jr., 
editor  of  the  Dallas  Evening  Journal; 
William  Greene  Sterett,  special  writer 
on  the  Dallas-Galveston  News  staff,  and 
George  Waverley  Briggs,  managing  ed¬ 
itor  of  the  Galve.ston  News,  were  in 
Chicago  to  cover  the  National  Republi¬ 
can  Convention  for  their  papers.  They 
will  also  report  the  National  Democratic 
Convention  in  St.  Louis. 

Col.  R.  M.  Johnston,  editor  of  the 
Hou.ston  (Tex.)  Post,  has  formally  an¬ 
nounced  his  candidacy  for  the  Texas 
State  Senate.  Cffiarles  R.  Floyd,  editor 
of  the  Annona  (Tex.)  News,  is  also  a 
candidate  for  Senator. 

Harold  D.  Jacobs,  correspondent  at 
liallas  for  the  United  Press,  and  Joel  P. 
Glass,  Associated  Press  correspondent  at 
Dallas,  have  been  recalled  from  covering 
the  Mexican  border  situation. 


NEW  INCORPORATIONS 

Milwaukee,  Wis. — Defender  Publish¬ 
ing  Company;  capital  .stock,  $5,000;  in¬ 
corporators,  James  D.  Cooke,  Alva  V. 
Cooke,  and  Zenobia  H.  Bagby. 

New  York  City. — Continental  Sales 
I>i.splay  Corporation;  advertising  de¬ 
vices,  novelties,  moving-pictures,  films; 
capital  stock,  *1,000,000;  incorporators, 

1.  J.  Leavens,  J.  F.  Tilley,  and  J.  D. 
Livingston. 

New  York  City. — Rose  Lithographic 
(-'orporation ;  adverti.sing  novelties,  lith¬ 
ographs;  capital  stock,  $10,000;  incor¬ 
porators,  R.  Ij.  Gray,  L.  and  B.  Ro.sen- 
iKTg. 

Mount  Vernon,  N.  Y. — The  Francis 
and  Curtiss  Company,  Incorporated; 
capital  stock,  $16,000;  general  adver¬ 
tising  and  advertising  agency  business; 
directors,  George  W.  Davis,  of  New 
York  city;  Alvin  S.  Hall,  of  Nyack,  and 
Lillian  Maucher,  of  Ridgefield  Park, 
N.  J. 

New  York  City — The  Dog  World  Cor¬ 
poration,  capital  stock,  $10,000;  gener¬ 
al  printing  and  publi.shing  business, 
print  and  publi.sh  periodical  known  as 
"The  Dog  World”;  directors,  Benia¬ 
min  F.  Lippold  and  Frank  S.  Stern¬ 
berg,  of  New  York  city,  and  Alva  Ro¬ 
senberg,  of  Brooklyn. 

New  York  City — The  Jewish  Guide 
Publishing  (Company,  Inc.;  capital 
stock,  $5,000;  to  publi.sh  a  weekly  pa¬ 
per  in  Yiddish  known  as  "The  Jewish 
Guide";  directors,  Morris  Tannenbaum, 
.Morris  Phillip  and  Abraham  J.  Koplo- 

witz,  all  of  New  York  city. 

• 

New  York  City — Hotel  Adverti.sers’ 
Service.  Inc.;  capital  stock.  $1,000;  ad¬ 
vertising  businc.ss;  directors,  Louis 
SchuliTian,  of  New  York  city,  Frank 
Schulman,  of  Brooklyn,  and  Ely  Hur- 
witz,  of  Bronx. 

New  York  City, — Central  Informa¬ 
tion  Bureau  of  New  York,  Incorpora¬ 
ted;  capital  stock,  $10,000;  general 
registration  and  information  bureau  for 
advertising  and  listing  all  kinds  of  real 
and  personal  property:  general  adver¬ 
tising  business;  directors,  George  F. 
Buente  and  Jennie  I.  Taylor,  of  New 
York  city,  and  James  W.  Walsh,  of 
Brooklyn. 

New  York  City. — Theatrical  Adver¬ 
tisers,  Inc.:  capital  stock,  $2,500;  gen¬ 
eral  advertising  business;  directors, 
Nathan  April,  Sidney  J.  Ixieb,  and  Ida 
Posner,  all  of  New  York  C?lty. 


New  York  City. — Home  and  Coun¬ 
try,  Inc.:  Capital  stock,  $50,000;  gen¬ 
eral  publishing  business;  directors, 
Henry  B.  McDowell,  and  Robert  V. 
Mathews,  of  New  York  city,  and  Wen¬ 
dell  Levy,  Philadelphia. 


CHANGES  IN  INTEREST 

Virginia  (?itt,  Nev. — The  Territorial 
Enterprise,  the  first  newspaper  to  be 
published  in  Nevada,  and  at  one  time 
the  leading  newspaper  in  that  district, 
has  suspended  publication  and  merged 
with  the  Virginia  CSty  Chronicle. 
The  Enterprise  was  started  in  Genoa 
in  1858,  was  moved  to  Carson  a 
year  later,  and  to  Virginia  (?lty  In  1860. 
Several  famous  writers  had  their  first 
newspaper  experience  on  the  Enter¬ 
prise,  among  them  being  Mark  Twain. 

Hayward,  Wis. — W.  R.  Merwln,  of 
this  city  has  leased  the  plant  of  the 
Herald  at  Stone  Lake,  which  has  been 
idle  for  several  months,  and  will  con¬ 
tinue  its  publication.  Mr.  Merwln  is  a 
newspaper  man  of  many  years’  experi¬ 
ence. 

Shelbina,  Mo. — J.  W.  Cox,  of  Monroe 
City,  has  purchased  the  Torchlight 
from  N.  E.  Williams  and  A.  L. 
Doyle.  Mr.  Cox  is  well  known  here, 
having  edited  the  Democrat  for  ten 
years  and  for  fifteen  years  was  pro¬ 
prietor  of  the  Monro^  City  News.  Mr. 
Williams  is  private  secretary  to  Gov. 
Major  and  has  made  his  home  in  Jeffer¬ 
son  City  for  some  time.  Mr.  Doyle  will 
probably  leave  here  on  account  of  his 
wife’s  health. 

Mankato,  Minn. — The  Truman  Trib¬ 
une  has  been  sold  to  Nimon  C.  Swan¬ 
son  City  for  some  time,  Mr.  Doyle  will 
Fairmont  Daily  Sentinel  staff.  Editor 
Whitney,  who  retires,  is  contemplating 
moving  to  Texas. 

Ardmore,  Okla. — Billie  Kerr,  one  of 
the  best  known  newspaper  men  of 
Oklahoma,  has  purchased  the  plant  of 
the  Ringllng  (Okla.)  News.  He  was 
recently  publicity  manager  for  the 
Ringllng  Railroad. 

Vkrnor  &  Co.,  publishers  of  the  I.Am- 
pa.sa3  (Tex.)  dally  and  weekly  Leader, 
has  been  dissolved,  J.  E.  Vernon  hav¬ 
ing  sold  his  interest  in  the  firm  to  J. 
H.  Abney,  and  his  son,  Herbert  Abney, 
who  will  continue  publication  of  the 
papers.  J.  E.  Vernor  has  been  active¬ 
ly  engaged  in  the  newspaper  business  in 
Texas  for  thirty-four  years.  He  has 
been  editor  and  publisher  of  the  Leader 
in  I^ampasas  since  1892.  He  will  retire. 

Sprinowelis,  Mich. — A.  S.  Porter,  the 
newspaper  properties  broker,  of  Detroit 
has  bouglit  the  Springwells  (Mich.) 
News  from  Jos.  S.  Domoff.  Springwells 
is  a  suburb  of  Detroit  where  the  new 
tractor  engine  plant  of  Henry  Ford  Is 
located.  The  purchase  will  not  affect 
Mr.  Porter’s  personal  attention  to  the 
brokerage  business. 

P.  E.  D.  Underwood,  for  many  years 
editor  and  publisher  of  the  El  Reno 
(Okla.)  American,  has  purchased  the 
Calumet  (Okla.)  Chieftain,  which  will 
bo  made  a  Republican  organ.  J.  C. 
(’layton,  former  editor  of  the  Chief¬ 
tain,  will  engage  In  newspaper  work  at 
Alex,  Okla. 

George  F.  Spears  and  J.  S.  Bagwell, 
former  publishers  of  the  Paris  (Tex.) 
Daily  Advocate,  have  purchased  the 
Sweetwater  (Tex.)  Reporter,  and  will 
publish  it  as  an  afternoon  daily. 

J.  C.  Dillard,  of  Waco,  Tex.,  has  pur¬ 
chased  the  Bridgeport  Times,  and  will 
at  once  as.sume  editorial  supervision. 


Riordon  Left  $745,691  Estate 
The  late  J.  G.  Riordon,  president  of 
the  Mail  and  Empire,  Toronto,  (Canada, 
left  an  estate  valued  at  $745,691.  He 
owned  stock  of  the  Riordon  Pulp  & 
Paper  (Company  worth  $614,500. 


Joseph  R.  Berini,  twenty-three  years 
old,  former  member  of  the  reportorlal 
staff  of  the  Duluth  Herald,  but  late  of 
the  Moosejaw  (Sask.)  Evening  Times, 
was  drowned  in  Moosejaw  last  Satur¬ 
day.  The  body  was  taken  to  Duluth  for 
burial. 
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COPYRIGHT  AMENDMENT 
WOULD  HIT  NEWSPAPERS 


Proposed  New  Law  If  Passed  Would 

Prevent  Editors  and  Publishers  in  This 

Country  from  Reproducing  Articles 

and  Pictures  Appearing  in  European 

Publications  Not  Printed  in  English. 

Washington,  June  7. — Publishing  in¬ 
terests  are  very  much  concerned  over 
an  effort  being  made  in  Congress  to 
amend  the  copyright  laws  relating  to 
the  printing  of  iieriodicala  WTiereas 
periodicals  such  as  magazines  have  been 
presumed  to  be  most  directly  affected 
by  the  proposed  new  law.  It  is  coming 
out  in  hearings  lately  held  before  a 
Congiessional  committee  at  Washing¬ 
ton  that,  in  reality,  newspaper  editors 
and  publishers  will  be  affected  to  as 
great  if  not  a  greater  extent. 

This  prospective  influence  upon  the 
new.spaper  situation  is  due  to  the  fact 
that  the  new  legislation,  if  passed,  would 
effectually  prevent  editors  and  publish¬ 
ers  in  the  United  States  from  reproduc¬ 
ing  without  authority  the  pictures  and 
articles  appearing  in  European  news¬ 
papers  and  magazines.  The  amendment 
w’ould  not  bar  exchange  editors  from 
clipping  the  British  exchanges — say  the 
big  London  illustrated  weeklies  whose 
war  pictures  are  copied  so  extensively 
in  American  newspapers,  especially 
Sunday  editions — but  it  would  absolute¬ 
ly  block  the  cribbing  of  material  of  any 
kind  from  French,  German,  Austrian, 
Italian,  Spanish,  and  other  periodicals 
In  foreign  languages. 

NOW  CXIPIED  AT  PERIL. 

As  a  matter  of  fact,  American  edi¬ 
tors  and  publishers  have  in  the  past 
copied  matter  from  Continental  publi- 
catlon.s  at  their  peril,  because  the  Unit¬ 
ed  States  Copyright  Office  has  made  it 
a  custom  to  admit  these  foreign  peri¬ 
odicals  to  American  copyright.  But 
they  have  been  so  admitted  only  be¬ 
cause  the  Register  of  Copyrights  has 
been  willing  to  strain  a  point  and  ac¬ 
cept  a  foreign  periodical  under  the  clas¬ 
sification  of  a  “book.”  Some  people 
have  been  Inclined  latterly  to  raise  the 
questicm  whether  a  Continental  illus¬ 
trated  weekly  can  consistently  be  term¬ 
ed  a  “book,”  and  it  is  to  clear  up  this 
point  and  make  the  law  explicit  that 
an  effort  is  now  being  made  to  amend 
the  law  by  adding  the  words  “or  peri¬ 
odical”  after  the  word  “book”  as  it 
now  appears  in  the  statute. 

The  section  of  the  copyright  law 
which  governs  under  such  circum¬ 
stances  in  Section  15  which  is  known 
as  the  mechanical  or  manufacturing 
feature  of  the  Copyright  act,  and  is 
there  largely  through  the  efforts  of  the 
allied  workers  in  the  printing  trades  of 
the  United  States.  The  section  requires 
that  a  book  to  secure  a  copyright  in 
the  United  States  must  with  a  few  ex¬ 
ceptions  be  printed  from  type  .set  in 
the  United  States.  One  of  the  excep¬ 
tions  is  in  favor  of  books  of  foreign 
origin  in  a  language  other  than  Eng¬ 
lish. 

SALE  or  FOREIGN  FEATURES. 

An  extensive  business  has  been  built 
up  in  the  United  States  in  selling  to 
American  newspapers  and  magazines 
the  right  to  reproduce  features  origi¬ 
nating  in  periodicals  in  Europe.  One 
of  the  supporters  of  the  proposed 
amendment,  Clifton  Harby  I^evy,  of  New 
York,  has  been  giving  Congre.ssmen 
facts  as  to  how  he  handles  the  .sale  of 
such  features.  The  New  York  Time.s, 
the  Philadelphia  Bulletin,  and  the  Chi¬ 
cago  Tribune  have  been  cited  as  among 
the  newspapers  using  a  large  amount 
of  this  foreign  feature  stuff. 

Incidentally,  Mr.  I.A'vy  claims  that  be¬ 
fore  the  present  measure  of  copyright 
protection  was  available  American  pub¬ 
lishers  took  no  interest  whatever  in  re¬ 
producing  the  matter  in  the  European 
press,  and  that  they  would  not  do  so 
now  but  for  the  “exclusive  rights.”  Re¬ 
ferring  to  newspapers  mentioned  he 
said:  “It  is  because  it  is  exclusive  that 
they  want  It,  but  if  it  were  not  exclu¬ 


sive  they  would  not  touch  it  They 
would  be  afraid  that  somebody  else 
would  grab  it” 

There  is  another  side  to  the  question, 
as  presented  by  Mr.  Levy,  and  that  is 
that  if  foreign  periodicals  are  given  the 
fullest  measure  of  copyright  protection 
in  the  United  States,  American  pub¬ 
lishers  will  benefit  not  only  by  insur¬ 
ance  of  the  sole  rights  to  the  foreign 
features  they  purchase,  but  in  even 
greater  measure,  owing  to  the  fact  that 
foreign  governments  will  extend  re¬ 
ciprocal  copyright  protection,  and  thus 
the  original  contents  of  new.spapers  and 
periodicals  will  be  placed  beyond  the 
leach  of  European  editors  who  would 
appropriate  the  matter  without  so  much 
as  saying  “by  your  leave.”  Publisher 
H.  H.  Windsor,  of  Chicago,  has  told 
Congress  that  quantities  of  material 
have  been  taken  from  the  pages  of 
Popular  Mechanics  and  reproduced 
without  payment  or  permission  in  the 
Parisian  periodical  known  as  I.a  Sci¬ 
ence  et  I.a  Vie. 

OPPOSED  IN  WASHINGTON. 

The  bill  is  encountering  at  Washing¬ 
ton  the  opposition  of  the  organizations 
of  typograpliers,  pressmen,  bookbinders, 
stereotypers,  photo-engravers,  electro¬ 
typers,  etc.  J.  J.  Sullivan,  who  is  ap¬ 
pearing  before  Congress  as  the  spokes¬ 
man  of  these  arti8an.s,  says  that  the 
workers  in  the  printing  Industry  have 
labored  for  twenty  years  to  secure  leg¬ 
islation  that  will  protect  them  against 
the  competition  of  workers  in  the  print¬ 
ing  industry  abroad,  and  that  conse¬ 
quently  they  “object  to  any  interfer¬ 
ence"  with  the  statute  that  as  it  stands 
gives  them  such  protection  as  they  now 
enjoy. 


WAR  LOTTERY  ADVERTISING 

European  Gambling  Schemes  Keep 
Postal  Authorities  Busy. 

Increase  in  the  number  of  govern¬ 
ment  lotteries  abroad  as  the  war  drags 
Itself  out  is  forcing  United  States  pos¬ 
tal  authorities  to  be  especially  watchfui 
to  prevent  their  adverti.semont  in  this 
country.  The  lotteries  are  given  pub¬ 
licity  in  the  United  States  in  two  ways, 
it  was  said  at  the  postoflice  department. 
Individual  letters  are  written  to  Ameri¬ 
can  citizens  in  an  effort  to  induce  them 
to  purcha.se  tickets  and  news  stories 
are  circulated  of  fabulous  sums  won. 

I..etters  .soliciting  clients,  if  they  fall 
into  the  department's  hands,  never 
reach  their  destinations.  With  news 
stories  the  department  does  not  find  it 
so  easy  to  deal.  The  solicitor’s  office 
of  the  department  holds  that  any  news 
story  advertising  a  lottery  must  be 
barred  from  the  mails.  Under  the  de¬ 
partment's  ruling  this  means  any  story 
giving  publicity  to  a  lottery.  It  does 
not  have  to  be  a  paid  advertisement. 

Many  news  stories  of  European  lot¬ 
teries  have  been  printed  recently,  the 
department  .says,  which  approach 
closely  a  violation  of  the  law.  A  story 
that  mentions  the  name  of  a  winner  or 
winners  of  a  lottery  is  held  to  be  a  dis¬ 
tinct  violation.  A  story,  too,  that 
might  be  expected  to  attract  such  at¬ 
tention  to  a  lottery  that  readers  would 
investigate  is  held  to  be  a  violation. 


t'halniers’s  Faith  in  .Adverlifing 

.\  striking  single  example  of  the  scope 
and  cost  of  automobde  advertising  is 
given  in  a  big  eight-i>age  reproiluction 
•sheet  .showing  the  ad.s  how  being  run 
by  the  ('halmers  Motor  Oompany.  In 
this  sta.son’s  campaign  1,500  newspa¬ 
pers  are  carrying  for  the  Chalmers  con¬ 
cern  a  total  of  more  than  15,000,000 
lines.  It  would  take  the  readers  of 
these  ads  one  year  and  fifty-one  days 
to  march  past  a  given  point.  In  addi¬ 
tion.  twenty-three  farm  papers  carry 
full-page  Chalmers  ads.  and  to  these 
are  added  weekly  periodical  ads  in  color, 
which  cost  J180.000  in  just  one  of  the 
publicatlona  The  ads  are  widely  va¬ 
ried.  all  are  brilliantly  written,  and  they 
force  the  attention  of  readers. 


BUSINESS  BUILDING  IDEAS 
By  William  H.  McMasters. 

LL  that  anybody  can  do  in  help¬ 
ing  a  solicitor  to  get  advertising 
is  to  work  on  the  principle  that 
two  heads  are  better  than  one.  If  you 
will  agree  to  that  proposition  I  feel 
.sure  that  between  us  we  may  develop 
.some  new  business. 

An  increase  of  business  i.s  what  you 
want,  and  you  can  get  it  in  two  ways. 
You  can  either  make  the  regular  ad¬ 
vertisers  spend  more  money  in  your 
pajK'r  or  you  can  get  new  advertisers. 
The  first  is  the  easier  task.  The  latter 
is  a  hard,  tedious  job.  But  the  latter 
gives  the  most  sati.sfaction,  at  least  it 
always  did  to  me. 

I.,et  us  start  with  the  easy  one  and 
see  if  you  are  working  every  point  to 
get  an  increase  of  new  business. 

In  the  usual  run  of  things  you  will 
have  a  department  store  or  a  ladies' 
.suit  store  or  a  men’s  clothing  store  on 
your  list  of  regular  calls.  I  claim  that 
it  isn’t  enough  for  you  to  be  satisfied 
with  the  same  size  piece  of  copy  every 
week — getting  the  dope  from  la.st  year’s 
files.  You  owe  the  paper  and  the  ad¬ 
vertiser  .something  besides  chasing 
copy  and  going  out  to  lunch  with  the 
advertising  manager  or  head  of  the 
firm.  You  owe  more  business  to  your 
paper  and  ideas  to  every  customer  on 
your  list. 

It  is  in  helpful  suggestions  of  a  busi¬ 
ness  nature  that  you  can  secure  an  in¬ 
crease  in  the  number  of  ads  per  week 
or  .n  the  size  of  copy. 

I  was  calling  on  one  of  the  largest 
department  stores  in  Boston  for  a  while 
— the  only  reason  why  I  had  the  ac¬ 
count  being  the  fact  that  this  store 
hadn’t  had  a  line  of  business  in  my 
paper  for  over  three  years.  It  needed 
a  little  strong-arm  work. 

About  three  weeks  before  Christmas 

1  went  into  that  store  for  my  usual 
call  on  the  advertising  manager.  The 
store  was  crowded  to  the  roof.  The 
elevators  were  jammed  and  I  noticed 
that  the  series  of  four  elevators  had 
iio  sy.stem  to  them.  They  all  ran  up 
five  floors,  made  all  the  stops  up  and 
down,  and  the  delays  were  awful. 

Here  was  a  chance  for  a  suggestion. 
So  I  took  a  blind  jump  at  it.  I  went 
to  the  proprietor  of  the  store,  whom  I 
knew,  and  asked  him  if  he  would  come 
over  to  the  elevators  and  watch  them 
for  a  few  minutes.  Although  busy,  he 
said  “ye.s”;  so  over  we  went.  It  was 
on  the  street  floor,  where  the  crowd 
was  greatest.” 

“Well!  What  about  it?”  he  asked. 

“Don’t  you  see,  Mr.  X.,”  I  pointed 
out.  “that  your  elevator  .system  is 
working  at  its  lowest  value.  IJ.sten  to 
this: 

“Have  No.  1  elevator  'take  up  pa.s- 
sengers  only.  Have  No.  4  elevator 
bring  down  passengers  only.  Have  No. 

2  elevator  go  only  to  the  second  and 
third  floors  and  take  passengers  up. 
Have  No.  3  elevator  bring  them  down 
from  the  second  and  third  floors. 

“In  this  way  nobody  will  be  trying 
to  get  into  a  car  when  somebody  is 
trying  to  get  out.  The  few  people  go¬ 
ing  to  the  fourth  and  fifth  floors  will 
not  bother  the  other  people  except  on 
two  floors  at  two  elevators.  The  entire 
crowd  will  be  going  in  the  same  direc¬ 
tion  at  the  same - ” 

“Enough!  ^\'here  is  Mr.  Z?”  he 
•shouteil.  The  store  manager  came  along 
on  the  hurry-up. 

“I  think  McMasters  has  made  a  good 
suggestion  about  the  elevators.  Mr.  Z.." 
.said  the  proprietor.  “Try  it  out.  with 
proper  signs  on  the  cage.s.  this  after¬ 
noon.  and  .see  how  it  works  out.”  Then 
he  went  away  and  I  explained  the 
plan  to  Mr.  Z. 

In  two  hours  the  scheme  was  work¬ 
ing  as  smoothly  as  you  please;  in  fact, 
almost  as  smoothly  as  it  did  in  an¬ 
other  store  not  two  blocks  away,  where 
I  had  seen  It  in  operation. 

The  next  morning  I  called  on  Mr.  X. 
again  and  he  thanked  me  profusely  for 
the  plan.  “1  wl.sh  you  would  keep  In 
touch  with  us,  more,”  he  said.  “Don’t 


be  afraid  to  come  to  me,  anytime.  Do 
you  think  we  could  get  some  results 
out  of  your  paper  on  mark-downs,  right 
after  Christmas?” 

I  needn’t  tell  you  the  answer.  One 
question  like  that  to  a  solicitor,  and  if 
he  can’t  get  the  business,  he  doesn’t 
need  my  help.  He  needs  the  help  of  a 
compe^nt  surgeon  who  can  get 
through  solid  concrete  and  shake  up  a 
brain. 

About  this  time  of  year,  every  store 
in  your  town  is  getting  ready  for  its 
.summer  sales.  Hardly  a  general  mark¬ 
down  season  until  late  in  July,  but 
closing  out  a  few  lines  of  .spring  goods 
is  in  order. 

Get  hold  of  a  good  New  York  eve¬ 
ning  paper  and  see  what  they  are  of¬ 
fering  in  New  York.  Boston  and  cities 
North  are  about  a  week  behind  in 
weather,  so  you  can  keep  ahead  if  you 
are  north  of  New  York  by  following 
the  New  York  papers. 

Insist  on  making  a  friendly  sugges¬ 
tion  to  the  adverti.sing  man.  Get  him 
to  advertise  some  special  thing  in  your 
paper — something  likely  to  sell.  Don’t 
make  your  paper  try  to  move  dead 
stuff.  Be  fair  to  the  paper.  Get  him 
to  try  out  some  men’s  shirts — special 
label,  of  course — put  in  a  picture  and 
insist  that  they  be  displayed  in  the 
window.  Talk  to  every  man  at  the 
shirt  counter.  Have  the  shirt  displayed 
.specially  on  the  counter,  with  price 
plainly  marked.  Get  all  the  people  in¬ 
terested.  The  very  psychology  of  hav¬ 
ing  folks  worked  up  over  a  .sale  will 
help  it  along.  Try  to  keep  the  copy 
exclusively  in  your  own  paper.  Then 
claim  every  sale  as  your  own.  Mod¬ 
esty  is  a  good  thing,  but  you  musn’t 
overplay  it.  Use  modesty  modestly  and 
you  will  help  advertising. 

It  needn’t  be  men’s  shirts.  Make  it 
ladies’  panama  hats  or  women’s  waists 
or  summer  rugs,  or  anything  that  is 
seasonable.  Don’t  let  the  paper  do  It 
all.  That  is  fatal.  Every  help  of  every 
kind  should  be  brought  into  play.  Sell 
the  goods  and  then  talk  about  it. 

While  your  special  feature  is  being 
worked  up,  have  another  one  all  ready 
for  putting  over.  After  a  while  you 
will  be  sort  of  as.sistant  advertising 
manager  for  every  .store  on  your  list. 

In  fact,  if  your  function  has  been 
merely  to  call  and  ask  for  copy,  I 
would  get  so  into  the  good  graces  of 
every  customer  that  he  leaned  on  me 
for  advice.  Don’t  always  insist  that 
your  paper  is  the  only  one  in  town — 
unless  it  is  the  only  publication.  In 
that  case  you  don’t  know  what  real  so¬ 
liciting  is.  No  competition. 

I  wrote  and  placed  the  advertising 
for  seven  firms  at  one  time  while  at¬ 
tached  to  a  Boston  paper  as  advertising 
solicitor.  In  addition  to  that  I  had 
fifty  other  accounts  to  call  on.  By 
trying  to  be  fair  to  all  the  other  papers 
I  not  only  convinced  my  customers  of 
my  own  honesty,  but  made  them  feel 
that  my  paper  was  entitled  to  regular 
copy  all  the  time. 

Next  week  I  will  give  a  few  specific 
instances  of  getting  exclusive  copy  for 
a  pajH*r.  Nothing  plea.ses  the  advertis¬ 
ing  manager  of  a  newspaper  more  than 
copy  that  appears  exclu.sively  in  his 
publication. 


Three  Hundred  Times  I^henper 
The  striking  fact  that  a  comparison 
of  the  cost  of  direct  methods  of  adver¬ 
tising.  such  as  pamphlets  and  booklets 
and  circulars,  with  newspaper  advertis¬ 
ing,  shows  that  the  direct  methods  cost 
approximately  three  cents  for  each 
booklet — each  person  reached — while  the 
newspaper  advertising  costs  an  average 
of  one-h\mdredth  of  a  cent  for  each 
person  reached,  was  developed  by  Frank 
Sto<’kdale.  national  lecturer  for  the  As¬ 
sociated  .\d  Clubs  of  the  World,  in  an 
address  at  Fort  Worth,  Tex. 


The  t'^nadian  News,  th.»  Japanese 
journaL  which  w'as  put  temporarily 
out  of  business  a  few  weks  ago  by  a 
mob  of  Japanese  rioters  in  Vancouver, 
has  resumed  publication. 
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GETTING  READY  FOR 


•  FOR  NEWSPAPER  DEPARfMENTAL 

Detailed  Schedule  for  Philadelphia  Con¬ 
vention  a  Most  Interesting;  Programme. 

The  programme  for  the  Daily  News¬ 
paper  Departmental  of  the  Associated 
Advertising  Clubs  of  the  World,  at  the 
Philadelphia  convention,  has  been  aug¬ 
mented  by  the  addition  of  several  high¬ 
ly  interesting  features  since  the  pre¬ 
liminary  announcements  were  sent  out. 
Like  the  general  programme  of  the 
convention,  this  departmental  schedule 
now  promises  to  be  the  best  in  the  As¬ 
sociation's  history. 

In  addition  to  the  general  programme, 
given  in  detail  in  The  Editor  and  Pub¬ 
lisher  for  June  3,  Adolph  S.  Och.s,  pub¬ 
lisher  of  the  New  York  Times,  will  ad¬ 
dress  a  general  gathering  of  all  the  de¬ 
partments  on  Tuesday  afternoon,  June 
27. 

The  sessions  of  the  new.spapermen 
will  be  held  in  a  building  assig.ned  by 
the  convention  at  Pennsylvania  Univer¬ 
sity.  Lafayette  Young,  jr.,  president  of 
the  Departmental,  will  be  in  charge.  Any 
newspaper  in  this  country  is  invited  to 
send  representatives  to  these  sessions, 
and  may  become  a  rnember  of  the  De- 
partrr^ntal  upon  payment  of  the  dues, 
an  initiation  fee  of  $10.  Checks  for 
same  should  be  sent  to  J.  D.  Barnum, 
secretary  and  treasurer,  care  of  the 
Post -Standard,  Syracuse,  N.  Y. 

Headquarters  of  the  newspaper  men 
will  be  at  the  Bellevue-Stratford  Hotel. 
Seventy-one  newspapers  are  enrolled  in 
the  Departmental  at  the  present  time. 

The  detailed  programme  for  the  Daily 
Newspaper  Departmental  is  as  follows; 

TCE.SDAY.  JUNE  27. 

to  :00  A.  M. — Addres*,  ‘‘Truth  In  AdrertU- 
ing."  Richard  H.  Waldo,  New  York  Tribune. 

Address,  “A  Defence  of  Proprietary  Me<ItcaI 
Interests  with  Respect  to  Advertislnk,”  H.  B. 
Thompson,  attorney  for  the  Proprietary  Medical 
Association,  Washinicton,  D.  C. 

Address.  "The  Vigilance  Work  of  the  Asso¬ 
ciated  Clubs  as  Relating  to  Newspapers,”  H.  J. 
Kenner,  secretary  of  the  National  Vigilance 
Committee,  Indianapolis. 

General  debate. 

2:00  P.  M. — Address.  “The  Sort  of  Coopera¬ 
tion  Newspapers  Should  Extend  to  Advertisers 
and  Advertising  Agencies."  Paul  E.  Faust,  Mal¬ 
lory,  'Mitchell  &  Faust  Advertising  Agency,  Chi¬ 
cago. 

Address.  "A  Study  of  Newspaper  Cooperation  : 
What  It  Is  and  What  It  Should  Be,"  G.  Edward 
Buxton,  Jr.,  business  manager.  Providence  (R. 
I.)  Journal  and  Bulletin. 

Address,  "What  Newspaper  Cooperation  Should 
Be  as  Indicated  by  the  Investigations  of  the 
Bureau  of  .Advertising,"  W.  A.  Thomson,  di¬ 
rector  of  the  Bureau  of  Advertising  of  the 
American  Newsi<apcr  Publishers’  Association. 

General  debate. 

WEDNESDAY,  JUNE  28. 

2:00  P.  M. — G.  Edward  Burton,  Jr.,  of  the 
Providence  Journal,  chairman.  Address.  “How 
Newspapers  Can  Improve  'Tlielr  Solicitations 
with  Advertising  Agencies,”  Richard  A.  Foley, 
Richard  A.  Foley  Agency.  Philadelphia. 

Address.  "A  History  of  the  Press  .Agent  Abuse 
and  the  Remedy.”  L,  B.  i'almer.  general  man¬ 
ager  ef  the  A.  N.  P.  A.,  New  York. 

Debate  open  to  all  members  present. 


Chicago’s  Cooperative  C-ibaret 

Forecasting  some  of  the  events  of  A. 
A.  C.  of  W.  week  In  Philadelphia  Poor 
Richard's  Almanac  says  that  Chicago, 
which  has  the  first  cabaret,  in  the  ball¬ 
room  of  the  Bellevue-Stratford,  Mon¬ 
day  evening,  has  asked  six  other  cities 
in  the  Middle  West  to  cooperate. 
Cleveland,  Akron,  Cincinnati,  Detroit, 
St.  Louis,  and  St.  Paul  will  each  occupy 
a  period  of  approximately  twenty  min¬ 
utes.  Cleveland,  for  instance.  Is  going 
to  give  twenty  minutes  of  the  "Mikado,” 
using  characters  used  as  advertising 
trade  marks  as  the  characters  of  the 
opera.  Chicago  will  probably  put  on, 
besides,  the  straight  work  of  the  Ad- 
Choir,  three  or  four  special  stunts — 
probably  Wrigley’s  Chewing  Gum  (this 
is  already  being  worked  up),  Adams  & 
Kltinge  Company,  Old  Dutch  Cleanser, 
and  the  Gold  Dust  Twins — some  bunch! 


Never  before  in  the  history  of  adver¬ 
tising  have  adverti.sers  ol/talned  better 
and  bigger  returns  than  now,  says  the 
Savannah  (Ga.)  News. 


The  old  World-Herald  Bu'lding,  in 
Omaha,  Neb.,  is  being  remodelled  into  a 
moA’lng-plcture  theatre. 


THE  BIG  CONVENTION 


TEXAS  AI)  MEN  AT  PHILADELPHIA 


Money  Is  Being  Raised  to  Send  Big 
Delegation  to  A.  A.  C.  of  W,  Convention. 

Dallas,  Tex.,  June  5. — Ad  Clubs  of 
Texas  will  be  well  represented  at  the 
annual  convention  of  the  Associated 
Ad  Clubs  of  the  World  in  Philadelphia, 
according  to  reports  from  the  various 
clubs,  and  the  activities  of  these  clubs 
to  raise  funds  to  pay  the  expenses  of 
delegates  and  stage  their  advertising 
stunts  in  Philadelphia. 

The  Dallas  Advertising  League  will 
give  a  "Showcus”  on  June  17,  which 
will  be  an  elaborate  show  and  circus 
combined  in  which  all  actors,  animals, 
and  other  parts  will  be  furnished  by 
Dalla-s.  It  is  being  staged  by  the  “On- 
to-Philadelphia”  Committee  of  the  Dal¬ 
las  Ad  League.  Already  several  rights 
have  been  granted  for  the  Showcus. 
Harry  M.  Bernet  will  be  chief  clown, 
W.  R.  Patterson  will  be  in  charge  of 
the  cold-drink  stands,  J.  H.  Foreman 
will  act  as  head  barker,  and  Frank 
Baker  will  sell  popcorn  and  peanuts. 

The  Fort  Worth  Ad  Club  is  also  mak¬ 
ing  arrangements  to  stage  a  ‘‘Humbug 
Circus”  on  June  15,  which  will  be  sim¬ 
ilar  to  that  staged  by  the  Dallas  Ad 
League.  Both  the  Dallas  and  Fort 
Worth  Ad  Clubs  expect  to  send  a  large 
delegation  to'  Philadelphia  with  some 
unique  stunts  in  the  advertising  line  to 
stage. 

The  Waco  Ad  Club’s  “On-to-Philadel- 
phia”  Committee  is  hard  at  work,  and 
present  indications  are  that  twenty- 
nine  ad  men  will  go  from  Waco  to  the 
National  Convention.  El  Paso,  Hous¬ 
ton,  Galveston,  Hillsboro,  Austin,  San 
Antonio,  Cleburne,  Beaumont,  Amarillo, 
and  other  towns  will  also  be  represent¬ 
ed.  Present  plans  are  for  the  delegates 
from  the  various  Texas  cities  and  towns 
to  gather  at  Dallas  or  Fort  Worth  and 
go  in  a  body  to  Philadelphia  on  a  spe¬ 
cial  train. 


MAYOR  KIEL  TO  BOOM  HIS  CITY 


Will  Urge  St.  Louis  as  Next  Year’s  Meet¬ 
ing  Place  of  A.  A.  C.  t  f  W. 

St.  Louis,  Mo.,  June  5. — Mayor  Kiel, 
of  St.  Louis,  will  set  an  example  for 
the  "boosters”  of  his  city  this  month, 
when  he  journeys  to  Philadelphia  with 
the  Advertising  Club  of  St.  Louis  to 
make  a  fight  to  obtain  the  1917  con¬ 
vention  of  the  World's  Advertising  Clubs 
for  St  Louis. 

In  order  to  attend  the  convention  in 
Philadelphia  Mayor  Kiel  will  "pass  up” 
the  Republican  convention  in  Chicago. 
He  said  that  municipal  business  would 
make  it  unwise  for  him  to  leave  home 
twice  this  month  and  he  thought  he 
could  do  more  good  by  whooping  things 
up  in  Philadelphia  for  the  St.  Louisans 
than  listening  to  the  nominating 
speeches  in  Chicago. 

Ma.vor  Kiel  will  work  hard  to  land 
the  1917  convention  for  St.  Louis  and 
will  explain  the  many  advantages  of 
his  town  as  a  convention  city.  With 
the  Mayor,  a  number  of  prominent  St. 
Loui.sans  will  accompany  the  members 
of  the  local  organization  on  a  special 

train.  - - 

Delegates  from  Cincinnati 

At  a  spirited  election  of  delegates  of 
the  Cincinnati  Ad  Club  to  the  Philadel¬ 
phia  Convention  of  the  A.  B.  C.  of  W. 
the  following  fifteen  members  of  the 
club  were  chosen;  President,  C.  S. 
aark,  delegate-at-large;  Carl  Dehoney, 
Nehson  J.  Edwards,  Clarence  W.  Payne, 
W.  F.  Chambers,  J.  C.  Kelley,  L.  K.  Op- 
penheimer,  Thomas  J.  Klphart,  Joseph 
Schmidt,  R.  S.  Underwood,  H.  C.  Mc- 
I^aughlin,  F.  J.  St.  Mary,  Frederic  H. 
Weiss,  John  L.  Shuff,  Newell  H.  Har¬ 
grave,  Joseph  R.  Tomlin.  Many  mem¬ 
bers  of  the  club  will  go  in  an  unofficial 
character  to  the  big  Convention,  a  spe¬ 
cial  car  having  been  chartered. 


The  summer  meeting  of  the  Elkhom 
Valley  Editorial  Association  will  be  held 
at  Long  Pine,  Neb.,  June  17. 


A.  A.  C.  W.  CONVENTION  NOTES 

All  delegations  will  be  met  at  the 
train  or  boat  and  escorted  to  their  ho¬ 
tels  by  members  of  the  Poor  Richard 
Club,  providing,  of  course,  that  due  no¬ 
tice  of  the  hour  and  place  of  their  ar¬ 
rival  is  given  to  the  Club. 


The  plan  of  giving  each  registered 
delegate  a  coupon  book,  in  which  there 
w'ill  be  a  sufficient  number  of  coupons 
to  cover  all  of  the  entertainment  fea¬ 
tures,  will  be  followed.  Every  person 
w'ho  registers  will  get  a  complete  set  of 
tickets  for  every  feature  of  the  conven¬ 
tion  which  he  is  entitled  to  attend,  and 
the  coupons  will  give  specific  directions 
for  reaching  the  places  where  the  en¬ 
tertainment  features  will  take  place. 


The  National  Advertising  Exhibit  will 
open  at  12  o’clock  noon,  Monday,  June 
26,  and  remain  open  until  the  following 
Saturday  noon. 


Final  arrangements  have  been  per¬ 
fected  for  serving  luncheon  each  day 
in  the  University  gymnasium.  There 
will  be  ample  accommodations  for  3,500 
to  4,000  people  at  a  time.  The  menu 
will  include  hot  and  cold  sandwiche:5, 
croquettes  and  vegetables,  milk,  coffee, 
tea,  buttermilk,  ice-cream,  pies,  and 
other  desserts.  A  satisfactory  luncheon 
can  be  had  for  as  little  as  thirty-five 
cents. 


Information  bureaus  will  be  arranged 
at  the  principal  downtown  hotels,  and 
at  various  places  on  the  University 
grounds,  the  chief  information  bureau 
being  located  at  Houston  Hall,  which 
will  also  be  one  of  the  official  registra¬ 
tion  headquarters. 


A  branch  of  the  Associated  Advertis¬ 
ing  (Hubs  of  the  World  has  been  organ¬ 
ized  at  Shenandoah,  la.  Y.  P.  Darrah 
was  elected  president,  with  Walter  Pit- 
zer,  vice-president:  George  Jay,  jr.,  sec¬ 
retary:  Winfred  A.  Brown,  treasurer. 


More  than  forty  cities  so  far,  includ¬ 
ing  New  York,  Chicago,  and  Detroit  are 
supporting  St.  Louis  in  the  campaign 
to  bring  the  1917  convention  of  the  Ad¬ 
vertising  Clubs  of  the  World  to  the  lat¬ 
ter  city.  Contributions  of  $1,000  by  the 
Business  Men’s  League  and  $100  dona¬ 
tions  by  numerous  firms  cause  .  the 
members  of  the  Advertising  Club  of  St. 
IxiUls  to  be  more  hopeful  than  ever  of 
bringing  the  big  convention  to  that  city. 
Denver  and  (Tinclnnatl  now  are  the  only 
competitors. 


Representatives  of  the  Advertising 
Club  of  St.  Louis  visited  Chicago  last 
week  to  attend  the  “St.  Louis  Day”  pro¬ 
gramme,  given  in  their  honor  by  the 
Chicago  Advertising  Association.  The 
real  object  of  the  delegation  was  to 
pre.sent  St.  Louis’s  claims  for  the  1917 
convention  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World. 


N.  E.  A.  Men  at  (>onvtiiiion 

('LEVBi>AND,  O.,  June  5. — Editor  S.  T. 
Hughes,  of  the  Newspaper  Enterprise 
Association,  has  assigned  thirteen  men 
to  cover  the  Chicago  and  St.  Louis  Con¬ 
ventions.  Harry  Payne  Burton  is  in 
charge  of  the  N.  E.  A.  group.  With  him 
are  Charles  Edward  Russell,  who  writes 
the  leading  article  daily;  Art  Young, 
cartoonist:  Honor  Fanning,  woman 
writer;  Robert  Mountsier,  of  the  New 
York  office;  Leon  Starmont,  of  the 
home  office  In  Cleveland;  Tom  John¬ 
stone,  art  manager  ;A.  S.  Jackson,  pho¬ 
tographer;  Gilson  Gardner,  Washing¬ 
ton  correspondent;  Robert  Fleischbauer, 
artist;  O.  M.  Root,  foreman  of  the  en¬ 
graving  department;  W.  C.  Handley, 
foreman  of  the  mat  department;  D.  W. 
Gilland,  as  a  reception  committee,  takes 
care  of  visiting  clients  of  the  N.  E.  A. 
Ben  F.  Allen,  head  of  the  Plain  Dealer 
Wa.shlngton  bureau,  is  directing  the 
activities  of  the  staff  for  that  paper. 
A.ssisting  him  are  A.  E.  McKee,  of  the 
Columbus  bureau;  J.  L.  Wright,  of  the 
Washington  bureau,  and  Cartoonist 
Donahey. 


GRAPHIC  ARTS  A.  A.  C,  W.  SESSIONS 

Interesting  Papers  to  Be  Read  by  Print¬ 
ers,  Engravers,  and  Paper  and  Ink  Men. 

The  sessions  In  the  graphic  arts  de¬ 
partment  of  the  Associated  Advertising 
Clubs,  at  the  June  convention  in  Phila¬ 
delphia,  should  be  of  considerable  im¬ 
portance  to  printers.  An  Interesting 
programme  has  been  prepared,  and  pa¬ 
pers  will  be  presented  by  prominent  • 
printers,  photo-engravers,  electrotypers, 
and  paper  and  ink  men. 

An  important  announcement  will  be 
made  by  a  representative  of  the  Chicago 
Paper  Company,  which  is  offering  to 
printers,  presumably  Graphic  Arts 
members,  a  handsome  silver  trophy  for 
the  best  advertising  of  the  printing 
business  to  be  done  during  the  ensuing 
year,  the  presentation  to  be  made  at  the 
convention  in  1917. 

The  display  of  printed  business  litera¬ 
ture  and  dlrect-by-mall  campaign  will 
consist  in  part  of  the  collection  made  by 
Arthur  S.  Allen  and  associates  of  the 
American  Institute  of  Graphic  Arts, 
which  was  displayed  recently  at  the 
National  Arts  Club,  New  York  city. 

Arrangements  have  been  made  for 
a  complete  stenographic  report  of  the 
papers  delivered  at  the  various  depart¬ 
ments  during  the  convention,  and  it  is 
proposed  that  the  graphic  arts  depart¬ 
ment  will  supply  its  members  with  a 
transcript  of  all  papers  having  any 
bearing  on'  graphic  arts  Interests. 

Information  regarding  the  graphic 
arts  department  may  be  secured  by  ad¬ 
dressing  W.  A.  Allen,  secretary,  in  care 
of  the  Manternach  Company,  Hartford, 
Conn.,  and  H.  H.  Cooke,  chairman,  627 
West  43d  Street,  New  York  city. 

CANADIAN  EDITORS 

DISCUSS  LIVE  TOPICS 

(Conluded  from  page  1676.) 

tnan  Smith.  Ottawa  Free  Press  (chairman)  ;  L. 
.1.  Tarte,  Montreal  La  Patrle;  VI.  A.  Buchan¬ 
an.  M.P..  Lethbridce  Herald;  Wilson  Soutliam, 
Ottawa  Citizen;  Hufth  Olark.  M.P.,  Kincardine 
Reporter;  Acton  Burrows.  Canadian  Railway 
and  Marine  World.  Toronto;  R.  Douglas  Fraser, 
Presbyterian  l’ublicati<ma,  Toronto. 

OFFICERS  A!VD  COMMITTEES  OF 
SECTIONS. 

Daily  Section 

Chairman — F.  J.  Burd,  Vancouver  Province. 

Secretary-treasurer  —  Frank  Adams,  London 
.Vdvertlser. 

Executive— G.  Fred  Pearson.  Halifax  Chron¬ 
icle;  E.  W.  MeCready.  St.  John  Telegraph;  N. 
T.  Bowman,  Toronto  Telegram;  D.  Smith,  Fort 
William  Times-Journal ;  O.  L,  Spencer,  Calgary 
Herald. 

Weekly  Section 

Chairman — B.  Roy  Sayles,  Port  Bigin  Times. 

Secretary-treasurer — J.  J.  Hunter,  Kincardine 
Keiwter. 

Executive— J.  H.  Brown,  Union  Advocate, 
Newcastle,  N.  B. ;  J.  A.  McLaren,  Examiner 
and  Saturday  Morning,  Barrie,  Ont, ;  Mrs.  W. 
J.  Rowe,  Western  Canadian,  Manitou,  Man. ; 
Geo.  Broadley,  Herald,  Scott,  Sask. 

Trade  and  Claaa  Paper  Section 

Chairman — Acton  Burrows,  Canadian  Railway 
and  Marine  World,  Toronto. 

Vice-chairman — John  Weld,  Farmers’  Advo¬ 
cate,  Iximlon. 

Secretary-treasurer— Geo.  M.  Bertram.  Cana¬ 
dian  Courier,  Toronto. 

Executive — JI.  B.  Cowan,  Farm  and  Dairy, 
Peterborough ;  W.  G.  Rook,  Canadian  Home 
Journal ;  Ool.  J.  B,  Maclean.  Maclean  Pub.  Co., 
Toronto;  James  Dale,  Christian  Guardian,  To¬ 
ronto. 

OFFICERS  AND  COMMITTEES  OF 
0\T.\RIO  -AND  aCEBEC  DIVISION 

The  annual  meeting  of  the  Ontario  and  Que¬ 
bec  division,  which  was  this  year  held  at  the 
game  time  and  place  as  the  annual  meeting 
of  the  General  Association,  elected  the  fol¬ 
lowing  offleera  and  members  of  the  executive 
committee  for  1916-1017 : 

President — V.  E.  Morrill,  Sherbrooke  Record. 

Vice-president- -W.  R.  Davies,  Thamesvllle 
Herald. 

Executive  committee — J.  E.  Atkinson.  To¬ 
ronto  Star;  H.  A.  Robert,  Montreal  La  Presse; 
J.  C.  Templln,  Fergus  News-Record ;  F.  B.  El¬ 
liott,  AJlis'ton  Herald;  Dan  A.  Jones,  Pembroke 
Observer ;  J.  G.  Keefer,  Norwood  Register ;  G. 
B.  Van  Blaricom,  Shoe  and  l,eatber  Journal,  To¬ 
ronto.  W.  A.  ORAICK. 
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WHAT  LIVE  ADVERTISING  CLUBS  ARE  DOING 

Brief  Accounts  of  Their  Important  Activities  Specially  Reported 
by  Correspondents  in  Many  Cities. 


Levering  Moore,  of  the  New  Orleans 
(La.).  Mortgage  Securities  Couirany, 
was  elected  president  of  the  New  Or¬ 
leans  Ad  Club  at  the  first  meeting  of 
the  newly  elected  board  of  directors. 
Other  officers  named  are:  G.  A.  True, 
of  Robert  H.  True  &  Company,  vice- 
president;  Paul  Renshaw,  with  D.  H 
Holmes  Company,  secretary  and  trea¬ 
surer.  A.  G.  Newmeyer  was  appointed 
chairman  of  a  membership  cjmmittee, 
with  G.  A.  True  and  W.  Garnett  I.ee 
as  his  assistants.  L.  K.  Henness-ey  was 
made  chairman  of  the  censorship  com¬ 
mittee.  The  meeting  decided  to  sepa¬ 
rate  the  membership  of  the  club  into 
two  classes,  a  sustaining  membership 
made  up  of  employers  of  more  than 
twenty-five  people,  and  an  active  mem¬ 
bership  for  employers  of  more  than 
fifty. 


"The  country  storekeeper,  the  city 
specialty  merchant,  and  the  neighbor¬ 
hood  store  cannot  exist  if  staple  pro¬ 
ducts  are  used  by  the  powerful  price- 
cutter  to  create  the  impression  that 
these  smaller  competitors  are  robbing 
the  consumer  on  everything  else  in  their 
stocks.  These  small  units  of  distribu¬ 
tion  lose  not  only  the  sale  on  those 
products,  but  the  confidence  of  the  pub¬ 
lic,  which  is  persuaded  that  the  sensa¬ 
tional  cut-rater  is  a  benefactor  and 
protector."  This  was  the  keynote  of 
an  address  delivered  at  a  joint  meet¬ 
ing  of  the  Oklahoma  City  Rotary  Club 
and  the  Oklahoma  City  Retailers’  As¬ 
sociation,  in  Oklahoma  Oty,  by  C.  E. 
La  Vigne,  of  New  York,  formerly  spe¬ 
cial  Investigator  for  the  Interstate  Com¬ 
merce  Commission,  and  now  employed 
by  the  New  York  Tribune.  Mr.  IjO, 
Vigne  argued  for  support  of  the  Ste- 
phens-.4,shurst  Truthful  Advertisfing 
and  Price-Maintenance  bill  now  before 
Congress. 


The  dissension  in  the  Oakland  <Cal.) 
Chamber  of  Commerce,  over  the  fact 
that  the  Advertising  Bureau  depo-sited 
in  its  own  name  $3,000  received  from 
the  Ad  Masque,  was  settled  recently, 
when  the  board  of  directors  accepted 
the  minority  report  of  A.  S.  Lavenson 
to  the  effect  that,  in  future,  all  funds 
shall  be  handled  officially  by  the  Cham¬ 
ber  of  Commerce. 


The  Waco  (Tex.)  Ad  Club  has  elected 
officers,  as  follows:  J.  W.  Carlin,  presi¬ 
dent:  D.  P.  Wallace,  first  vice-president; 
E.  A.  White,  second  vice-president:  E. 
A.  Miller,  secretary  and  treasurer.  Mem¬ 
bers  of  Board  of  Directors  arc:  C.  B. 
Harmon,  S.  C.  Mayfield,  Richard  Smith, 
M.  L.  Webster,  and  Louis  Crow. 


Robert  E.  Ramsay,  adverti.sing  mana¬ 
ger  of  the  Art  Metal  Construction  Com¬ 
pany,  addressed  the  Advertising  Club  of 
St.  Louis  at  Tuesuay’s  luncheon  on 
"Ringing  the  House  Organ  Chimes.” 


The  Waco  (Tex.)  Ad  Club  has  elected 
delegates  to  the  convention  of  the  As¬ 
sociated  Ad  CTubs  of  the  World  in 
Philadelphia,  as  follows:  President.  C. 
B.  Harman,  J.  W.  Carlin,  W.  V.  Craw¬ 
ford.  D.  P.  Wallace,  W.  E.  Hoffman,  F. 
A.  Gildersleeve,  George  G.  Stubblefield, 
and  J.  E.  Fee. 


The  Rochester  (N.  Y.)  Ad  Cub  has 
elected  the  following  officers:  Jesse  B. 
Millham,  president;  Joseph  R.  Willson, 
vice-president;  Samuel  R.  Parry,  trea¬ 
surer.  E.  Gordon  Lee  and  Avery  H. 
Davis  were  elected  as  directors. 
Charles  G.  Lyman,  who  recently  retired 
as  secretary  of  the  ('lub,  was  pre.sented 
by  William  H.  Camplwll  with  a  gold 
watch,  on  ln’half  of  the  .\d  Club,  bear¬ 
ing  the  in.scription:  “Presented  to 
Charles  G.  Lyman.  May  25,  1916,  for  his 
loyalty  and  devotion  as  secretary  of  the 
Rochester  Ad  dub.”  On  behalf  of  the 
Rotary  Club,  Mr.  Campbell^  then  pre¬ 
sented  Mr.  Lyman  with  a  gold  chain,  on 


which  was  inscribed:  “For  his  service 
to  Rotary;  presented  to  Charles  G.  Ly¬ 
man  by  the  Rochester  Rotary  dub.” 


The  Shreveport  (La.)  Ad  Club  has 
elected  as  delegates  to  the  Associated 
Ad  Clubs  convention  in  Philadelphia, 
louis  N.  Bruesrgerhoff,  John  A.  Keel, 
B.  F.  O’Neal,  and  Allen  R.  Dickinson. 
The  local  club  will  pay  all  expenses  of 
these  delegates,  who  are  expected  to 
put  on  a  few  advertising  stunts  for 
Shreveport. 


Tho  Mexico  (Mo.)  Advertising  Club 
was  organized  last  week  with  the  fol¬ 
lowing  officers:  D.  L.  Morton,  presi¬ 
dent:  Rosa  Wagner,  vice-president: 

Mitchell  White,  junior  editor  of  the 
Daily  Ledger,  secretary,  and  Louis 
Barth,  trea.surer.  The  new  club  has 
affiliated  with  the  Associated  Advertis¬ 
ing  Clubs  of  the  World.  Mitchell  White 
was  chosen  delegate  to  the  Philadelphia 
Convention. 


About  too  of  the  Providence  (R.  I.) 
Town  Criers  attended  the  Friars’  frolic 
at  Providence  Thursday  night.  Joseph 
H.  Gettler  was  chairman  of  the  com¬ 
mittee  looking  after  the  advertising 
men’s  interests.  The  Rev.  Dr.  A^ury 
E.  Krom  was  the  speaker  at  the  noon¬ 
day  luncheon  of  the  club,  Monday,  his 
subject  being  "The  Ideals  of  American 
Life.” 


The  Cincinnati  (O.)  Advertisers’  Club 
will  be  represented  at  the  Convention 
of  the  A.ssociated  Advertising  Clubs  of 
the  World  in  Philadelphia,  by  the  fol¬ 
lowing  delegates:  John  L.  Shuff,  Carl 
Dehoney,  Clarence  W.  Payne,  W.  F. 
Chambers,  Nelson  J.  Edwards,  J.  C. 
Kelley,  Lou  K.  Oppenheimer,  Thomas 
J.  Kiphart.  Joseph  Sc-hmidt,  R.  S.  Un¬ 
derwood,  Fred  J.  Weiss,  Newell  H. 
Hargrave,  and  Joseph  R.  Tomlin.  They 
will  make  a  strenuous  effort  to  land  the 
1917  convention  for  Cincinnati. 


At  least  fifty  Milwaukee  advertising 
men,  with  their  wives  and  ladies,  will 
attend  the  convention  of  the  Associated 
Advertising  Clubs  of  the  World  at 
Philadelphia.  The  Milwaukee  Club  will 
have  a  private  car  and  will  accompany 
the  Chicago  Club  in  a  special  train.  The 
Rev.  Paul  B.  Jenkins,  pastor  of  Im¬ 
manuel  Presbyterian  Church,  in  Mil¬ 
waukee,  will  address  the  convention  on 
church  advertising. 


Dan  M.  Chambliss  was  elected  presi¬ 
dent  of  the  Knoxville  Advertising  Club 
for  the  ensuing  year  at  its  annual  meet¬ 
ing,  held  on  May  23.  John  P.  Kern 
was  chosen  vice-president  and  Joseph 
1j.  Bowles  was  again  made  secretary- 
treasurer.  An  address  by  C.  S.  Clark, 
president  of  the  (?incdnnati  Advertisers’ 
Club,  was  a  feature  of  the  annual  meet¬ 
ing.  He  si>oke  of  the  importance  of 
advertising,  and  urged  only  truthful  ad¬ 
vertising. 


St.  Paul’s  Town  Criers 

St.  Pal’i,,  Minn.,  June  5. — The  Town 
Criers’  Club  elected  the  following  offi¬ 
cers  at  its  annual  meeting:  President, 
J.  C.  Pryant;  vice-president,  E.  C.  Hen- 
sel;  tieasurer,  A.  W.  Alley;  secretary, 
H.  Ij.  Danforth.  The  meeting  was  large¬ 
ly  a  frolic.  A  feature  was  an  exciting 
take-off  on  “preparedness.”  In  the 
midst  of  the  l)anquet,  Ix)uis  Nash, 
Commissioner  of  Public  Parks,  called 
upon  the  Criers  to  rally  around  the  flag. 
Several  memlx'rs  volunteered  for  the 
Town  Criers  company,  ready  to  march 
to  war.  They  produced  military  caps, 
helmets,  toys,  popguns,  and  swords,  and 
went  through  elaborate  mock  evolu¬ 
tions.  The  “soldiers”  included  Capt.  W. 
E.  Neal,  jr..  C.  H.  Green,  A.  W.  Gould, 
E.  C.  Hensel,  and  A.  L.  Firestone.  The 
banquet  was  presided  over  by  W.  H. 
Locher  in  regal  robes. 


Affiliation’s  New  President 

Clinton  G.  Fish,  the  new  president  of 
the  Advertising  Affiliation,  is  also  presi¬ 
dent  of  the  Rochester  Ad  Club  and  a 


Clinton  G.  Fish. 

member  of  the  firm  of  Fish,  Lyman  & 
Goodwin,  advertising  agents,  of  that 
city.  The  Rochester  Ad  Club  is  in  a 
flourishing  condition.  During  the  past 
year  its  membership  has  increased  from 
350  to  550,  and  permanent  c)ub-rooms 
have  been  engaged  at  the  Hotel  Roches¬ 
ter.  E.  H.  Roberts  is  secretary  of  the 
Club.  The  meetings  are  well  attended 
and  the  enthusiasm  is  at  high  pitch. 


Town  Criers’  Tribune  Day 

Providence,  R.  I.,  Juno  6. — The  Eve¬ 
ning  Tribune  yesterday  issued  a  special 
“Town  Crier”  edition  for  the  benefit  of 
that  advertising  club’s  weekly  luncheon. 
The  first  page,  in  big  type,  told  the  good 
qualities  of  the  club,  and  printed  a  large 
cut  of  Timothy  F.  Dwyer,  the  advertis¬ 
ing  manager  and  treasurer  of  the  Tri¬ 
bune.  It  was  Tribune  day  at  the  meet¬ 
ing,  and  Mr.  Dwyer  was  the  principal 
speaker.  Daniel  S.  Mahoney,  for  more 
than  fifty  years  associated  with  Mr. 
Dwyer,  was  chairman.  The  special 
edition  was  sold  in  regular  newsboy 
fashion  at  the  dinner,  by  criers,  at  from 
five  cents  to  a  dollar,  for  the  benefit  of 
the  club’s  treasury.  Chief  Crier  George 
W.  Danielson  l^poke  on  “Reminiscences,” 
covering  his  period  of  association  with 
newspaper  work  in  all  its  branches.  Tho 
system  of  advertising  is  the  early  70’s, 
the  quack  doctors,  who  then  occupied 
more  space  than  the  stores;  the  rise 
and  fall  of  the  departmenf  store  and  its 
combination  of  many  small  stores  into 
one  large  one  with  the  loss  of  individual 
“ads.”  but  Increase  in  the  size  of  the 
greater  store  “ads”  were  features 
brought  out  in  his  remarks. 


News  .4genl8  Blot  Out  Rum  .4ds 

News  agents  of  Atlanta  are  becoming 
efficient  in  handling  the  smearing  brush 
with  which  they  now  blot  from  news¬ 
papers  advertising  matter  telling  of  the 
pleasures,  and  not  pitfalls,  of  the  well- 
known  rum.  They  are  offering  for  sale 
special  dry  editions  of  magazines  and 
other  periodicals  printed  especially  to 
comply  with  the  anti-liquor  advertising 
laws  of  Georgia.  Some  of  them  are  no 
drier  than  usual  from  a  reading  stand¬ 
point,  but  blank  spaces  are  seen  where 
type  once  told  of  booze  in  non-reflllable 

bottles.  _ 

No  Review  of  Headless  Photo  Case 

The  Supreme  Court  of  the  I’nited 
States  has  denied  the  motion  of  the 
Government  to  review  the  so  call  xl 
“Headless  Bhoto  Case"  brought  by  the 
I'ostma.ster  of  Boston  against  the  Bos¬ 
ton  Post  Publishing  Company.  As  tho 
writ  of  certiorari  was  denied  by  the 
court  on  Monday,  the  decision  of  the 
lower  court  will  stand  and  the  Boston 
Post  is  held  guiltless. 


■  r  ■'  — 

Pttoburg  StBpatrl; 

Possesses  a  clientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
advertisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PA^ONS  CO.. 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Estate  Trust  Building.  Philadelphia 


92,330 

lines  of  advertising  G.4INED  for  the 
week  ending  June  3d  over  corre¬ 
sponding  week  of  1915. 

6,118 

more  lines  than  the  gain  of  any  other 
Detroit  newspaper. 

Advertisers  know'  why. 

Slljt  JBetrott  Jfree  $resi£( 

"IftoMpoa'a  Oreatett  Newtpaper" 
VERREE  &  I  FartifB  J  New  Tarfc 

CONKLIN  (  ReprasaataliTas  1  Chirioe 


Now  More  Than 

70,000 

The  Sunday  Item 

New  Orleans,  La. 


Net  Paid  84.036 

8  Cents  Per  Line  Flat 

The  Pittsburg  Leader 

This  la  the  paper  that  carries  yonr  mea- 
siige  Into  the  bomea  of  the  people  that 
create  and  enjoy  the  proaperity  of  this  In¬ 
dustrious  and  prosperous  community.  In 
the  first  four  months  of  1916  the  Leader 
carried  4,179,843  lines  of  adTertislag,  a 
gain  of  351,500  lines  over  the  tame  period 
of  1915. 

W.  E.  MOFFETT, 
.4ds'ertlainK  Manager. 


In  Philadelphia 

111%  Gain 

In  Advertising 
In  May 

In  May  the  Evening  Telegraph 
gained  345,424  agate  lines  of  hard 
advertising — a  gain  of  111%  in  com¬ 
parison  with  the  same  mouth  last  year. 
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FORT  WAYNE  PAPER  SOLD 


Jonmal-Cazette  Passes  to  Ownership  of 

L.  G.  Ellingham  and  £.  C.  Hoffman. 

FtoRT  Wayne,  Indiana,  June  5. — An¬ 
nouncement  was  made  to-day  of  the 
sale  of  the  Fort  Wayne  Journal-Gazette 
to  Li.  G.  Klling-ham,  of  Indianapolis,  and 
E.  G.  Hoffman,  of  Fort  Wayne.  Mr. 
Ellingrham  was  the  founder  of  the  De¬ 
catur  Democrat  and  a  former  secre¬ 
tary  of  State.  Mr.  Hoffman  is  a  Demo¬ 
cratic  National  Committeeman  from 
Indiana. 

Mr.  Moynihan,  the  retiring  owner, 
has  been  a  prominent  figure  in  Indiana 
newspaper  circles  for  yeara  He  is  re¬ 
tiring  after  having  built  up  one  of  the 
most  successful  newspaper  properties 
in  the  State.  Under  the  new'  arrange¬ 
ment,  Mr.  Ellingham  is  president  of  the 
company  and  will  assume  charge  as 
editor-in-chief.  Mr.  Hoffman  is  secre¬ 
tary-treasurer,  and  w'ill  not  be  active 
in  the  conduct  of  the  paper.  He  will 
continue  the  practice  of  law.  The  con¬ 
sideration  for  the  paper  is  .said  to  be 
in  excess  of  $200,000. 


SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 
Fisher  Bldg.,  Chicago 
38  Paurk  Row,  New  York 
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Democratic  ^ 
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CONE.  LORENZEN  k  WOODMAN. 
Special  RepreaenutiTet 

New  York,  Detroit,  Kanoai  City,  Chicago 

Ton  MUST  Use  the 

LOS  ANGELES 

EXAMINER 

U  eorer  the  GREAT  SOUTHWEST 

SSr‘/than““..150,000 


Colorado  Springs 

and 

THE  TELEGRAPH 

An  A.  B.  C.  Paper 

j.  p.  McKinney  &  son 

New  York  Detroit  Chicago 


COVERING  ALTO  SWEEl’STAKE.S 


Newspaper  Men  at  Indianapolis  on  Me¬ 
morial  Day  Were  Well  Cared  For. 

Indianapolis,  June  3. — NewspapKjr  men 
from  all  over  the  country  who  attended 
the  300-mile  automobile  swiep.stakes  at 
Indianapolis  on  Memorial  Day  were 
treated  by  the  management  of  the 
Speedway  better  than  ever  before,  and 
some  of  the  veterans  of  the  puto  racing 
game  declared  that  the  reception  of  the 
visiting  scril)es  set  a  record  for  hospital¬ 
ity  that  will  last  longer  than  many  of 
the  biick-death-pan  marks  hung  up  by 
the  daredevils  who  gripped  Ihe  wheel.s. 

Alx)ut  35  newsitaper  men  actually 
worked  on  the  story,  hut,  including 
visitors  who  viewed  the  ii.olor  cla.s.sic 
from  the  stands,  photographers,  busi¬ 
ness  and  advertising  men,  irore  than 
100  saw  the  race.  Transportation  fa¬ 
cilities  were  made  ideal,  the  Premier 
Company,  of  Indianapolis,  furnishing 
half  a  dozen  motor  cars  to  carry  the 
men  to  and  from  the  Six-edway;  the 
Nordyke  &  Marmon  Oo.,  of  Indianap- 
oll.s,  manufacturers  of  Marmon  automo- 
l)iles,  and  the  Prestolite  Company,  fur¬ 
nishing  pre.ss  trucks,  and  the  Nordyke 
&  Marmon  firm  providing  100  liox 
lunches. 

1*.  P.  Willi.s,  of  the  Thompscn-Carroll 
Adveiii.sing  Company,  of  Cleveland,  who 
came  to  Indianapolis  a  month  lK*fore 
the  race  to  take  charge  of  the  pul)lieity, 
handled  the  arrangement.s  for  the  visit¬ 
ing  members  of  the  pres.s.  Bulletins  were 
furnished  to  the  new.spaper  men  on 
every  event  by  A.  'S.  Blakely,  automo¬ 
bile  editor  of  the  Indianapolis  Star,  and 
bulletins  on  the  official  time  were  fur- 
nl.shed  regularly  by  Harlow'  Hyde,  In¬ 
dianapolis  advertising  man.  Jack  Baei, 
automobile  editor  of  the  Indianai>olis 
News,  and  Jack  Veiock,  sporting  editor 
of  the  Indiana  Times,  also  a.s.sisted  the 
vi.siting  scribes. 

Among  the  writers  who  handled  the 
story  were:  J.  C.  Burton,  Chicago  Tri¬ 
bune;  E.  G.  VVe.stlake,  Ch'eago  Post; 
(Tiarles  Boot,  f'hieago  Examuur;  “Bill” 
Bailey,  Chicago  .American;  Edward  E. 
Moore.  Cleveland  Plain  Dealc.  HerlxM-t 
Ij.  Smith,  Ihttsliurgh  l’res.s:  S.  E.  Mc¬ 
Carty.  Pittsburgh  Deader;  W.  E.  Bor¬ 
land,  Pittsburgh  l»i.si>at<'h;  .1.  C.  Kerri- 
.son,  Boston  American :  W.  B.  Bray,  Bos¬ 
ton  Globe;  W.  I).  Edenburn.  Detroit 
News;  H.  C.  Bradfield.  TYetroit.  and  Ueid 
Parker.  Chicago. 


HOE  ESTATE  VALUE  S8..i:4,6l9 

Appraiser  Allows  Nothing  for  (.oo<l-Will 
of  Big  Printing  Preis  Business. 

Nearly  seven  years  after  his  death 
the  ajipraisal  of  the  estate  of  HolK'rt 
Hoe,  the  printing  pre.ss  manufacturer, 
has  been  filed.  It  fixes  the  gross  value 
of  the  estate  at  $9,832,296.  The  net 
value  of  the  estate  is  $8,374,619,  the  de¬ 
ductions  including  administration  ex¬ 
penses  of  $491,449,  and  debts  of  $802,- 
451. 

A  feature  of  the  report  is  the  fimiing 
by  Appraiser  Joseph  \V.  Si>oncer  that 
there  was  no  valuation  for  the  good¬ 
will  of  Mr.  Hoe’s  interest  of  nineteen- 
twenty  firsts  in  It.  Hoe  &  Co.  This  find¬ 
ing  was  based  on  the  statement  that  the 
printing  pres.s  company  did  a  business 
of  $979,999  le.ss  in  1909  than  in  1904, 
and  that  there  had  been  a  steady  de¬ 
crease.  Although  the  business  .showed 
a  profit  of  $455,834  in  1905  and  $249,322 
in  1906,  there  was  a  loss  of  $71,830  in 
1907  and  1908.  and  $81,681  in  1909.  The 
avera.ge  net  profit  for  five  years  w'as 
$90,328,  hut  there  was  an  average  year¬ 
ly  lo.ss  of  $31,735  on  the  husine.ss  done 
in  the  Ixindon  office,  making  the  net 
profit  $58,593  a  year,  which  was  not 
con.sidered  a  fair  return  on  the  capital 
inve.stcd. 

Mr.  Hoe’s  interest  in  the  firm  was 
fixed  at  $4,258,546.  The  printing  pre.ss 
plant,  with  designs  and  draw'ings,  w'as 
\ allied  at  $1,620,850,  and  the  notes  and 
accounts  receivable  w'ere  appraised  at 
$1,398,075,  le.ss  deductions  of  $261,652. 
The  book  value  of  the  stock  on  hand 
at  the  time  of  Mr.  Hoe’s  death  was  $1,- 
344,496. 


PRAISED  STEPHENS-A8HURST  BILL 


(].  E.  Lavigne  Tells  Baltimore  Merehants 
It  Is  Neetleil  by  Small  .Manufacturers. 

Baltimoiik,  Md.,  June  6. — Protection 
of  the  juililic  against  dishonest  adver¬ 
tising  and  false  pretences  in  merchan¬ 
dising  was  the  theme  of  an  extended 
address  by  C.  E.  I^avigne,  director  of 
the  Nf-w  York  Triliune’s  bureau  of  in¬ 
vestigation,  and  field  representative  of 
the  .\mer!ean  Fair  Trade  League,  be¬ 
fore  the  Baltimore  Uetail  Druggist.s’ 
.tssoeiation  to-night. 

The  meeting  was  attended  by  many 
tiusiness  men  not  members  of  the  Asso- 
eiat‘on.  including  a  large  contingent  of 
the  .Advertising  Club  of  Baltimore.  The 
address  w'as  in  support  of  the  Stephens- 
,\shurst  bill,  pending  in  Congress,  the 
intended  iuirpo.se  of  w'hich  is  to  elim¬ 
inate  unfair  practices  in  the  distribu¬ 
tion  of  many  articles  of  commerce. 

Mr.  Lavigne  cited  instances  in  which 
men'hants  u.sed  well-known  brands  of 
goods  upon  which  to  sell  cheaper  goods 
at  higher  prices  even  than  similar 
goods  W'ere  sold  in  legitimate  stores.  He 
.'■•aid  th  s  prai'tiee  prevails  to  a  great¬ 
er  extent  'n  large  cities  than  in  smaller 
places,  and  that  the  passage  of  this  bill, 
by  permitting  manufacturers  to  regis¬ 
ter  their  goods  under  a  Federal  trade¬ 
mark,  would  ma'ntain  prices  and  pre- 
lent  frauds  lieing  practiced  on  the  pub¬ 
lic. 

He  said  that  under  present  conditions 
the  large  manufacturer  does  not  need 
a  hill  of  this  kind  under  w'hich  to  op¬ 
erate.  hut  that  the  small  manufaeturer, 
w'ho  is  unable  to  advertise  extensively, 
needs  it,  and  it  is  for  them  and  for 
the  protection  of  the  public  that  the 
hill  is  being  urged. 

In  closing,  Mr.  Lavigne  said: 

“What  can  the  honest  and.  reliable 
merchant  expect  of  confidence  In  his 
own  advertising  statements  when  there 
appears  next  to  or  with  a  display  bor¬ 
der  of  all  those  other  buncombe  and 
drivel  e.ds  around  it.  The  dishonest  ad 
does  thn'o  things:  It  increases  your 
i'.'ivertising  e(.rsl ;  it  shaves  a  percent¬ 
age  off  of  i-very  hone.st  ad.  and  it  is 
unfair  eompt'f ition. 

“It  is  this  form  of  dishonest  adver¬ 
tising  that  this  legislation  is  intended 
to  prevent.” 


FROIMISED  NEW  M4IL  R.4TES 

How  Seeoiid-Clatis  Matter  Would  Be  Af¬ 
fected  if  Randall  Bill  Fas'ses. 

WASuiNinxiN.  D.  C.,  June  5. — Hepre- 
sentative  Itandall  has  infroduced  a  bill 
to  estaldi.sh  new  rates  on  .second-class 
mail  matter.  It  provides  that  all  new's- 
paper.",,  magazine.s,  and  other  publica¬ 
tions  regularly  admitted  to  the  mails 
as  matter  of  the  second  cla-ss  shall 
hereafter  be  subject  to  the  following 
rates  of  postage,  the  zone  .system  now 
applying  to  parcel-post  matter  to  he 
adapted  al.so  to  second-class  matter: 

I/ooal.  first,  second,  and  third  zone 
(under  300  miles),  one  cent  per  pound. 

Fourth  zone  (300  to  600  miles),  tw'o 
cents  per  pound. 

Fifth  zone  (600  to  1,000  mile.s),  three 
cents  per  pound. 

Sixth  zone  (1.000  to  1,400  mile.s),  four 
cents  per  i>ound. 

Seventh  zone  (1,400  to  1,800  miles), 
five  cents  per  pound. 

Eighth  zone  (over  1,800  miles),  six 
cents  per  pound. 

It  is  provided  that  free-in-country 
circulation  provided  by  law  shall  con¬ 
tinue  as  at  present,  and  that  no  dis¬ 
crimination  in  rates  of  po.stage  on  ac¬ 
count  of  frequency  of  Issue  shall  he 
permitted  in  the  city  or  town  w'here  a 
publication  is  mailed  or  otherwise. 


Editors  to  Investigate  Hishw'ays 

The  (’’alifornia  Press  Association  has 
appointed  a  committee  to  a.scertain  the 
facts  regarding  the  expenditure  of  the 
proceeds  of  the  $18,000,000  State  high¬ 
way  bonds,  and  adopted  a  resolution 
endor.«nng  an  additional  $15,000,000  bond 
issue,  “if  the  information  forthcoming 
is  satisfactory.” 


MISS  BOWLAN  TURNS  AUTHOR 


Chicago  Journal's  Popular  Writer  Brings 
Out  “Types  in  Town.” 

Marian  Bowlan,  the  well-known  Chi¬ 
cago  newspaperwoman,  is  the  author  of 
"Types  in  Town.”  now  being  published 
by  T.  S.  Denison  &  Co.,  of  Chicago. 

Miss  Bowlan  for  some  time  was  a 
contributor  to  the  Chicago  Record-Her¬ 
ald,  doing  feature  articles  for  the  Sun¬ 
day  section.  Recently  .she  has  been  a 
memlier  of  the  Chicago  Journal  staff. 


Marian  Bowlan. 


where  her  original  sayings  made  her 
quite  popular  on  the  woman’s  page.  Re¬ 
cently  Miss  Bowlan  returned  from  Eu¬ 
rope,  where  she  covered  the  Ford  Peace 
Expedition  for  the  Journal  in  a  series 
of  articles  entitled  “Marian  Bowlan’s 
Diary.”  In  Stockholm  and  at  The  Hague 
her  sketches  on  the  modern  woman 
were  received  with  understanding  when 
they  were  interpreted  by  the  author. 

The  Swedish  ramifications  of  “Teens 
Stars  on  Tag  Day”  with  which  Miss 
Bowlan’s  name  has  been  associated  in 
(Chicago  and  New  York,  opens  the  vol¬ 
ume.  “Why  Clerks  Go  Insane,”  “Min¬ 
nie  at  the  Movies,”  "Here  Cjomes  the 
Bride,”  "Girl  Tourist,”  and  “Popular 
Music  Hath  CHiarms”  are  titles  of  some 
of  the  breezy  sketches  in  the  new  vol¬ 
ume.  Mi.ss  Bowlan  has  lately  been  liv¬ 
ing  in  Ifittsburgh. 


INTERESTING  MEETINGS  PLANNED 

Advertising  Club  of  N-jw  York  An¬ 
nounces  Fall  and  Winter  Gatherings. 

The  Advertising  CHub  of  New  York 
has  announced  proposed  plans  for  even¬ 
ing  meetings,  beginning  next  fall,  and 
of  which  it  is  said  the  major  part,  if  not 
all,  will  be  carried  out. 

The  evening  programme  -will  have 
three  divi.sions:  educational,  inspira¬ 
tional,  and  entertainment. 

The  educational  division  will  deal  with 
problems  of  advertising  which  will  be 
made  up  of  talks  by  prominent  adver¬ 
tising  men,  followed  by  open  discussion 
by  members,  at  regular  monthly  evening 
meetings.  These  will  be  similar  to  the 
meetings  held  in  previous  years.  A  sec¬ 
ond  division  of  the  educational  schedule 
will  fall  under  fireside  talks.  It  is  pro¬ 
posed  to  hold  these  every  two  weeks. 
They  consist  of  talks  In  the  lounge- 
room,  which  will  be  more  of  an  open 
discussion,  led  by  a  special  speaker. 

The  inspirational  meetings  will  con¬ 
sist  of  impromptu  programmes  ar¬ 
ranged  as  opportunities  offer,  similar 
to  the  “Jim”  Hare  meeting,  "Experi¬ 
ences  in  Taking  Photographs  Under 
Fire.” 

The  entertainment  programme  will 
consist  chiefly  of  monthly  dinner-dances. 
The  weekly  lunch-talks  will  continue. 

The  Club  was  addressed  at  noon  on 
Thursday  by  (Jeorge  W.  Hopkins,  gen¬ 
eral  .sales  and  advertising  manager  of 
the  American  Chicle  Company,  whose 
topic  was  “Dealer  Ckioperation.” 
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NEWS  OF  THE  SCHOOLS  OF  JOURNALISM 


[In  thi$  department  tottl  be  pretented 
each  toeek  newt  itemt  from  the  Collepet 
and  Univertitiet  in  which  journaiitm  it 
taught.  Occational  contributiont  are  in¬ 
vited  from  tuch  inttituUont,  the  only 
retMction  being  that  the  matter  tent 
in  thall  be  brief,  important,  and  of  gen¬ 
eral  interett. — Eb.] 


STUDENTS  RAN  CONSTITUTION 


School  of  Jonrnaiism  PupiU  Made  At¬ 
lanta  Sit  Up  and  Take  Notice. 

Atlanta,  tJa.,  June  5. — The  city  edi¬ 
tor,  the  star  reporter,  the  cub,  in  fact, 
the  “whole  works”  of  The  Con.stitution 
news  staff  took  a  back  seat  a  few  days 
ajro  while  the  students  of  the  Emory 
College  (Ga.)  school  of  journalism  pulJ- 
lished  that  day’s  issue  of  The  Consti¬ 
tution,  “according  to  the  book.” 

This  Is  the  fourth  year  that  the 
Emory  School  has  published  an  Issue  of 
The  Constitution,  and  the  journalists  of 
the  future  did  a  good  job  of  it.  About 
thirty  students  under  the  leadership  of 
Dr.  Weightman  Melton,  head  of  the 
school,  swooped  down  on  The  Constitu¬ 
tion  plant  early  in  the  morning  and 
took  charge. 

Cranston  William  acted  as  city  editor 
and  turned  his  news  hounds  loose  upon 
the  city,  and  every  prominent  man  in 
town  was  interviewed  extensively.  Hay- 
good  Evans  ran  the  art  department. 
Uichard  J.  Broyles  presented  the  njan- 
aging  editor  with  a  portly  bundle  of 
poems  neatly  weighted  down  with  a  cut 
of  a  “Just  From  Emory”  head  to  take 
the  place  of  Frank  L.  Stanton’s  “Ju.st 
From  Georgia”  column  on  the  editorial 
page.  Doo  Wha  Urn,  of  Pung  Yang, 
Indited  verses  to  the  beautiful  land- 
.s<-ai)es  of  his  far-off  native  Korea.  Even 
the  political  reporter  was  substituted. 

The  Emory  school  has  already  fur¬ 
nished  the  State  with  sf>me  newsi>aiier 
men  who  are  making  good. 


New  York  University 

Benjamin  Rosenblatt  contributed  to 
a  recent  number  of  the  Bellman  an  in¬ 
teresting  story  of  Russian  life,  entitled 
“The  Menorah.”  This  story,  in  the 
opinion  of  Prof.  Albert  Frederick  Wil¬ 
son,  who  has  charge  of  the  courses  in 
magazine  fiction  at  New  York  Univer¬ 
sity,  is  a  much  better  story  than 
“Zelig,”  which  was  judged  the  Ijest 
short  story  of  1915  by  the  Boston  Tran¬ 
script.  Mr.  O’Brien,  who  made  the  an¬ 
nual  review  of  the  magazine  fiction  for 
the  Transcript,  has  collected  some 
twenty  of  the  notable  stories  of  the 
past  year,  and  published  them  under 
the  title,  “The  Best  Short  Stories  of 
1915.”  The  Iwok  is  published  by  Small, 
Maynard  &  Co.,  at  Boston,  and  is  dedi¬ 
cated  to  Mr.  Rosenblatt.  The  intro¬ 
duction  to  the  book  pays  a  very  fine 
tribute  to  Professor  Wilson. 

For  the  benefit  of  the  members  of  the 
Associated  Dailies  of  New  York,  the 
Oneonta  Star  has  published  a  pam¬ 
phlet.  "The  l.,aw  of  label, ”  which  is  the 
syllabus  of  a  course  of  lectures  given 
in  the  department  of  journalism  at  New 
York  University  by  John  Gerdes,  a 
member  of  the  New  York  Bar.  Dr. 
Gerdes  has  charge  of  the  law  cours<- 
especially  designed  for  the  needs  of 
newspaper  students. 

Royal  J.  Davis,  who  gives  the  course 
in  literary  criticism  in  the  department 
of  journalism,  has  been  appointed  lite¬ 
rary  editor  of  the  New  York  Evening 
Post.  Mr.  Davis  recently  addressed  the 
National  Organization  of  Teachers  of 
History  on  “The  Reliability  of  News¬ 
papers  in  Historical  Research.” 

Willard  Price,  a  former  journalism 
student,  now  managing  editor  of  the 
World’s  Outlook,  has  an  interesting  ar¬ 
ticle  in  the  Review  of  Reviews  for  June 
on  “Is  the  World  Becoming  Christian?” 
DuVernet  Rabell  contributes  a  story 
to  the  June  issue  of  Ainslee’s  Maga¬ 
zine.  Suzanne  Buck  is  the  author  of 
“The  Worm  that  Re-Turned.”  which  re¬ 
cently  api>eared  in  the  .\ll-Story  Maga¬ 
zine.  The  .story,  “Tommy  in  a  Tight 


Pace,”  by  Dorothy  de  Jagers,  which 
appeared  three  months  ago  in  Every- 
tKKly’s  Miigazine,  has  been  dramatized 
and  put  on  the  Iward.s,  under  the  cap¬ 
tion,  “Good  Fishing.” 

The  Scoop  Club  held  its  last  ses.sion 
Saturday  .'venipg.  It  finished  its  work 
for  the  year  with  a  dinner  at  the  Broad¬ 
way  Central  Hotel. 


Columbia  University 

.\t  the  Columbia  Univi'rsity  com¬ 
mencement,  held  on  Wedne.sday,  not  the 
least  interesting  groups  of  graduates 
who  received  degrees  was  the  one  com- 
po.s<-d  of  twenty-four  young  men  and 
women,  who  were  awarded  the  degree 
of  bachelor  of  literature  in  journalism. 
Here  are  their  names: 

.1.  <J.  .Veker,  A.  B.  Bernd.  I...  S.  Cope¬ 
land,  S.  P.  Dodge,  E.  R.  Doyle,  W.  E. 
Duffy,  Pauline  A.  Felix,  M.  M.  Geffen, 
I.  A.  Grunberg,  B.  Hay.s,  J.  A.  Jack.son. 
Anna  C.  Kennedy,  I.  Klein,  Hsu  Kun- 
Kwong,  W.  D.  Ixjary,  H.  W.  Rola-rts, 
Mary  Ross,  E.  A.  Rovelstad.  (i.  B. 
Spiero,  O.  D.  Tolischus,  S.  H.  Wen- 
dover,  Betty  White,  M.  O.  Williams, 
Ro.salind  D.  WiKson. 

Of  the  five  young  women,  the  gradu¬ 
ation  of  Miss  Rosalind  Dunkin  WiLson 
crowned  a  romance  which  attracted  at¬ 
tention  on  the  Columbia  campus  last 
winter. 

On  an  assignment  from  the  School 
of  Journalism  last  fall,  she  met  a  re- 
I>orter  on  one  of  the  New  York  dailie.s, 
and  they  married  last  January,  but  she 
continues  her  studies.  An  Oriental  stu¬ 
dent.  Hsu  Kun-Kwong.  al.so  c-ompleteil 
his  stmlies  as  a  reporter,  and  will  go 
back  to  China  to  pursue  the  profe.s.sion 
of  journalism  in  the  Orient. 

ELSASSER  JOINS  TFIIU  NE 


Rocky  Moun'ain  News  Eililor  Brings 
Some  Breezy  Western  Ideas  to  .New  York 

l•crm"n  El.sasser,  formerly  of  the 
Uoi-ky  Mountain  .News,  of  Denver.  Col., 
came  to  .New  Y'ork  this  week  and  took 
charge  of  the  automobile  .section  of  the 
Tribune.  He  has  brought  East  with 
him  some  breezy  Western  idea.s.  which 
he  is  already  u.sing  to  profitable  advan¬ 
tage,  l>oth  in  regard  to  the  news  fea¬ 
tures  and  advertising  dejiartment. 

Mr.  Kl.sa.sser  is  a  native  of  New  Y'ork 
city.  Me  was  graduated  from  the  High 
.School  of  Commerce  in  19<is.  and  imme¬ 
diately  went  to  California,  where  he  fin¬ 
ished  his  (slucation  at  the  State  I'niver- 
sity.  in  Berkeley.  He  was  with  the 
Becky  -Mountain  News  alwut  two  years 
before  returnini:  to  New  York. 

In  his  work  on  the  Tribune,  Mr.  Elsas- 
s<-r  will  have  the  assi.stance  of  Mrs. 
El.sasser.  who  also  is  a  graduate  of  the 
University  of  California.  She  formerly 
was  moving-picture  editor  of  the  UcK'ky 
.Mountain  News  and  the  Denver  Times. 


C.orrespondent  Lands  Political  Job 

George  W.  Franklin,  of  Troy,  well 
known  in  political  and  newspaper  cir¬ 
cles  in  the  State,  long  legislative  cor- 
rc.spondent  of  the  Troy  Record,  has 
l>c*en  ar-pointed  .sales  agent  for  the  State 
f’rison  Department,  at  a  salary  of  $4.- 
ooo  a  year  by  the  State  Superintendent 
of  Prisons  James  M.  Carter.  Mr. 
Franklin  is  a  former  president  of  the 
New  Y'ork  State  Legislative  Corres¬ 
pondents’  Association,  and  is  one  of 
the  best  known  of  up-State  newspa¬ 
permen.  his  political  articles  in  the 
Troy  Record  lieing  widely  read  in  north¬ 
ern  New  Y'ork. 


Newspaper  Correspondents  to  Parade 
.Major  Raymond  W.  Pullman,  chief 
of  the  Washington  I’olice,  formerly  a 
Washington  correspondent,  has  invited 
a  number  of  newspaper  men  to  par¬ 
ticipate  in  the  preparedness  parade  to 
lie  held  in  Wa.shington  on  June  14.  It 
is  exjiected  that  the  National  Pres.s 
Club  will  1)0  repre.sented  by  a  delega¬ 
tion. 


Al)  STUDY  CLASSES  PLANNED 


New  York  Club’s  Committee  Lays  Out 

Educational  Programme  for  Next  Year. 

The  New  Y'ork  Advertising  Club’.s 
sub-committc-e  on  .study  courses,  com- 
[>o.sed  of  William  H.  Ijough,  chairman, 
fleorge  B.  Hotchkis.s,  Bernard  Lichten- 
berg,  Frank  LeRoy  Blanchard  and  Guy 
Hubbart,  has  reported  in  favor  of  offer¬ 
ing  two  distinct  groups  of  study  courses 
during  the  fall  and  spring  of  1916-17. 

1.  Those  for  juniors  in  advertising 
offices  who  are  not  members  of  the  Ad- 
verti.sing  Club  and  whose  needs  for  edu¬ 
cational  work  are  not  fully  provided  for 
at  pre.sent. 

(2.)  Tho.se  for  members  of  the  Club 
who  desire  practical  information  along 
lines  so  highly  specialized  that  educa¬ 
tional  in.stitutions  are  not  likely  to  meet* 
their  reciuirements. 

Two  courses  are  recommended  in  the 
fir.st  group: 

(1.)  .\n  elementary  course  of  ten  les- 
.sons  in  “Free  Hand  Lettering  and 
Drawing,”  to  be  given  in  the  fall  and 
early  winter.  The  purpose  of  this 
course  should  be,  not  to  develop  artists, 
but  to  give  some  practice,  under  com- 
r>c“tent  direction,  in  lettering  and  draw¬ 
ing  which  .should  prove  helpful  to  many 
assistants  in  advertising  offices  and  to 
solicitors  of  advertising. 

(2.)  .\  course  in  “Elementary  Busi¬ 
ness  English.”  It  was  at  first  suggest¬ 
ed  that  to  offer  this  course  would  vio¬ 
late  the  principle  above  mentioned,  of 
conducting  only  non-competitive  edu¬ 
cational  work,  but  it  w-as  later  agreed 
that  the  course  could  be  given  a  slant 
toward  adverti.sing  by  the  use  of  ex¬ 
amples  cho.sen  from  advertising  prac¬ 
tice.  whic-h  would  make  it  especially  in¬ 
teresting  to  juniors  in  advertising  of¬ 
fices. 

The  following  courses  for  memliers 
of  the  C’lub  were  favorably  con.sidered: 

(1  )  .\  c-our.se  of  ten  lessons  during 
the  late  winter  and  spring  on  “Sketch¬ 
ing  and  l>ay-Outs.”  This  should  be  prin- 
cifially  p.  prac-tice  course,  probably  un- 
<ler  the  .same  instructor  as  the  prelimi¬ 
nary  course  in  “Free  Hand  I^ettering 
and  Drawing.” 

(2.)  A  course  in  “Public  Speaking.” 
with  special  reference  to  advertising 
topics. 

( 3  )  A  course  in  “Otfice  Organization 
and  Methods.”  with  special  reference  to 
advertising  departments  and  advertis¬ 
ing  agencies.  The  members  of  the  sub¬ 
committee  wre  of  the  opinion  that  an 
extremely  valuable  and  practical  course 
on  this  suliject  might  be  given  pro¬ 
vided  the  right  instructor  could  be 
found. 

The  i>rogramme  of  courses  as  alwve 
presented  has  tieen  defiiTitely  approved 
by  the  Eilucatlonal  Committee. 


Change!,  on  Varo  (Tex.l  New^ 

.Vrtemas  R.  Roberts,  who  recently 
purchased  a  controlling  interest  in  the 
Waco  (Tex.)  Morning  News,  published 
by  the  Southern  Publishing  Company, 
and  was  elected  president  of  that  con¬ 
cern.  has  resold  the  stock  he  had  pur¬ 
chased  to  the  original  owner.s.  and  has 
.severed  his  connection  with  that  pub¬ 
lication.  E.  G.  Senter,  formerly  of 
Dallas  and  Fort  Worth,  who  went  to 
Waco  as  managing  editor  of  the  News 
when  Mr.  Roberts  took  charge,  has  also 
left  that  paper.  At  a  meeting  of  the 
.stockholders  of  the  Southern  Publish¬ 
ing  Company,  on  June  3,  the  following 
officers  were  elected:  H.  M.  Baine. 
pre.sident  and  general  manager;  Sam 
Knight,  secretary;  W.  H.  McCullough, 
trea.surer.  The  company  will  continue 
publication  of  the  News  as  a  prohibi¬ 
tion  daily. 

To  Incorporate  Truth  .Ad  Bureau 

A  decision  to  incorporate  the  Truth 
.\d  Bureau  has  been  reached  by  mem- 
l>ers  of  the  Salt  Lake  (Utah)  Ad  Club, 
with  which  the  bureau  will  be  affiliated. 
The  bureau  will  have  for  its  purpose 
the  promotion  of  the  Club’s  camt>aign 
for  truth  in  adverti.sing.  O.  Rowland 
.Mumfi  rd  will  be  president 


Over  a  Million  Lines 

In  May  The  New  York  Times 
published  1,022,996  agate  lines  of  ad¬ 
vertisements,  a  gain  of  145,741  lines 
compared  with  May,  1915,  and,  de¬ 
ducting  help  and  situations  wanted 
adverti.sements,  a  greater  volume 
than  any  other  New  A'ork  newspa¬ 
per.  This  record  is  the  more  re¬ 
markable,  as  in  May,  1915,  there 
were  five  Sundays,  while  in  May, 
1916,  there  were  only  four. 


Arernffe  of  AdvertiMing  Each  Dag  in 

the  Wrek  for  the  Year  ending  J/dy  31, 
1916  imbli$hed  in 

THE  STAR 

WASHINGTON,  D.  C. 

Column* 


M’edneMflar . 

Friday . 

Snnday  . 

Every  .l»y  1*  a  good  adverUsing  day  in  Waah- 
iDgton  aa  people  who  read  The  Star  have 
money  to  apend  every  day  in  the  week. 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

1.  A.  KLEIN,  Metropolitaii  Tower,  N.  Y. 
John  Clasa,  Peoplet  Gna  Bldg.,  Chicago 
Foreign  Advertiaing  Repreaentativea 


Cigarettes 


Clgara  and  Tobacco  will  flnd  a  dally  re- 
a|>onaiTe  market  through  the  coldpiDa  of 


(Doily  and  Sunday) 

Only  Eaatem  Daily  devoted  to  working- 
cU»»  principle*.  Endorae)]  and  Supported  by 
ItepreM-ntaUve*  of  700.000  organized,  higher 
P»W  workers,  within  25  miles  of  the  Muni- 
Hpal  Building. 


Buffalo  News 


EDWARD  H.  BUTLER 

Editor  and  Publisher 


The  only  Bufalo  newspaper  that  cen¬ 
sors  its  advertising  colinnna.  Many  of 
advertisers  use  onr  colunma  excluaive- 
ly-  The  above  is  one  of  the  atany  rea- 
•oos  why.” 

MEMBER  A  B.  C 
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Circulation  News,  Views,  and  Observations 


Elditors  Who  Know 

The  Bain  N>wk 
<*ervice  Ii  a  t  e 
tlie  happiest  of 
all  faculties  of 
value  to  any 
e<Ilior  —  that 
of  antlclpatiu)c 
tlie  news  with 
plctunw.  and 
furniahinjt  ma¬ 
terial  most 
•iiitahle  for  the 
hulMliig  up  of 
a  practical 
mor;£ue.  It  Is 
^irl.  tly  a  news- 
paper  man's 
^•rvlce  In  every 
•*ense  of  the 
expiesaion. 

Bain  Servlo  Motto  la  **I1liiMfraie  Today's 
\>n'«  To-^la.v."  Try  It. 

BAIN  NEWS  SERMCE 
32  Union  Square,  E„  N.  V.  City 


riie  Women  folks  are  the 
Hoard  of  Censorship  on  the 
paper  that  conies  into  tlie  home, 
(iet  their  g<x>d  will  hy  giving 
them  a  novel  and  practical  collr^e 
of 

CROCHET  LESSONS 

I'lirnished  in  mat  form,  2-coi- 
umn  and  3-column  size :  illus¬ 
trated  with  half-tones  that  show 
every  iletail  of  this  wonderful 
course  in  Crochet  work.  The 
price  is  right. 

Send  for  proofs  today. 
WORLD  COLOR  PRINTING  CO., 
R.  S.  Grable,  Mgr. 
L.stabi.ished  1900  St.  Louis,  Mo. 


C  Special  representatives  know  that 
the  greater  the  variety  and  volume  of 
local  business  their  papers  carry,  the 
higher  the  value  of  the  papers  to  the 
national  advertiser. 

C  Many  special  representatives  who 
know  through  years  of  observation 
recommend 

AD  ART  SERVICE 

212  PreM  Bldg.  Cleveland,  O. 

to  all  papers  on  their  lists. 


Every  reader  of 

DETROIT  SATURDAY  NIGHT 
is  a  prospect.  No  waste  circu¬ 
lation. 

G.  LOGAN  PAYNE  CO. 

I  New  York  Chicago  Boston  Detroit 
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251  &  253  WILLIAM  !>T.  COP  NEW- 
CHAMBFRS  ST.  NEW  YORK. 


NOVEL  "MOVIE”  SCHEME 
TO  GAIN  CIRCULATION 


Tried  f)ut  in  Conservative  Hartford  It 

Was  Such  a  Surress  That  Similar  Un- 

der:akin|;s  Are  Experted  ii.  Other 

fiities  CoH>peration  Between  Theatre 

and  Paper  Brought  Result-. 

Within  the  la.st  month  or  two  a  more 
or  le.ss  novel  circulation  plan  has  been 
submitted  to  several  newspapers 
throughout  the  Ka.st.  and  it  is  jxissible 
that  the  exiK'rience  of  the  Hartford  Post 
in  the  actual  working  out  of  this  plan 
.will  lie  of  interest  to  circulation  mana- 
gcr.s  and  piitili.shers  throughout  the 
country. 

The  plan  is  nothing  more  or  le.ss  than 
a  motlerni-ation  of  the  old  contest  idea, 
permitting  the  newspaper  to  take  ad¬ 
vantage  of  the  enormous  interest  that  is 
rife  among  the  people  all  over  the  world 
in  motion  pictures,  and  the  keen  de- 
■sire  of  a  large  i>ercentage  of  the  young 
people  to  embrace  an  opi>ortunity  to 
a- 1  in  them. 

When  this  i>lan  was  first  presente«l 
to  the  Post  it  was  not  thought  that 
this  desire  was  incentive  enough  to  l>ring 
forth  any  great  results,  but  the  results 
of  the  contest  which  that  paper  held  has 
forced  it  to  the  conclusion  that  the  in- 
tere.st  of  the  general  public  in  motion 
pictures,  and  the  interest  of  the  young 
men  and  young  women  to  act  in  them  is 
so  great  that  the  opportunity  has  only 
to  l»e  offered  to  be  seized  with  avidity. 

The  conte.st  was  controlled  through¬ 
out  I'y  the  management  of  the  Post, 
working  in  close  cofiperation  with  the 
manag«ment  of  the  local  theatre  in 
which  the  finished  picture  was  finally 
exhibit*-d.  All  of  the  actual  lal>orious 
work  of  keeping  track  of  the  votes  was 
thrown  on  the  theatre.  The  Post  w'as 
not  tailed  uimn  to  do  any  actual  work 
ill  con.iunction  with  the  whole  plan,  ex¬ 
cept  the  necessary  lalwr  in  the  compos¬ 
ing  room  of  setting  up  the  “ad”  copy 
and  the  machine  composition  entailed  in 
Setting  the  daily  news  story  which  was 
made  rc-al  news,  and  not  the  usual  drivel 
that  .nccompanies  effort  of  this  kind. 

THK  PI.AN  IN  PBTAII.. 

The  plan  in  detail,  was  as  follows;  Hy 
adverti.sements  and  stories  in  the  news 
columns  the  I’ost  announcc-d  a  motion- 
pic-ture  rtopularity  c-ontest  to  i>e  con¬ 
ducted  in  conjunction  with  the  largest 
motion  picture  theatre  in  Hartford. 
Vote.s  were  printed  daily  in  the  i>ar>er. 
The  winners  of  the  contest  received  the 
leading  parts  in  a  motion  picture  play, 
made  and  -  prcKluecHl  in  Hartford,  and 
shown  in  a  Hartford  Theatre.  Those  re- 
eciviiig  th<‘  next  highest  nnmlK'i-  of 
votes  were-  given  the  supporting  imiTs, 
and  so  on  down  the  list  until  a  cast  of 
aliont  twenty-five  was  filled,  the  number 
of  votes  received  in  the  contest  govern¬ 
ing  thr  importance  of  the  iiart  receiv¬ 
ed  in  the  play.  The  great  beauty  of 
this  plan  was  that  there  were  no  lo.ser.s. 
for  after  the  cp.st  was  filled  liy  those  re¬ 
ceiving  the  highest  numls^r  of  votes,  a 
rurnho*'  cjf  scenc-s  were  incorporated  in¬ 
to  the  picture  requiring  a  large  number 
of  people.  In  these  scenes  every  per- 
■son  who  entered  the  contest  was  giv¬ 
en  a  chance  to  api>ear,  thus  obviating 
and  doine  away  entirely  with  the  great¬ 
est  fault  in  any  contest,  a  hard  feeling 
general e<l  in  those  who  made  a  goo<l 
fight  and  lost.  In  this  contest  there 
were  no  losers,  consequently  there  was 
no  aftermath. 

The  other  great  fault  of  most  con¬ 
tests  is  that  lacking  the  universal  ap- 
r«al.  they  accomplish  liitle  permanent 
results  other  than  to  Ikmmti  the  circula¬ 
tion  of  the  paper  for  a  short  period  ot 
time.  Of  course  this  has  some  indirerd 
lienefit  that  to  he  derived  from  getting 
people  in  the  habit  of  inlying  the  pa- 
I.er  for  a  definite  length  of  time  in  the 
’lope  that  they  will  acquire  the  habit 
and  l:eep  on  buying  it.  It  is  rather 
rtifficnlt.  however,  to  measure  this  btne- 
lit  in  dollars  and  cents. 


In  order  to  get  around  this  feature 
the  following  plan  wa.s  evolved.  It  was 
definitely  stated  that  no  papers  would 
he  .sold  in  hulk,  and  demands  for  ex¬ 
tra  copies  liy  the  new.sboys  and  deal¬ 
ers  were  most  carefully  scrutinized  be¬ 
fore  being  allowed  in  order  to  be  sure 
that  the  increase  demanded  was  a  natural 
one  and  not  generated  by  the  de.sire  of 
•some  purchaser  to  olrtain  copies  mere¬ 
ly  for  the  purpose  of  clipping  the  vot¬ 
ing  coupons. 

A  large  V>onus  of  votes  was  offered 
for  yearly,  half-yearly,  and  three 
months’  subscriptions  taken  out  at  the 
office  of  the  Po.st  and  paid  for  in  ad¬ 
vance.  The  result  ot  this  was  that  ev¬ 
ery  person  in  the  contest  automatically 
became  a  circulation  solicitor  for  the 
Post  and  worked  without  pay  of  any 
kind  whatsoever  other  than  the  bonus 
of  votes  which  were  given  in  return 
for  the  subscription. 

The  results  of  the  contest  were  as 
follows:  Without  the  cost  of  a  penny  to 
the  Po.st  an  enormous  quantity  of  new 
husine.ss  was  brought  into  the  office 
and  received  over  the  counter.  There 
were  no  outside  men  of  any  descriirtion, 
the  various  candidates  came  to  the  of¬ 
fice  of  the  Post,  and,  passing  their 
money  over  the  counter,  received  in 
return  the  spei'ial  blanks  calling  for  the 
requi.site  number  of  votes.  In  no  case 
was  there  any  attempt  made  to  buy 
votes  Kach  candidate  went  out  and 
.solicited  bona-fide  subscriptions,  most 
of  them  for  a  year.  This  is  the  kind 
of  business  which,  when  the  contest  is 
over  the  bookkeeper  can  go  over  his 
figures  and  tell  to  a  penny  just  how 
much  Iienefit  the  whole  thing  has  been. 
.\nd  the  account  is  all  on  one  side  of 
the  ledger,  for  their  is  no  cost. 

TESTEII  IN  CONSERVATIVE  CITY. 

Hartford  is  an  exceedingly  con¬ 
servative  city,  one  of  the  mo.st  conserva¬ 
tive  in  the  United  States.  The  people 
act  slowly,  and  in  most  cases  without 
enthusiasm.  Therefore,  the  intere.st 
manifested  in  this  contest  is  all  the 
more  remarkaide  when  the  nature  of 
the  populace  is  taken  into  considera¬ 
tion.  It  is  douiitful  whether  there  is  a 
city  in  which  a  plan  of  this  kind  could 
l»e  given  a  more  severe  test. 

As  .soon  as  the  contest  was  announced 
the  response  was  immediate.  Over  two 
hundred  entries  were  received  liefore 
the  end  of  the  fir.st  week,  and  at  the 
end  of  the  third  week,  when  the  con¬ 
test  closed  a  total  of  nearly  24.000,000 
votes  had  Is-en  r>ollcd,  nearly  twice  as 
many  as  are  polled  in  a  Presidential  elec¬ 
tion.  The  candiilates  were  from  every 
walk  in  life,  one  of  the  winners  coming 
from  one  of  the  wealthic.st  and  most 
ari.stm-ratic  families  in  the  city,  many 
were  members  of  the  most  exclu.sive 
clul)S,  several  were  active  in  so<-iety. 
The  large  insurance  companies,  of  which 
there  are  many  with  headquarters  in 
Hartford,  each  had  candidates  entered, 
as  did  the  department  stores,  the  tele¬ 
phone  company,  the  electric. light  com¬ 
pany.  and  a  number  of  the  large  fac¬ 
tories.  With  the  demo<-racy  that  is 
prevalent  in  any  American  city  the.se 
p«ople  worke<l  with  the  greatest  har¬ 
mony  when  it  came  to  the  actual  mak¬ 
ing  of  the  iiicture.  The  keenest  rival¬ 
ry  was  develojM'd  in  the  race,  especially 
as  it  neare<l  its  finish.  So  great  was 
this  rivalry  that  numbers  of  the  can¬ 
didates  came  to  the  front  on  the  la.st 
day,  with  suliscrlption  orders  entitling 
them  to  over  a  million  votes  in  their 
great  desire  to  win. 


A  Nervy  Little  (]hap 
Seldom  has  such  zeal  in  business  been 
displayed  as  that  of  little  Arthur  Hall, 
aged  twelve,  a  St.  Paul  Dispatch  and  Pio¬ 
neer-Press  carrier.  He  .sustained  a  brok- 
<n  wrist  while  playing  iiaseball,  falling 
when  he  reached  for  a  half.  Forgetful 
Ilf  his  injury  in  the  worry  as  to  who 
would  carry  his  papers,  he  cried  all  the 
way  to  the  hospital.  Needless  to  say, 
ills  papers  were  attended  to  properly. 


Judge  Stood  by  New.sboy 

The  Portland  (Ore.)  Telegram  Junior, 
a  bright  little  16-page  morithly  devoted 
to  the  interest.s  of  the  Telegram's  car¬ 
riers  and  circulation  department,  says 
that  Judge  Stevenson,  of  Portland,  re¬ 
cently  ordered  parties  who  came  before 
him  to  complain  of  a  newsboys'  “im¬ 
pudence’’  while  trying  to  collect 
money  they  owed  him,  to  pay 
the  boy  $1.50  and  to  buy  him  a  new 
hat  to  replace  one  smashed  when  the 
debtors  threw  the  lad  down  some  steps. 
“It  is  hard  enough  for  newspaper  car¬ 
riers  to  work  their  way  through  school 
and  college  without  being  cheated  out 
of  their  money  by  dead-beats,”  de¬ 
clared  Judge  Stevenson.  The  Court 
branded  as  false  the  counter  allegations 
that  he  had  been  Impudent.  The  Judge 
said  that  newspaper  carriers  repre¬ 
sented  a  fine  class  of  hoys. 


Issues  a  Newsboys’  Number 
A  handsomely  illustrated  number  was 
issued  recently  by  the  Minneapolis 
(Minn.)  Sunday  Tribune,  in  the  inter¬ 
ests  of  the  newslwys  of  that  city.  The 
first  page  of  the  photogravure  section 
showed  a  picture  of  the  title  page  of 
the  paper,  torn  in  the  middle  to  admit 
the  head  of  one  of  the  newsies.  The 
two  inside  pages  are  filled  with  scenes 
at  some  of  the  news-stands  and  around 
the  Tribune  delivery  wagons.  There 
are  al.so  several  pictures  of  newsboy 
life,  including  a  group  lined  up  at  one 
of  the  branch  stations  and  eagerly 
awaiting  the  arrival  of  the  delivery 
wagon. 


Good  Circulation  Idea 
Miniature  copies  of  the  Duluth 
(.Minn.)  News-Tribune,  now  being  cir¬ 
culated  hy  Duluth  hu.sincss  men  on  a 
“tiooster”  trip  through  the  Hangc  and 
Northwest  sections,  are  meeting  with 
much  favoralile  comment.  The  idea  of 
publishing  and  circulating  the  .small 
cojiies  through  the  Northwest  and 
Range  districts,  was  that  of  the  circula¬ 
tion  department.  A  recent  is.sue  was 
sent  to  the  News-Tribune  studio,  where 
each  page  was  photographed  separately. 
Then  the  engravers  .showed  their  skill, 
with  the  result  that  every  word  (even 
tho.se  set  in  nonpareil)  are  legible  in 
the  minatures. 


For  tbe  Fourth  of  July 
f'i.EVEi.AND,  O.,  June  8. — A  pistol  that 
shoots  off  with  a  l>ang,  hut  which  uses 
no  bullet. s,  is  this  year’s  Fourth  of  July 
prize  offered  liy  Circulation  Manager 
Jack  I.,ynch,  of  the  Cleveland  Press,  to 
his  iKiys.  This  instrument  is  made  of 
paper  in  close  imitation  of  a  real  gun. 
Two  additional  suhscTiliers,  held  for 
thirty  days,  entitle  the  boy  to  a  pistol. 
The  lads  .seem  to  have  taken  to  this 
.stunt  iietter  than  most  offers,  report.s 
Mr.  Lynch. 


A  Good  First  Number 
Hlack  and  White,  edited  by  H.  M. 
Nimmo,  of  the  Detroit  Saturday  Night, 
and  published  iiy  Fred  C.  Veon,  busi¬ 
ness  manager  of  that  paper,  is  a  new 
magazine  candidate  for  public  favor.  It 
is  distinctively  editorial  in  nature  and 
will  apparently  confine  itself  to  a  di.s- 
cussion  of  up-to-the-minute  topics,  if 
the  initial  numl>er  may  he  taken  as  a 
criterion.  The  leading  article  in  the 
June  i.S8ue  is  “Who  Owns  America?’’ 
and  is  a  clarion  call  for  the  return  of 
our  nation  to  the  liasic  principles  of 
Americani.sm.  Incidentally,  Mr.  Nimmo 
gives  Oermany  some  hard  I«ng8. 


Newsboys  to  Give  Athletic  Exhibition 

New.sboys  selling  the  St.  Louis  Olobe- 
Democrat  are  such  lively  chaps  Ihr.t 
their  director  on  Taylor  and  Kvnns 
Avenues,  John  Crowley,  has  (iilistid 
twenty-five  of  them  f''*'  cn  atlilctic  e\- 
hibition  at  the  VDMa’ion  I’arlsh  picnic 
at  Hibernian  Park. 


fiiK  EinToit  i(  rrnuftnFE  />>/,»  .jrxE  in,  win 


NEWSPAPER  ACTIVITIES  IN  MANY  CITIES 


Various  Plans  and  Schemes  That  Are  Being  Employed  to  Build 
Circulation  and  Increase  Prestige. 


The  Philadelphia  Evening  Ledger  has 
hegun  a  series  of  lessons  in  scenario 
writing,  to  be  run  every  day  for  five 
weeks  under  the  guidance  of  Harry  O. 
Hoyt,  head  of  the  Metro  iiterary  staff. 
At  the  conclusion  of  the  course,  there 
will  be  a  scenario  contest,  in  which 
the  winner  wdll  receive  not  only  a  sub¬ 
stantial  cash  prize,  but  will  gain  the 
added  glory  of  having  his  work  produc¬ 
ed  in  Philadelphia  by  a  local  cast.  Phil¬ 
adelphia  scenes  and  types  must  be  used 
by  contestants. 


An  extensive  system  was  used  by 
the  Providence  (R.  I.)  Journal  to  pro¬ 
cure  for  its  readers  an  exact  count  of 
the  marchers  in  the  preparedness  pa¬ 
rade  at  Providence.  Just  52,542  persons 
passed  the  Journal  Building,  according 
to  the  three  men  detailed  for  this  work. 
One  man  counted  the  number  in  each 
iine  as  it  came  past  his  post.  He  called 
the  result  to  a  second  man,  who  oper¬ 
ated  an  adding  machine,  striking  off  to¬ 
tals,  division  by  division.  The  third 
man  kept  the  table  of  divisions.  A  sec¬ 
ond  pair  of  checkers  stood  in  one  of 
the  reviewing  stands.  The  advertising 
men  turned  out  183,  with  (leorge  W. 
Danielson,  marshal,  and  the  newspapers, 
226  men,  under  James  C.  (Jarrison, 
marshal.  Major  G.  Edward  Buxton,  trea¬ 
surer  of  the  Journal,  was  chief  marshal 
of  the  parade. 


The  Dallas  (Tex.)  Evening  Journal 
has  inaugurated  a  policy  of  running 
"Situation  Wanted”  classified  ads  free 
for  six  consecutive  issues,  limiting  such 
free  ads  to  thirty  words. 


During  the  past  week  the  shop  win¬ 
dows  of  Baltimore  were  unusually  at¬ 
tractive  because  of  the  display  contest 
conducted  by  the  Merchants’  and  Man¬ 
ufacturers’  Association,  which  offered 
some  valuable  prizes,  as  did  also  the 
Italtinicre  News.  The  News  agreed  to 
pay  the  expenses,  up  to  $50,  at  a  pop¬ 
ular  seaside  resort,  of  the  display  man 
who  got  up  the  l)e.st  window  showing 
the  advantages  of  the  Baltimore  News 
as  a  newspaper;  $40  for  a  vacation  at 
Atlantic  ('ity  or  Gape  May  for  the  sec¬ 
ond  best  window  displaying  the  merits 
of  the  News;  and  prizes  totalling  $50 
in  value  for  the  best  brief  descriptions 
of  any  five  windows  in  the  whole  con¬ 
test. 


The  May  prizes  offered  by  the  New 
York  Tribune  to  its  editorial  and  repor- 
torial  .staffs  for  the  host  heading,  the 
liest  long  story,  and  the  tiest  short  story, 
written  during  that  time,  have  l>een 
awarded  as  follows:  H.  A.  Pierce,  best 
head;  Robert  H.  Rohde,  liest  long  story; 
Itay  H.  ljee\i,  best  .short  story.  The 
prize  in  each  Instance  was  $15. 


The  Philadelphia  Inquirer  has  start¬ 
ed  a  circulation  contest  which  will  pro¬ 
tide  fifty  baseball  fans  with  free  trips 
to  see  the  world’s  championship  .ser¬ 
ies  next  (Xtober.  (’oupons  are  printed 
every  day  which  count  one  vote.  On 
f’undays  they  tally  five.  New  subscrip¬ 
tions  for  six  months  will  count  400 
votes. 


Bec.iuse  of  a  lively  dispute  in  Balti¬ 
more  over  the  question  of  permitting 
baseball  and  other  sports  in  that  city 
on  Sundays,  the  Baltimore  Evening 
Sun  has  instituted  a  referendum,  and 
eo'  h  day  prints  a  ballot  on  which  all 
residents  of  lialtimore  are  urged  to 
tote  for  or  against,  sending  their  bal¬ 
lots  to  the  Sun.  Thus  far  the  votes 
are  ten  to  one  or  more  in  favor  of  an 
open  Sunday  for  such  diversions 


The  Elgin  (III.)  Daily  News  has  just 
run  a  novel  double-page  display  for  the 
benefit  of  its  advertisers.  The.se  pages 


carried  128  questions  under  the  cap¬ 
tion.  "Who’s  Who  in  Elgin?"  Each 
query  concerned  a  local  concern.  Gne, 
for  example,  was  "What  savings  bank 
has  the  most  depo.sits?”  Another  was 
“What  store  is  the  home  of  pure 
foods?"  A  third  was  "Who  advertises 
up-to-date  dentistry  for  less  money?” 
A  wide  range  of  trade  was  covered.  A 
prize  of  $10  in  ca.sh  was  offered  for  the 
first  collect  list  received  at  the  News 
office  after  the  publication  of  the  li.st. 


The  ('leveland  (O.)  Leader  is  running 
daily  a  column  of  pictures  of  boys  and 
girls  who  will  graduate  from  the  high 
schools  of  ('leveland  this  year. 


The  newsl)oys  of  the  Houston  (Tex.) 
Post  la.st  Saturday  afternoon  enjoyed 
an  unusual  treat,  in  the  form  of  an 
indoor  track  meet  at  the  Young  .Men’s 
Christian  .\.ssociation,  as  guests  of  the 
Post.  Two  groups  <'ompeted  for  team 
honor.s,  in  the  standing  t)road  jump, 
running  high  jump,  running  broad  jump, 
and  tug-o’-war.  The  track  meet  was 
followed  by  a  swim  in  the  Y.  M.  C.  .A 
natatorium. 


Beginning  with  next  Sunday,  the 
Philadel|)hia  Record  will  i.ssue  a  fiction 
magazine  section,  of  sixteen  pages, 
made  up  of  New  York  Tribune  syndi- 
«'ate  features,  and  a  serial  story  leased 
from  a  publishing  house.  The  illus¬ 
trated  Sunday  magazine  will  be  pub¬ 
lished  only  every  other  week.  J.  D.  Ruff, 
a.ssistant  Sunday  editor,  has  charge  of 
the  section. 


The  News  taking  the  lead,  the  daily 
newsi)apers  of  Baltimore  created  much 
interest  in  a  speiling  ))ee  recently.  i>ar- 
titii)ated  in  by  48  contestants,  rei)re- 
.senting  18  Catholic  i>ar<H'hial  .schixils  of 
the  city.  Each  .school  sent  its  laest  boy 
and  girl  speller  from  the  eighth  grade 
to  Ijoyola  Hall.  The  News  contribute<l 
four  medals  and  a  silver  cup  was  given 
by  the  .Mayor.  Two  other  i>rizes  were 
a  $1(1  gold  piece  and  a  $.5  gold  t>icce. 
The  contest  lusted  nearly  three  hour.s. 
The  hail  was  packe<l,  the  iiarticijmnts 
create<l  ,.so  much  din  that  Father  Flem¬ 
ing  had  to  u.se  a  mega|ih()ne  in  giving 
out  tlu*  word.s. 


Coiiperation  ladwetm  the  Retail  .Mer¬ 
chants’  Board  of  the  ('levelan<l  Cham¬ 
ber  of  Commerce  and  the  Cleveland 
newspapers  le.sulted  in  large  advertising 
space  in  conneidion  with  the  official 
straw-hat  day,  .May  2(1. 

('ash  and  merchandi.sc*  to  the  value  of 
$1.50(1  will  be  awarde«l  to  winners  in 
a  "Who,  What,  and  Where"  contest  be¬ 
ing  conducted  by  the  ('leveland  (G.) 
Plain  Dealer.  The  contestants  must 
name  businc-.ss  hou.ses  which  advertise 
in  the  Sunday  i.ssue,  no  names  being 
used  in  the  advertisements.  Winners 
will  be  tho.se  naming  the  large.st  ntmi- 
ber  of  firms. 


The  Philadel|)hia  North  .Vmerican  is¬ 
sued  its  annual  l>a.seball  numl)*>r  last 
Sunday  with  a  .stunning  special  section 
of  fourteen  ptiges  and  no  end  of  pic¬ 
tures  and  articles  by  famous  players 
and  authorities  of  the  diamond.  George 
.M.  Graham.  si>orting  editor  since  1902, 
discussed  the  true  baseball  spirit,  and 
James  C.  l.saminger,  who'  for  eleven 
years  has  written  the  doings  of  the 
Phillies  and  the  Athletics,  told  what  he 
knew  alK>ut  "that  <iueer  duck,  the  fan.” 
Two  inside  |>ages  were  devoted  to  a 
"Fickle  Fan"  contest.  Sixty  unname<l 
photographs  were  shown  of  players  who 
have  figured  in  the  big  games  during 
the  past  twelve  years  and  the  fans  were 
lnvlte<l  to  Identify  the  faces.  Ten  more 
are  being  publi.shed  this  week  and  next 
Sunday.  The  rooter  who  names  the 
largest  numl>er  will  win  $50,  and  there 
are  eleven  other  cash  prizes.  The  North 
American  has  also  opened  Its  Outing 


Fvmd  season,  whereby  for  several  years 
by  means  of  "porch  partie.s”  given  by 
loyal  stt|ii>orters  of  the  paper’s  policie.s, 
funds  are  raised  to  give  poor  children  a 
day’s  outing,  with  projK-r  "eat.s”  and  en- 
teruiinment,  in  Fairmount  Park.  I^a.st 
summer  several  hundred  thou.sand  chil¬ 
dren  were  made  happy. 

The  Philadelphia  Public  I.,edger  is  run¬ 
ning  a  series  of  display  advertisements 
on  "The  Church  and  the  Newspaper,” 
featuring  the  religious  news  of  the  Sat¬ 
urday  issue,  which  takes  .some  two 
page.s.  with  the  associated  church  and 
iM-nevolent  society  adverti.sing. 


Majority  for  Preparedness 

.\  count  of  the  ballots  for  and  against 
military  preparedness  in  the  Baltimore 
(.Md.l  Sun’s  poll  indicates  that  more 
than  91  j)er  cent,  of  the  readers  of  the 
Sun  Olid  the  Evening  Sun  favor  pre- 
I'aredtitss  for  national  defence,  and 
more  than  87  per  cent  favor  universal 
military  service.  Aliout  four  men  vot¬ 
ed  to  every  woman,  and  the  women 
voted  nearly  8  to  1  for  preparedness, 
and  about  6  to  1  for  universal  service. 
Nearly  10.000  liallots  were  received  by 
the  two  newsiiapers.  Votes  were  re¬ 
ceived  from  twenty-five  States,  liesides 
the  District  of  Columbia,  and  from 
.\mericans  in  Canada  and  ('uba. 


Baltimore's  Traile  Excur^ion 

Projiarations  are  under  way  by  com¬ 
mercial  organizations  in  Baltimore  for 
a  trade  excursion  through  that  part  of 
.Maryiand  and  Virginia  considered  con- 
tributary  in  a  busine.ss  way  to  the  Bal¬ 
timore  market.  For  various  reasons 
much  of  the  Maryland  trade  that  for¬ 
merly  went  to  Baltimore  has  been  find¬ 
ing  its  way  to  Philadelphia  and  the  pur¬ 
pose  of  the  business  men  is  to  try  to 
recover  .some  of  this  lost  trade. 


Hale  and  Hearty  at  Seventy-nine 

The  Baltimore  Sun  was  .seventy-nine 
years  old  on  .May  17.  It  is  a  far  cry 
from  that  day  in  1837  when  the  fir.st 
coiiy  of  The  Sun  was  laid  on  every  door- 
ste|)  in  the  th»>n  straggling  city  of  Balti¬ 
more.  The  iiaiier  was  started  a-s  a  small 
four-i>age  sheet,  four  columns  .to  the 
I>age,  (lublished  by  Swain,  Al»ell,  ami 
Simmons.  Its  circulation  was  num- 
tiered  by  hundred.s.  Now  its  daily  cir¬ 
culation  exceeds  106,(100.  The  first  tele¬ 
graphic  mes.sage  sent  over  the  wires  was 
.sent  to  the  Sun.  and  the  first  comjdete 
message  of  a  "President  of  the  I'nited 
to  ('ongress  ever  .sent,  by  wire,  that  of 
President  Polk  in  1846,  was  sent  to  the 
Sun  exclusively.  In  the  days  of  the 
•Mexican  War  it  got  its  news  from  the 
front  by  pony  express  and  "beat”  the 
other  newsi>a|>ers  of  th»-*  country  by 
days.  Six  years  ago  the  Sun  started  an 
evening  edition  which  has  pro.s|>ere<l. 
Congratulations,  in  which  Thk  Editor 
AND  Pi'Ki.isiiicK  joins,  are  iwuring  into 
the  .Sun  office  from  all  over  the  country. 


Will  Report  on  Newspaner-'  Value 

Gro.ss  earnings,  directly  attriliutable 
to  new.spaiK'r  advertising,  and  improve¬ 
ment  of  general  sales,  which  may  lie 
attributed  in  part  to  the  use  of  news- 
I  ai>er  space,  will  he  one  of  the  mo.st 
important  subjects  on  which  report.s 
will  lie  made  by  manufacturers  and 
merchants  throughout  the  I'nited 
.States  at  the  convention  of  the  Inter- 
I'Utioiial  Assoiiation  of  Rotary  Clubs, 
to  Ik'  held  .luly  16-20  in  I'incinnati, 
Ohio. 


Favor*  Belter  Moving  Pictures 
.Memliers  cf  the  New  York  Women’s 
Press  Club  ?.t  their  meeting  in  the  Wal- 
dorf-.\storia,  last  Saturday,  fired  the 
first  gun  in  a  national  campaign  to 
bring  alsuit  the  production  and  presen¬ 
tation  of  a.  higher  class  of  motion  pic¬ 
tures  than  are  generally  seen.  Jane 
Stoddard  Johnson,  r.  writer,  introduced 
a  set  of  re.solutions.  which  were  passi'd, 
deiioum-ing  the  sensational  melodrama 
and  unchaste  and  immoral  pictures. 


\Cfl7 


DAILY  COMICS 

The  quick  detachable  kind — 6  a 
day,  but  one  may  be  used  or  a  page 
full — two  sizes,  one-half  and  1  col. 
illustrations — dandy  filler,  but  a 
better  feature. 

The  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  1H99  BALTIMORE,  MD. 


Women's  Features 

Ask  for  samples  of  the  following-. 

Oliphant’s  daily  fashion  service. 
Rheta  Childe  Dorr’s  editorials.  Zoe 
Beckley’s  "Her  Side — and  His.” 
“Problems  of  Everygirl.” 

The  Evening  Mail  Syndicate 

203  Broadway,  New  York 


Ten  Million  a  Week  Says 
Government  Report 

A  special  service  syn¬ 
dicated  ^atuitously  to 
papers  who  desire  live 
movie  topics. 

The  Vitagraph  Company 
of  America 

Eatt  isth  Sl  a  Locust  Ave.,  Bkljrn,  N.  Y. 
NEW  YORK  LONDON 

CHICAGO  PARIS 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Let  uj  send  yen  samples  af  one  col¬ 
ored  comics,  daily  and  Sunday 
pages  ('ll  black  and  colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 

\VP«T  flOTII  SST  vt3«n»  Vi-\nxr 


THE  SAME 

CENTRAL  PRESS  ASS’N 

that  supplies  national  convention  re¬ 
ports  by  William  J.  Bryan,  Irvin  S. 
Cobb,  and  Samuel  G.  Blythe,  fur¬ 
nishes  day  in  and  day  out  a  practical, 
sensible  illustrated  matrix  service. 
-Ask  for  samples  and  prices.  Write 
eitlur  to  our  eastern  office  in  the 
New  York  World  building,  or  our 
central  office  at  Cleveland. 


SUPPLIES 


For  the  Press  and  Stereotype  R(x>ms 
are  increasing  in  price  and  becoming 
scarce  and  (lifficult  to  obtain.  Our 
advice  is  to  ORDER  NOW  while  it 
is  possible  to  secure  supplies  that 
later  on  will  be  entirely  exhausted. 

"Quality  Goods  Only" 

New  England  Newspaper 
Supply  Co., 

Worcester,  Mass. 
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TIPS  FOR  THE  AU  MANAGER 

The  K.  P.  Remington  Agrency,  of  Buf¬ 
falo,  is  placing  the  advertising  of  the 
Kondon  Manufacturing  Company,  of 
Minneapolis,  Minn. 


The  Daiu  hy  Agency,  of  New  York,  is 
contracting  for  the  advertising  of 
"Hough  on  Ital.s,”  owned  by  the  E.  S. 
WelKs  e.state,  of  Jer.sey  ttty,  N.  .1.  The 
ads  are  two  inches  dc*ep  and  run  twice 
a  week  for  thirte«‘n  weeks. 


The  Old  Dominion  Academy,  of  Vir¬ 
ginia.  is  advertising  for  Ijatin-American 
.students,  through  the  Beers  Advertis¬ 
ing  -Agency,  of  Havana  and  New  York. 
Coiiy  runs  two-inches,  one-column,  twice 
a  week,  for  fifteen  weeks,  and  is  l>eing 
placed  in  Cuban,  Porto  Hican,  Colom- 
liian,  and  Peruvian  newspapers  of 
largest  circulation,  reaching  the  Is'tter 
class  i>eoi)le. 


The  Ceorge  Batten  Com|(any,  of  New 
York,  is  sending  out  10,000  lines  to  daily 
ne«spa|K‘r.s  in  towns  of  25,000  popula¬ 
tion  and  upward.s.  in  the  United  States, 
for  the  Bayer  <\)mpany,  of  New  York, 
rnanufacttirers  of  aspirin  tablets. 


Street  &  Finney,  Inc.,  171  Madison 
Avenue,  New  Y'ork,  are  handling  the 
advertising  of  the  Plays-All  Company, 
Inc.,  ('hambers  Street,  manufactur¬ 
ers  of  a  phonograph  attachment. 


U.  P.  Fisher,  Los  Angeles,  Cal.,  is 
placing  one  inch  156  times  with  some 
Middle  West  pai>€rs  for  the  Union  S.  S. 
Co. 


Frank  Presbrey  Co.,  456  Fourth  Ave¬ 
nue,  New  Y'ork  city,  is  making  con¬ 
tracts  for  the  Bethlehem  Steel  Co. 


Henry  Decker,  Ltd.,  Fuller  Building, 
New  York  city,  is  again  placing  orders 
with  newspapers  geperally  for  Dr.  H. 
C.  Bradford,  “Dr.  Brough,"  medical,  20 
East  22d  Street,  New  York  city. 


Dunlap-Ward  Advertising  Company, 
55  East  Washington  Street,  Chicago 


Advertising  Agents 

COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND.  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St.,  New  York. 
Tel.  Rector  2573. 


LEVEY.  H.  H.. 

Marbridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Publishers*  Representatives 

CONE.  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg..  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


DF  CLEROUE,  HENRY. 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St. 


GLASS.  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB- 
URB  LIST 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636 


PAYNE.  G,  LOGAN,  CO, 

747-748  Marquette  Bldg.,  Chicago. 
IlL;  200  Fifth  Ave,  New  York. 
N.  Y.;  S  Winter  St.,  Boston,  Mass.; 
Kroage  Bldg.,  Detroit,  Midi. 


(111.)  is  .sending  out  orders  to  .soai*  New 
England  newspapers  for  the  Jiffy  Start¬ 
er  Company,  “Jiffy  Starter,”  Detroit 
(Mich.). 


1  iorland  Agency  is  placing  fifty-six 
line.s  twelve  times  with  some  Pacific 
Coast  papers  for  I..anman  &  Kemp. 


('anadian  Paeilie  Company  is  si-nding 
I'opy  out  through  .Mlxu-t  Frank  &  John- 
.son  .Advertising  .Agency,  Chicago. 


Federal  .Agency,  New  York  city,  is 
jilacing  200  lines  3  times,  and  150  lines 
1  lime  with  a  few  pajiers  for  Oppen- 
heim.  Ofn-rdyfe  &  Co.,  "Seal-Pac.” 


(*.  .A.  Stoneham  is  sending  copy  out 
through  .A.  ('one  Agency. 


D’.Arcy  .Advertising  .Agency,  St.  I^ouis, 
.Mo.,  is  placing  l.(»oo  lines,  one  year,  with 
a  few  paiHM's  for  the  Sanitol  (.'hemieal 
Ixil).  ('o. 


Ia>id  &  Thomas,  Chi<-ago,  are  sending 
out  300  line.s,  5  time.s,  to  .some  iiaiiers  in 
the  Mivldle  \V«-.st  for  lti(‘  Chicago  Beach 
Hotel. 


Vicks  Chemical  Comiiany,  Vicks  Salve, 
etc.,  Milton  ifnd  Floyd  .Avenue.s,  Clreens- 
tioro,  N.  C.,  is  renewing  contracts  with 
newsjiapers  where  old  ones  expired. 


('ha.s.  H.  Fuller  (.'ompany,  623  South 
AVafiash  .Avenue,  ('hieago,  >  is  making 
5,000-line  eontraids  with  some  We.stern 
new.spaftors  for  the  lnde[M'n<lent  ('of- 
fee  (’ompany. 


Frank  Seaman,  116  West  32d  Stretd, 
New  York  city,  is  idaeing  copy  with 
newspaiK-rs  generally  for  Liggett  & 
Myers  Tobacco  Company,  ('hesterlield 
('igarettes,  St.  Louis,  Mo. 

L.  P.  Fisher  -Adverti.sing  .Agency,  San 
Franei.si-o,  (.'al.,  is  sending  out  one-inch, 
156-time  orders  to  some  .Middle  West 
newspajK-rs  for  the  Union  Steamship 
Company,  679  .Market  Street,  San  Fran¬ 
cisco,  Cal. 


Walter  Baker  ('omt)any,  Baker’s  (’o- 
coa,  Boston,  is  placing  oiders  with 
newspapers  generally  to  run  four  inches 
for  twenty-six  times. 

Lyddon  &  Hanford  Company,  Cutler 
Building,  Hoehe.ster,  N.  Y.,  is  making 
some  new  newspaper  contracts  for  the 
Grapefruit  Prodtuds  (’ompany,  “(IraiM'- 
fruitola,"  Watertown,  N.  Y. 


Rudolph  Guenther,  25  Broad  Street, 
New  York  e.t.v,  is  again  .sending  out 
fifteen-inch,  three-time  orders  to  news¬ 
papers  generally  for  Dr.  B.  Newman, 
Medical,  36  East  Third  Street,  New  York 
city. 


Singlet on-Tripp  Co.,  Citizens  Build¬ 
ing,  Clevelaml,  ().,  is  jdaeing  orders 
with  some  large  edy  newspaix'rs  for 
the  Rubber  Products  Company,  “Strong¬ 
hold”  Tires  and  Tulx-.s,  Barl)erton,  O. 

Goldsmith  (’ompany,  207  .Market 
Street,  Newark,  N.  J.,  is  handling  the 
advertising  of  the  Jarvis  Diaig  Corp*)- 
ration,  "Dr.  Jarvis  .Medical  Bullets,”  18 
West  34th  Street,  .New  A’ork  city.' 

Federal  Advertising  .Agency,  243  West 
39th  Street,  .New  York  city,  is  .stMid- 
ing  out  orders  to  a  few  s<leeted  news- 
pai>er.s  for  Oi)penheimer,  OlH'rndorf  & 
Co.,  <’oeo-Cola  liuilding,  Baltimore, 
Md.,  and  260  Chureti  .Street.  .New  York 
city. 


Burnet-Kuhn  Advertising  Co.,  39 
South  I.ia  Salle  Street.  Chicago,  is  plac¬ 
ing  orders  with  some  lai'ge  city  news¬ 
papers  for  the  Pathe  Exchange,  Ine., 
“The  Grip  of  Evil”  film,  25  We.st  45th 
Street.  New  York  city. 


E.  H.  (’larke  .Advertising  .Agency,  is 
making  contracts  with  some  Nebia.ska 
newspat>ers  for  the  (’,.  Heilman  I’.rew- 
ing  (’o.,  “(*ld  Style  l«»ger,"  Chb  ago. 


John  M.  lA'ddy,  41  I’ark  Bow,  New 
Y'ork  city,  will  shortly  place  orders  with 
some  large  city  newspapers,  where  their 
representatives  will  visit  for  the  Travel¬ 
ler  Tire  &  Tulie  Co.,  117  Leonard  Street, 
Now  York  city. 


Sherman  &  Bryan,  79  Fifth  Avenue, 
New  York  city,  are  sending  out  or¬ 
ders  to  newspapers  in  selected  sections 
for  the  Erlanger  Bros.,  “B.  V.  D.”  Un¬ 
derwear,  350  Broadway,  New  York  city. 


GEORGE  BRADT,  EDITOR 
OF  THE  HAVANA  POST 

{Concluded  from  page  1671) 
by  some  c-ommission  of  i>ublic  reform. 
However,”  said  Mr.  Bradt,  “1  do  not 
recall  more  than  two  or  three  instances 
ill  my  personal  experience  dealing  with 
all  kinds  of  pijople  and  officials,  of  being 
.seriously  held  up  by  grafters. 

“As  a  matter  of  fact,  there  are  some 
ways  in  which  the  Cuban  is  more  hon- 
e.st  than  the  North  American.  There 
are  no  failures  here,  for  example. 
When  a  man  finds  he  is  losing,  he  liqui¬ 
dates.  1  have  known  of  no  more  than 
three  business  failures  in  Havana  in 
the  last  ten  years." 

You  will  also  be  told  in  Havana  of 
the  courageous  work  that  this  news¬ 
paper  has  been  doing  in  showing  up  the 
unscrupulous  land  schemes.  A  few 
years  ago  in  the  Isle  of  Pines  a  great 
land  swindle  was  attempted,  and  teach¬ 
ers,  professors,  and  clergymen  were  in¬ 
duced  to  invest  their  savings  of  five 
hundred  dollars  and  upwards  in  real 
estate  that  really  never  existed  in  any 
such  manner  as  advertised.  When  these 
good  people  came  down  here  with  their 
families,  expecting  to  pass  the  rest  of 
their  days  under  tropical  sunny  skies, 
subsisting  upon  the  wonderfully  adver¬ 
tised  fruits  that  would  shower  their 
golden  plenty  upon  the  happy  owner  of 
“Ten  .Acres  and  Contentment,”  they 
found  nothing  but  uncultivated  trop¬ 
ical  jungles  which  would  require  im¬ 
mense  capital  and  labor  to  put  even 
into  livable  condition.  Many  of  them 
were  utterly  striinded,  and  but  for  the 
generosity  and  ready  assistance  of  such 
men  as  Mr.  Bradt  they  would  not  have 
been  able  even  to  have  returned  to  their 
homes  in  the  North.  In  this  matter, 
as  In  many  another,  Mr.  Bradt  w’as 
fearless  in  his  denunciation  of  such 
money-making  devices,  and  through  the 
leadership  of  the  columns  of  the  Ha¬ 
vana  Post,  these  get-rich-quick- Wal¬ 
lingford  schemes  have  become  more  and 
more  unpox)ular  in  the  island. 

“You  mu.st  have  numiierless  calls,”  I 
.said,  “upon  your  time  and  generosity 
from  all  sorts  of  people  and  causes’?” 

"Yes,”  he  answered,  “I  am  continually 
getting  letters  for  advice  regarding  in- 
ve.stment.s,  and  when  I  first  came  down 
here  I  was  foolish  enough  to  offer  sug- 
gestion.s.  I  have  learned,  however,  that 
this  is  not  wise,  and  now  my  secre¬ 
tary  has  a  form  letter  which  she  sends 
to  all  .such  applicant.s  and  which  reads 
as  follows: 

“  ’Huy  a  round-trip  ticket  and  come 
down  and  inve.stigate.  If  you  make  a 
.succe.ss,  you  make  money.  If  you  do 
not  and  I  advise  you,  I  catch  hell.’  ” 

Knowing  that  the  Havana  Post  hail 
l>een  making  a  strong  .stand  recently 
against  all  kinds  of  obscene  literature 
with  which  the  streets  of  Havana  have 
lK*en  cursed,  I  made  inquiry  as  to  the 
difficulties  involved  in  tbi.s  fight. 

He  .said:  “It  is  a  difficult  .situation 
down  here.  It  is  a  thing  that  our  peo- 
I)le  in  the  North  would  hardly  under- 
•stand.  Many  of  the  people  of  the 
I.,atin  race  would  impress  you  as  being 
unmoral  rather  than  immoral.  The  lit¬ 
erature  which  we  have  been  fighting, 
the  monthly  and  weekly  illustrated 
magazines  which  w'e  have  been  trying 
to  .sui>press,  contain  stories  and  adver¬ 
tisements  that  would  cause  even  one 
lost  to  all  sense  of  .shame  reluctant  to 
have  it  found  on  his  person.  Yet  they 
have  Ijeen  sold  openly  upon  the  streets 
to  the  l>oys  and  youth  of  Havana,  to 
any  one  who  has  the  requisite  five  cents 
to  pay  for  it.  and  tho.se  who  had  not 
the  nickel  could  stand  around  the  .stalls 
and  l<M)k  as  the  i>i<lure.s.  But  wc  bc- 


li*ve  that  we  have  started  a  real  re¬ 
form,  and  awakened  the  Cuban  officials 
to  their  duty  in  this  matter,  because 
three  of  the  papers  have  been  sup¬ 
pressed.” 

We  had  already  learned  that  the  pub¬ 
lisher  of  this  paper  had  lost  thousands 
of  dollars  during  the  past  year  by  re- 
fu.sing  to  adverti.se  certain  patent  medi¬ 
cines  of  Northern  firms  which  were 
known  to  l)C  injurious  or  doubtful  in 
their  formulas. 

When  I  a.sked  relative  to  the  kind  of 
advice  which  should  be  given  to  busi¬ 
ness  people  in  the  United  States  regard¬ 
ing  trade  with  Chiba,  Mr.  Bradt  an¬ 
swered  quickly: 

“(Jive  us  ships  to  carry  merchandise: 
get  the  (.’ulian’s  point  of  view  by  send¬ 
ing  agents  down  here  who  know  Span¬ 
ish;  do  not  come  to  (’ul)a  to  raise  or¬ 
anges  or  to  produce  .sugar  or  anything 
else  unless  you  have  at  least  $10,000 
capital  to  liegin  with  and  enough  money 
to  live  upon  for  at  least  three  or  five 
years,  until  your  orange  grove,  your 
toliacco  plantation,  or  your  cane  fields 
begin  to  be  productive;  let  your  manu¬ 
facturers  get  a  better  understanding  of 
how  to  ship  and  to  handle  accounts  and 
credits  in  a  way  to  satisfy  Cuban  tra¬ 
ditions  and  their  manner  of  doing  busi¬ 
ness.  Sell  the  Cubans  what  they  want 
rather  than  what  you  think  they  want. 
If  they  want  a  green  shirt  put  up  In  a 
purple  box,  don’t  try  to  persuade  them 
that  red  shirts  in  blue  boxes  are  proper 
for  them.  It  just  makes  them  mad, 
and  you  lose  your  trade.  Cuba  fur¬ 
nishes  to-day  one  of  the  greatest  op¬ 
portunities  in  all  I.,atin  America  for  the 
inve.stment  of  capital  and  for  trade,  pro¬ 
viding  the  man  or  the  firm  has  some 
capital  to  begin  with,  aiid  is  willing  to 
adapt  him.self  and  wait. 

“For  example,  I  know  of  a  man  who 
makes  $20,000  a  year  net  in  selling  cheap 
oranges  to  the  Havana  market,  and  he 
ha.s  only  eighty  acres.  He  sells  these 
oranges  at  a  dollar  a  hundred,  and  he 
has  got  liQck  his  initial  investment  in 
three  years. 

“Shipping  ha.s  increased  in  Havana 
harl)or  1,000  per  cent,  during  the  past 
two  years,  and  if  the  people  of  the  Unit¬ 
ed  States  are  only  willing  to  give  some 
thought  and  attention  to  their  new  busi¬ 
ness  with  us,  a  large  part  of  this  trade 
can  bo  held.” 

Mr.  Bradt  is  known  throughout  Cuba 
not  only  for  his  virile  pen  and  his  out¬ 
spoken  antagonism  io  wrong  wherever 
he  finds  it,  but  also  for  his  kindliness  of 
heart,  which  has  made  him  an  easy 
mark  for  every  beachcomber  that  is 
swept  on  the  shore  of  this  cosmopoli¬ 
tan  island  by  the  incoming  tide. 

The  example  that  such  men  are  fur¬ 
nishing  in  the  line  of  greatheartedness 
and  unwavering  devotion  to  right  in 
this  young  republic,  where  the  people 
are  still  children  as  regards  many  a 
modern  principle  of  life  and  business,  is 
incalculable  and  more  far-reaching  thin 
national  commissions  and  political 
treaties.  After  all,  the  great  force  in 
moulding  any  country  is  the  force  of 
Iiersonality,  the  atmospheric  pressure  of 
great  manhood.  The  Cuban.s,  as  a  peo¬ 
ple,  living  in  their  wonderful  tropical 
country,  pos.se.ss  enormous  possibilities 
and  responsibilities.  They  need  right 
training  and  manly  leadership.  They 
are  a  lovable,  proud,  courteous  race, 
desirous  of  acquiring  the  best.  When 
the  later  history  of  Cuba  is  written,  and 
the  country  which  so  recently  was 
emancipated  from  mediievalism  has 
grown  great  in  the  development  of  its 
splendid  inherent  resources,  no  small 
amount  of  credit  will  justly  be  due  to 
.such  men  as  George  M.  Bradt,  Publisher. 


Government  Pays  Publisher  $28,920 
Ottawa,  Ont.,  June  8. — In  answer  to 
a  question  from  J.  H.  Sinclair,  M.  P., 
in  the  (’anadian  House  of  (?ommon.s  last 
week,  the  Secretary  of  State  vouch- 
.safed  the  information  that  during  1915 
the  Government  and  its  departments 
had  paid  the  Halifax  Herald,  the  Hali¬ 
fax  Mail,  the  Weekly  Homestead,  and 
the  Royal  Printing  &  Lithographing 
Company,  all  of  which  are  owned  by 
Senator  Dennis,  editor  of  the  Herald, 
the  sum  of  $28,920.24  for  printing  and 
advertising. 


V 


The  Following  Newspapers  are  Members  of 


AD  FIELD  PERSONALS 

Marco  morrow,  director  of  ad¬ 
vertising  of  the  Capper  publica¬ 
tions.  was  one  of  the  speakers  at  the  an¬ 
nual  convention  of  the  Arkansas  Asso¬ 
ciation  of  Lumber  Dealers,  held  at  Pine 
BlulT,  Ark..  May  25  to  27. 

Herbert  L.  Haskeli,  formeriy  ea.<»tern 
manager  of  the  national  advertising  de- 
l>artment  of  the  New  York  Tribune, 
has  joined  the  staff  of  Paul  Block,  Inc. 


K.  D.  Hand  has  been  made  manager 
of  the  automobile  advertising  and  pub¬ 
licity  department  of  the  Fred  M.  Ran¬ 
dall  Advertising  Agency,  Detroit,  Mich. 

H.  Lynn  Dillingham,  of  Eigin,  lil., 
has  been  appointed  advertising  mana¬ 
ger  of  the  Calexico  (Cal.)  Morning 
Chronicle. 

Ixiuis  Marchant,  son  of  A.  H.  Mar- 
chant,  advertising  manager  of  the  Bos¬ 
ton  Post,  is  rounding  up  the  advertis¬ 
ing  for  the  used-auto  section  of  the 
Sunday  Post.  Results  show  that 
“Louie”  gets  the  business,  for  two  full 
pages  of  this  class  of  advertising  are 
usually  to  be  found  each  Sunday. 

Marquis  Regan,  formeriy  advertising 
manager  of  the  Yawman  &  Erbe  Manu¬ 
facturing  Company,  of  Rochester,  N. 

Y.,  and  more  recently  connected  with 
the  F’rank  Seaman  ('oinpany,  of  New 
York  city,  has  been  made  sales  promo¬ 
tion  manager  of  the  American  Ever 
Ready  works,  of  Long  Island  (^ty. 

John  J.  Morgan,  of  Boston,  who  was 
formerly  advertising  manager  of  the 
New  York  &  New  Haven  Railroad, 
has  opened  an  office  in  New  York. 

Harry  C.  Burdick  has  been  appointed 
advertising  manager  of  the  (Hidden 
Varnish  Company,  of  Cieveland.  Ho  progress 

was  for  several  years  as.sistant  adver-  ' 
tising  manager  of  the  American  Multi-  ^ 

graph  Sales  Company. 


THE  AUDIT  BUREAU  OF 
CIRCULATIONS 


And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA. 


NEW  JERSEY. 


NEWS  . Birmingham  JOURNAL  . 

.\vfra(!c  circulation  for  March,  Dally  39,025;  _ 

Sunday,  41,039.  Printed  1,905,330  llnea  more  ad- 

rertlaing  than  Us  nearest  competitor  In  1915.  ‘  UBSS  LHBONItl.B 


Ellxabetb 


Paterson 


COURIER-NEWS 


PUInSeld 


CALIFORNIA. 


NEW  YORK 


EXAMINER  . Los  Angeles 

A.  R.  C.  Audit  reports  show  largest  Morning  and 
.'Sunday  circulation.  Greatest  Hume  Dellrery. 


COURIER  &  ENQUIRER. 


BaSalo 


MERCURT-HERALD  . 

Post  Office  Statement  11,434. 


. San  Jose 

Member  of  A.B.C. 


IL  PROGItESSO  rrAI-O-AMBltlCANO.New  York 


Pomona 


flAY . New  York 

The  National  Jewish  Dally  that  no  general 
adrerUaer  should  OTerlook. 


JOURNAL  (Or.  57,531) 


Atlanta 


Representatives’  Club  Ouiini: 

The  Repre.sentatives’  C’lub  of  New 
York  enjoyed  its  fifth  annual  outing 
yesterday  afternoon  at  the  Cre.soent 
Athletic  Club,  Bay  Ridge.  The  sports 
included  golf,  tennis,  baseball,  and  other 
Mr.  Haskell  has  been  identified  in  the  field  events.  Prizes  included  cups,  a  STAR  (Circulation  21.589) 
Eastern  advertising  field  for  the  pa.st  grand  piano,  a  racing  runabout,  a  deed 
ten  years.  Before  going  with  the  Trib-  to  Arverne  property,  and  ot.her  trophies, 
une  he  was  for  five  years  Eastern  rep-  William  Bayne,  of  Vanity  Fair,  and 
resentative  of  the  Boston  Herald.  He  George  O.  Ingraham,  of  Harper's  Bazar, 
is  a  cousin  of  Col.  W.  E.  Haskell  and  a  were  the  outing  committee, 
nephew  of  the  late  E.  B.  Haskell. 

Harvey  R.  Young,  advertising  man¬ 
ager  of  the  Columbus  (O.)  Dispatch, 
addressed  the  Advertising  Club  of  the 
Columbus  Cfbamber  of  Commerce  last 
Monday  night,  on  "Ethical  Advertis¬ 
ing  from  a  Newspaper  Standpoint.” 

Leavitt  Corning,  of  the  Corning  Ad¬ 
vertising  Agency,  St.  Paul,  is  attending 
the  Republican  National  Convention  as 
member  of  the  Minnesota  delegation. 

J.  D.  Brewer,  formerly  advertising 
manager  of  the  Good  Health  Magazine, 
of  Battle  Creek,  Mich.,  but  more  recent¬ 
ly  the  Chicago  representative  of  that 
publication,  has  become  associated  with 
the  Chicago  office  of  the  Williams,  I-^iw- 
rence  &  Cresmer  Company,  newspaper 
representatives. 

Willard  E.  Stevens,  formerly  vice- 
president  of  Harper’s  Weekly,  has  join¬ 
ed  the  Lawrence-Oswald  Company,  ad¬ 
vertising  agency,  of  Cleveland,  O.,  as 
vice-president.  Mr.  Stevens  started  his 
career  in  the  publishing  field  with  the 
Cleveland  Plain  Dealer. 

Harry  C.  Slemin,  formerly  advertis¬ 
ing  manager  for  the  Yawman  &  Erbe 
Manufacturing  Company,  of  Rochester^ 

N.  Y.,  has  been  elected  managing  di¬ 
rector  of  the  company’s  Canadian  or¬ 
ganization,  the  Office  Specialty  Manu¬ 
facturing  Company,  Ltd.,  at  Newmar¬ 
ket,  Ont 

F.  A.  Hugihes,  secretary  of  the  Lyd- 
don  &  Hanford  Company,  Rochester, 

N.  Y.,  has  been  in  the  New  York  office 
for  the  past  several  days. 


CnRONICI.E 


TRIBUNE  . 

Circulation  A.  B.  C.  re 
wire  retort  United  Preaa. 


. . .  Haitinsa 
Fall  leaned 


ILLINOIS. 


Herbert  L.  Haskeli. 


HERALD  NEWS  (CSrcnlaUon  15,100) _ Joliet 


OHIO, 


Peoria 


PI.A1N  DEALER . 

Circulation  fur  May,  1910. 

Daily  . . . 

Sunilay  . 


Clcyeland 


IOWA 


REGISTER  ft  LEADER . Den  Uolnea 

EVENING  TRIBDNK . Dei  Molnei  VINDICATOR 

Eiacntlal  to  coyerlnf  Dei  Moinea  and  Tielnlty. 


.Younsatowi 


SUCCESSFUL  FARMING . Dea  MoIm 

More  than  700,000  circniitlon  cuaranteed  and 
proTen  nr  no  pay  Member  Audit  Bureau  fit 
Clrculatloni. 


PENNSYLVANIA. 


Doiiltle  Pafie  of  Bride  .\ds 
The  Indianapolis  Star  showed  its  en¬ 
terprise  by  putting  out  a  double-page 
spread  for  “Brides”  in  a  recent  i.ssue. 
Every  adverti.ser  was  given  an  equal  dis¬ 
play  and  sold  an  equal  amount  of  space. 
The  advertising  stories  were  all  told  in 
intimate  style,  as  suggestions  for  those 
who  expected  to  make  gifts  as  well  as 
for  the  newlyweds.  It  is  the  second  year 
the  Star  has  worked  this  scheme.  Busi¬ 
ness  Manager  Ben  Lawrence  says  that 
it  Is  a  good  one,  and  not  hard  to  work. 
Practically  every  retail  merchant  is  a 
prospect  for  extra  space  for  such  an 
issue. 


TIMES 


KENTUCKY 


DAILY  DEilOCRAT 


,  Jubnatown 


MASONIC  HOME  JOURNAL _ LouIitIIIc.  Ky. 

(Seml-Mnnthly.  32  to  84  pages.)  Guaranteed 
lircext  circulation  of  any  Masonic  publication  in 
tbe  world.  Id  ezeesa  of  90,000  copies  monthly. 


TIMES-LBADER 


LOUISIANA 


BANNER 


.NaakTille 


TIMES  riCAYU.NE 


MICHIGAN 


CHRONICLE  . HotMtsa 

Tbe  Chronicle  ruanoteee  a  eircolatlon  of  >5.008 
dally  and  45,000  Sunday. 


P.ATRIOT  (No  Monday  lasne) . Jaekaon 

lA«t  Got.  Statement — Dally,  11,403;  Sunday 
12.588.  Member  A.  B.  C.  and  A.  N.  P.  A. 
Flat  rate  2  cents  line;  fnll  position  2H  cents  line. 


Ad  Censor  for  Chickasha 

(IHICKASHA,  Okla.,  June  7. — Merchants 
of  Chicka.sha,  through  the  Retail  Mer¬ 
chants’  .\ssociation,  have  taken  steps 
to  put  the  ban  on  all  fake  advertising 
schemes  through  the  appointment  of 
a  censorship  committee  to  which  all  ad¬ 
vertising  propositions  must  be  referred 
for  approval  before  they  are  permitted 
to  be  circulated  in  this  city.  Merchants 
complained  that  they  had  been  over¬ 
burdened  w'lth  solicitors  for  church  pro¬ 
grammes,  directories,  and  propositions 
of  various  kinds,  .so  that  their  appro¬ 
priation  for  newspaper  advertising  had 
been  thus  materially  reduced.  The  new 
plan,  it  is  claimed,  will  save  much  that 
has  hitherto  been  contributed  to  use¬ 
less  advertising,  and  will  permit  its  In¬ 
vestment  in  newspaper  space. 


UTAH, 


MINNESOTA'. 


TRIBUNE,  Morning  nod  Erenlng. ..  .Minneapolis  HERALD-REPUBLICAN, 


MISSOURI 


VIRGINIA 


POST-DISPATCH . St.  Loots 

Is  the  only  nesrspaper  In  Its  territory  with  the 
hesntlfnl  RntoersTDre  Picture  Section.  Circu¬ 
lation  Brst  four  months,  1918: 

Sundsy  arerage  . 37.8,428 

Dally  arerage . 217.228 


DAILY  NEWS-RECORD . Harrt 

In  tbe  famona  Valley  of  Va.  only  pi 
the  rtebest  Agricultural  Ounty  In  United 


WASHINGTON 


MONTANA 


POST  INTELLIGENCER 


MINER  . 

Arerage  dally  11.985.  Snnday,  29.189, 
months  ending  March  20,  1918. 


CANADA 


NORTH  CAROLINA. 


ONTARIO 


New  Liability  Law  Derision  sentinel  . winstoB-Satem 

„  ,  „  October  Oor’t  report  5.S43.  net  gain  October. 

Oklahoma  City,  Okla.,  June  fi. — Only  tnts.  orer  October.  1914.  1,928  foiHes. 

employees  of  the  mechanical  depart-  _  .  _  _  ,  ,  .  _ _ 

ment.s  of  newspapers  in  Oklahoma  are  * 

protected  under  the  workings  of  the  13 f 

State  Liabiiity  and  Compensation  law, 

according  to  a  ruling  of  the  State  In-  _  _____  .  _  _ 

dustrial  Commission.  Estelle  B.  Lebrech, 

a  bookkeeper  in  a  Lawton  newspaper  foUowlng  pabHahan  snanatM  elreulatloa 

office,  was  injured  while  in  the  discharge  ^ihngly  gnat  aar  advartlsar  tho  prlrila^ 

of  her  duties  by  stepping  into  a  hole  ^  aUtanatlT.  lay»tlgatioa. 

la  the  floor  of  the  building,  where  she  .  TNOTS 

worked.  The  Commission  held  that  she  ^  ’ 

was  not  entitled  to  compensation.  ■gAJtPntATlf  . c-4— 


Uenbec  Aadtt  Bareee  fit  OlicaUtloBa. 
Swora  Net  Paid  Olrealatloa  far  6 
Moaths  Badlag  Mar.  Sis  1916. 


We  fnereatee  tke  larpeet  wklte  koi 
drllrared  erailac  clreeletSoe  la  the  tra 
Urrltery  et  New  Orleaaa. 

To  teeek  e  lane  wUorlty  ef  the  trei 
ptaepecie  la  the  loeel  tertlten  the  Sut 
la  the  loflcel  eai  eeoaeoilc  mtamm. 
C3rcaleUea  date  eaet  ea  raqeeet 
The  I.  O.  BBCKWITH  ■PBCnAl. 

AOMBOT 


ROLL  OF  HONOR 

The  foUowlBg  pttbUehere  gnareatee  elrealatloa 

NEBRASKA. 

of  a  earafol  aad  ailiaiiatlTa  tsTMtlcatioa. 

FRBB  PRSUR  (OW.  ltg.SM) . 

....flaeili 

ILLINOIS. 

NEW  YORK. 

THE  ElJirOK  d  Ei  lfLiSHEJf  FOE  Jl  WE  JO,  1916 


*1700 


IF  you  are  intending  to 
do  some  national  adver¬ 
tising,  the  Promotion 
Department  of  the  Shaffer 
Group  of  newspapers  will 
gladly  assist  you  with  infor¬ 
mation  regarding  the  trade 
territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


R.J.BIDWELLCO. 

Pacific  Coast  Representative  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

■  of  the 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 

What  Do  You  Know  About  This? 

The  Times-Leadrr  is  the  only  one  of  the 
ihrre  isew  Haven,  Conn.,  evening  newspa¬ 
pers  which  opened  its  books  to  the  rKcnt 
sinlit  of  the  Audit  Bureau  of  Circulationa. 
The  S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Chicago  St.  Louis 


ATTRACTIVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  Flat-Bed  Presses 
Replaced  by  Scott  Web  Presses 

Tcri'pate  pres  priote  from  6.  8  or  10 

pate  7  columii  paper  at  5000  per  kwr. 
Twelee-pate  preai  printi  4.  6.  6.  10  or  12 
page  7  cokimn  papers  at  4500  per  Hour. 

Sen^  fot  further  injorrrt  Hon 

A  Valter  Scott  &  Co, 

Plairfield.  N  J. 


VN'in.  A.  Woodbury’s  Book 

\ttrscts 
Vomen 
nd  Girl 
tesdera 
The  Subject 
sod  ths 
Vuthor 
ombine 
o  make  it 
a  Happy 
Premium. 

EXIOT 
U>RU, 

110  W,  S4 
New 
Yot’. 


LIVE  TOPICS  DISCUSSED 
BY  OUR  READERS 

( Vndtr  tkii  caption  we  skoli  print,  each  week, 
lattrra  from  our  readers  on  oubfeett  of  interest 
oomnectii  trilk  newepaper  publitking  and  adver- 
titing.  Any  publUker  who  desires  kelp  in  the 
solution  of  his  problem!,  or  who  kai  pronounced 
vioic!  on  any  oubfeet  connected  with  the  busi¬ 
ness,  is  incited  to  contribute  to  this  column.  ITe 
are  confident  that  cueh  a  column  can  be  made  of 
orritl  rain*  tknmnk  tke  eft-operation  of  our  read¬ 
er!. — En.  1 

Look  on  Editorial  Page 

Nkw  Yobk,  June  ."i.  I'.dt!. 
Tiik  F:iiitok  a.m>  PcKi.isfir-K ; 

III  .voiir  iwivr  of  June  ."t,  l!iui.  on  imge  liii.'i, 
.voii  have  ipilte  nii  artlele  henileil  ••’lYailliut 
Stnni|M«  ilet  a  Knoi'koitt  lilow  in  Mhhhh- 
ehiiKetlH  Is-giHlatiire."  You  aleo  have  an  «*<ll- 
lorial  on  imge  lltr»4  cui  the  HHiiie  Kiihjeet.  Your 
|«i|ier  .!»  so  fair  in  thin  iliw  iKstun  of  iireniiiiiii 
adrertiHinit  that  1  Hill  lie  Interestwl  to  see  what 
.von  will  «ay  In  yiair  next  iBsiie  alKiiit  tla-  aetiial 
euu<lition)i  in  MasKaihiiwtts. 

W.  <!.  lI.rUll.niN, 

Viiv-I’resiileul,  .S|err.v  A:  IIiitehiiiM.u  Co. 

(Combined  States  Rate 

Nkwauk.  N,  j.,  Juiip 
Tiik  Kiuiuk  and  Pnd.iHiiKu: 

iDi  you  know  <»f  any  p«>iiil»iuatlon  rato  on 
thf  IN  nii.sylvaiiiH.  1>«  lawan*  and  Now 
imiNTs  LnUnI  In  tin*  ads  lor  which  I  havo  fur- 
iriNliotl  you  ti-xtV 

I  haw  had  an  itniniry  hh  to  tuU'h.  atnl  tlnMight 
thofv  might  l»e  a  oiaiihliiatioii  iM>NNil>h*. 

Will  thank  y«»u  for  an  iiiiiiie'liato  rnply. 

TIIKO.  S.  FKniNflKK, 

ThifHlon*  S.  Kottiiigpr  AdvortUing  Agi*n<y. 

[The  newspapers  coiiperating  in  the 
Pennsylvania,  New  Jersey  &  Delaware 
campaign  have  a  combined  net  paid  cir¬ 
culation  of  1,670,989.  They  charge  per 
agate  line  on  a  2,500-line  contract  $2.74; 
on  a  10,000-line  contract  this  circulation 
can  l)e  liought  for  $2.50.  Taken  individ¬ 
ually,  the  pajrers  would  lie  pleas(‘d  to 
receive  orders  at  the  rates  quoted  op¬ 
posite  their  names.  All  the  papers  in 
the  district  with  a  circulation  of  more 
than  5,000  daily  were  invited  to  join. 
There  are  a  few  pai>ers  and  good  ones 
that  did  not  go  in  the  list,  but  they  are 
very  scarce,  taking  the  territory'  as  a 
whole. — Kl).] 

Kugg's  Stories  Win  Disliiictioii. 

(Joorge  ('heeven  Uugg,  acting  city 
editor  of  the  Boston  Post,  is  doing  good 
.short  story  work  in  his  siiaro  hour.s. 
Three  of  his  .short  stories  were  named 
among  the  Is-sl  of  the  year  in  a  re¬ 
cent  annual  review  of  short  story  tii'- 
tion,  by  Kdward  J.  O’Brien,  in  the  Bos¬ 
ton  Tran.script.  .Mr.  O’Brien  reail  for 
purpo.ses  of  criticism  more  than  2,20<i 
.short-stories  from  over  40  American 
magazines.  Of  thes«‘  he  chose  269  as 
.stories  of  high  distinction  and  683  as 
stories  of  distinction.  Mr.  Hugg’s 
story,  "The  Duh,”  published  in  the  Il¬ 
lustrated  Sunday  Magazine,  he  idaced 
in  the  high  distinction  class.  The  other 
two.  Iioth  published  in  the  Bellman, 
were  mentionc'd  as  stories  of  ilistinc- 
tion. 


One  Day 

By  .Iamks  <’.  McNally. 

One  day  he  meant  his  masterpiece  to  do 

When  nagging  need  had  left  his  fireside, 

When  luck  abundance  lirought  him  to 
abide. 

With  luxury  of  tranquil  leisure,  too; 

Youth’s  noble  t'.im  he  blithely  would 
pursue. 

In  grizzled  age,  turned  golden  with  the 
tide 

Of  lioons  lielated.  yearnings  satisfieil. 

The  fondest  of  familiar  dreams  proved 
true. 

One  day  they  found  him  staring  Into 
space ; 

His  palsied  hand  had  dropjied  the  faith- 
ftil  pen, 

Hl.s  furrowed  lirow  had  cleared,  and, 
in  care’s  place. 

Shone  the  calm  smile  that  comes  aloi.e 
to  men 

Who  reach  at  last  the  rare  accomplish¬ 
ment: 

Who.  after  life-long  questing,  quaff 
content! 


JOTTINGS  BY  THE  WAY 

I  AST  week  I  met  on  Broadway  Dr. 

J  John  O.  Coyle,  an  old  friend  of 
mine,  who  conducted  the  medical  advice 
column  of  the  New  York  Daily  News 
when  I  was  on  the  editorial  staff  of  that 
newspaper  a  number  of  years  ago.  Dr. 
Coyle  is  not  only  a  phy.sician  of  broad 
experience — one  whose  practice  covers 
all  .sections  of  the  city — hut  he  is  al.so  an 
enthu.sia.stic  student  of  the  history  of  the 
I’nited  States  and  especially  of  New 
York  city.  He  is  also  an  authority  on 
the  history  of  the  Catholic  (Tiurch,  of 
which  he  is  a  faithful  memlier.  As  an 
orator  he  has  few  suiieriors  in  the  med¬ 
ical  or  even  the  legal  r>rofes.sion,  and  is 
in  con.stant  demand  as  a  st>eaker  both 
among  the  conncils  of  the  Knights  of 
Columbus  and  at  banquets  and  special 
iiK'etings  of  various  other  fraternal  and 
civic  iKKiies. 

When  Dr.  Coyle  wrote  for  the  Daily 
News  he  received  an  average  of  thirty 
letters  a  day  from  per.sons  .seeking  medl- 
ciil  advice.  He  is  one  of  those  men  who 
l)elieve  in  .serving  his  fellow-man  in  sea¬ 
son  and  out  of  season.  .Many  a  young 
man  owes  his  success  in  life  to  the  kind¬ 
ly,  holi)ful  advice  and  the  inspiration 
of  high  ideals  imparted  by  Dr.  Coyle. 
Too  had  there  are  not  more  men  like 
him ! 


When  Barnum  &  Bailey’s  circus 
c-omes  to  town  and  its  wonderful  white 
tents  are  spread  in  the  green  fields  of 
tJie  suburbs  none  of  us  old  l>oys  can 
help  calling  to  mind  that  prince  of 
press  agents.  Tody  Hamilton,  who  for 
more  than  twenty  years  directed  its 
publicity  department.  He  was  a  mas¬ 
ter  of  the  art  of  securing  publicity  in 
the  newspapers.  The  latter  .simply  had 
to  print  his  stories  l>ecau.se  they  were 
so  good.  Then,  too,  he  could  manu- 
fai-ture  news  that  would  secure  front¬ 
page  po.sition.  The  story  of  the  lion 
that  got  loose  in  an  uptown  stable  and 
almost  created  a  riot  and  panic  was  a 
sample. 

Although  Mr.  Hamilton  is  l)est 
known  through  his  work  for  the  Bar¬ 
num  &  Bailey  show,  yet  i)efore  he  be¬ 
came  j'onnected  with  that  institution 
he  had  already  achieved  fame  as  a 
iournalist.  His  father  was  once  the 
managing  editor  of  the  New  York  Her¬ 
ald.  and  with  .John  Nugent  .started  the 
San  Francisco  Herald.  Mr.  Hamilton’s 
hroth«M'  was  city  editor  of  the  New 
York  Kvening  Telegram,  and  after¬ 
ward  of  the  Morning  Journal,  when 
Alls-rt  l’ulitz<'r  owned  it. 

From  I87a  to  1880  Tody  was  a  re¬ 
porter  on  the  Brooklyn  'Kagle,  Argus, 
and  Sunday  Siyi,  and  also  furnished 
articles  to  the  New  York  morning, 
evening,  and  .Sunday  papers  and  the 
news  assoeiation.s.  In  1880  he  .started 
the  first  .Sunday  afternoon  newspaper 
in  New  York,  the  Sunday  Kvening 
Journal,  using  the  staff  and  plant  of 
the  .Sunday  Mercury  to  do  it.  Four 
years  later,  he  .started  the  Hairdres¬ 
ser  and  two  years  afterward  wi*h 
John  J.  Oilhert.  ef  t^e  Journal; 
John  A.  Creen.  o'  the  Sun;  Howard 
F.  Smith,  of  the  Tribune,  and 
Charles  Brooks,  e  famous  lawyer,  be 
launehed  the  J’j'tiny  l^'dger,  the  tlr.st 
one-eent  daily  new.spaper  in  New  York 
city.  .Vnother  piihlieation  founded  by 
.Mr.  Hamilton  was  the  Uailroad  Age 
and  Steamship  (Jazette. 


.Members  of  the  Advertising  Club  are 
considerably  amu.sed  over  an  incident 
that  happened  at  the  Dn-to-Philadel- 
phia  luncheon  last  week.  Several 
.speakers  had  pointed  out  the  desira¬ 
bility  of  attending  the  convention,  and 
had  told  of  its  many  attractive  fea¬ 
tures.  The  chairma  i  wore  one  of  the 
suits  memlx'rs  are  urged  to  wear  in 
the  Quaker  City.  Everything  was  go¬ 
ing  along  swimmingly  until  a  well- 
known  agent  was  called  upon  to  speak. 
.Much  to  the  astonishment  of  the  chair¬ 
man  and  others  who  were  present  he 
<leclared  that  the  speeches  delivered  In 
Philadelphia  would  he  merely  a  rehash 
of  dozens  of  speeches  heard  before; 
and  that  ha  waa  aick  and  tired  of 


seeing  delegates  togged  out  in  showy 
suits,  wearing  fancy  badges,  gewgaws, 
and  leading  donkeys,  jackasses,  and 
other  mascots.  He  intended  to  go  to 
Philadelphia,  but  more  on  account  of 
the  inspiration  he  would  receive  from 
contact  with  the  bright  men  he  would 
meet  rather  than  for  any  knowledge 
he  would  gain.  The  speech  was  one 
of  the  most  beautiful  wet  blankets  ever 
spread  over  an  enthusiastic  assembly. 
Had  It  not  been  for  the  clever  remarks 
of  Mrs.  Frederick,  who  followed  the 
agent,  and  who  expressed  the  belief 
that  some  of  the  smaller  fry  In  the 
advertising  field,  who  were  eager  to 
learn,  might  gather  r.  lot  of  valuable  in¬ 
formation  at  the  Convention,  the 
luncheon  would  have  ended  in  a  de- 
pre.sMng  fog. 

Frank  Leroy  Blanchard. 


SIMPLIFIED  SPELLING  SPREADS 

Now  Used  by  247  Periodicals.  Inrludinf; 

87  Daily  Papers  in  U.  S.  and  Canada. 

According  to  Henry  Gallup  Paine, 
secretary  of  the  Simplified  Spelling 
Board,  250  periodical  publications  in  the 
United  States  and  Canada  are  now  using 
some  of  the  simpler  spellings  recom¬ 
mended  by  the  board — at  least  to  the 
extent  of  the  twelve  words  adopted  by 
the  National  Education  Association  and 
used  In  all  Us  publications  since  1898. 
The  twelve  words,  which  when  spelt 
thus  economize  space  to  a  total  saving 
of  thirty-one  letters,  are:  Tho,  altho, 
thru,  thruout.  thoro,  thoroly,  thorofare, 
program,  prolog,  catalog,  pedagog,  and 
decalog. 

The  combined  circulation  of  the  250 
publications  totals  11,337,097.  The  num- 
bei*  ef  periodicals  using  the  simpler 
spellings  in  July,  1914,  was  38;  so  that 
the  increase  in  the  last  20  months  has 
lieen  212. 

A  complete  list  of  the  88  daily  news¬ 
papers  row  using  the  simplified  forms 
given  above,  arranged  by  States.  Is  as 
follows: 

fdlorMdi- — BdnWer.  (’Hmera  an<1  Morning  Npwh; 
Coloraili  Spring*.  Evi-nlng  Telegraph  nntl  Oa- 
wlte;  Cripple  CreeTF.  Time*:  Denver.  Kxpres*. 

Keconl-Stoc-knian.  nnil  Time*:  Durango, 
lleralil;  Florence.  Dall.v  Cltlxen ;  Fort  Collin*. 
Ciiirler  einl  Kxore**:  fllonwond  Spring*  Ava¬ 
lanche:  OraiPl  Jiinetlon.  Dall.v  New*;  Greeley, 
’rrlhiine-ItepiihlleBn :  Junta.  Otero  County 

m-iiHH-rat :  laoidvllle.  Hcrahl-Demoerat ;  Ix>ng- 
moiit.  Time*;  Ijovelainl.  llerahl ;  Montro*e.  Pre**  : 
Pueblo,  chlertalii  anil  Star-Journal;  Trlniilail, 
Chronlele-XcH'*. 

Connectleiit — Waterhury  Repuhllean. 

Illlnol* — Aurora,  Keaeon-New* ;  Bloomliigtoii. 
Piintagraph ;  Cjilro,  Kvening  CItixen ;  Chicago. 
Kvening  Po*l  ;  Klgli),  Courier ;  Jaekaonville,  Jour¬ 
nal  ;  Joliet,  llerahl :  Kankakee.  Democrat  anil 
Oaxette;  Lineoln,  Courier- Hera  Id  ;  Litchfield, 
.Ven-H-llerald,  Peoria.  Journal. 

Indiana — Kvanavllle.  Pre**;  Greencaxtle,  De- 
iiauw  Dall.v ;  Greenshiirg.  New  Kra ;  Marion, 
Chronicle:  IMyniouth,  Repnhllcan ;  Rocheater,  Sen¬ 
tinel ;  Torre  Haute,  Po*t. 

loH-a — Kurlington.  Hawk-K.ve:  Cellar  Fall*. 
Uei-ord ;  Ciilar  Rapid*.  Repnhllcan;  Ilea  Moliie*. 
Capital  and  Dally  Newa ;  Iowa  City,  Preaa; 
Mar*halltown.  TImea-Repuhlican :  Waterlo  i. 

Courier  ami  Reporter  ami  Tlmes-Trlhune. 

Kaiiaa* —  Hiawatha.  World ;  Toiieka.  Dally 
Capital. 

Kentucky — Covington,  Kentucky  Poat ;  Lexing¬ 
ton.  lA^ader ;  IxiulKville,  Herald. 

.MinncKiita — Mlnneapoli*.  MInneaota  Dally  ; 
Winona,  Rciuihllcan-Heralil. 

Mtaaiuiii — Chllllcotlie.  Conatitutlon  ;  Macon, 
Herald;  St.  JoBeph,  Stock  Yanix.  Daily  Journal. 

•New  Jer*e.v — .%Kbury  Park,  Kvening  Prea*. 

iMiio — .Akron.  Pre**;  .Athen*.  Dally  Me**en- 
ger;  Cincinnati.  Poat;  Clrclevllle,  fiilon-Hcrald ; 
Cleveland,  Pre*»:  Coliimbua,  CItlxen;  Coshocton, 
'rrihune ;  Fontoria,  Time*;  Lima.  Dally  New*; 
Maryavllle.  Kvening  Trlhnne;  Mt.  Vernon.  Dally 
Repnhllcan. 

Peiinaylvanla-  Philadelphia  North  .Americau. 

Oklahoma — Oklahoma  Clt.v  News. 

Ti'nnesaee — Memphis.  Presa. 

Texas — Dallas,  Dia|>atch ;  Houston,  Prea*. 

AA'sHliIngton — Seattle.  Star. 

AA'Ianinaln — .Madlann,  Dally  Cardinal  (Cnlver- 
*lty  of  AA'Iaconxln),  and  Wiaconatn  State  Journal. 

Wyoming — Cheyenne,  State  I.eader  ;  Laramie, 
llomueraug. 

Canaila — Halifax  (N.  S.l  Mall  and  Herald; 
'ITiiro  (N.  8.)  Daily  Newa;  Toronto  (Ont>, 
World. 


The  World’s  Salesmanship  Congress 
will  be  held  In  Detroit,  Mich.,  July  9-12. 


The  members  of  the  Advertising  Club 
of  St.  Louis  formed  an  attractive  section 
of  the  preparedness  parade  In  that  city, 
June  S. 


THt:  KhlTOH  a  PI  HLIHH EH  FOR  /I  WE  70,  7970 


1701 


FAIR  RATECARD  NECESSARY 

And  It  Should  Be  Simple  and  Rigid. 

MarLennan  Tells  Kansas  Publishers. 

In  the  course  of  Kansa.s  I’niversity’.s 
newspaper  week  held  recently  at  Law¬ 
rence  at  a  dinner  given  at  the  I’niversity 
Club  in  connection  with  the  Central 
Newspaper  Bureau,  the  new  organiza¬ 
tion,  headed  by  George  Hough  Perry, 
Frank  P.  MacLennan  of  the  Topeka 
State  Journal,  was  a.sked  by  Merle 
Thorpe,  professor  of  journalKsm,  to  take 
the  place  of  Mr,  Perry,  who  had  l*een 
called  to  New  York  city  in  the  interests 
of  the  Bureau.  Mr.  Mad^^nnan  has  been 
associated  with  Mr.  Perry  in  the  prelim¬ 
inary  work  of  the  Bureau.  “If  this 
league  is  to  be  a  success,”  he  said,  “you 
must  follow  three  rules. 

“First:  You  mu.st  have  a  fair  rate 
card,  and  by  fair,  I  mean  one  that  is 
Ju.st  to  both  the  x>ublisher  and  the  pa¬ 
tron,  the  advertiser.  The  mo.st  unfa'r 
rate  that  I  know  of  is  that  of  one  of 
your  members  who  told  me  this  evening 
his  paper  has  a  circulation  of  3.500,  who 
Is  taking  advertising  as  low  as  9  cents 
per  inch.  His  lowest  rate  should  be 
20  cents. 

“Second:  Make  the  rate  card  .simple, 
as  nearly  a  flat  rate  as  po.ssible.  Do  not 
comi)el  the  advertiser  to  use  his  knowl¬ 
edge  of  analytical  geometry  and  cal¬ 
culus  to  a.scertain  just  what  954  inches, 
for  example,  will  co.st  him  in  your 
paper.  Give  him  an  easy  problem. 

“Third:  Make  your  rate  card  rigid. 
This  is  absolutely  essential.  It  will  not 
do  to  give  Mr.  Perry  a  rate  card, 
.showing  your  lowe.st  rate  in  your  paper, 
and  then  quote  the  advertiser  a  cut 
rate.  That  will  demoralize  the  whole 
proposition,  discredit  Mr.  Perry,  and 
prevent  you  from  receiving  the  benefits 
which  this  organization  will  give  you  if 
you  will  follow  these  rules,  which  may 
ne  summarized  in  this  single  sentence; 

“Make  your  rate  card  fair,  make  it 
simple,  and  stick  to  it.  Then  if  you 
will  have  patience,  for  it  takes  time, 
you  will  get  the  businesa” 


.NOT  TO  LIMIT  ADVERTISING 

Stock  Exchange  Governors  Oh;ecl  to  the 
I  Use  of  Irrelevant  Phrases. 

Winthrop  Burr,  chairman  of  the 
Busineas  (”ondu<-t  ('ommittee  of  the 
New  York  St<x'k  Exchange,  said  that, 
contrary  to  l)elief  held  in  certain  (|uar- 
ters  on  the  tward,  the  governors  of  the 
Exchange  were  in  no  way  trying  to 
limit  the  adverti.sing  of  meml)er.s. 

“The  governors  oliject,"  .said  he,  “to 
the  use  of  phrases  which  are  irrelevant 
and  are  used  merely  to  atract  attention 
iK'cau.se  they  hold  such  adverti.sing  is 
undignified.  It  is  not  neces.sary.  The 
members  can  get  Ix-^'ore  the  pulilic  the 
information  they  desire  without  re¬ 
sort  to  extraordinary  sentences  or 
phrases,  or  the  use  of  heavy  tyiH»,  in 
extraordinary  ways,  and  I  cannot  sec 
why  any  missipprehension  should  have 
arisen  over  the  ruling.” 


HUSTLINf;  BY  FREE  PRESS  ST\EK 

.Acl  Solicitors  Sign  Up  161  Ncw•Bu^ine.'!^ 
('ontracts  in  May. 

By  closing  an  average  of  nearly  two 
ncw-l'ii.siness  contracts  each  working 
<lay  during  the  month  of  May.  Fred  H. 
Mei.ser,  of  the  adverti.sing  department 
of  the  Detroit  Free  I>res.s.  has  captured 
the  first  of  a  list  of  money  prizes  of¬ 
fered  by  the  Free  Press  in  a  new  bus- 
iness-cani|)aign  rac-c  among  the  a<lver- 
tising  salesmen  of  the  staff  for 
the  four-week  periisl.  In  the  month 
Mr.  Miis«‘r  lirought  home  47  freshly- 
inked  names  on  the  dotted  lines.  In  all. 
161  nc  w-bu.sine.os  contracts  were  sign¬ 
ed  by  the  staff.  The  Free  Press  claims 
the  largest  two-cent  morning  circula¬ 
tion  in  .\merica,  and  its  worth  as  a  pub¬ 
licity  medium  is  becoming  more  gener¬ 
ally  recognized  by  business  houses  in 
the  local  field. 


TO  BOOM  BALTIMORE-MADE  GOODS 


Ad  Club  Committee  Submits  a  Plan  .\p- 

plicable  to  .4ny  Large  (Community. 

Baltimore,  Md.,  June  8. — To  formu¬ 
late  a  rexKirt  on  a  plan  for  lncrea.sing 
the  market  for  Baltimore-made  goods 
the  .Vdvcrtising  Club  of  Baltimore  nam¬ 
ed  a  committee,  consisting  of  Douglas 
Burnett.  Dr.  Henry  P.  Hyn.son,  and  J. 
Thomas  Lyons.  The  plan  .<iul)mitte<l 
may  be  apxdicable  to  any  other  com¬ 
munity.  It  foJlows: 

It  is  recommended  that  the  .Vdvertis- 
ing  dub  prepare  and  stand  fiack  of  an 
experimental  camimign  designed  to 
bring  the  attention  of  ultimate  consum¬ 
ers  in  the  community  to  the  projiosition 
that  they  should  buy  Baltimore-made 
good.s.  and  to  bring  to  the  notice  of  con¬ 
sumers  a  list  of  Baltimore-made  {>rod- 
uct.s. 

It  is  advised  that  the  dub  i>repare  a 
li.st  of  such  goods  now  on  the  market, 
and  that  could  he  handled  by  the  groc¬ 
ery  stores;  and  uixin  .subscription  by 
the  manufacturers  prepare  leaflets  for 
distribution  through  the  grocery  stores, 
bearing  the  Imprint  of  name  and  ad- 
dre.ss  of  the  r«*rticular  .store,  and  dis¬ 
tributed  during  a  predetermined  r>«rifxl. 
The  leaflet  would  contain  a  brief  iiara- 
graph,  to  lx‘  prepared  by  the  ('lub,  .set¬ 
ting  forth  the  rea.sons  for  the  jiurchase 
of  home-made  goods. 

The  manufacturer  would  lie  expected 
to  coilperate  by  bearing  his  pro-rata 
share  of  the  cost  of  the  matter.  The 
campaign  would  be  self-supporting,  and 
on  a  direct  busine.ss  and  advertising 
l>asis.  The  retail  store  is  to  give  window 
di.sjilays  during  the  week  of  the  cam- 
X>a1gn.  using  signs  furnished  by  the 
manufacturers,  and  adverti.sing  in  the 
newsi>aper.s  would  be  part  of  the  plan. 


PUBLISHER'S  NOTICE 

The  F;«lltor  and  Pabllsher  and  the 
Jonrnnllat  malntnlnK  an  efUcient  cnriw  of  paid 
correnponilpiit*  at  the  followinf  1mport»nt  trade 
epDtree;  Boeton,  Phlledelphls.  Toronto.  CleTe- 
land.  Flttebnrgb.  Cinrlnnitl.  Detroit.  St.  Lonli. 
ChlcaKo.  Atlanta  New  Orleana.  Dallaa,  tndlanap- 
olia,  Washington,  Baltimore,  and  San  Frandsro. 
other  eorreepondente  will  he  added  from 
time  to  time.  AdTertlaera  and  newspaper  men 
will  And  e  ready  market  for  atorlea  of  ndree- 
tlslng  aohlerements.  news  beats,  etc.,  by  ad- 
dreealnc  the  main  oflicc,  1117  World  Bnllding. 
New  York  city. 

Branch  oflieea  are  located  an  follows  t  Chicago, 
Herald  BuVdlng.  1«3  W.  Washington  St..  Ohaa. 
H.  May.  Mgr..  'Phone  Franklin  44 :  San  FTan- 
daeo.  742  Market  St.,  R.  J.  Bldwell,  manager, 
'phone  Kearney  2121. 

The  Editor  and  Pabllsher  pace  rontalaa 
1172  agate  linen.  168  on  fonr.  Colomns  are  13 
piraa  wide  and  twelre  Inches  deep. 

Adrertlnlng  Rate  Is  2Se.  an  agate  line.  tlOO 
a  pare.  t7S  a  half  page  and  t42  a  qnarter  pare. 
Poaltlon  extra.  Time,  apace  and  eaah  discoonts 
are  allowed  on  contracts. 

Small  adrartlsements  under  proper  elaasllca- 
tlon  will  be  charged  as  follows:  For  Sals  and 
Help  Wanted,  dfteen  rents  a  Use;  Bnalneas  Op¬ 
portunity  and  Mlarellaneoua,  twenty-8yc  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  Ilns. 
count  all  words  to  the  line.  For  those  unem¬ 
ployed  a  8ft.y-word  or  eight-line  adrerttsemant 
will  be  published  two  times  FREE. 

Readers  are  urged  to  hare  the  paper  mailed  ts 
the  home  address.  This  will  Insure  prompt  de- 
llrery. 

The  Editor  and  Pabllsher  sella  regularly 
at  lOc.  a  copy.  $2.00  per  year  la  the  L’nited 
Slates  and  Colonial  Possessions.  12.50  In  Can¬ 
ada  and  t3.oo  foreign,  and  la  os  sale  each  week 
at  the  following  news  stands: 

New  York — World  Building.  Tribune  Bnllding. 
Park  Row  Building,  140  Nassau  Street,  Man- 
nine's  (opposite  the  World  Building),  33  Park 
Row ;  The  Woolwortb  Bnlldlsg,  Times  Bnlldlag. 
Forty-o-eond  Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano'a  Book  Store. 
Twenty-sixth  Street  and  Fifth  Arenne  and 
Mack's.  Macy's  corner,  at  Thirty  fourth  St.  en¬ 
trance. 

Baltimore — B.  K.  Edwards.  American  Building. 

Pblladelpbls — L.  Q.  Ran,  7th  and  Chestnut 
strevu;  Wm.  8ubel,  Bulletin  Building  News 
Stand. 

Baton — Parker  House  News  Stand. 

Pliuburgb — DbtIs  Book  Shop,  418  Wood 
Street. 

Washlsgtos,  D.  C. — Bert  B.  Trsnls.  611  Four- 
tsentb  Street,  N.  W. 

Chicago — Poonus  Book  Store,  37  N.  Clark 
Street;  Post  Odice  News  Os.,  Moaros  Strset ; 
Obas.  Lory  Clre.  Co.,  27  N.  Fifth  Ayaauo. 

Clsyslasd — Sehroeder's  Nswa  Store,  Superior 
Street,  opposite  Pest  OBco;  Solemen  News  Os., 
nil  Walnut  Strset. 

Detroit — Selesien  News  Os.,  6S  LarsnS  St.,  W, 

Snn  Fran  da  as  ■,  t.  BMwnU  On..  TdS  Mnrbst. 


HELP  WANTED 


AdvertUementi  under  tki$  claeeiflcation,  fifteen 
ernis  per  line,  ench  invcrtion.  Vaunt  eix 

icorde  to  the  line. 

KIHTOaiAL  WKITEU  —  Capable  man  with 
working  kntjwled^e  of  newapaper  editorial  writing 
t)  aKKist  editor:  Mhould  be  familiar  with  coo 
dltions.  men  aod  afTaira  in  Eastern  PennHyltanla. 
Send  Rnmpleiv  of  work,  itire  cxpiTlcnce  afvl  auch 
iiiformntioD  aa  will  enable  adTertiaer  to  Judjce 
qnaliflt'atlnna.  Confidential.  Addn^gs  I*.  O.  Box 
127:1.  IMilIadelphla.  Pa. 


SITUATIONS  WANTED 


Advertieementa  under  tkia  claaaifiration,  ten 
centa  per  tine,  each  inaertion.  Count  ai^ 
v'or^  to  the  tine.  for  thoae  unemploj/ed, 
not  to  earrerd  50  tporda.  tvo  inaertiona  FRER. 

ADVKIlTISlNif  MAN,  five  yt*ars  editorial  and 
practical  advertialnK  ex|M*rienre  on  leading  daily 
in  city  of  wi.tKK).  finiahchl  copy  writer,  faitbfiil 
and  cncricctir.  Can  yo^  uae  me?  Addr«*«s  K 
2040.  cniN*  F>litor  ami  Ibildiaher. 

AitVEUTISINt;  SOLICITOR,  writer  age  20. 
HfMM'iallat  in  developins  new  bindneiia.  tboroimhly 
fainilinr  with  the  advertiglng  field,  would  like 
IKmitlon  aa  adTerfialnt?  manager,  or  will  atart 
aa  Hollcitor,  bnildlnfc  up  new  buaimiia.  Can 
write  liich  }(ra<le  copy  an<l  do  iteneral  immio- 
tlon  work.  HIgheat  cre<!entialg.  Addreaa  K 
2042.  care  Rdlitor  and  Puhliaber. 


<  I.ASSIKIKO  .MANAOKK— Avallai»le.  My  aya- 
tein  la  iinlN'atable.  Am  able  to  show  ItHt'-r  gain  in 
niu*  Yt'ar’a  time.  I  ran  make  a  |M|a>r  the  rec«»K- 
tliX4^i  Want  .\d  im'-lium  of  Ita  vielnity.  .\ddn*aa 
Cbiaa  Mgr.,  loll  tdney  St..  Indiaiia|a>lla.  liel. 

C.\KTtMtMST  \  freah  y  mug  carpaud'it  wlahea 
the  name  of  Home  etlltor.  anywber*',  wh«»  would 
la*  intereateii  ill  riM'eiviitg  a  demoiiatratbui  of 
goueral  <’artM»iiliig  ability.  .Vthlroaa  Kiiox  Ueev«*a, 
4::h  Cortland  .\ve..  St.  Caul.  .Minn. 

<  I  LATION  MANAtiER— r<»altioii  aa  Clr- 
eiilatioii  Manager  of  a  large  daily  |i«|>er  or  biiai- 
iieHH  manager  ut  a  amaller  pa|ier.  Have  liad  ten 
>eara*  eX|M‘rieii<a*  in  Metroiaditan  fi'dd'i.  Can  fur- 
niah  l»eat  of  refereueea.  Thoroughly  familiar  with 
ail  l»ranchea  of  newa|>a|K*r  work.  Can  ahow  ex* 
(vptional  work  rvcird  voneb*Nl  for  by  Rubliahera, 
It  will  laiy  you  to  iiiv>*atigate  if  your  cireulation 
department  ia  imt  ettlcb'iit.  Ctuumunleate  with 
K  2o.'4.  eare  Editor  ami  Rubllaher. 

CIRCULATION  MAN'AGEJI.  on  .New  York  pa- 
pera  for  past  three  yeara,  previously  connecte*! 
with  Wegtern  dalllea.  wanta  opportunity  to 
demonstrate  ability.  Tralnetl  in  efficiency  ami 
entbuaiaam.  can  get  the  huaineag  at  low  coat.  Ad- 
dreaa  K.  2041,  care  Editor  and  Publlaber. 


CttMUOSINC;  lUStM  FOREMAN.  —  Poaition 
wanted  aa  foreman  of  dally  pa|a*r.  Exp^Tlenct-d 
young  man  of  15  yeara  on  aome  of  lieat  larire 
city  |>0|M'ra.  Thorough  printer,  make-up  and 
executive.  Will  g4>  any  place.  Addnaa  K  20:w. 
eare  K4litor  and  Publlaher. 


Ia.\ WVKR  -  .NewapMi»er  Corn»apfUident,  aperial 
ixiiig  ixditieN,  d«‘air*‘a  to  i*otiimenee  with  a  daily 
in  Miiall  eity.  or  eouniry  town,  aa  HH'MH’iate  eilL 
tor  and  reiMirter  or  aa  e*litor  and  re|»ort«*r  of  a 
emintry  w»N*kly,  Western  <»r  Central  Maa^aelin* 
aetta.  or  t' 'iimH'tb’iit  pHTerr*-*!.  Willing  to  In- 
V4*at  if  paying  l^iiblleatioii.  Addro!*>  K 
eare  Elitor  hihI  Puldi«-her. 


NKW.SpA i’KRM.VN,  t'\|H-rlem‘e«l.  wanta ^  pla^e 
after  Ji!iy  lat.  Vith  iiietroiMditan  or  aieall  <*ity 
newKpa|>er.  Kift«*4‘ii  years*  e\|ierieii(v  fr*  m  Ntr**»*| 
wdrk  to  Suiitlay  featurea.  Can  ileliver  g<HMla.  A<t- 
ilreaa  ■  July  Ist.’*  eare  b^litor  ami  l•ub||M||»•r 


NEWSPAI^KR  MAN. — Activ^  expcTienced.  ef¬ 
ficient,  all  round  newspaper  man.  now  on  <la|]y 
In  city  over  .Mi.bbO  m^eka  to  l>etter  hi**  coodi- 
ti<»n*«.  in,  either  a  nmaller  or  larger  city. 
Have  held  {Misitlona  in  all  departments,  including 
offiee.  Hut>acription.  advertiaiug  and  e«liturial  of 
live  ilaliy.  Can  furnish  r*  ference*  a**  to  ability, 
integrity  and  habits.  Adilre^s  K  N.  S..  care 
Editor  and  PubliKher. 

NKWSPAI*ER  EXPERT,  advertising  writer, 
teb'graph.  news  or  (H»py  etlitor.  20  yea»*s’  ex- 
I¥*rlenre.  desires  eliange.  Addr»-ss  I>.  W.  K.  X., 
eare  F1i1it(»r  and  Publisher. 


PttLITICAL  CARTtMiNIST  Can  write,  re 
w  rite,  real!  pr -of :  m»w  HNsoclat**  iilitor  «»f  ti'i  biii- 
<-al  magazine.  Keeks  p  sitioti  on  a  Hinall  4lail> 
Willing  to  start  fnaii  mtfti.m  at  very  nMbb*rate 
•Milarv.  .\d  Ires*.  K  2<»."i.*i.  rar»'  Editor  and  Pub- 
lisher. 

I*RESSM  .VN — Tlionnighly  t-oiiiiHdeiit.  umbr- 
HtaiidH  press-ro4»in  <iui*liti  urn.  hamllitig  of  men. 
Ito  ti4»t  use  toba*****!  i»r  lUiiior:  1.5  year**’  ex|»8*r|. 
eiK’ *  as  fi  rt'iuan.  refereines  qualifieit  to  taV** 
ritarge:  exiM-titive  ability.  Can  pnaliUN*  p'snlts 
Address  Pn*sstnaii.  «*Kb*i  Nortli  St..  New  t»rl<-an*>. 

]ji. 

PRESSROOM  FOREMAN,  union,  40  years  oM. 
20  >ears  with  present  paper,  keeps  white  and 
print  waste  down  to  lowest  possible  point.  Mr 
print  waste  last  year  was  only  9-10  of  1%  and 
w'hile  waste  was  only  5*10  of  1%  this  can  be 
Tertfl«*d  by  A.  B.  C.  Amlitors.  Will  protect  you 
against  mill  overweight.  In  present  position  T 
run  a  car  of  pat*ar  per  week.  Best  of  references 
in  regard  to  ahilitr  and  sol»riety.  Addp-st 
K  205.^.  eare  Kditor  and  Puhlisber. 

PUBLISHERS  opp«>rtunlty  to  get  A  1  right 
hand  man.  Experienced  in  newspaper  advertt«- 
Ing  (display  and  classified)  circulation  business 
maiiagenient.  general  and  special  agency  work. 
*i|»Mc**  buying  and  selling  accountant  ami  s.rs- 
tematixer.  Ke<xmimeihlatlona  from  Icgdlog  agen¬ 
cies  and  pnhltsbet:ii.  Full  partlrnlara  hy  ad* 
dressing  1C  3044.  cart  noitar  aod  Publlshtr. 


$23,000  buys  western  daily 
which  is  tile  leader  in  its  field. 
Annual  cash  receipts  over  $25,- 
000.  In  1915  rctumed  owner 
over  $4,000  for  personal  effort 
and  investment.  Proposition 
N.  Q. 

CHAS.  M.  PALMER 

Newapaper  Properties 

225  Fifth  Ave.,  N.  Y.  City 


$20,000 


Cash  available  for  first  payment  upon 
a  desirable  Daily  newspaper  property 
located  in  New  York.  Pennsylvania, 
Massachusetts  or  Connecticut. 

HARWELL,  CANNON 
&  McCarthy, 

Sevrapaper  and  Ifegaaine  Propertiea. 

Times  Bldg.,  New  York 


NEW  YORK 


Up  state  evening  paper  -in  high 
class  town ;  making  small  profit  now. 
growing  and  capalile  of  development, 
f’roperty  valued  at  $30,000.  Solicit 
correspondence  with  buyer  desiring 
good  opening.  Proposition  938x. 

H.  F.  HENRICHS 

Xetptpaper  Properttea, 
MTCHFIEI.D.  Il.l. 


Djewspauer  Properties  tor  Sale 

TTJJNOIS  DAILY  In  (email  mlM  cltv  with  nn 
cf.m|M‘tlti<  n.  EaroK  on  raluan«»n  of  000.  In 
eluding  Linotype.  Light  overhead  exfieoKe.  Price 
♦  4.500  with  ♦2.5hO  down,  to  reliable  piih|l«her. 
wlio  can  hamile  all  but  mechanical  end.  riient 
“MARCO.** 

HALF  INTEREST  in  U-st  daily  in  city  of 
12.000  west  of  Jdiaaouri  River.  Plant  worth 
♦.5o.<MX)  and  (*aruing  full  divkJeuda  od  that  valo- 
ati>ii.  Kxtterieiicvil  reliuble  advertiidiig  mao 
prepared  to  pay  ♦lO.otX)  down  aDd  aasume  poui 
tioii  at  once  can  get  long  time  on  balance  of 
♦5,00<l  Client  SAYRE. 

FINANCIAL  JUUR.NAL  in  large  Central  West 
city.  Founded  22  years  ago  and  yielding  an* 
niiaiiy  upwards  of  I.'I.GOO  net.  A  field  peculiarly 
ita  own.  Moat  of  ita  4O0  adrertiaers  have  uaed 
the  |ui|a*r  over  ten  years.  Reaaona  for  aelliog 
purely  t»eri>i(»oal.  A  price  of  ^7,000  with  $3,000 
down,  balauce  long  time  will  be  given  a  capable 
publlaber  who  len  act  imn»e«l lately.  Mire  or 
write  imme«liately.  Client  D.  F.  W. 

CENTRAL  WEST  I)em»KTatlc  amatl  city  Daily. 
KplerHlbfly  e*|uipped.  ofTered  at  $8,000  which  la 
but  two*tbln1a  of  inventory  vatue  and  r»0%  of  an 
nual  bUKiti*'^  <.tm*-|i.t|f  1iji**r*'at  for  $4,000  to 
giHifi  a«lverti'«inc  and  ***litoriiil  man  who  will  take 
iiiitmiiiat**  |H*4«4*K«kin.  I  ntunial  «»|»portQni:y. 
Wire  f<»r  |■arli«-tlUrK.  Client  B  B. 


1 18*120  Griswold  St.,  Detroit,  Mich. 

The  New  Haven  Sunday  News  and 
the  New  Haven  Sumlay  Register  an¬ 
nounce  that.  Iiecause  of  the  serious 
shortage  in  news  print  i*aper  and  its 
increased  cost,  these  papers  will  be  non- 
returnable  after  June  11. 


Lei)  D.  Wallai-e.  editor  of  a  S{)anish 
daily  ne»sp.n|*«T  at  Ivjredo.  Tex.,  has 
is-en  held  in  default  of  liail  on  a  charge 
of  publishing  antl-Amaricon  ar:lcl*a  in 
htf  paper. 


r- 
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lONTINtAai^ 


(WroCNOEAVDCi 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  fcr  you. 

BURRELLE 

60-62  IVarren  New  York  City 

Eitahl'uheJ  a  garter  of  a  Century. 


Canadian  Preu  Clippings 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the  service 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent 
of  the  newspapers  and  publications  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates— special  rates  and  discounts  to  Trade 
and  Newspapers. 


Successful 

Men  in  every  walk  of  life  are  all 
familiar  with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leading  Banks,  Trust  Com¬ 
panies  and  Corporations 

Romeike  Clippings 

are  an  indispensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  information  and  terms  to-day. 

HENRY  ROMEIKE,  INC, 

106-110  SovoBth  Ave.  Now  York  City 

HEMSTREET’S 

ATLAS 

PRESS  CLIPPING 

BUREAU 


TENTH  AVENUE 
AT  45th  STREET 


NEW  YORK 


Keen  Publishers  Everywhere 
Are  Buying  Electric 
Bulletin  Machines. 

They  have  written  us  letters  giv¬ 
ing  their  opinions.  They  make 
interesting  reading.  We  wish  we 
could  send  them  to  you  complete. 

Some  of  the  letters  are  in  our 
New  Illustrated  Catalogue.  Why  not 
let  us  send  you  one? 

National  Electric  Bulletin  Corp. 

New  London,  Conn. 


ALONG  THE  ROW 

HICARI)  IN  A  1-AW  OFKICE.  < 

“How  did  they  come  to  break  Jone.s's 
will?" 

"It  wa.s  broken  on  the  ground  that  he 
wa.s  an  incoin|>etcnt  and  not  of  sound 
mind.” 

“Wa.s  there  strong  proof?” 

“Oh,  yes.  It  was  proved  that  he  Ix?- 
lieved  that  a  rug  he  got  by  trading 
stamps  did  not  cost  him  anything.” 

AN  INSPIRATION. 

('aleb  Dunn,  old-time  newspaper 
man,  and  poet;  Hugh  Farrar  McDer¬ 
mott,  also  well  known  on  the  Row  in 
bis  day,  and  Kenward  Philp,  were  in 
Katy’s  down  in  the  Swamp,  one  day, 
long  years  a^o,  for  a  drink.  Their 
cash  wa.s  low,  and.  as  Katy  was  not 
on  duty,  the  chances  for  getting  the 
refreshment  seemed  ^im. 

Suddenly  McI>ermott  s|>oke — “Caleb,” 
he  .said,  “you  must  buy  us  a  drink.” 

"Imp<>s.sihle,”  said  Caleb. 

".N'othing  is  impossible  to  a  man  of 
your  genius  and  intellect,”  returned 
•Mclku'mott.  "Sec,  on  your  corner  of 
the  street  is  the  New  York  Ledger 
Building.  Roljert  Bonner  is  there.  Rob¬ 
ert  Bonner  pays  cash  on  acceptance 
for  poems.  He  has  liought  several  from 
you - ” 

“(Jod  only  knows  why,”  put  in  Philp. 

“So  Caleb,”  went  on  McDermott, 
“.sell  him  another — aind  the  rates  are 
good,  ten  dollars  per  throw.” 

“But  I  have  no  poem,”  protested 
Caleb. 

"Write  one — here,  now,  and  at  once. 
Bonner  loves  horses.  Put  a  horse  in 
it — we  must  have  a  drink.” 

“Make  it  two  horses,  and  get  two 
drinks,”  advised  Philp. 

Urged  on  Caleb  got  to  work  on  a 
piece  of  wrapping  paper,  and  in  half 
an  hour  he  had  written  something  with 
a  horse  in  It. 

Philp  and  McDermott  watched  him 
as  he  entered  the  Ledger  Building,  and 
it  seemed  years  before  he  again  appear¬ 
ed  in  view.  Finally  he  emergd  with  a 
beautiful  smile  on  his  face  and  a  teo- 
dollar  bill  in  his  hand. 

.And  the  ses.sion  that  followed  lasted 
far  into  the  dark,  black  night. 


"Olsen  Nel.son  was  picked  up  by  the 
ft-ndcr  of  a  trolley  car  in  Atlantic  Av¬ 
enue  la.st  night,  and  carried  five  blocks 
against  his  will.  He  received  severe 
lacerations  of  his  pants,  and  refused 
medical  assistance.” 


When  it's  getting  clo.se  to  press  time 
.\nd  the  stuff  is  piling  high 
.■Vnd  the  desk  men  in  their  shirt-sleeves 
Make  their  pencils  fairly  fiy 
Ru.shing  to  fix  up  big  stories 
Ranging  from  grim  war  to  joy 
Then  you  hear  a  loud  voice  calling 
“( 'cpy 

Copy  ! 


But  the  boy,  he  does’nt  mind  it 
He's  an  easy-going  cuss 
Over  sinking  ships  and  earthquakes 
He  sees  no  cause  for  a  fuss 
They  distract  his  mind  from  baseball 
And  a  crap  game  oft'  destroy 
When  this  call  he  has  to  answer 
“Copy 

Copt  ! 

COPY! ! 

BOY! !  !” 


LOTS  OF  ACTION. 

What  became  of  Hooker,  who  wa.s  on 
your  copy  desk?” 

"He  develoi>ed  St.  Vitus  dance.” 

"Poor  fellow — Out  of  work  now,  I 
suppose?" 

"Not  much — He's  with  our  moving- 
picture  department,  where  he  made 
such  a  hit  that  they  increased  his  sal¬ 
ary  tha  first  week.” 

Tu.M  W.  Jackson. 


FEDERATED  PRESS  OF 

WISCONSIN  MEETS 

(.Concluded  from  page  1671) 

Users,  hut  they  are  not  going  to  con¬ 
tinue  the  process;  a  million  more  a 
year  will  he  spent  in  the  newspapers. 
The  country  paper  will  eventually  be 
the  most  profitable  advertising  medium 
in  the  eountry.  The  advertising  agents 
realize  that  the  country  publisher  is  the 
most  influential  person  in  the  commu¬ 
nity  and  consequently  advertising 
above  his  name  results  in  increased 
prestige  for  the  adverUsed  article.  A 
fair  rate  is  absolutely  essential  in  seek¬ 
ing  advertising;  there  should  be  no 
discrimination. 

PRAISIO)  JOURNALISM  SCHOOLS. 

Mr.  Smith  declared  that  much  benefit 
is  derived  from  schools  of  journalism. 
Y'oung  men  of  good  business  ability  are 
lieing  con.stantly  turned  out,  and  90  per 
cent,  of  them  go  into  country  news¬ 
paper  work.  These  young  men  are 
bringing  new  and  efficient  methods  into 
the  bu.siness  and  raising  the  standard 
of  the  country  paper.  The  journalism 
.schools  ought  to  be  supported  by  the 
publishers  throughout  the  country,  he 
declared.  In  a  talk  to  the  students  in 
the  department  of  journalism  of  the 
University  of  Wisconsin,  Mr.  Smith 
pointed  out  the  opportunities  on  coun¬ 
try  papers.  He  said: 

"Although  until  recently  the  country 
paper  has  not  been  a  paying  busi¬ 
ness  the  editor  has  always  been 
a  very  influential  man  in  the  com¬ 
munity.  In  the  last  year  the  profit  in 
a  country  paper  has  greatly  Increased 
because  of  the  recent  revolution  in  ad¬ 
vertising,  and  now  the  editor  of  a  small 
daily  or  weekly  will  not  only  be  in¬ 
fluential,  but  will  also  be  well  paid  for 
his  services.” 

F.  W.  Lovejoy,  manager  of  the  Wi.s- 
oonsin  Agriculturist,  Racine,  speaking 
on  “Better  Farming,  Community  Pros¬ 
perity,  and  Newspaper  Publishers”  urg¬ 
ed  greater  consideration  of  the  farmer 
and  .scored  the  action  of  the  State  pre.ss 
.Association  in  passing  a  resolution  fa¬ 
voring  the  return  of  free  railroad  trans¬ 
portation  in  return  for  railway  adver- 
tiang. 

The  Wisconsin  Daily  I.ieague  passed 
a  resolution  asking  for  an  early  Con¬ 
gressional  investigation  as  to  why  the 
price  of  print  paper  has  reached  a  point 
where  it  has  almost  doubled  since  six 
months  ago,  placing  an  added  burden 
upon  all  the  members  of  <this  Ijcague. 

E.  L.  Luther,  supervisor  of  Wiscon¬ 
sin  county  agricultural  representatives 
and  superintendent  of  Farmers’  Insti¬ 
tutes,  spoke  on  the  problem  of  cultivat¬ 
ing  the  farmer.  Before  the  State  Frank¬ 
lin  Club,  Rudolph  Haes.sler.  Milwaukee, 
talked  on  "Estimating  Job  Printing”; 
M.  C.  Rotier,  Milwaukee,  spoke  on 
“Printed  Salesmanship,”  and  Wallace 
P.  Allen,  Milwaukee,  spoke  on  “Job 
Shop  Equipment.” 

NEW  OFFICERS  CHOSEN. 

The  new  executive  committee  elected 
by  the  Wisconsin  Federated  Printing 
and  Press  Associations  is  as  follows: 
For  the  Wisconsin  Press  Association, 
H.  L.  Hoard,  Fort  Atkinson,  and  F.  W. 
Coon,  Edgerton;  for  the  Wisconsin 
Daily  Ix;ague,  William  T.  Evjue,  Madl- 
.son;  E.  C.  Jones,  Portage;  for  the  Wis¬ 
consin  FVanklin  Club,  F.  W.  Cant¬ 
well  and  F.  C.  Blied,  Madison. 

The  new  officers  elected  by  the  State 
Franklin  Club  are:  Harry  Bailey,  Rich¬ 
land  ('enter,  vice-president;  Frank  C. 
Blied,  Madison,  president:  F.  M.  Kil¬ 
gore.  Madi.son,  secretary;  William 
Kiser,  Oshkosh,  treasurer;  executive 
committee,  CJeorge  Harrington,  Osh¬ 
kosh:  Rudolph  Haes.sler,  Milwaukee; 
W.  B.  Van  Winter,  lola. 

The  new  officers  elected  by  the  Wis¬ 
consin  Press  Association  are;  H.  I.«. 
Hoard,  Fort  Atkinson,  president;  Miss 
lair.i  Fow,  Palmyra,  secretary;  E.  .1. 
.Scoff,  Shawano,  treasurer. 


OBITUARY  NOTES 

•  CHAki.ES  J.  Knapp,  formerly  presi¬ 
dent  of  the  Binghamton  Trust  Com¬ 
pany  and  Outing  Publishing  Company, 
of  Deposit,  died  at  his  home,  in  Bing¬ 
hamton,  N.  Y.,  at  the  age  of  seventy- 
two.  A  decade  ago  he  was  one  of  the 
best-known  financiers  in  the  State. 

Bent  Wii,son,  sixty-two  years  old,  for 
twenty-one  years  owner  and  editor  of 
the  Lafayette  Journal,  died  at  his  home 
in  Lafayette,  Ind.  He  retired  from  ac¬ 
tive  newspaper  work  in  1908. 

James  Somerville,  of  Dundas,  Ont., 
a  former  well-known  new.spaperman 
and  ex-member  of  the  Canadian  Par¬ 
liament,  died  at  his  home,  in  Hamil¬ 
ton,  at  the  age  of  eighty-two.  When 
a  young  man  he  entered  the  newspaper 
l-rofetsion,  editing  the  Ayr  Observer, 
and  afterwards  founding  the  Dundas 
True  Banner,  which  he  conducted  for 
twenty-five  years. 

C.  Max  IxrrH,  an  ciiitor  of  the  Sun¬ 
day  Staats-Zeitung,  and  active  for  years 
in  .German  newspaper  circles  of  New 
York  city,  died  at  his  home,  233  East 
87th  Street. 

John  Lathrop  Mathew’S,  a  waterway 
expert,  died  in  a  sanitarium  .  at  St. 
Ixiuis.  He  was  a  former  Chicago  news¬ 
paper  man  and  later  editor  of  the  Ni^w 
Orleans  Item.  He  was  born  in  Evans¬ 
ton,  Ill.,  in  1874,  and  was  graduated 
from  Harvard  University  in  1896. 

C.  J.  MiRiCK,  for  twenty  years  in 
charge  of  the  accounting  department  of 
the  New  Yoi-k  American,  died  at  Sara¬ 
nac  I.iake.  He  had  been  at  the  resort 
for  three  years,  suffering  from  tuber¬ 
culosis. 

Herbert  Waters,  aged  thirty-nine,  a 
new.spaperman  well  known  in  Chicago 
and  New  York,  died  at  his  home  in 
Chicago  on  June  6.  Mr.  Waters  was 
•bom  in  Fond  du  I.4ic,  Wis.,  where  he 
was  buried.  He  began  his  newspaper 
work  in  Chicago.  For  sixteen  years  he 
was  with  the  Chicago  Record- Herald, 
the  Evening  American,  and  the  City- 
News  bureau.  He  al.so  worked  in  New 
York  and  other  cities  in  the  East. 

Frederick  Hoppin  Howland,  former 
treasurer  and  manager  of  the  Provi¬ 
dence  (R.  I.)  Journal  and  the  Even¬ 
ing  Bulletin,  and  well  known  in  news- 
Iiaper  circles  in  Washingrton,  New  York, 
and  Philadelphia,  died  suddenly  at  his 
home  in  Philadelphia.  He  had  lieen 
ill  tw'o  day.s,  following  a  general  col- 
lap.se.  He  liegan  his  new.spaper  cai-eer 
with  the  I'rovidence  Journal  and  up  to 
two  weeks  before  his  death  he  was  edi¬ 
tor  of  the  Chamber  of  Commerce  Jour¬ 
nal,  of  Philadelphia. 

Harris  Merton  Lyon,  a  short-story 
writer,  died  at  his  home,  531  West  135th 
Htrect,  New  York  city,  in  his  thirty- 
fourth  year.  He  was  born  in  Santa 
F6,  N.  M.,  and  was  a  graduate  of  the 
University  of  Missouri.  After  spend¬ 
ing  several  years  in  newsiiaper  work 
in  the  West,  Mr.  I,yon  came  to  New 
York  and  liecame  connected  with  the 
Broadway  Magazine,  which  later  was 
changed  to  Hamptiwi’s. 

Jimmy  Sullivan,  for  many  years  a 
photographer  on  the  Wa.shington  Star, 
wa.s  accidentally  drowned  in  the  Poto¬ 
mac  River  la.st  Sunday,  when  he  fell 
from  a  pleasure  craft. 

A.  B.  Wood,  founder  of  the  Mulhall ' 
(Okla.)  Enterprise  in  1896,  and  its  edi¬ 
tor  and  publisher  until  he  recently  re¬ 
tired,  died  on  June  3  in  a  hospital  in 
C'hicago  where  he  had  gone  as  a  dele¬ 
gate  to  the  National  Republican  Con¬ 
vention. 

Milford  D.  Rogers,  clerk  of  the  Mu¬ 
nicipal  Court,  Providence,  R.  I.,  and  for 
years  a  newspaper  man  in  that  city, 
died  there  Tuc.sday  night,  aged  forty- 
six.  He  entered  newspaper  work  in 
1890  and  had  workfxi  on  the  Providence 
Evening  Bulletin  and  Providence  Jour¬ 
nal  as  City  Hall  man,  and  on  the  Prov- 
ideiK-e  Evening  Telegram  and  Wor¬ 
cester  'I'elegram.  He  whs  a  memlier 
of  the  I’en  and  Pencil  Clul). 


One-thirteenth  of  the  Population 
One-sixth  of  the  Wage-Earners 


That  is  the  ^ 

proportion  of 

New  England  ^ 

to  the  whole 

United  States.  •>  ' 

These  six  states  X 

have  ///ore  than 

twice  as  many  wage-earners  t/i  p/  o^ 
portion  to  population  as  the  re¬ 
mainder  of  the  country. 

This  fact’helps  to  explain  why  New  Eng¬ 
land  is  such  an  absorbent  market  for  all 
classes  of  trademarked,  advertised  goods. 
Payrolls  make  business.  Wage-earners 
are  money-spenders.  It  is  a  well-known 
fact  in  economics  that  people  who  live  by 
weekly  wages  are  freer  purchasers  of  lux¬ 
uries  as  well  as  necessities  than  any  other 
class. 

Consider  also  that  85%  of  all  the  people 
of  New  England  live  in 
cities  where  human  inter- 
course  naturally  fosters  keener  jso.  6  c 

interest  in  new  fashions  and  Advertise, 
new  products. 

New  England  is  prime  ter¬ _ 


ritory  for  anjadver- 
tising-selling  cam¬ 
paign.  It  is  prob¬ 
ably  more  respon¬ 
sive  and  showing 
larger  results  for 
the  investment 
than  any  similar 
population  area. 


Distribution  is  easy  to  obtain  but  only  if  selling 
efforts  are  supported  by  vigorous  advertising 
in  daily  newspapers.  'I'he  people  are  consistent 
newspaper  readers.  They  have  been  educated 
to  react  to  newspaper  advertising  and  such  ad¬ 
vertising  is  essential  to  a  successful  campaign 
as  both  wholesale  and  retail  distributors  will 
quickly  tell  you. 

For  the  benefit  of  manufacturers,  sales  mana¬ 
gers,  advertising  managers  and  agents,  a  selected 
list  of  New  Pingland  daily  newspapers  is  given 
on  this  page.  Keep  this  list  and  study  it.  These 
are  the  essential  media  to  a  proper  advertising 
introduction  to  the  New  England  market. 


No.  6  of  a  Series  of 
Advertisements  Prepared 
By  Paul  L.  Lewis 


I'he  Editor  and  Publisher  and 
Journalist  will  be  glad  to  supply 
further  facts  regarding  advertis¬ 
ing  and  sales  in  New  England  to 
any  interested  person  who  will 
inquire  of  this  publication  at  1117 
World  Building,  New  York  ('ity. 


MAS.SACni'SETTS 

Net  I’aifl  i.;  i> 
Circulation  line'. 

r.oston  American  (K)  •3R<).944  ..45 

lloston  Globe  (MEl  24.), 459  ..to 
Itoston  Herald-Traveler 

(ME)  i7Q.4«>.'<  -■'< 

lloston  .Tournal  (M)  6.1,080  .16 

lloston  Post  (M)  ••444,799  .40 

lloston  Transcript  (E)  ,10.14,1  .i.t 

Fall  River  News  (F'l  7,000  .oj 
Fitchburg  Sentinel  (F')  ,s,o66  .01 7 J 

Haverhill  Record  (S)  ••14.000  .04X5 

I.awrence  Telegram  (E)  8.450  .o.’86 

Lawrence  Tribune-Eagle 

(ME)  11.108  .03 

Lowell  Courier-Citizen  16.780  .0.1 

Lynn  Item  (E)  13.486  .0536 

Lynn  News  (E)  8,033  •t>3.'7 

New  Bedford  Standard  and 
Mercury  combined 
(ME)  41.831  .03 


.MASS.XCHl'SETTS 

Net  Paid  : 
Circulation 

Sprint f’d  Republican  t 
(M)  14.403' 

Springfield  News  1 
( E)  1 7.546  I 

.''pringfield  Republican 

(S)  16.636  .1 

Sprinvf'eld  Union 

(MES)  ,  48.515  . 

Taunton  Gazette  (Fi)  .'.7>4  . 

Worcester  Gazette  (E)  47.157  .1 

Wo-cester  Telegram 

(MS)  46,791 

Massachusetts  totals,  1,591.989  4. 

Population,  3.605,544. 

RHODE  ISLAND 

Piovidence  Bulletin 

IFD  50.C4S  . 

Providence  .lournal 

CMS)  44.767  . 

I’roviileiice  Tribune 

(E)  40.04: 

Khoile  Island  totals,  94.860  . 

Population.  591,415. 


>  Net  Paid  4 

Circtilation  1 

Portland  .\rgus  (M)  6.455  •< 

Portland  E.xpress  (E>  40.686  .1 

Waterville  .Sentinel  (M)  5.113  .< 

.Maine  totaN,  34,454  .or 

Population,  764,787. 

NEW  HAMPSHIRE 

Manchester  Union  and  Leader 
(M  &  E)  43,457  •< 

.  Population,  438,664. 


Burlington  Free  Press 

(M)  9.<84 

Population.  361.405. 

CONNECTICUT 

I 

Bridgeport  Post  &  Telegram 
(E  &  M)  47. .585 

Bridgeport  Standard  (E)  .5.343 
Danbury  News  (E)  6,040 


CONNECTICUT 

1  Net  Paid  4.500 

Circulation  lines 

Hartford  I’ourant  (MS)  17.357  -06 

Hartford  Post  (ti)  10,597  .045 

Hartford  Times  (E)  45,014  .06 

'.Meriden  .lournal  (E)  4,904  .045 

•Meriden  Record  (M)  5,768  .0357 

New  Haven  .lournal-Courier 


New  Haven  Union  (E)  l."i.n:i;> 

New-  London  Day  (E)  8.447 

New  London  Telegraph 

(M)  3,780 

Norwich  Bulletin  (N^  9.413 


3,780  .00857 

9,413  .04 


Connecticut  totals,  1 
Population.  1,114.756. 
New  England  totals,  i, 


1,904.566  3.14 


••Publisher’s  statement. 

.045 

g,.  Government  statements.  .April,  1916. 

.0118  Population  for  New  England,  6,874.147 


Evening  Newspapers  Are  Dominant 
For  Advertising  Results 


In  nearly  every  important  city  in  the  United  States  the  greatest  volume  of  local  retail  advertising  is  carried  hy  the 
evening  newspapers,  which  business  men  know  go  into  the  homes.  A  survey  of  the  country  from  the  standpoint  of  sui 
advertiser  wishing  to  use  approximately  100  newspapers  covering  the  great  trading  centres  for  the  purpose  of  securing 
effective  primary  distribution  and  creating  consumer  demand  that  will  sell  goods  reveals  the  startling  preponderance  of 
dominant  evening  newspapers. 


Look  over  this  list  of  evening 
newspapers  which  fsurly  cover  the  most 
importsmt  selling  centres  of  the  country 


The  Atlanta  Journal 

The  Albany  Times  Union 

The  Baltimore  News 

The  Birmingham  News 

The  Binghamton  Press 

The  Boston  Transcript 

The  Boston  Globe 

The  Brooklyn  Elagle 

The  Buffalo  News 

The  Bridgeport  News 

The  Cleveliuid  Press 

The  Chicago  Daily  News 

The  Chattanooga  News 

The  Cincinnati  Times  Star 

The  Denver  Post 

The  Detroit  News 

The  Des  Moines  Capital 

The  Duluth  Herald 

The  Elmira  Star  Gazette 

The  El  Psiso  Herald 

The  Emporia  Gazette 

The  Fort  Worth  Star  Telegram 

The  Grand  Rapids  Press 

The  Hartford  Times 

The  Harrisburg  Telegraph 


The  Houston  Chronicle 
The  Hoboken  Observer 
The  Indianapolis  News 
The  Jersey  Journal 
The  Kansas  City  Star 
The  Knoxville  Sentinel 
The  Louisville  Times 
The  Little  Rock  Democrat 
The  Lynn  Item 
The  Los  Angeles  Express 
The  Manchester  Union 
The  Minneapolis  Journal 
The  Milwaukee  Journal 
The  New  York  Globe 
The  New  York  Evening  Sun 
The  New  Haven  Register 
The  New  Orleans  Item 
The  New  Bedford  Standard 
The  Newark  Daily  News 
The  Omaha  World-Herald 
The  Philadelphia  Bulletin 
The  Paterson  News 
The  Pittsburgh  Press 
The  Providence  Bulletin 
The  Portland  (Ore.)  Journal 


The  Portland  (Me.)  Express 
The  Pawtucket  Times 
The  Parkersburg  Sentinel 
The  Richmond  News-Leader 
The  Rochester  Post-Express 
The  Reading  Elagle 
The  St.  Louis  Post-Dispatch 
The  St.  Paul  Dispatch 
The  San  Francisco  Call 
The  Seattle  Times 
The  Salt  Lake  Deseret  News 
The  Sioux  City  Tribune 
The  Sacrsunento  Bee 
The  Syracuse  Herald 
The  South  Bend  Tribune 
The  Tacoma  News 
The  Troy  Record 
The  Terre  Haute  Tribune 
The  Trenton  Times 
The  Topeka  State  Journal 
The  Toledo  Blade 
The  Utica  Observer 
The  Washington  Star 
The  Waterbury  American 
The  Wichita  Beacon 


Here  is  a  group  of  morning  newspapers 
which  continue  to  be  important  local  mediums 


The  Albany  Knickerbocker  Press 

The  Boston  Post 

The  Burlington  Hawkeye 

The  Butte  Miner 

The  Cincinnati  Enquirer 

The  Chicago  Tribune 

The  Cleveland  Plain  Dealer 

The  Charlestown  News  &  Courier 


The  Dallas  News 

The  Houston  Post 

The  Los  Angeles  Times 

The  Memphis  Commercial  Appeal 

The  New  Orleans  Times  Picayune 

The  New  York  Times 

The  New  York  World 

The  Philadelphia  Record 

The  Portland  Oregonian 


The  St.  Louis  Globe  Democrat 
The  Spokane  Spokesman  Review 
The  Springfield  Republican 
The  Seattle  Post  Intelligencer 
The  San  Francisco  Chronicle 
The  Syracuse  Post  Standard 
The  Scranton  Republican 
The  San  Antonio  Express 


As  general  advertising  naturally  follows  local  business, 
these  newspapers  constitute  the  backbone  of  most 
well  considered  national  campaigns 


Now 

200,000 


mmoht 


Member 

A.B.C. 


CHICAGO 
Tribune  Bldg. 


O’MARA  ca,  ORMSBEE,  Inc., 

Special  Representatives 


NEW  YORK 
Brunswick  Bldg. 


